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The Responsible Gambling Trust commissioned Ipsos MORI and Heather Wardle to òidentify the nature and extent 

of ôproblem gamblingõ behaviour in licensed bingo clubs in Great Britain.ó 1,448 telephone interviews were 

undertaken with patrons who attend licensed bingo clubs at least monthly. The response rate was 42% and 

fieldwork took place between 18-21 February and 7-26 March 2016.  

Problem gambling  is gambling to a degree that compromi ses, disrupts or damages family, personal or recreational 

pursuits. In this study, it has been measured using the Problem Gambling Severity Index (PGSI). The PGSI measures 

both problem gambling and also those who may be at low or moderate  risk from their gambling . It has been used 

in a number of international and British studies measuring gambling behaviour.    

Frequency of attendance at bingo clubs  

¶ This is a survey among regular bingo patrons who attend a bingo club at least once a month. A majority of 

these attend at least weekly (56%). Older patrons, those with a disability and those who are not working  for 

reasons other than unemployment (which are interrelated groups) visit bingo clubs more frequently . Most 

bingo patrons tend to go to just one club, although around a third have visited more than one club in the 

past 12 months. 

 

Gambling activities at licensed bingo clubs  

¶ A range of different gambling activities are on offer at bingo clubs.  In addition to mainstage bingo and 

cash bingo interval games, patrons can also play fruit/slot machines, or play games using electronic 

terminals/touchpads.  The survey asked patrons about these types of gambling activities in-club. 

¶ Playing bingo with paper tickets is the most widespread gambling activity  in-club, with 83% of patrons 

having done so in the past 12 months. Playing cash bingo games during session intervals (not using an 

electronic terminal /touchpad ) is the next most prevalent activity (72%), followed by using electronic 

terminals/ touchpads to play bingo or other g ames (53%) and playing fruit/slot machines at a bingo club 

(28%). Bingo patrons using electronic terminals/touchpads  mainly do so to play mainstage bingo games 

(90%), although 29% have used electronic terminals/touchpads  to play cash bingo interval games and 12% 

used electronic terminals/touchpads  to play fruit/ slot or amusement style games.  

¶ Men are more likely than women to have spent money on electronic terminals /touchpads  and fruit/ slot 

machines. Younger patrons aged 18-24 are more likely than their counterparts aged 75+  to have spent 

money on electronic terminals/touchpads  ð the over 75s are less likely to have used these or to have played 

cash bingo interval games (compared with patrons as a whole). Unemployed patrons are more likely to 

have spent money on fruit/ slot machines in-club than those in work, and those not working for other 

reasons.  

¶ Most bingo club patrons undertake more than one gambling activity in -club, with one in eight (13%) only 

playing with paper tickets and  6% playing only one of electronic terminals/touchpads  or cash bingo  interval 

games or fruit /slot  machines. 

¶ Looking at activities undertaken in the past 12 months, the most common combination  of activities is 

fruit /slot  machines and bingo games (mainstage games and/or cash bingo interval games) (27%). This is 

followed by paper tickets and cash bingo  interval games (24%).  

Executive  summary  
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¶ Just under half of regular patrons who play bingo games do so at least once a week (47% for paper tickets, 

42% for bingo games on electronic terminals/touchpads  and 48% for cash bingo interval games). Those 

who play fruit/slot machin es tend to do so less regularly. Just over a third (36%) of fruit/slot machine 

players and three in ten (29%) of those who played fruit/slot machines on electr onic terminals/touchpads  

did so at least once a week. Although older patrons are generally less likely to play cash bingo interval 

games and electronic terminal/touchpad games, those that do are more likely to play these games more 

often.  

 

Gambling activities undertaken outside bingo clubs  

¶ Most bingo club patrons have spent money on National Lo ttery tickets in the past 12 months (70%), by far 

the most widespread gambling activity. Half (49%) have spent money on scratchcards. A quarter (26%) have 

bought tickets for other lotteries, including the health lottery and charity lotteries, and a f ifth (21%) have 

spent money on horse or dog races with a bookmaker, and just under a fifth (18%) played bingo online. 

Only one in eight patrons (13%) have not spent money on any gambling activity outside of licensed bingo 

clubs.  

¶ Older patrons, patrons who only buy paper tickets when at the bingo club  and more frequent attendees of 

bingo clubs are less likely to engage in external gambling activities.  

¶ Men are more likely than women to have spent money on a number of gambling activities . Patrons who 

have experienced money problems in the past 12 months are more likely to undertake a range of gambling 

activities. 

¶ Patrons who play fruit/ slot machines in-club (as their most frequent gambling activity) are much more likely 

to have engaged in a number of external gambling  activities, including fruit/ slot machines played in other 

venues. Patrons who play fruit /slot  machines and bingo games in clubs are also more likely than others to 

engage in other forms of gambling outside of the bingo club.  

 

Activities in the bingo club on the most recent visit  

¶ Playing bingo with paper tickets was the most popular gambling activity on the last visit to a bingo club, 

done by seven in ten (71%). A similar proportion bought food and drink (73%). Most patrons played cash 

bingo interval games (61%) and two-fifths (40%) played bingo games using electronic terminals/touchpads . 

One in six (17%) played fruit/slot machines but just 2% played fruit/ slot style games on an electronic 

terminal/touchpad.  

¶ Four-fifths (79%) of bingo club patrons spent between two  hours and just under four hours at the bingo 

club on their most recent visit. Given that playing bingo was the most popular activity, th is is not surprising 

as engaging in mainstage session bingo typically takes a couple of hours. One in ten patrons (10%) spent 

more than four hours at the bingo club and a similar proportion (11%) had spent less than two hours on 

their most recent visit.  Bingo club patrons who are older tended to spend more time at bingo clubs on 

their most recent visit.  

¶ People who gambled on fruit/ slot machines on their most recent visit tended to  play them for less than 30 

minutes (60%). One in five (20%) played for over an hour, and a few (2%) played for more than three hours. 

Similarly, those who played fruit/slot machine style gam es using an electronic terminal/touchpad did so for 

less than 30 minutes (87%) and only a few (4%) did so for more than two hours. 
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Expenditu re on gambling activities on most recent visit  

¶ Bingo patrons spent around £33 on average on gambling activities on their most recent visit to a bingo 

club. Men spent more than women and those aged 35-74 tended to spend more that those who were older 

or younger than this. There are some variations in the distribution of total spend. The spend of the top 5% 

of bingo club patrons was more than £85, while for the bottom 5% it was less than £5.50. 

¶ Looking at expenditure in terms of individual activities, spend was highest for playing bingo games on 

electronic terminals/touchpads  (£26.80 on average), closely followed by fruit/ slot machines (£24.50 on 

average).  Spend on cash bingo interval games and paper tickets for bingo was around £14 each, and 

expenditure on fruit/s lot machines style games on electronic terminals/touchpads  was around £10 on 

average. 

¶ The more types of activities someone did and the more electronic versions of gambling engaged in on the 

last visit, the higher their total rates of expenditure. Spend was lowest among those who only bought paper 

tickets (£12.30) and highest among those who played bingo on electronic terminals /touchpads  and who 

played cash bingo interval games (£46.00).  

 

Who people went to the bingo club with on the most recent visit  

¶ Most patrons went to the bingo club with someone else on their last visit (83%), with 25% attending with a 

spouse or partner, 35% with another family member and 32% with friends. Men were more likely to go with 

their spouse, while women were more likely to go with friends.  

¶ Among the 17% who went to the bingo club alone on their last visit, only 8% did not spend any time with 

anyone else while they were there. Older patrons were more likely go to the bingo club alone and/or spend 

time alone, though mo st met others when they were at the club, highlighting that for most patrons , bingo 

is a place to meet others and spend time with family and friends. 

 

Motivations for playing bingo  

¶ While most play bingo to win money (7 6%), patrons participate in bingo for a variety of reasons. The most 

widespread motivations are that bingo is a fun (96%) and exciting (79%) activity which is an opportunity to 

socialise (85%). A majority of bingo patrons play bingo to get out of the house (74%), but avoiding 

boredom/filing ti me (51%) and taking their mind off other things (4 4%) are less common reasons. These 

motivations are more prevalent among patrons with a disability and patrons who visit bingo clubs 

daily/almost daily.  

¶ Bingo offers social benefits for most patrons. As well as an opportunity to socialise, it is a chance to be 

around other people (69%) and somewhere patrons can feel safe even when they are on their own (76%). 

These motives for attending are more likely to be endorsed by older patrons , patrons with a disabili ty and 

patrons who attend daily/almost daily.  

¶ Bingo also offers intellectual stimulation for some patrons. A majority of bingo players (58%), particularly  

those with a disability and in self-identified bad health, say they play bingo because they enjoy using their 

brains. 

¶ Bingo clearly plays an important role in the life of many patrons, particularly those who are older and who 

visit bingo clubs most frequently. Most bingo patrons look forward to going to bingo (86%) and for a 

significant minority it is a highlight of their week (25%). Around one in ten (11%) cannot imagine life 
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without bingo. For some patrons, particularly older patrons and patrons with a disability, bingo saves them 

money because it is warm and cheap tea/food is on offer (15%). 

¶ Finally, part of the appeal of bingo for many patrons, particularly patrons who are older or with disabilities, 

is that it is one of the few activities they are able to take part in nowadays (48%).  

 

Risky and problem gambling  

¶ Problem gambling was measured using the Problem Gambling Severity Index which provides estimates of 

problem gambling, moderate risk gambling, low risk gambling and non -problem gambling.  

¶ Overall, 2.5% of regular bingo club patrons (around one in 40) are problem gamblers. The confidence 

interval for problem gambling is 1.6 and 3.8, meaning that we are 95% certain that the true figure is within 

this range. 

¶ A further 9% of patrons are classified as a ômoderate riskõ gambler and a further 18.8% as a ôlow risk 

gamblerõ (low risk and moderate risk gambling together is described as ôriskyõ gambling).  

¶ Rates of problem gambling are higher among: 

- men (4.6% problem gambling; 38.7% risky gambling) than women  (1.8% problem gambling; 24.1% 

risky gambling); 

- those aged 55-74 (around 3.6%-3.7% problem gambling ) than those aged 18-24 (1.3%). Risky 

gambling rates (low risk and moderate risk combined) tend to be fairly similar among all age 

groups;  

- those from Black and Minority Ethnic groups  (9.2% problem gambling; 45.9% risky gambling) 

than those who are White  (2.0% and 25.6%); 

- those with lower levels of academic achievement  than those educated to degree level or higher; 

- those who are unemployed  (11.2% problem gambling; 39.2% risky gambling); 

- those with lower levels of personal income  (3.6% among those earning less than £5,999 per year) 

but also among those with the highest levels of personal income (3.2% among those earning 

£21,999 per year or more); 

- those who rent their property  from a Local Authority (7% problem gambling ) than those who own 

their property outright (0.3%) or who are buying it wit h the help of a mortgage (1.0%); 

- those in very bad health (5.2% problem gambling, 34.7% risky gambling) than those in good 

health  (0.6% problem gambling, 21.7% risky gambling) and, finally  

- problem and risky gambling varies according to self-perceived levels of social support . Rates of 

risky gambling (but not problem gambling) are higher among those who definitely did not meet 

with or speak to friends and family as often as they would like (55.3%) than those who definitely do 

(24.0%). 

¶ Rates of problem and risky gambling also vary according to what people do in bingo clubs:  

- Problem gambling rates were highest among those who either played fruit/slot machines and 

bingo (4.2%) and those who played bingo, cash bingo interval games and electronic 

terminals/touchpads  (4.3%). 

