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Will the earth move
in your club?
primarily through television
advertising and public
relations campaigns that
present bingo as modern,
exciting, fun and sociable,
helping to dispel outmoded
views that bingo is a pastime
only fit for ladies of a certain
age. Historically these
campaigns have run in
spring, autumn and at

Christmas, with each burst of
activity followed up with a
tracking survey examining
the impact of the campaign in
terms of audience awareness.
These individual tracking
surveys have confirmed that
the choice of media and
creative executions used
to convey messages were
correct, but they have not

provided details of what
players and non-players
currently think of bingo.
Media coverage and
comment in the last two

years would certainly indicate
that the media is taking a
different view of bingo, but

o

By the time you read this
there should hopefully be
very few of you who have not
heard of the ‘Ground Shaker’
and, if plans have remained
on course, a considerable
number of the public will also
know of bingo’s biggest
promotion and be joining in.
In recent years the National
Bingo Game Association
(NBGA) has used the majority
of its annual marketing
budget to reposition bingo.
This has been pursued

Continued on Page 11

Bingo for Breakthrough ––

a phenomenal success
certificate to display
proudly in their club.
But this year’s high
achievers are, Gala
Meadowbank, Quayside
Bingo Lossiemouth,
Buckingham Bingo
Bootle, Walkers
Bingo Goole, Gala
Wednesbury, Gala King’s
Lynn, Mecca Cwmbran and
fight against this disease that
robs so many of so much.’

Fundraising awards
Having raised such a
staggering amount of money
Breakthrough and the
Association would like to

acknowledge those clubs
that went the extra distance.
All clubs, which have
confirmed their individual
fundraising totals to
Breakthrough, will have
received a Bingo for
Breakthrough fundraising

Win a Euro 2004 cuddly lion! see page 10

o

Bingo for Breakthrough 2003 exceeded everybody’s
expectations, raising £400,000 during Breast Cancer
Awareness Month. No other supporter of Breakthrough
Breast Cancer has raised this much in a similar time.
Bingo Association Chairman,
Sir Peter Fry said, ‘I am
exceptionally proud of what
the Association and its
members have achieved
this year through hard
work for such a worthwhile
cause. Having visited
Breakthrough’s research
facility and seen at first hand
the work being done there, I
am now more convinced than
ever that our support can
and will make a difference
Sir Peter Fry: ‘Exceptionally proud…’
and that we must help the

Continued on Page 8
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news
The National Game
Quarterly news and update from Chief Executive, Paul Talboys

The year is off to a good start. Our
first £500,000 game of the year took
place on Mothering Sunday and by
the time you read this the Ground
Shaker promotion will be underway.
This will be the first time that over
500 clubs across the UK have been
linked together for live sound and is
the industry’s first foray into large scale sales promotion
activity (turn to page 11 for more details). Over the coming
weeks we hope to see many more bingo stories in the media
and an increase in attendance figures due to this activity.
The preparation for this promotion has been
considerable, both in terms of production of printed
material and technology. However, to make it a success,
we need you and your teams to create in-club
excitement by bringing the promotion to life. Please
read all the briefing material provided thoroughly and
ensure that you and your teams understand what the
promotion is, their role in it and how important they are
in making it a success. There is a prize for the club that
delivers the best promotion and makes the best of
processing new members recruited through the National
Game website. During this time of heavy promotion it
will pay to ensure that new memberships are checked
for regularly on the National Game
Multimedia Workstation.
Good luck and thank you
for your part in helping
make bingo a success.

National Bingo Game: key statistics
Total Prize Money since the game began
Total Prize Money played for in 2003
Total Prize money played for in 2004 to date

£774,799,957
£47,609,212
£7,810,210

Biggest games for 2003
Sunday 23 November with ticket sales of
Sunday 27 April with ticket sales of

830,445
825,523

Biggest games to date for 2004
Sunday 29 February with ticket sales of
Sunday 1 February with ticket sales of