- Problem and risky gambling rates were higher among those who took p art in a greater range of 

other (non-lottery based) gambling activities outside of the bingo club. However, around one in 

four (24%) of regular bingo patrons only play bingo and do not engage in other gambling 

activities. Problem gambling rates among this group are 1.5% and risky gambling rates 20.5%, 

showing that problem and risky gambling exists among all forms of gambling activity.  
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¶ Rates of problem and risky gambling are higher among more frequent attendees. Among patrons who go 

to a bingo club every day, rates of problem gambling are 13.5% and risky gambling are 38.0%, while for 

those who visit bingo clubs once a month, estimates are 1.1% and 19.9%. 

¶ Risky gambling rates are higher among those who say that going to the bingo is the highlight of their week 

(38.4%); that bingo is one of the few activities they can take part in nowadays (35.3%); and that they go to 

the bingo because it is warm and they can get cheap food and that they cannot imagine life  without bingo 

(37.3%). Notably, problem gambling rates do not vary according to these different motiva tions.  

¶ Total spend was higher among problem and risky gamblers. Average spend among patrons with no 

problems with their gambling behaviour was £29.90. Among problem gamblers, it was over double this 

amount at £61.80 and the top 5% of problem gamblers spen t more than £295 on their most recent visit.  

¶ Participants were asked how often they feel they have problems with their bingo play specifically and 1.8% 

at least sometimes feel like they do have such problems. Of this group, 46% are classified as problem 

gamblers and 47% are risky gamblers, meaning that the majority (93%) have some difficulties with their 

gambling behaviour generally. Likewise, a third of problem gamblers sometimes experience difficulties with 

their bingo gambling.  There is a subset of regular bingo club patrons who experience some difficulties with 

their bingo gambling specifically.  

¶ Two-thirds (66%) of patrons who feel they have a problem with their bingo playing have attempted to cut 

back on their gambling. Trying to get help to do this wa s not widespread, with most (57%) not seeking any 

support. A third (36%) sought help from family and friends and less than 10% accessed formal sources of 

support, such as health care professionals, problem gambling services or others.  
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Background  and objectives  

Research objectives  

Most adults in Great Britain gamble and whilst many find it an enjoyable activity, some experience severe difficulties 

with their gambling behaviour. The Responsible Gambling Trust (RGT) is a charity which is committed to helping 

minimise gambling -related harm. It seeks to better understand how gambling activities and problems and 

gambling -related harms can be understood within different sectors.  

Those operating within the gambling arena are uniquely placed to help deliver harm minimisation strategies and 

interventions through education, prevention and player protection initiatives. However , before such activities can be 

effectively planned, gambling sectors, like the land-based bingo industry, need to have robust insight into the scale 

and nature of proble ms experienced by their patrons and how these may vary among different types of people. 

The Responsible Gambling Trust has therefore commissioned this project to òidentify the nature and extent of 

ôproblem gamblingõ behaviour in licensed bingo clubs in Great Britain.ó  

Bingo in Great Britain  

It is estimated that there are approximately 600 licensed bingo premises in Great Britain of which 363 are licensed 

bingo clubs, the remainder being either high street venues, snooker clubs or holiday parks which offer bingo . The 

number of bingo clubs has declined in the past five years, from between 700-650.1 Two-thirds of licensed bingo 

clubs are owned by the two biggest operators: Gala Leisure and Mecca Bingo. The rest are either smaller chains 

with less national coverage or independent, sole operator, clubs.  

The bingo industry has had to react to external changes (such as the smoking ban), changing leisure and recreation 

environments and competition from other sectors. Com mercial bingo clubs, especially those run by the national 

chains, have also transformed in terms of the products they offer. Bingo clubs offer much more than just mainstage 

bingo and have a wider range of ways to play bingo and to access other gambling products, made possible by 

advances in technology. These include ômechanisedõ bingo, high speed bingo games played during intervals and 

electronic bingo, where bingo cards are loaded onto electronic terminals /touchpads . In many cases, these 

electronic terminals/touchpads  also allow players to access slot machine content alongside traditional fruit/ slot 

machines in bingo clubs.  

Figures from the Gambling Commission2  show a continuing decline in Gross Gaming Yield (GGY) from bingo ticket 

sales. However, the same report also highlighted the increasing number of gambling machines that are housed 

                                                      
1 Gambling Commission (2015). Gambling Industry Statistics: April 2010 to September 2014.  
2 Gambling Commission (2015). Gambling Industry Statistics: April 2010 to September 2015.  

1.  Introduction   
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within licensed bingo premises, rising from c. 24,000 in 2010/11 to 52,500 in 2013/14.3  The Commission noted that 

by 2013/14, licensed bingo premises accounted for over 30% of all gambling machines in Great Britain.  

Furthermore, revenues from machines in bingo clubs are rising and increasingly accounting for a greater proportion 

of GGY than previously. The proportion of gross gaming yield (GGY)4 derived from machines in licensed bingo 

premises has increased from 30% in 2008/09 to 43% in 2014/15. Mechanised cash bingo accounts for a further 35% 

of GGY (this has been broadly stable since 2008/09) whilst the proportion of GGY accounted for by mainstage 

bingo has declined from 25% in 2008/09 to 16% in 2014/15. In short, the majority of profits made by the 

commercial bingo industry come not from the main stage bingo game, but from ancil lary gambling activities like the 

mechanised cash bingo interval games and increasingly from fruit/ slot machines. 

Rapid Evidence Assessment  

To date, the research on the extent and nature of gambling difficulties experienced by bingo club patrons is very 

limited. A Rapid Evidence Assessment (REA)5, which was undertaken as part of this project, highlighted the lack of 

evidence in this area. The REA focused on two main questions: 

¶ What is known about the profile of people who attend bingo clubs in Great Brita in? 

¶ What is known about the impact of bingo upon peopleõs lives? 

The REA found some evidence on the profile of people who attend bingo clubs, mostly derived from national 

surveys such as the British Gambling Prevalence Surveys series or the Health Surveys for England and Scotland. To 

date, the largest sample of bingo club patrons available for analysis is the 669 people identified in the combined 

2012 Health Survey for England and Scotland dataset. However, this evidence focuses on the profile of people who 

play bingo games at a variety of venues, not just licensed bingo clubs. Furthermore, it does not look at the profile 

of different players based on the range of different gambling activities engaged in when at licensed bingo clubs. 

The REA found that there is a real paucity of evidence about the impact of bingo on peopleõs lives. There is some 

evidence that playing bingo can have a positive impact, especially in the short term, on the mental agility and 

cognitive functioning of players. The literature also shows that bingo can have a beneficial impact on social 

wellbeing and, among older people, relieve isolation.  

In terms of negative impacts, some studies show a link between playing bingo and poorer health, lower levels of 

physical activity and higher rates of smoking. However, in Great Britain, the socio-economic profile of people who 

play bingo is the same as those more likely to report poor health, lower physical activity and risky behaviour. The 

direction of causality is more likely to be that these associations are related to the characteristics of people who 

play bingo, rather than bingo causing ill health, although this has not been tested either way.  

                                                      
3 Machines in bingo clubs are a mix of category B3, category C and category D machines. The maximum stake allowed on a B3 

machines is £2 per spin, for category C it is £1 and stakes on category D machines vary between 10p/20p/30p or £1 depending 

on whether there is a cash or non-cash prize. 
4 GGY is defined as the stakes received less winnings paid out and charges paid for gaming, such as fees for taking part in poker, 

which is not played in bingo clubs. 
5 Wardle, H & Ipsos MORI (2015) Bingo Research: Rapid Evidence Assessment. London: Ipsos MORI 
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Bingo has been associated with gambling problems and gambling-related harm. The most recent results from the 

2012 Health Surveys for England and Scotland estimate that 3.4% of those who played bingo at a club in the past 

year were problem gamblers. The British Gambling Prevalence Survey 2010 showed that problem gambling rates 

among those who played bingo  at a club at least twice a week or more were 7% (Wardle et al, 2014).6 

The REA highlighted a number of gaps in the evidence on gambling-related harm: 

¶ The evidence base about the potential harms and consequences of bingo play focuses only on problem 

gambling and not broader harms.  

¶ None of the literature reflects the range of activities offered in modern day bingo clubs or how the profile 

or impact may vary among different types of player.  

This study therefore represents a significant advance in our knowledge of gambling -related harm in relation to 

bingo, as well as increasing our understanding of the reasons why people play bingo. 

Overview  of  our  approach  

1,448 telephone interviews were undertaken with patrons who attend licensed bingo clubs at least monthly. 

Fieldwork took place between 18-21 February and 7-26 March 2016.  

Patrons were recruited for the survey in 20 licensed bingo clubs. The sample of clubs was stratified by size to ensure 

that the largest clubs were represented in the sample, and the remaining clubs were selected to be representative 

of the profile of bingo clubs in terms of ownership, category and region. Participants were recruited by trained 

Ipsos MORI interviewers direct from licensed bingo clubs by asking patrons to provide their contact details. Contact 

details were captured using a paper Contact Sheet (reproduced at Appendix D) which was filled in by patrons and 

collected by Ipsos MORI recruiters or club members of staff. A total of 3,479 individual contacts were collected in 

venues, giving a response rate of 42%.  

Data are weighted by frequency of bingo club visits, age and sex using the profile of monthly bingo visitors from 

the Omnibus, Ipsos MORIõs nationally representative weekly in-home survey. Further details on the research 

methodology can be found at Appendix A and the survey questionnaire is at Appendix E.  

Sample design  

This sample survey has been designed to provide a representative picture of patrons of licensed bingo clubs in 

Great Britain who are regular attendees (i.e. visiting at least once a month). A sample profile is provided in   

Appendix B. 

Findings relate to regular bingo club patrons who provided their contact details and participated in the survey. 

Comparing the profile of those who took part in the bingo survey with nationally representative data from the 

Omnibus survey suggests that younger people and men were less likely to take part in the bingo survey. Weights 

                                                      
6 Wardle, H., Seabury, C., Ahmed, H., Payne, C., Byron, C., Corbett, J., & Sutton, R. (2014). Gambling Behaviour in England and 

Scotland Gambling Commission: Birmingham 
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have been applied to the data to adjust for this, though there is still some under -representation of men and 

younger people in our sample. 

Results are subject to statistical tolerances. Not all differences between the overall results and those for individual 

sub-groups will be significant. A guide to statistical reliability can be found at Appendix C. Please treat answers with 

a base size of less than 100 with caution. The descriptive sections of this report aim to highlight where findings 

between different sub-groups of bingo club patrons are statistically significant.  

Report  conventions  and definitions  

Survey results are presented as percentages. Unless otherwise indicated, results from the sample survey are based 

on all 1,448 participants. Where figures in this report do not add up to 100%, this is the result of computer 

rounding or multiple responses. An asterisk (*) indicates a score less than 0.5%, but greater than zero.  

Definitions of different  gambling activities in licensed bingo clubs  

The following gambling activities which can be undertaken in bingo clubs were asked about in the survey. The 

wording below is what was used in the questionnaire (which can be found at Appendix E). For paper tickets and 

electronic terminals, additional wording was provided in case interviewers needed to give participants more 

explanation about this activity:  

Activity  Further explanation given if required  

Paper tickets to play bingo 
These are books of tickets where you mark off the 

numbers with a pen 

Electronic terminals/touchpads to play bingo or 

other games. By electronic terminals/touchpads I 

mean either the handheld or standalone electronic 

devices you can use to play bingo or other games. 

In Mecca, these are called Max machines, in Gala 

they are called touchpads, at the Palace they are 

called Pals 

Cash bingo interval games during session intervals 

NOT played on an electronic terminal/touchpad  
 

Fruit/slot machines at a bingo club  

A follow -up question was asked to all participants who played electronic terminals/ touchpad to play bingo or other 

games to ascertain whether these were used for: 

¶ Mainstage bingo games 

¶ Cash bingo interval games (sometimes called mechanised cash bingo games) 

¶ Fruit/slot or amusement style games 

Subsequent questions about electronic terminals/touchpads  grouped together main bingo and interval bingo 

games and asked about bingo played on an electronic terminal/ touchpad. 
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Bingo subgroups  

Bingo club patrons were categorised based on the activities they report taking part in when at bingo clubs. This 

gives the following mutually exclusive groups:  

¶ Play bingo using paper tickets only 

¶ Electronic terminal/touchpad or cash bingo  interval games or fruit/slot machines only 

¶ Paper tickets and cash bingo interval games 

¶ Paper tickets and electronic terminal/touchpad  

¶ Electronic terminals/touchpads and cash bingo interval games 

¶ Fruit/slot machines and bingo (paper tickets and/or cash bingo interval games) 

¶ Paper tickets and electronic terminal/touchpad and cash bingo interval games 
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Introduction  

This chapter explores how often bingo patrons visit clubs and the activities they undertake once there. It first of all 

looks at the frequency of patronsõ visits to licensed bingo clubs, and how this varies by socio-demographic profile 

and gambling activity. It then goes on to e xamine how many different clubs bingo patrons have visited in the past 

12 months. The chapter then looks at which gambling activities patrons undertake at bingo clubs, how frequently 

they do so, the range of activities undertaken and how this varies between different groups of bingo patrons .  

The following activities were asked about in the questionnaire: bingo played with paper tickets; cash bingo interval 

games during session intervals NOT played on an electronic terminal/touchpad ; electronic terminals/t ouchpads to 

play bingo or other games . A follow-up question was asked to find out which games were played on electronic 

terminals/touchpads  (mainstage bingo games, cash bingo interval games or fruit/ slot or amusement style games), 

and fruit /slot machines at a bingo club. 

Frequency  of  attending  a licensed  bingo  club  

This study focuses on patrons who visit licensed bingo clubs at least once a month . A majority (56%) of the bingo 

club patrons in our sample report that they visit a bingo club at least once a wee k, with 2% visiting daily or almost 

every day. 

Figure 2.1: Frequency of visiting a licensed bingo club  

 
  

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month.  

24%

20%

38%

12%

4%

2%

About once a month

2-3 days a month

About once a week

2-3 days a week

4-5 days a week

Every day or almost every day

Q. Typically, how often, do you visit a licensed bingo club? Visit at least 
once a week 
by age

%

18-24 26%

35-34 32%

35-44 50%

45-54 55%

55-64 56%

65-74 74%

75+ 94%

2. Gambling  activities  at licensed  bingo  clubs   
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Frequency of visiting a bingo club by socio -demographic and economic factors  

Patterns of frequency vary as follows: 

¶ Men  are twice as likely as women  to visit a licensed bingo club 2-3 days a month (32% of men vs. 16% of 

women).  Women, on the other hand, are more likely than men to say they visit about once a month (27% 

women vs. 17% men). 

¶ Frequency of attendance differs according to age, with older patrons being more likely to visit bingo clubs 

regularly. Almost all of those aged 75 and over (94%) and three-quarters (74%) of patrons aged between 65 

and 74 visit a licensed bingo club at least once a week. In comparison, just a third (32%) of patrons aged 

25-34, and a quarter (26%) aged under 25 visit at least once a week or more often. 

¶ In terms of economic activity , while almost half (48%) of patrons who are unemployed, and just over two -

fifths (44%) of those in work attend a licenced bingo club at least on a weekly basis, this rises to three-

quarters (75%) of those who are not working for another reason. This relates to the age profile of the most 

frequent attendees, who are more likely to be older and therefore retired.  

¶ Patrons with a disability  are more likely to be frequent attenders (66% of those with a disability attend at 

least once a week or more often, compared with 52% of those with out a disability ). Again, this is related to 

age, with older patrons more likely to have disabilities. 

Figure 2.2: Frequency of attendance by key subgroups  

 

 

Every day 

or almost 

every day  

4-5 days a 

week 

2-3 days a 

week 

About 

once a 

week 

2-3 days a 

month  

About 

once a 

month  

Base 

OVERALL 2% 4% 12% 38% 20% 24% (1,448) 

Sex        

Men  2% 5% 10% 34% 32% 17% (223) 

Women  2% 3% 13% 40% 16% 27% (1,225) 

Age        

18-24 1% 1% 7% 18% 36% 38% (54) 

25-34 1% 1% 5% 25% 19% 49% (134) 

35-44 1% 1% 8% 39% 26% 24% (110) 

45-54 1% 3% 10% 41% 26% 20% (264) 

55-64 2% 3% 14% 37% 15% 30% (355) 

65-74 3% 6% 18% 48% 15% 11% (309) 

75+  6% 11% 26% 53% 3% 3% (186) 

Ethnicity         

White  2% 3% 12% 39% 20% 25% (1,251) 

BME 4% 8% 19% 33% 16% 20% (152) 
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Every day 

or almost  

every day  

4-5 days a 

week 

2-3 days a 

week 

About 

once a 

week 

2-3 days a 

month  

About 

once a 

month  

Base 

Economic activity         

Working  * 2% 8 35% 25% 31% (579) 

Not working 

(unemployed)  
3% 4% 13% 29% 31% 21% (81) 

Not working (for 

another reason)  
4% 7% 20% 45% 10% 15% (656) 

Income per 

annum  
       

Up to £15,999   3% 4% 12% 38% 18% 26% (724) 

Between £ 16,000-

£31,999  
1% 2% 7% 35% 30% 25% (223) 

£32,000+   4% 2% 12% 51% 19% 12% (33)* 

Money problems         

None  2% 4% 13% 39% 20% 23% (1,166) 

At least some  2% 4% 10% 32% 26% 27% (209) 

Disability         

Yes 3% 6% 18% 39% 17% 18% (518) 

No 2% 3% 10% 38% 21% 27% (899) 

Health         

Good 2% 3% 11% 38% 22% 25% (865) 

Fair 2% 6% 15% 39% 15% 24% (376) 

Bad 2% 6% 16% 37% 19% 20% (184) 

* Caution required due to small base size 

Analysis by frequency of attending licensed bingo clubs / and activities undertaken  

Frequency of attendance varies according to the types of gambling activities undertaken in clubs: 

¶ Two-thirds (66%) of those who play bingo using paper tickets, and on electronic terminals/touchpad s, and 

cash bingo  interval games attend at least once a week. This compares to 56% of patrons as a whole. Almost 

twice as many patrons who play all of these activities say they attend 2-3 days a week (20% compared to 

12% of patrons as a whole). 

¶ Six in ten (59%) patrons who play bingo using paper tickets and electronic terminals/touchpads  report that 

they visit less often than once a week. This compares to 44% of all patrons. 
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Figure 2.3: Frequency of attendance of licensed bingo clubs by type of gambling activities undertaken  

 Every day 

or almost 

every day  

4-5 days 

a week 

2-3 days 

a week 

About 

once a 

week 

2-3 days 

a month  

About 

once a 

month  

Base 

OVERALL 2% 4% 12% 38% 20% 24% (1,448) 

Bingo  Subgroups         

Paper tickets only  1% 3% 7% 43% 13% 33% (151) 

Electronic 

terminal /touchpad  or 

cash bingo interval 

games or fruit /slot  

machines only  

2% 4% 11% 40% 24% 18% (87) 

Paper tickets and 

cash bingo interval 

games 

1% 2% 9% 43% 18% 28% (287) 

Paper tickets and 

electronic 

terminals /touchpads  

4% 6% 16% 15% 31% 28% (105) 

Electronic 

terminals /touchpads  

& cash bingo interval 

games 

1% 2% 13% 37% 19% 28% (108) 

Fruit /slot  machines 

and bingo  
3% 5% 12% 35% 22% 23% (401) 

Paper tickets, 

electronic 

terminals /touchpads  

& cash bingo interval 

games 

1% 5% 20% 40% 22% 12% (309) 

Most frequent Bingo 

activity ** 
       

Paper tickets  2% 4% 17% 46% 15% 16% (732) 

Bingo on electronic 

terminal / touchpad  
4% 5% 25% 38% 15% 13% (510) 

Cash bingo  interval 

games 
2% 4% 22% 47% 12% 13% (615) 

Fruit / slot machines  3% 5% 18% 49% 19% 6% (159) 

Fru it /slot  games on 

electronic 

terminal /touchpad  

9% 12% 23% 24% 32% 0% (40)* 

*Caution required due to small base size 

**Please note that patronõs most frequent activity may be more than one activity 
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Number  of  clubs visited  within  the  past 12 months  

Most bingo club patrons tend to attend one club only. The mean number of clubs that bingo patrons have visited 

in the past 12 months is 1.47 (including the club where they were recruited for this study).  

Figure 2.4: Number of clubs attended within the past 12 months  

 

Analysis of number of clubs visited within the past 12 months by socio -demographic and economic factors  

The number of clubs visited varies as follows: 

¶ Women  are more likely than men  to have visited one club within the past 12 months (67% of women vs. 

60% of men). Men on the other hand are more likely than women to have visited three clubs (11% of men 

vs. just 5% of women).  

¶ Patrons aged 75 and over  are more likely to have visited five or more clubs (3% vs. 1% of patrons as a 

whole). 

¶ While a quarter (25%) of patrons without money problems  have visited two clubs within the past 12 

months, this rises to over a third (36%) of those who say they have experienced such problems. 

¶ There are also some differences depending on gambling activity in-club: 
 

- Patrons who use electronic terminals/touchpads  or cash bingo interval games or fruit /slot  

machines (83%), and those who only play bingo using paper tickets (76%) are more likely than 

patrons as a whole to have visited one club.   

- Those who play bingo using paper tickets and electronic terminals/touchpads  and cash bingo 

interval games are more likely than patrons overall to have attended two clubs (34% vs. 26%). 

95%

5%

Yes No

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month.  

Q. Is [insert club recruited from] the licensed club you usually visit?

Number of  
different licensed 
bingo clubs visited 
within past 12 
months (including 
usual club)

%

One 65%

Two 26%

Three 6%

Four 2%

Five or more 1%



Ipsos MORI | Bingo Research  - Problem Gambling in Licensed Bingo P remises - Final Report  21 

 

15-049618-01 | Version 1 | Internal Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO 20252:2012, and with the Ipsos 
MORI Terms and Conditions which can be found at http://www.ipsos-mori.com/terms. © 2016 

 

- Patrons who only play fruit /slot  machines and bingo games (mainstage games/cash bingo interval) 

are more likely to have attended three clubs (11% vs. 6% of patrons overall). 

 

Activities  undertaken  at licensed  bingo  clubs  

In the past 12 months, most patrons have spent money on paper tickets to play bingo (83%) and cash bingo 

interval games during session intervals not using an electronic terminal/touchpad (72%).  Around half (53%) have 

spent money on electronic terminals/ touchpads to play bingo or other game s, and approaching three in ten (28%) 

have spent money on fruit / slot machines at a bingo club.  

Figure 2.5: Activities undertaken at licensed bingo clubs within the past 12 months 7 

 
 

Among patrons who have used an electronic terminal/ touchpad within the p ast 12 months, the vast majority (90%) 

report using such devices to play mainstage bingo games. Three in ten (29%) have also used electronic 

terminals/touchpads  to play interval bingo games. Fewer patrons (12%) have used their device to play fruit/ slot or 

amusement style games.  

  

                                                      
7 A few patrons said they had not spent money on gambling activities within the past 12 months but then later on in the 

interview said they had undertaken that activity at their last visit. For instance,15 patrons said that they had not played slot 

machines in the last year at Question 2 but then later said they had played fruit/ slot machines on their last visit at Question 8. At 

the data analysis stage, these responses were recoded to òdid activity within past 12 monthsó at Question 2 given that all of 

those who took part in the survey would have frequented a licensed bingo club within the past 12 months.  