859,412
802,747
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ATEI gives a lift to
local industry
ATEI, the UK’s premier
gaming show, which takes
place in January each year,
has had another record year
with attendance up 6.9 per
cent on the 2003 show to
22,099. This figure includes
8,981 non-UK visitors, up by
9.2 percent, from a record
119 territories.
Chairman Peter Rusbridge
said ‘Exhibitors surpassed
themselves once again to

bring an even wider variety
of products and services to
this year’s event, resulting in
what I believe was the most
vibrant showcase in the
show’s 60-year history.
‘It’s no great secret that
the global sectors in which
we are involved have been
facing severe political,
economic and social
conditions over the last two
years, and it’s great to see

Bingo in the news
Having had a relatively quiet summer, the final quarter of
2003 produced some of the year’s best media coverage.
October, our busiest month, saw the new Gross Profit Tax
introduced, which attracted media interest, and many of the
regional finals for Caller of the Year 2003, which also generated
much local television coverage. The month also saw the
West Midlands produce 20 per cent of the total UK coverage.
While November and December may have produced less
total coverage then October, it was November that provided
our single biggest piece of television coverage for 2003. The
National Finals of Caller of the Year was covered live by Sky
and produced coverage valued in excess of £250,000.
Overall coverage in 2003 has dropped in comparison to
2002, as it becomes more difficult to find interesting stories
and winners who are prepared to agree to publicity. Despite
an initial reluctance, many players can be persuaded about
publicity providing they are offered the right support.
The NBGA offers support at regional and national level for
helping manage the media and work with players and clubs
to promote bingo. It is important that you make use of this to
provide good publicity for your club and bingo in general.
Let’s work at making 2004 a record year for bingo in the news.
National Game Regional PR: Georgina Palmer 01438 718500
National Game National PR agency:
Beattie Communications 020 7930 0453

manufacturers, distributors
and operators using all of
their technological expertise
and artistic flair to respond to
the challenges laid down.
Next year’s ATEI and
ICE shows take place
at London’s Earls Court
Exhibition Centre on 25, 26
and 27 January 2005.
● For more information
visit www.ATEOnline.co.uk
/exhibitions.

2004 Diary

✍

6 May
Eurotechno 2004, Le Meridien
Brussels, Belgium
A one-day event for
the European coin-op
amusements/gaming sector
8 May
Ground Shaker final draw
for £1 million
19 May
The Bingo Association & NBGA
Annual General Meetings
Queen Elizabeth II
Conference Centre, London
Tel: 01582 860921
8 September
Bingo Association Golf Day
Patshull Park Hotel Golf
and Country Club,
Pattingham, Shropshire
Tel: 01582 860921
24 October
19 December
NBGA £500,000 Game

Number of press hits by month
Produced by Axon Publishing Ltd, 11 Plough Yard, London EC2A 3LP.
Tel: 020 7684 7111. E-mail: mail@axonpublish.com
Reproduction in whole or part strictly prohibited without the
permission of the publishers. Views expressed are not
necessarily those of The Bingo Association or Axon Publishing
Ltd. Prices and information correct at date of publication, but
subject to change.

October
Consumer magazines

7

November
6

December
1

Electronic media

15

3

4

National papers

9

8

5

Regional dailies/weeklies

203

146

126

TOTAL

234

163

136
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If you have any key
dates or events that
Bingo Link readers
should know about,
please drop us a line

news

Annual general meetings 2004
Another year has gone by in
what would appear to be a
very short space of time and
we are rapidly approaching
The Bingo Association and
NBGA’s Annual General
Meetings again. As last
year’s format and location
of the meetings proved so
popular with members, the
associations have decided
to keep the arrangements
for 2004 more or less
unchanged. However, one
small difference is the
inclusion of a panel session
at the end of the day,
allowing members to address
questions to a number of
different people.
Speakers and panel
members at this event will
include:
● Rt Hon Lord McIntosh
of Haringey, Parliamentary
Under Secretary of State,

Date and venue
Wednesday 19 May 2004
The Queen Elizabeth II
Conference Centre,
Broad Sanctuary,
Westminster,
London SW1P 3EE