28%

53%

72%

83%

Fruit/slot machines at a bingo club

Electronic terminals/touchpads to play

bingo or other games

Cash bingo games during session

intervals NOT played on an electronic

terminal/touchpad

Paper tickets to play bingo

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month. 

Q. Thinking about your visits to a licensed bingo club, in the past 12 months have you spent 

money onê?
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Differences by socio-demographic and economic factors include: 

¶ Men  are more likely than women  to have spent money on electronic terminals/ touchpads to play bingo or 

other games (63% of men vs. 50% of women). Men are also more likely than women to have spent money 

on fruit /slot machines (36% of men vs. 25% of women).  

¶ There are a number of differences according to age: 
 

- Those aged 18-24 are more likely than patrons aged 75+ to have spent money on electronic 

terminals/ touchpads to play bingo or other games (64% vs. 38%). 

- While 83% of all patrons have spent money on paper tickets to play bingo, this rises to 91% of 

patrons aged 25-34. 

- Patrons aged 75 and over are less likely than patrons as a whole to have spent money on cash 

bingo  during intervals (64% vs. 72% overall).  
 

 

¶ Black and Minority Ethnic  (BME) patrons (92%) are more likely than White  patrons (82%) to have spent 

money on paper tickets to play bingo within the past 12 months . 

¶ Patrons with incomes between £16,000 and £31,99 9 per annum  are more likely than those on lower 

incomes to have spent money on electronic terminals/t ouchpads (65% compared with 50% of those on 

incomes below £16,000).  

¶ Almost half (48%) of patrons who are unemployed  have spent money on fruit /slot machines compared 

with around a quarter (27%) of those who are in work and those not working for other reasons (26%). 

Figure 2.6: Gambling activities undertaken in licensed bingo clubs within the past 12 months  

 

 Paper 

tickets to 

play bingo  

Cash bingo  games 

during session 

intervals, not 

played on 

electronic 

terminals /touchpad  

Electronic 

terminals  / 

touchpads to 

play bingo or 

other games  

Fruit /  

slot 

machines 

at a 

bingo 

club  

Base 

OVERALL 83% 72% 53% 28% (1,448) 

Sex      

Men  82% 66% 63% 36% (223) 

Women  83% 74% 50% 25% (1,225) 

Age      

18-24 77% 68% 64% 45% (54) 

25-34 91% 69% 50% 29% (134) 

35-44 84% 71% 62% 28% (110) 

45-54 82% 73% 51% 29% (264) 

55-64 81% 76% 56% 26% (355) 

65-74 79% 78% 52% 23% (309) 

75+  89% 64% 38% 22% (186) 
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Paper 

tickets to 

play bingo  

Cash bingo games 

during session 

intervals, not 

played on 

electronic 

terminals/touchpad  

Electronic 

terminals / 

touchpads to 

play bingo or 

other games  

Fruit /  

slot 

machines 

at a 

bingo 

club  

Base 

Ethnicity       

White  82% 73% 53% 29% (1,251) 

BME 92% 67% 56% 23% (152) 

Economic activity       

Working  82% 71% 57% 27% (579) 

Not working (unemployed)  88% 72% 55% 48% (81) 

Not working (for another 

reason)  
83% 72% 47% 26% (656) 

Income per annum       

Up to £15,999  84% 72% 50% 28% (724) 

£16,000-£31,999 77% 73% 65% 27% (223) 

£32,000+  96% 62% 40% 36% (33)* 

Money problems       

None  81% 73% 54% 26% (1,166) 

At least some  89% 72% 50% 35% (209) 

Disability       

Yes 83% 79% 50% 29% (518) 

No 83% 70% 54% 28% (899) 

Health       

Good 83% 71% 54% 27% (865) 

Fair 84% 76% 53% 35% (376) 

Bad 81% 74% 50% 24% (184) 

*Caution required due to small base 

Analysis by frequency of attending licensed bingo clubs and activities undertaken in past 12 months  

This section looks at gambling activities undertaken by frequency of attending licensed bingo clubs and also by 

examining the types of activities patrons undertake once there. There are some variations by key subgroups: 

¶ Almost three-quarters (73%) of those who attend a licensed bingo club on a daily or almost daily basis have 

spent money on electronic terminals/ touchpads  to play bingo or other games within the past 12 months. 

This compares with just over half (53%) of patrons as a whole. 

¶ Patrons attending daily or almost daily are more likely to have spent money on fruit / slot machines  (42% 

vs. 28% overall). 



Ipsos MORI | Bingo Research  - Problem Gambling in Licensed Bingo P remises - Final Report  24 

 

15-049618-01 | Version 1 | Internal Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO 20252:2012, and with the Ipsos 
MORI Terms and Conditions which can be found at http://www.ipsos-mori.com/terms. © 2016 

 

¶ Three-quarters (75%) of patrons who attend once a week or 2-3 days a week play cash bingo during 

session intervals, not using an electronic terminal/ touchpad.  This is above the average of frequent patrons 

overall (which is 72%). 

Figure 2.7: Frequency of attending licensed bingo clubs and activities undertaken in past 12 months  

 

Paper 

tickets 

to play 

bingo  

Cash bingo 

games during 

session 

intervals, not 

played on 

electronic 

terminals  / 

touchpads  

Electronic 

terminals / 

touchpads 

to play 

bingo or 

other 

games 

Fruit  /  slot 

machines 

at a bingo 

club  

Base 

OVERALL 83% 72% 53% 28% (1,448) 

Frequency of attending licensed bingo 

clubs*  
     

Daily/almost daily  84% 71% 73% 42% (240) 

Weekly  84% 75% 55% 27% (970) 

Less often  82% 68% 49% 28% (238) 

Most frequent Bingo activity       

Paper tickets  100% 70% 40% 26% (732) 

Bingo on electronic terminal / touchpad  54% 69% 100% 30% (510) 

Cash bingo  interval games  83% 100% 57% 27% (615) 

Fruit / slot machines  79% 74% 65% 100% (159) 

Fruit /slot or amusement style  games on 

electronic terminal /touchpad  
66% 77% 100% 92% (40)* 

*Please note that patronõs most frequent activity may be more than one activity 

**Caution required due to small base size 
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Combinations of gambling activities within licensed bingo clubs  

Most bingo club patrons undertake more than one gambling activity in -club, with only one in eight (13%) playing 

with bingo using  paper tickets only and 6% playing only one of electronic terminals/touchpads  or cash bingo 

interval games or fruit/slot machines. The most common combination of activities is playing fruit /slot  machines and 

bingo games (mainstage games and/or cash bingo interval games) (27%), followed by paper tickets and cash bingo  

interval games (24%).  

Figure 2.8 : Combinations of gambling activities undertaken in licensed bingo clubs  

 

There are some variations in the combinations of gambling activities undertaken between subgroups: 

¶ Men are more likely than women to play fruit/slot machines and bingo games (36% vs. 24%) and paper 

tickets and electronic terminals/ touchpads (11% vs. 5%).  

¶ Patrons aged 75+  are more likely to play bingo with paper tickets only (30% vs. 13% overall). Patrons aged 

65-74 are more likely to play electronic terminals/touchpads or cash bingo interval games or fruit /slot  

machines only (12% vs. 6% overall). Patrons under 25 are more likely to play fruit /slot  machines and bingo 

games (43% vs. 27%).  

¶ Patrons experienci ng money problems  are more likely to play paper tickets and electronic 

terminals/touchpads  than those with no money problems  (12% vs. 5%). 

¶ Patrons with a disability are more likely to play bingo using paper tickets and cash bingo interval games 

(29% vs. 22% of patrons without a disability).  

¶ Patrons who attend daily/almost daily  are more likely to play a combination of fruit /slot  machines and 

bingo games (41% vs. 27% overall) and paper tickets and electronic terminals/touchpads  (11% vs. 7% 

overall). In contrast, patrons who attend either once a week or 2-3 days a week are more likely to play a 
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combination of paper tickets, electronic terminals /touchpads  and cash bingo interval games (19% vs. 16% 

overall).  

Figure 2.9 : Combinations of gambling activities undertaken in licensed bingo clubs  

 

 

 

Paper 

tickets 

only  

Electronic 

terminal / 

touchpad  

or cash 

bingo 

interval 

games or 

fruit/slot 

machines 

only  

Paper 

tickets & 

cash 

bingo 

interval 

games 

Paper 

tickets & 

electronic 

terminals /  

touchpads  

Electronic 

terminals / 

touchpads  

& cash 

bingo 

interval 

games 

Fruit /slot  

machines 

& bingo  

Paper 

tickets, 

electronic 

terminals / 

touchpads  

& cash 

bingo 

interval 

games 

Base 

OVERALL 13% 6% 24% 7% 7% 27% 16% (1,448) 

Sex         

Men  9% 6% 18% 11% 5% 36% 15% (223) 

Women  15% 6% 25% 5% 8% 24% 16% (1,225) 

Age         

18-24 16% 0% 6% 8% 12% 43% 15% (54) 

25-34 15% 3% 26% 11% 4% 29% 14% (134) 

35-44 8% 3% 20% 13% 9% 28% 21% (110) 

45-54 12% 7% 27% 6% 8% 28% 13% (264) 

55-64 11% 6% 24% 4% 11% 24% 19% (355) 

65-74 10% 12% 28% 3% 7% 23% 18% (309) 

75+  30% 5% 23% 5% 2% 21% 14% (186) 

Economic 

activity  
        

Working  14% 4% 21% 7% 9% 27% 17% (579) 

Not working 

(unemployed)  
5% 5% 19% 6% 2% 43% 20% (81) 

Not working  

(other reason)  
15% 8% 28% 5% 6% 25% 14% (656) 

Ethnicity          

White  13% 6% 23% 6% 8% 28% 16% (1,251) 

BME 18% 5% 22% 10% 4% 22% 20% (152) 
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Paper 

tickets 

only  

Electronic 

terminal/ 

touchpad 

or cash 

bingo 

interval 

games or 

fruit/slot 

machines 

only  

Paper 

tickets & 

cash 

bingo 

interval 

games 

Paper 

tickets & 

electronic 

terminals/ 

touchpads  

Electronic 

terminals/ 

touchpads 

& cash 

bingo 

interval 

games 

Fruit /slot  

machines 

& bingo  

Paper 

tickets, 

electronic 

terminals/ 

touchpads 

& cash 

bingo 

interval 

games 

Base 

Income  per 

annum  
        

Up to £15,999  15% 4% 24% 6% 9% 27% 17% (724) 

£16,000-

£31,999 
8% 10% 21% 8% 8% 27% 20% (223) 

£32,000+  9% 2% 27% 10% 2% 36% 14% (33)* 

Money 

problems  
        

None  13% 6% 24% 5% 8% 26% 17% (1,166) 

At least some  12% 3% 22% 12% 5% 34% 13% (209) 

Disability          

Yes 9% 5% 29% 5% 8% 27% 17% (518) 

No 15% 6% 22% 7% 8% 27% 16% (899) 

 

Health  
        

Good 14% 6% 23% 7% 8% 26% 17% (865) 

Fair 14% 4% 23% 4% 7% 34% 14% (376) 

Bad 11% 9% 29% 7% 7% 21% 16% (184) 

*Caution required due to small base size 
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Frequency of undertaking gambling activities in licensed bingo clubs  

Just under half (47%) of those who have bought paper tickets in the past 12 months say that they do so at least 

once a week or more frequently.  There is a correlation with age, with older patrons being more likely than their 

younger counterparts to buy paper tickets at least once a week (87% of patrons aged 75 and over and 64% of 

patrons aged between 65-74 compared with 24% of those who are aged under 35). 

Figure 2.10: Frequency of undertaking gambling activities in licensed bingo clubs  

 

The frequency of play of paper tickets, electronic terminals/touchpads  and cash bingo interval games is very similar. 

Just under half (48%) of patrons who play cash bingo games during session intervals (not on electronic 

terminals/touchpads) do so on a weekly or more frequent basis.  Although older patrons are less likely to play cash 

bingo games, those that do are more likely to do so frequently, with 89% of patrons aged 75+, and 65% of patrons 

aged 65-74 doing so on at least a weekly basis, compared with 26% of patrons aged under 35. 

Around two -fifths (42%) of patrons who have played bingo on an electronic terminal/ touchpad do so at least 

weekly. A similar proportion (38%) use electronic devices less often than once a week, but at least once a month.  

As with cash bingo interval games, older patrons who do play bingo on an electronic terminal/touchpad  are more 

likely to do so weekly (74% of those aged 75+ and 60% of those aged 65-74, compared with 23% of those aged 

under 35). Weekly or more frequent usage is also higher among BME patrons than white patrons (63% BME vs. 41% 

White). 

Just over a third (36%) of those who report playing fruit/ slot machines at licensed bingo clubs do so weekly or more 

often. Among those who have played fruit/ slot, or amusement style games on electronic terminals/touchpads , three 

in ten (29%) do so at least on a weekly basis.   

47%
42%

48%

36%

29%

42%
38% 39%

43%

29%

8%

15%
10%

17% 17%

Paper Bingo Tickets Bingo on Electronic

Terminal/Touchpad

Cash Bingo not on

Electronic

Terminal/Touchpad

Fruit/Slot Machines Fruit/Slot Machines on

Electronic

Terminal/Touchpad

At least weekly Less than weekly but at least monthly Less often than once a month

Q. In the past 12 months, how often have youê?

Base: All who did each activity on their last visit. (1.206 paper tickets / 893 electronic terminal /  1,029 cash bingo /  417 

fruit/slot machines / 120 fruit/slot machines on electronic terminal). 



Ipsos MORI | Bingo Research  - Problem Gambling in Licensed Bingo P remises - Final Report  29 

 

15-049618-01 | Version 1 | Internal Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO 20252:2012, and with the Ipsos 
MORI Terms and Conditions which can be found at http://www.ipsos-mori.com/terms. © 2016 

 

Most frequent gambling activities within licensed bingo clubs  

The pattern of gambling activities undertaken by patrons most frequently 8 in bingo clubs is similar to activity 

overall. Playing bingo with paper tickets is the most frequent activity (42%), followed by cash bingo interval games 

not played on an electronic terminal/touchpad  (31%). However, bingo on an electronic terminal /touchpad  is not far 

behind on 23%. For 9% of patrons, playing fruit/slot machines is their most frequent form of gambling activity when 

at a bingo club. Only 2% of patrons said that playing fruit/slot machine style games on an electronic 

terminal/touchpad  was their most frequent form of ga mbling activity when visiting bingo clubs. This means that for 

one in ten patrons, the most frequent form of activity undertaken was not related to any form of bingo game.  

Figure 2.11: Most frequent gambling activity within licensed bingo clubs  

 

Women (45% vs. 33% of men), patrons over 75 (63%) and patrons who are not working  for reasons other than 

being unemployed  (46% vs. 37% working) are more likely than average to play paper tickets most frequently. 

Women (35% vs. 18% of men) are also more likely to play cash bingo interval games most frequently.  It is 

noticeable that patrons who  are unemployed are more likely than those in work to play fruit /slot machine style 

games on electronic terminals/touchpads (6% unemployed vs. just 1% in work). 

It is also notable that those whose most frequent gambling activity is playing fruit/slot machines at a bingo club are 

more likely than patrons as a whole to use electronic terminals/ touchpads to play bingo or other games (65% vs. 

53%).   

                                                      
8 Figures do not sum to 100% because if more than one activity was undertaken at the highest level of frequency, both wer e 

classified as the most frequent 

2%

9%

23%

31%

42%

Fruit, slot or amusement style games on an

electronic terminal/touchpad

Fruit/slot machines at a bingo club

Bingo on an electronic terminal/touchpad

Cash bingo games during session intervals NOT

played on an electronic terminal/touchpad

Paper tickets to play bingo

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month. 

Q. Thinking about your visits to a licensed bingo club, in the past 12 months have you spent 

money onê?
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Summar y  

Playing bingo with paper tickets is the most widespread gambling activity  in bingo clubs, with 83% of bingo 

patrons having spent money on this in the past 12 months, followed by cash bingo interval games not played on an 

electronic terminal /touchpad  (72%). Over half of bingo patrons have spent money on electronic 

terminals/touchpads  (53%), with the vast majority of them  playing mainstage bingo games on these; only one in 

eight patrons who have used electronic terminals/touchpads to  play fruit /slot or amusement style games on these. 

Just over a quarter of patrons (28%) have spent money on fruit/ slot machines at a bingo club. 

Most patrons undertake mor e than one gambling activity in -club. The most common combination is fruit /slot  

machines and bingo games (mainstage games and/or cash bingo interval games). As we go on to discuss in 

Chapter 6, this combination of gambling  activity is most associated with problematic gambling. Only one in eight 

only play with paper tickets and around one in twenty on ly play one of electronic terminals/touchpads  or cash 

bingo interval games or fruit /slot  machines. 

Just under half of patrons who play bingo games (paper tickets, on electronic terminals/touchpads  or cash bingo  

interval games) do so weekly. Fruit/slot machines (either freestanding or on electronic terminals/touchpads) are 

played less frequently, with around three in ten doing so weekly.  

There are significant differences in bingo habits among older and younger p atrons. Over 75s are less likely to play 

cash bingo interval games (although those that do have a greater tendency to play weekly) and the most likely to 

play only paper tickets. The usage of electronic terminals/touchpads  is more widespread among 18-24-year-old 

patrons, while over 75s are the least likely to have spent money on them (those that do are more likely than 

average to do so weekly). This suggests that as and when older generations of bingo players are replaced by 

younger ones, the use of electronic terminals/touchpads  will become more widespread.  

Older patrons are more likely to attend bingo clubs more often, as are patrons with a disability and who are not 

working for reasons other than unemployment (these groups are interrelated). The majority of bingo patrons tend 

to stick to one club, although around a third have visited more than one club in the past 12 months. 
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Levels of  engagement  in      

activities  at licensed  bingo  clubs  
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Introduction  

All participants were asked about their most recent visit to a bingo club and which activities they had engaged in. 

They were asked how much money they had spent on each activity at their most recent visit and how much time, 

overall, they spent in the club. They were also asked who they had gone to the bingo club with and who they had 

spent time with whilst at the club. For those who gambled on fruit/ slot machines or these types of games on an 

electronic terminal /touchpad , the amount of time spent playing these games was also collected. 

This chapter provides an overview of the different types of activities people engaged in on their most recent visit, 

their levels of expenditure on different products and their total expenditure across all activities, the total amount of 

time spent in the venue and how this varies among different types of people.  

Measuring expenditure and time spent  

Measuring expenditure on gambling activities in surveys is notoriously difficult. People tend to underestimate their 

losses and overestimate their winnings and often do not interpret the term ôspendõ in the same way.9 The questions 

used in this survey were carefully developed and included in our qualitative testing of the questionnaire. For 

activities such as the purchase of tickets of bingo games, people can recall their exact expenditure very accurately. 

This is because they buy these tickets up front and can easily recall how much they had ôstakedõ on bingo tickets. 

For other activities, such as cash bingo interval games or playing fruit/slot machines, it is m ore difficult for people 

to recall how much they had spent as they do not always keep track, sometimes using reinvested winnings and so 

on. Because of these complexities, we followed the model of the British Gambling Prevalence Survey 2010 whereby 

expenditure data were collected by asking òhow much money did you spend on x.ó This allows us to differentiate 

between higher and lower spend individuals but should not be treated as exact estimates of net expenditure, which 

requires detailed questions about both the amount won and the amount lost on each activity.  

Furthermore, when attempting to measure the amount of time spent on each activity, qualitative testing revealed 

that participants found it very difficult to assign time in the venue across different acti vities and tended to talk 

about time spent at the venue as a whole. An exception to this was those who had played fruit/slot machines who 

could typically recall how much time they spent playing these machines. Therefore, we asked about the total time 

spent at the venue, accepting that not all of this time would be time spent gambling, and time spent playing 

fruit/slot machines or similar games on electronic terminals /touchpads . These caveats should be borne in mind 

when reading this chapter. 

                                                      
9 See Wardle et al, (2011) British Gambling Prevalence Survey 2010. Birmingham: Gambling Commission for a fuller discussion of 

this. 

3. Levels of  engagement  in  activities  at  

licensed bingo  clubs   
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Activities  in  the  bingo  club  on the  most  recent  visit  

Overall, seven in ten bingo club patrons bought paper tickets for bingo (71%) and bought food and drink (73%) on 

their most recent visit. The majority (61%) also played cash bingo interval games. Two-fifths (40%) played bingo 

games using electronic terminals/touchpads , whereas one in six (17%) had played fruit/slot machines. However, few 

(just 2%) played fruit/slot style games on an electronic terminal/touchpad . 

Men were less likely than women to have bought paper tickets for bingo or to have played cash bingo interval 

games but were more likely to have played fruit/slot machines (24% for men vs. 15% for women) or to have played 

fruit /slot or amusement style games on electronic terminals/touchpads (5% for men vs. 2% for women). 

Figure 3.1:  Acti vities at last visit by sex  

 
 

Looking at playing bingo games on an electronic terminal /touchpad , the pattern varied significantly by age for men 

but not women. Younger men were far more likely than older men to have used these devices. Rates were 52% 

among men aged 18-34 and 60% among men aged under 55 compared with 33% of men aged 55 and over. 

Among women, rates varied between 39%- 34% for all age groups. This was the only activity where a difference by 

age and sex was seen. There were no other differences in participation by age for all other activities. 

  

63%

46%

55%

24%

5%

73%

73%

37%

64%

15%

2%

74%

Bought paper tickets for bingo

Played bingo on electronic terminals/touchpads

Played cash bingo interval games (not on terminals)

Fruit/slot machines

Fruit/slot style games on electronic terminal

Bought food and drink

Men

Women

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month. 

Q.  Thinking about your most recent visit to a licensed bingo club, which of the following, 

if any, did you do?
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Figure 3.2: Activities at last visit by se x 

 Men  Women  All  

Base (223) (1,225) (1,448) 

Bought paper tickets for bingo  63% 73% 71% 

Played bingo on electronic terminals /touchpads  46% 37% 40% 

Played cash bingo interval games (not electronic 

terminal/touchpad ) 
55% 64% 61% 

Fruit /slot  machines  24% 15% 17% 

Fruit/slot or amusement style games on electronic 

terminal /touchpad  
5% 2% 2% 

Bought food and drink  73% 74% 73% 

It is clear that on their most recent visit, most people took part in more than one form of gambling activity ð 

though playing bingo was the most popular. 

Total  time  spent  at the  bingo clu b  

The vast majority (79%) of bingo club patrons spent between two hours and  just under four hours at the bingo club 

on their most recent visit. Given that playing bingo was the most popular activity, this is not surprising as engaging 

in mainstage session bingo typically takes a couple of hours. That said, one in ten patrons (10%) had spent more 

than four hours at the bingo club and a similar proportion (11%) had spent less than two hours on their most 

recent visit. This pattern was the same for both men and women. 

Bingo club patrons who are older tended to spend more time at bing o clubs on their most recent visit than those 

who are younger. Between 16-17% of those aged 65 and over spent more than four hours at the club compared 

with just six per cent of those aged 18-24. 
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Figure 3.4: Prevalence of spending more than 4 hours at th e bingo club by age  

 

Bingo patrons from BME groups, who are retired (likely related to age), who do not live in one of the most deprived 

areas in England, Scotland or Wales or who have the lowest levels of personal income all spent more time in the 

bingo club on their most recent visit than others.  