Provisional programme
10.00–10.30

NBGA AGM

10.30–11.00

BA AGM

11.15–12.30

Guest
speakers

12.30–1.45

Lunch

1.45–2.15

Presentations

2.15–3.15

Panel
discussion

Media and Heritage
● John Greenway MP,
Chairman of the Joint
Scrutiny Committee
● Susanna Fitzgerald QC
● Peter Dean, Chairman
of The Gaming Board for
Great Britain
● Andrew Burnett, leading

leisure industry expert
● Nick Hawkins MP,
Opposition Spokesman
on Gambling
The evening before the
AGM, 18 May, a members
only drinks reception is being
held from 6.00pm–8.00pm
in The Leaders Bar at The
Marriott Hotel, County Hall,
London. Please note that
hotel accommodation is
available for members at
a special rate of £210 for
single B&B and £220 for
double B&B. Bookings
should be made by using
the forms sent directly to
members. This offer is only
available until 26 April.
● If you have any queries,
contact Donna Black at
The Bingo Association
on 01582 860921.

g2e 2004
Organized jointly by
the American Gaming
Association (AGA) and
Reed Exhibitions, Global
Gaming Expo (G2E) is the
only gaming trade show
and conference by the
industry, for the industry.
It takes place this year on
5–7 October, at the Las
Vegas Convention Center
and the show has
expanded for 2004, both in
terms of size and the
number of exhibitors. There
will be an increase in the
number of specialist
pavilions, following the
success of the Bingo and
Interactive Pavilions, and
the conference programme
has also been expanded.

New pavilions for 2004
●
●

Design & Décor
Food & Beverage

Conference tracks
include
Bingo
Design & Décor – New
● Finance & Money
● Food & Beverage – New
● G2E Training &
Development Institute
● Gaming Development
● Games & Technology
● Interactive
● Operations
● Research & Public Policy
● Racinos & Lottery
● Security & Surveillance
● Slot Operations
●
●

For more details visit
www.globalgamingexpo.com
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news

Is Bingo Caller of the Year 2004
working in your club?

Last year’s winner,
Mike Vyse from Mecca in
Swansea, has become a
bingo industry spokesperson

Do you have a great caller working in your club? Do
they have that unique blend of fun and professionalism
that brings something special to every session?
will then select six callers
If so, encourage them to
enter the Bingo Caller of the from each of the five regions
to represent their clubs at the
Year competition. You could
Regional Finals. These will
help bring both prestige and
take place in late September
welcome publicity to your
club – plus a £250 manager’s and early October, in
Scotland, Wales, the North,
award, should your caller
the Midlands and the South
take the title.
of England. The five regional
Entering is easy
champions and their partners
The first step is for your
will then be invited to London
caller to send in a photo and for November’s National Final.
an entry form (included with
Last year’s pre-final dinner
this issue). If successful, your at the luxurious Tower Thistle
caller will then be asked to
Hotel, overlooking Tower
send us a short video showing Bridge, went on till quite late
them at work. Following
as judges, contestants and
these two rounds, the judges partners were all having such

a good time. This year’s
event promises to be no
less memorable. The morning
after the welcome dinner, our
finalists will be whisked off
to the National Final venue,
where the judging session
will begin in earnest.

Making headlines
Last year’s final, at the Gala
Club in Surrey Quays, was a
spectacular event and Mike
Vyse, from Mecca Club
Swansea, took the trophy
back to Wales.
Mike has since become a
trained bingo spokesperson
and we have kept him busy
with media interviews. But it
hasn’t all been work; he and

trip for two to Los
Angeles and Las
Vegas, plus £500
spending money
and the chance to
join the select band
of on-screen callers
of the Sunday
evening National
Game. The winner’s
nominating manager
will also receive a
£250 prize.
his wife Zena have recently
Up to three callers from
returned from a tremendous
each NBGA member club can
trip to Las Vegas, which Mike enter. If you know a caller
won as part of his Caller of
with the potential to win, we
the Year prize. As well as
want to hear from you.
being an ambassador for the ● Contact Pattinson PR on
industry, the Bingo Caller of
020 8310 5086 for extra
the Year also wins a week’s
copies of the entry form.

CALLING ALL BINGO OPERATORS
TOP TEN
HALF
PAGE
BINGO

WITH BORDER
196
X 120.433
IF YOU
ARE THINKING
OF SELLING
WE WANT TO HEAR FROM YOU!