Figure 3.5 : Prevalence of spending time at a bingo club by key subgroup  

 
Less than 

2 hours  

2 hours, 

less than 

3 hours  

3 hours, 

less than 

4 

4 hours, 

less than 

6 

6 hours or 

more  
Base 

Sex       

Men  10% 46% 30% 10% 3% (223) 

Women  12% 50% 30% 8% 1% (1,222) 

All        

Age 11% 49% 30% 8% 2% (1,445) 

18 -24 13% 56% 25% 5% 0% (54) 

25-34 13% 59% 21% 7% 0% (133) 

35-44 10% 46% 37% 6% 1% (110) 

45-54 11% 47% 37% 5% 0% (264) 

55-64 11% 45% 33% 9% 2% (355) 

6%

7%

7%

5%

10%

17%

16%

18-24

25-34

35-44

45-54

55-64

65-74

75+

Base: 1,448 patrons of licensed bingo clubs who visit at least once a month. 
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65-74 12% 46% 26% 13% 4% (308) 

75+  10% 47% 26% 11% 5% (185) 

Ethnicity        

White  11% 50% 29% 8% 1% (1,249) 

BME 13% 38% 36% 5% 9% (151) 

Economic activity        

Working full time  7% 51% 36% 5% 0% (370) 

Working part time  17% 52% 25% 4% 2% (209) 

Looking after family or 

home  
6% 57% 22% 14% 0% (94) 

Retired  11% 42% 30% 13% 4% (534) 

Unemployed  17% 55% 16% 10% 1% (81) 

Other  14% 51% 29% 5% 1% (120) 

Income per annum        

Less than £5200  15% 50% 23% 8% 4% (165) 

Between £5200 -£9999  10% 45% 34% 11% 1% (321) 

Between £10,00 -£15,999  8% 56% 27% 7% 1% (238) 

Between £16,000 - 

£20,199  
14% 47% 31% 6% 2% (133) 

£21,000+  12% 47% 31% 8% 2% (588) 

Deprivation        

Does not live in most 

deprived area in 

England/ Scotland/  

Wales 

11% 48% 30% 9% 2% (956) 

Lives in most deprived 

area in England/  

Scotland/Wales  

10% 52% 34% 3% .1% (241) 
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Time spent gambling on fruit/slot machines or amusement style  games on an electronic  

termina l/ touchpad  

Overall, only a minority of bingo club patrons gambled on fruit /slot machines on their most recent visit and those 

that did tended to play these machines for less than 30 minutes in total (60%). However, one in five (20%) played 

these machines for over an hour, with a few (2%) playing them for more than three hours. 

Men were both more likely to play fruit/slot machines than women and to play them for longer when they did.  

Bingo patrons who are younger and played fruit/slot machines in bingo clubs on their most recent visit spent less 

time doing so than those who are older; 39% of those aged 18-24 played these machines for less than 10 minutes 

compared with 13% for those aged 55 and over. 

Figure 3.6 : Time spent playi ng fruit/ slot machines by sex  

 

As with fruit/slot machines, the majority of those who played these style games using an electronic 

terminal/touchpad  did so for less than 30 minutes (87%). Just a few (4%) people who played these games on an 

electronic terminal /touchpad  did so for more than two hours. 10  

  

                                                      
10 Bases sizes for this group are too small to allow further sub-group analysis 
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Figure 3.7 : Time spent playing fruit/slot machines and fruit/slot  or amusement style games  

 

 

Less 

than 10 

mins  

10mins 

to 30 

mins  

30 mins 

to 1 hr  

1-2 

hours  

2-3 

hours  

3 or 

more 

hours  

Base 

Time spent playing 

fruit/slot machines on last 

visit  

       

OVERALL 24% 36% 21% 12% 6% 2% (248) 

Sex        

Men  14% 34% 27% 16% 8% 1% (50) 

Women  30% 37% 17% 9% 4% 3% (198) 

Age        

18-34 39% 31% 23% 6% 4% 1% (43)* 

35-54 26% 32% 17% 15% 8% 2% (61) 

55+  13% 40% 22% 14% 8% 4% (138) 

Time spent playing 

fruit/slot or amusement 

style games on electronic 

terminals /touchpads  on 

last visit  

       

OVERALL 41% 45% 6% 3% 3% 1% (48)* 

*Caution required due to small base size 

 

Expenditure  

Expenditure on gambling activit ies on most recent visit, by sex  

Figure 3.8 shows the average expenditure on each activity among patrons on their most recent visit. 11 Spend was 

highest for playing bingo games on electronic terminals /touchpads  (£26.80 on average), closely followed by fruit/  

slot machines, with people spending around £24.50 on these machines on average.  Spend on cash bingo interval 

games and paper tickets for bingo was similar at around £14 each, whereas those who played fruit/slot or 

amusement style games on electronic terminals/touchpads  spent around £10 on average on these games.  

The only significant difference between men and women with regards to spend on each activity was that men spent 

a slightly greater amount of money on paper bingo tickets (£15.80) than women (£13.10). 

  

                                                      
11 Where exact values were not given by the participant, they were asked to report what range their expenditure fell in. These 

data have been calculated by assigning people the mid-point of the range where exact values were unknown. 
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Figure 3.8 : Expenditure (£) on gambling activities on most recent visit, by sex  

 

 Men  Women  All  

Paper tickets  (138) (866) (1,004) 

Mean  15.8 13.1 13.7 

Median  14.0 11.0 12.0 

Standard error of the mean  1.53 0.96 0.98 

Electronic bingo  (115) (571) (686) 

Mean  28.7 26.0 26.8 

Median  20.0 21.7 20.0 

Standard error of the mean  5.01 2.04 2.57 

Cash bingo interval games 

(not electronic 

terminal/touchpad ) 

(121) (801) (922) 

Mean  14.8 13.7 14.0 

Median  10.0 10.0 10.0 

Standard error of the mean  1.7 0.6 0.7 

Fruit /slot  machines  (50)* (202) (252) 

Mean  29.0 22.0 24.5 

Median  20.0 10.0 10.0 

Standard error of the mean  5.84 5.50 5.20 

Fruit/slot machine or 

amusement style games on 

electronic terminals /  

touchpads  

(10)* (42)* (52) 

Mean  * 15.3 9.3 

Median  * 10.0 5.0 

Standard error of the mean  * 3.71 2.27 

*Caution required due to small base size 

 

Total expenditure across all activities on most recent visit, by ethnicity and socio -demographic/economic 

factors  

Figure 3.9 shows total average spend across all activities undertaken on the most recent visit to a bingo club. 

Overall, people spent around £33, on average, across all gambling activities on their most recent visit. Men spent 

more than women and those aged 35-74 tended to spend more that those who were  older or younger than this. 

However, total spend did not vary by ethnicity, economic activity, personal income or deprivation , meaning that 

those with lower incomes or living in the most deprived areas tended to spend similar amounts to those with 

higher incomes or not living in deprived areas. 

 



Ipsos MORI | Bingo Research  - Problem Gambling in Licensed Bingo P remises - Final Report  40 

 

15-049618-01 | Version 1 | Internal Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO 20252:2012, and with the Ipsos 
MORI Terms and Conditions which can be found at http://www.ipsos-mori.com/terms. © 2016 

 

These averages mask some differences in the distribution of total spend. For example, whilst the average total 

spend was £33 across all activities, for 5% (95th centile) of bingo club patrons it was more than £85 and for a further 

5% of bingo club patrons it was less than £5.50 (5th centile) (see Figure 3.8).  

Whilst average spend did not vary significantly by ethnic group (possibly because of low bases sizes among BME 

groups), there were differences in their spend distribution (see Figure 3.10). Up until the 80th percentile, total spend 

was similar among those from White  and BME groups. From the 80th percentile onwards, total spend increased 

more sharply and estimates between the two groups started to deviate. At th e 95th percentile, total spend among 

BME groups was £113 compared with £84 for those at the 95th percentile from White  groups. 

Figure 3.9 : Expenditure across all activities undertaken on most recent visit  
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Base: 1,448 patrons of licensed bingo clubs who visit at least once a month.  
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Figur e 3.10: Expenditure across all activities undertaken on most recent visit  
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Base: 1,242 White patrons and 148 BME patrons of licensed bingo clubs who visit at least once a month.  
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Figure 3.11 : Expenditure (£) across all activities undertaken on most recent visit  

 

 

Mean  Median  

Standard 

error of 

the mean  

Base 

Sex 
    

Men  39.06 30.00 3.23 (217) 

Women  31.38 24.00 2.24 (1,217) 

All  33.28 25.00 2.20 (1,434) 

Age group  
 

   

18-24 28.86 23.00 2.07 (53) 

25-34 29.55 23.52 2.34 (133) 

35-44 35.96 24.97 4.69 (110) 

45-54 34.48 24.44 2.96 (262) 

55-64 40.03 31.00 3.18 (353) 

65-74 35.46 26.00 3.62 (305) 

75 26.22 20.56 2.20 (183) 

Ethnicity  
 

   

White  32.41 25.00 1.94 (1,242) 

BME 39.87 30.00 5.40 (148) 

Economic activity  
 

   

Working full time  34.19 27.00 1.61 (368) 

Working part time  31.89 21.00 4.03 (208) 

Looking after family or home  42.23 34.66 8.03 (95) 

Retired  33.57 25.00 2.97 (528) 

Unemployed  25.21 18.24 3.75 (80) 

Other  31.24 22.00 3.46 (119) 

Income per annum  
 

   

Less than £5200  30.77 22.00 3.79 (164) 

Between £5200 and £9999  34.43 26.00 1.80 (316) 

Between £10,000 and £15,999  31.27 20.00 3.65 (238) 

Between £16,000 and 20,199  35.05 30.00 3.07 (132) 

£21,000+  34.05 25.00 2.56 (584) 
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 Mean  Median  Standard 

error of 

the mean  

Base 

Deprivation  
 

   

Does not live in most deprived area in 

England/Scotland/Wales  
34.20 25.00 2.66 (948) 

Lives in most deprived area in 

England/Scotland/Wales  
29.50 23.26 1.97 (241) 

 

Total expenditure across all activities on most recent visit, by gambling behaviour  

Total spend varied according to bingo club patron type. Among those who only bought paper tickets when at the 

club, expenditure was lowest (£12.30). Total spend was highest among those played bingo on electronic 

terminals/touchpads  and who played cash bingo interval games (£46.00). The broad pattern was that the more 

types of activities someone did and the more electron ic versions of gambling someone engaged in when at the 

club, the higher their rates of total spend on average. 

Figure 3.12 : mean total spend by bingo player type  

 

 
 

Total spend was also higher among problem and risky gamblers than non-problem gamblers. Problem gambling 

was measured using the Problem Gambling Severity Index which provides estimates of problem gambling, 

moderate risk gambling, low risk gambling and non -problem gambling. 12 Among those with no problems with their 

gambling behaviour, average spend on their most recent visit was £29.90. Among problem gamblers it was over 

                                                      
12 Please see chapter 6 for a fuller explanation of how problem and risky gambling is measured. 
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double this amount at £61.80. 5% of problem gamblers (95th percentile) spent more than £295 on their most recent 

visit whereas 5% of non-problem gamblers (95th percentile) spent £80 or more (see Figure 3.13).  

 

Figure 3.13: Distribution of total spend by percentile, problem versus non -problem gambler   
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Base: 942 non-problem gamblers and 50 problem gamblers who visit licensed bingo clubs at least once a month.  
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Figure 3.14 : Total spend by gambling activities undertaken, and by problem gambler status  

 

 
Mean  Median  

Standard error 

of the mean  
Base 

Bingo subgroups  
    

Paper tickets only  12.3 10.0 1.47 (144) 

Electronic terminal /touchpad  or  cash bingo interval 

games or fruit /slot  machine only  
27.8 21.5 3.71 (84) 

Paper tickets and cash  bingo  interval games ( not 

electronic terminal/touchpad ) 
25.3 20.0 1.68 (285) 

Paper tickets and electronic terminals /touchpads  29.8 20.0 7.06 (103) 

Electronic terminals/touchpads and cash bingo 

interval games  (not electronic)   
46.0 40.0 3.91 (108) 

Fruit /slot  machines and bingo (either main 

games/cash interval games)  
45.7 32.8 5.08 (401) 

Paper tickets, electronic terminals /touchpads  and cash 

bingo interval games (not electronic)  
37.8 33.1 2.04 (307) 

PGSI score 
    

Non -problem gambler  29.9 22.0 1.47 (924) 

Low risk gambler  36.8 25.5 3.71 (298) 

Moderate risk gambler  44.6 39.1 1.68 (162) 

Problem gambler  61.8 44.5 7.06 (50)* 

*Caution required due to small base size 
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Who  people  attend  bingo  clubs with  

Who people went to the bingo club with on most recent visit  

Bingo is often said to be a social activity. Information from peopleõs most recent visit supports this, with the vast 

majority of people going to the bingo club with someone else (83%), be it a spouse or partner (25%), other family 

member (35%) or friend (32%). Only 17% of regular bingo patrons went alone to the bingo club on their last visit.  

Figure 3.15 : The social aspect of bingo  

 

 

Men were more likely than women to report going with their spouse or partner (57% for men; 14% for women) 

whereas women were more likely than men to go to the bingo club with their friends (37% for women, 16% for 

men). 

Who people go to the bingo club with and who they spend time with when they are there is also different. Over 

40% of regular bingo patrons said they spent time with their friends on their most recent visit to the bingo. This is 

higher than the percentage who went  to club with their friends, showing that the bingo club is a venue to meet 

with and spend time with friends for some. This is also supported by looking at those who went to the bingo club 

alone. While one in six (17%) patrons went to the bingo club alone, few (just 8%) did not spend any time with 

anyone else whilst at the venue, suggesting that at least half of those who went to the club alone met other people 

while they were there.  

For some people, it is clear there is a community of people that they know at the bingo club and 16% of people 

spent time with people they know from bingo whilst at the venue. During qualitative testing of the questionnaire, 

these people were seen to be part of a participantõs social network but were not necessarily classified as friends. 
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Figure 3.16: The social aspect of bingo  

 Men  Women  All  

Who attended with  (223) (1,225) (1,448) 

Went on my own  18 17 17 

Spouse/partner  57 14 25 

Other family members  26 37 35 

Friends 16 37 32 

Neighbours  1 1 1 

Work colleagues  * 1 1 

Who spent time with  (223) (1,225) (1,448) 

Was on my own  9 8 8 

With people I know in bingo club  18 16 16 

Spouse/partner  54 14 24 

Other family members  29 37 35 

Friends 25 47 41 

Neighbours  1 1 1 

Work colleagues  * 1 1 

The likelihood of going to the bingo club alone and/or spending tim e at the bingo club alone varies by age. Bingo 

club patrons who are older were more likely to have done both on their most recent visit. However, even among 

those aged 75 and over, half of those who went to the bingo club alon e spent time with other people when there, 

with one in three (35%) saying they spent time with people they know at the bingo club on their most recent visit. 

Over a quarter (28%) of those aged 75 and over spent time with other family members and 42% spent time with 

friends. Only 10% of this age group did not spend time with anyone else when at the bingo club, though this is 

higher than those aged 34 and under who, typically, are not alone when at the bingo club.  
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Figure 3.17 : Comparison of going to the clu b and spending time at the club along by age  
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Figure 3.18 : Attendance by age  

 

 

 
18-24 25-34 35-44 45-54 55-64 65-74 

75 and 

over  

Who attended with  (54) (134) (110) (264) (355) (309) (186) 

Went on my own  4% 3% 14% 17% 24% 26% 30% 

Spouse/partner  26% 23% 29% 27% 26% 25% 17% 

Other family members  47% 51% 37% 38% 30% 20% 25% 

Friends 32% 35% 34% 28% 27% 33% 33% 

Neighbours  * 0% 0% 0% 1% 1% 0% 

Work colleagues  47% 51% 37% 38% 30% 20% 25% 

Who spent time with  (54) (134) (110) (264) (355) (309) (185) 

Was on my own  0% 2% 9% 7% 12% 13% 10% 

With people I know in 

bingo club  
6% 2% 9% 18% 23% 20% 35% 

Spouse/partner  29% 23% 27% 26% 25% 23% 13% 

Other family members  47% 52% 36% 38% 29% 20% 28% 

Friends 44% 41% 43% 37% 35% 44% 42% 

Neighbours  - 0% 0% 0% 1% 1% - 

Work colleagues  5% 1% - 1% 1% 1% - 

 

Summary  

The majority of regular bingo  club patrons spent between two and four hours and around £33 each on average on 

their most recent visit to a bingo club. Whilst these may seem fairly modest amounts of time and expenditure, it is 

worth remembering that  the Bingo Association estimates that, on average, regular weekly bingo patrons make 1.7 

visits to bingo clubs, so total weekly or monthly expenditure will be much higher than this. As with any gambling 

activity, there are variations around this, with around one in ten people spending significantly more time than this 

in the venue and people with certain characteristics spending more money than others, notably problem gamblers. 

Older people were more likely to spend more time at the club on their most recent visit but w ere not more likely to 

spend more money, particularly those aged 75 and over, demonstrating that there is not always a direct correlation 

between the amount of time and money spent per visit.  

This analysis also shows that problem and risky gamblers spent more money on their most recent visit than non -

problem gamblers. There is great interest among regulators and policy makers about the proportion of income 

derived from problem gamblers among different operators, and the Pareto Principle is often quoted (the  Pareto 

Principle assumes 80% of the harms come from 20% of the people). However, based on this analysis, it seems the 

Pareto Principle is unlikely to hold true among regular bingo patrons. Whilst spend among problem gamblers is 

higher than others, the number of problem gamblers among regular bingo patrons is small (see Chapter 6). This 
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suggests that whilst problem gamblers will be contributing disproportionately to income, because of their higher 

spend and likely higher frequency of attendance, this distribution is unlikely to mirror Pareto Principle estimates 

because of the relatively low numbers of bingo club patrons who experience problems. Indeed, estimates from 

other studies suggest that around 5% of bingo expenditure is attributable to around 2 -3% of problem gamblers 

who play bingo.13 

Finally, data from this survey supports the notion that going to the bingo club is, for many, a social activity. The vast 

majority of people either go to the club with friends and/or family or spend time with friends/famil y when at the 

venue. Only around one in twelve (8%) people did not spend any time with anyone else whilst at the bingo club, 

though this increased to one in ten (10%) for those aged 75 and over and one in eight (13%) for those aged 65-74. 

Notably, around a third of those aged 75 and over spent time with people they know a t the bingo venue. Bingo 

clearly offers access to a social network of regular patrons within the club, as well as being a place to go to with 

family and friends from existing networks. 

  

                                                      
13 See Orford, J., Wardle, H., Griffiths, M (2013) What proportion of gambling is problem gambling? Estimates from the British 

Gambling Prevalence Survey 2010. International Gambling Studies, 13(1):4-18. 
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Other  gambling  activities  
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Introduction  

This chapter of the report explores what gambling activities bingo patrons have undertake n outside licensed bingo 

clubs in the past 12 months, and how frequently these are undertaken. This includes activities such as the National 

Lottery and lottery -style games, online gambling, and gambling at a bookmaker. It examines whether different 

subgroups of patrons are more or less likely to gamble on various gambling activities. The relationship between 

external gambling activities and problem gambling behaviour is considered in Chapter 6.  

Past year participation  in each activity  

In the past 12 months, most bingo club patrons have spent money on National Lottery tickets (70%), by far the 

most widespread gambling activity. Half (49%) have spent money on scratchcards (excluding online, newspaper, or 

magazine scratchcards).  A quarter (26%) have bought tickets for other lo tteries, including the Health Lottery and 

charity lotteries, and a fifth (21%) have spent money on horse or dog racing with a bookmaker. Around a sixth of 

patrons (18%) have spent money on online bingo  (i.e. not at a bingo club), and one in nine (11%) have spent money 

of fruit /slot machines which are not at a bingo club.  While one in eight patrons (13%) have not spent money on 

any gambling activity outside of licensed bingo clubs, this rises to almost a quarter (23%) of patrons aged 75 and 

over.  As we have seen in Chapter 2, it is older patrons who are most likely to visit licensed bingo clubs at least on a 

weekly or more frequent basis. 

Figure 4.1: Other gambling activities  

 

5%

7%

11%

18%

21%

26%

49%

70%

Betting on sports/other events in a bookmaker,

by phone or at venue

Gaming machines in a bookmaker's to bet on
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licensed bingo club

Online bingo, NOT playing at a bingo club

Betting on horse or dog races in a bookmaker, by

phone or at the track

Tickets for any other lottery
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gambling
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Base: 1,448 customers of licensed bingo clubs who visit at least once a month.  

Q. In the past 12 months, have you spent any money onê?

4. Other  gambling  activities   
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Other gambling activities by socio -demographic and economic factors  

There are some variations in gambling activities by subgroup (see Figure 4.2 below): 

¶ Men  are more likely than women  to have spent money on betting on horse/dog racing with a bookmaker 

(31% vs. 18%), fruit / slot machines not in a bingo club  (15% vs. 9%), gaming machines in a bookmaker (15% 

vs. 4%), betting on sports events (11% vs. 3%), private betting  (8% vs. 2%), online gambling  (8% vs. 3%), and 

the football pools  (8% vs. 3%). 

¶ While 70% of all patrons have spent money on the National L ottery , less than three-fifths (58%) of patrons 

aged 75 and over  have done so with in the past 12 months. Younger patrons are more likely than their 

older counterparts to have spent money on scratchcards, as well as to have spent money on online betting 

activities. 

¶ Patrons who are unemployed are more likely than their counterparts not working for another reason  to  

undertake a range of gambling activities including  scratchcards (62% vs. 34%), online bingo not at a bingo 

club (28% vs. 9%), online gambling (9% vs. 2%), betting on sports events at a bookmaker (13% vs.4%), 

spreadbetting (5% vs. <1%), and private betting (8% vs. 2%).   

¶ BME patrons are three times as likely as white patrons to have spent money on gaming machines (17% vs. 

6%).   

¶ Patrons who have experienced money problems  in the past 12 months are more likely than those without 

money problems to have spent money on scratchcards (63% vs. 46%), online bingo (29% vs. 17%), gaming 

machines (13% vs. 5%), online gambling (8% vs. 3%), and spreadbetting (3% vs. <1%). 

¶ Younger patrons  are generally more likely than older patrons to play online bingo.  For example, three in 

ten of those aged 18-24 (30%), and also aged 25-34 (29%) do so. This compares to 9% of those aged 65-74 

and 2% of patrons aged 75+.   