Edward Symmons Hotel & Leisure are retained by
Top Ten Bingo to acquire new clubs on their behalf.
If you want to sell call:

COLIN WHITE OR PAUL GRATTON

Tel: 020 7344 4500
email: colin.white@edwardsymmons.com

SPECIALIST PROPERTY SERVICES
www.edwardsymmons.com

Whether it’s tickets, a link or
ink, Cowells Arrow can meet
all your requirements
Order/Enquiries Hotline:

0800 246 060

More than
just tickets
www.cowellsarrow.co.uk

news

Another Mecca opens its doors
Mecca Bingo has
reinforced its position as
one of the top players in
the bingo industry with the
opening of another new
club at Middleway Park,
Burton-on-Trent.
The brand new purposebuilt club opened on
15 January to a full house,
with every seat taken by

eager members who
were all waiting to
get a glimpse of the
new venue. It boasts a
fantastic 700 seater club with
licensed bar, café and club
class seating, as well as a
large, secure car park.
On the opening night,
members were wowed by
a host of live entertainment

which included juggling stilt
walkers, Del Boy and Ab Fab
lookalikes, the Mecca Stars
and Coronation Street’s
Tyrone (aka Alan Halsall).
General Manager Jane
Williams said, ‘We are all
delighted with the new club.
It’s a great venue and all
our new members seem
to love it. The atmosphere
on opening night was
electric and everybody
got really involved.’
Lucky competition winner
Helen Banton from
Swadlincote also had a night
Competition winner Helen Banton, pictured
with actor Alan Halsall, who plays Tyrone
in Coronation Street

Celebrity lookalikes ‘Patsy’ and ‘Edina’ from the hit comedy series Absolutely Fabulous
were on hand to made sure the opening night celebrations went with a swing

to remember when she was
picked up from home by her
favourite soap star and
whisked off in a luxurious
stretch limo to the new club.
She even had a win on the
first bingo game of the night!

More than 30 new jobs
have been created at the
Burton-on-Trent club, in
addition to the existing staff
from the former Curzon
Street venue which the new
Mecca is replacing.

Just Everything Ltd imports, exports and distributes
a wide range of non-food goods, specialising in homewares,
electrical goods, watches, jewellery, bedding and textiles,
products for the home and garden, toys and Christmas lighting
– plus much more.
The company offers a full customer service, with a nationwide
team of reps available to visit bingo clubs and show new
samples, since the ability to see and touch new products is
always useful. Alternatively, Just Everything can send information
about new lines and offers via email.
Cabinets enabling clubs to display upcoming promotions and
stamper cards can also be supplied, on the condition that these
units are used solely for Just Everything products. The company
can also provide small orders to customers for AWP machines,
as well as door giveaways and stamper cards.
With 24-hour delivery, Just Everything’s service is second to none.
It will replace or credit any faulty goods, the quality and prices
are extremely competitive and because the company supplies an
extensive array of high street and multiple retailers, it has its
finger on the pulse with regards to new lines and ideas.
When it comes to range, service, price and ability to adapt
to changes in the marketplace, Just Everything Ltd is one
of the leading names in bingo supply.
PO Box 115, Northwich CW9 7FT • Tel: 01606 351333 • Fax: 01606 352652

news
Bingo for Breakthrough–
o

a phenomenal success
Continued from Page 1

Top Ten Milford Haven, with
Buckingham Bingo Bootle
having raised the single
largest amount. These clubs
will each receive a special
plaque acknowledging their
outstanding fundraising efforts.