Figure  4.2: Other gambling activities by socio -demographic and economic factors  
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bookmaker  
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Base 

OVERALL 70% 49% 26% 21% 18% 11% (1,448) 

Sex        

Men  68% 45% 28% 31% 13% 15% (223) 

Women  71% 50% 25% 18% 19% 9% (1,225) 

Age        

18-24 71% 70% 21% 22% 30% 13% (54)* 

25-34 65% 65% 11% 14% 29% 16% (134) 

35-44 71% 50% 32% 28% 16% 14% (110) 

45-54 79% 55% 38% 28% 23% 14% (264) 

55-64 72% 43% 35% 21% 15% 9% (355) 

65-74 71% 32% 26% 18% 9% 6% (309) 



Ipsos MORI | Bingo Research  - Problem Gambling in Licensed Bingo P remises - Final Report  54 

 

15-049618-01 | Version 1 | Internal Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO 20252:2012, and with the Ipsos 
MORI Terms and Conditions which can be found at http://www.ipsos-mori.com/terms. © 2016 

 

 

75+  58% 31% 27% 23% 2% 1% (186)  

Work status         

Working  75% 58% 25% 23% 22% 14% (579) 

Not working  

(unemployed)  
54% 62% 23% 18% 28% 9% (81) 

Not working (for 

another reason)  
67% 34% 28% 21% 9% 7% (656) 

Ethnicity         

White  70% 49% 26% 23% 19% 11% (1,251) 

BME 74% 50% 27% 15% 15% 8% (152) 

Income         

Up to £15,999  69% 51% 26% 19% 20% 9% (724) 

£16,000-£31,999 81% 55% 32% 30% 24% 17% (223) 

£32,000+  77% 47% 10% 28% 10% 7% (33)* 

Money problems         

None  70% 46% 25% 22% 17% 10% (1,166) 

At least some  74% 63% 33% 22% 29% 16% (209) 

Disability         

Yes 67% 45% 28% 22% 15% 9% (518) 

No 72% 50% 25% 22% 19% 11% (899) 

Health         

Good 72% 50% 25% 24% 19% 10% (865) 

Fair 74% 49% 28% 18% 16% 13% (376) 

Bad 53% 40% 28% 17% 14% 10% (184) 

*Caution required due to small base size 

The table includes the top six gambling activities by frequency.  Other activities excluded as below 10%. 

When we group together different gambling activities , we see that most patrons (84%) have spent money on tickets 

for gambling, including the National Lottery and other lotteries . Just under a quarter (23%) have spent money 

betting with a bookmaker, and a fifth (20%) have spent money on online games. Around a sixth (16%) of patrons 

have spent money playing machines and/or casino games.   
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Analysis by frequency of attending licensed bingo clubs  and activities undertaken  

The most frequent attendees of bingo clubs are less likely to gamble elsewhere. One fifth (19%) of those who 

attend licensed bingo clubs daily/most days have not undertaken any other form of gambling activity outside of a 

bingo club in the past 12 months. This compares to 15% of those who attend between 1-3 times days a week, and 

9% per cent of those who attend less often. There are also variations in external gambling behaviour according to 

the type of gambling undertaken in bingo clubs:  

¶ While 18% of all patrons play online bingo  outside licensed bingo clubs, just 6% of those who only buy 

paper tickets in clubs do so. A quarter (25%) of those who play electronic terminals/touchpads  and cash 

bingo interval games play online bingo outside bingo clubs, as do 24% of those who play fruit /slot  

machines and bingo  games (either mainstage games or cash bingo interval games) in-club.  

¶ Patrons who play fruit /slot  machines and bingo games in-club are more likely to play gaming machines in 

bookmakers  (13% vs. 7% overall).  

¶ A quarter (26%) of those who play fruit /slot  machines and bingo games also play fruit / slot machines 

elsewhere , compared to 11% of all patrons. Those who play fruit /slot  machines and bingo are also more 

likely than patrons as a whole to play the National Lottery  (76% vs. 70%) and lottery scratchcards (60% vs. 

49%). 

¶ One in ten (11%) of patrons who play electronic terminals/touchpads  and cash bingo  interval games bet on 

sports or other events in a bookmaker , twice as many as bingo club patrons as a whole (5%). 

¶ While a quarter (26%) of those who play paper tickets, electronic terminals/touchpads , and cash bingo 

interval games bet on horse or dog races in a bookmaker , this falls to just 12% of those who only ever 

buy paper tickets. 

¶ The proportion of patrons who play fruit /slot machines and cash bingo interval games and bet at a 

bookmaker  is more than twice as many as those who only buy paper tickets to play bingo in licensed 

bingo clubs (28% vs. 12%).    

Figure  4.3: Analysis by licensed bingo  club  subgroup  ð top six external gambling activities  

 
Tickets 

for 

national 

lottery 

draw  

Scratch-

cards 

Tickets 

for any 

other 

lottery  

Betting on 

house/dog 

races with a 

bookmaker  

Online 

bingo, 

not at a 

bingo 

club  

Fruit /  slot 

machines 

not at a 

licensed 

bingo 

club  

Base 

OVERALL 70% 49% 26% 21% 18% 11% (1,448) 

Frequency of visiting 

licensed bingo club  
       

Daily/almost daily  58% 41% 23% 18% 17% 11% (240) 

Weekly  70% 41% 26% 20% 16% 9% (970) 

Less often  72% 58% 26% 23% 20% 13% (238) 
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 Tickets 

for 

national 

lottery 

draw  

Scratch-

cards 

Tickets 

for any 

other 

lottery  

Betting on 

house/dog 

races with a 

bookmaker  

Online 

bingo, 

not at a 

bingo 

club  

Fruit /  slot 

machines 

not at a 

licensed 

bingo 

club  

Base 

Bingo Subgroups         

Paper tickets only  58% 33% 20% 12% 6% 8% (151) 

Electronic terminal 

/touchpad or cash 

bingo  interval games 

or fruit /slot  machines 

only  

50% 28% 26% 20% 11% 2% (87) 

Paper tickets and 

cash bingo  interval 

games 

75% 46% 29% 18% 15% 6% (287) 

Paper tickets and 

electronic 

terminals /touchpads  

73% 50% 22% 29% 18% 5% (105) 

Electronic terminals 

/touchpads & cash  

bingo  interval games  

68% 54% 23% 20% 25% 1% (108) 

Fruit /slot  machines 

and bingo  
76% 60% 25% 25% 24% 26% (401) 

Paper tickets, 

electronic 

terminals /touchpads  

& cash  bingo  interval 

games 

 

71% 51% 29% 26% 21% 3% (309) 

Most frequent Bingo 

activity * 
       

Paper tickets  62% 39% 20% 22% 13% 9% (732) 

Bingo on electronic 

terminal /touchpad  
56% 38% 23% 16% 15% 8% (510) 

Cash bingo  interval 

games  
70% 46% 24% 24% 16% 6% (615) 

Fruit / slot machines  76% 45% 26% 28% 16% 25% (159) 

Fruit /slot or 

amusement  style  

games on electronic 

terminal /touchpad * 

84% 56% 50% 34% 30% 28% (40)** 

*Please note that patronõs most frequent activity may be more than one activity 

**Caution required due to small base size 
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Looking at external gambling behaviour in relation to the most frequent gambling activities undertaken in licensed 

bingo clubs, the following differences emerge:    

 

¶ One quarter (25%) of patrons whose most frequent activity in bingo clubs is playing fruit /slot machines also 

play fruit/slot machines el sewhere. This compares to 11% of all patrons (and 6% of patrons who most 

frequently play cash bingo interval games).   

¶ Whereas 18% of all patrons have played online bingo  (not in a bingo club ) within the past 12 months, this 

falls to 13% of those whose most frequent in-club activity is playing bingo with paper tickets . 

¶ Patrons whose most frequent bingo club  activity is fruit /slot machines are more likely to have undertaken 

private betting  within the past 12 months  (6%). By contrast, less than 1% of patrons whose most frequent 

gambling activity in -club is paper tickets have undertaken private betting. 

Figure 4.4 shows the top five external gambling activities in relation to the most frequent gambling activity 

undertaken within licensed bingo clubs. For example, 62% of patrons whose most frequent in-club activity is paper 

tickets to play bingo have spent money on tickets for the National Lottery in the past 12 mont hs. 

Figure 4.4 : Top f ive external gambling activities by mos t frequent gambling activity in -club  

Paper tickets to 

play bingo  

Bingo on an 

electronic  

terminal / 

touchpad  

Cash bingo games 

during session 

interval s not on an 

electronic 

terminal/touchpad  

Fruit / slot 

machines at a 

bingo club  

Fruit, slot or 

amusement style 

games on an 

electronic 

terminal/  

touchpad  

Base:     (732) (510) (615) (159) (40)* 

Tickets for the 

National Lottery 

(62%) 

Tickets for the 

National Lottery 

(56%) 

Tickets for the 

National Lottery 

(70%) 

Tickets for the 

National Lottery 

(76%) 

Tickets for the 

National Lottery 

(84%) 

Scratchcards (39%) Scratchcards (38%) Scratchcards (46%) Scratchcards (45%) Scratchcards (56%) 

Betting on horse 

or dog races in a 

bookmaker, by 

phone or at t he 

track (22%) 

Tickets for any 

other lottery (23%) 

Tickets for any 

other lottery (24%) 

Betting on horse 

or dog races in a 

bookmaker, by 

phone or at the 

track (28%) 

Tickets for any 

other lottery (50%) 

Tickets for any 

other lottery (20%) 

Betting on horse 

or dog races in a 

bookmaker, by 

phone or at the 

track (16%) 

Betting on horse or 

dog races in a 

bookmaker, by 

phone or at the 

track (24%) 

Tickets for any 

other lottery (26%) 

Betting on horse 

or dog races in a 

bookmaker, by 

phone or at the 

track (34%) 

Online bingo, not 

playing in a bingo 

club (13%) 

Online bingo, not 

playing in a bingo 

club (15%) 

Online bingo, not 

playing in a bingo 

club (16%) 

Fruit/slot machines 

somewhere else, 

not in a bingo club 

(25%) 

Online bingo, not 

playing in a bingo 

club (30%) 

*Caution required due to small base size 
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Frequency  of  engagement  in  other  gambling  activities  

Patrons who have spent money on gambling activities outside of licensed bingo clubs  in the past 12 months were 

then asked how frequently they undertake each activity.  Figure 4.5 shows how often patrons spend money on 

these gambling activities. Some gambling activities (including spreadbetting and other forms of gambling) are not 

shown in the chart as the base sizes are too small. 

Figure 4.5: Frequency of expenditure on external gambling activities  

 

Frequency of expenditure on external gambling activities by socio -demographic and economic factors  

¶ Most patrons who buy tickets for the National L ottery  do so at least weekly (56%), and a further one in 

five (22%) do so less often than once a week, but at least once a month.  

¶ Scratchcards  tend to be bought less frequently, with 39% buying them weekly and 34% less often than 

weekly, but at least once a month. The frequency with which other lottery tickets  are bought is similar 

(37% weekly and 35% less often, but at least once a month). 

¶ While one fifth (21%) of patrons have spent money gambling in a bookmakers on horse or dog racing , 

the majority (62%) do this less frequently than monthly .   

¶ Just over a third of patrons play online bingo  at least once a week, or more often. Similar proportions play 

it less often than once a week, but at least monthly, and less often than once a month.  

¶ One fifth of patrons  (21%) who have spent money on fruit / slot machines outside of licensed bingo clubs  

do so at least once a week or more often. 

56%

39%
37%

16%

35%

21%

26%

33%

5%

22%

34% 35%

15%

34%

26%
28%

24%

13%

21%

26%
21%

62%

30%

48%

33% 32%

74%

Tickets for

National

Lottery

Scratchcards Tickets for any

other lottery

Horse/dog

races in a

bookmaker

Online bingo Fruit/slot

machines

Sports/other

events in a

bookmaker

Gaming

machines in a

bookmaker

Table games

At least weekly Less than weekly but at least monthly Less often than once a month

Q. In the past 12 months, have you spent any money onê?

Base: All who did each activity within the past 12 months (985 spent money on the National Lottery /  640 on scratchcards/ 381 other lottery / 

268 horse or dog races /  238 online bingo / 112 fruit or slot machines /  62 sport or other events in a bookmaker / 62 gamin g machines / 59 

table games). Fieldwork 7-26 March 2016.
























































































