Get ready for Bingo for
Breakthrough 2004
Having achieved such
great results during 2003,
the Association and
Breakthrough is looking
forward to working with clubs
again during 2004 to see
how we can all set about
beating 2003’s total.
Bingo for Breakthrough
2004 will take place from
16–23 October and
Breakthrough will be
contacting all clubs in early

Region

Highest fundraiser

Highest fundraiser per head

Scotland and
the North East

Gala Meadowbank
£3,043.28

Quayside Bingo Lossiemouth
£3.67

North West

Buckingham Bingo Bootle
£7,679.35

Walkers Bingo Goole
£2.05

Midlands

Gala Wednesbury
£1,893.05

Gala Wednesbury
£2.13

South East
and London

Gala Kings Lynn
£6,575.77

Gala Kings Lynn
£4.49

Wales and
South West

Mecca Cwmbran
£3,258.60

Top Ten Bingo Milford Haven
£1.01

June with details of how to
get involved. Bingo for
Breakthrough is marked on
the Bingo Link wall planner
so hopefully you will have
started your planning early (if
anybody would like more wall
planners please contact The

another of Breakthrough’s
corporate supporters to get
involved – Avon Cosmetics!
Exciting news for 2004
Avon runs its own Breast
To help make Bingo for
Cancer Crusade to support
Breakthrough 2004 a bigger
Breakthrough, which we will
success, The Association has be encouraging you and your
customers to support, and
managed to persuade

Bingo Association on
01582 860921).

in return Avon will be
encouraging its customers to
play bingo for Breakthrough.
Bingo for Breakthrough will
feature in the October edition
of Avon Link magazine,
which goes out to 160,000
Avon Representatives. The
Avon Cancer Awareness
Month address book and
friendship stickers will also
be offered alongside our
traditional soft toy as part of
the Bingo for Breakthrough
prizes. By both Avon and
bingo pooling its support
for Breakthrough, they
will each benefit through
introduction of new
customers and awareness.
● Look out for your club’s
Bingo for Breakthrough
2004 joining information
in early June.

news

Carlton Clubs tackles
problem gambling
Inverness-based Carlton Clubs has become the first UK bingo operator to be awarded a
Certificate of Social Responsibility by GamCare, the registered national charity that offers
advice and guidance for problem gamblers. The company has been accredited by GamCare
after working with the charity to develop a new Code of Conduct
the winning is not as important as
the safe, social environment.
‘Our staff get to know the club
members very well and we believe
that because of this they can play
a key role in offering support to any
individual who is having problems.
The new training programmes
and associated accreditation give
us a recognised and authoritative
framework in which to do this.
It is a standard that I hope others
will take up.’

Problem gambling is not something
that greatly affects bingo, due to its
social nature. However, the issue
is starting to become a hot topic
ahead of changes in legislation that
may well seek to make operators
more actively responsible for
problem gambling.

Important role
Carlton has been working with the
charity GamCare since 2002 to
develop a scheme of socially
responsible training for staff.
GamCare’s approach is that while
the responsibility for an individual’s
gambling is their own, staff can have
an important role in advising where
support and help is available. The
Code of Conduct is the result of the
partnership between GamCare and
Carlton Clubs and aims to provide
guidance for staff as well as suggest
ways to help when faced with
potential problems.
Carlton Clubs Director Brian King,
who has been directly responsible for
making the Code a practical tool in

Spotting the signs

GamCare MD Dr Peter Cox hands the certificate to Carlton Clubs’ Elaine Montgomery and Brian King

his clubs, said, ‘Bingo is one of
the nation’s most popular leisure
pastimes and millions are drawn
to it because it is fun and a
wonderfully social activity. We know
that for the majority of our players

‘If an individual has sought the advice
of a GamCare counsellor, then we’ll
support their self-exclusion from our
clubs for six months’ – Elaine Montgomery, HR Manager, Carlton Clubs

Gambling bill – a broader view
Following the publication
of both the Prelegislative
Scrutiny Committee’s
report and the Impact
Assessment report from
the DCMS, the media is
once again taking an
interest in the issue of
gaming deregulation.
These two reports
will certainly have a
significant impact on

shaping the revisions
and amendments that
may be made to the draft
gaming bill, but there
remain a number of areas
of the bill that are
currently too loose.
The Government has
set itself a firm timetable
for the new Act and so
far has made no
indication that it may

Elaine Montgomery, who is the
Human Resources Manager for
Carlton Clubs, explained, ‘We’ve
introduced practical training
schemes which include role-play,
how to spot the signs early on

look to delay the act or
slow down its progress
to allow further debate
and consultation.
● To find out more about
these two reports you
can visit either the
DCMS website at
www.culture.gov.uk or
The Bingo Association
website at www.bingoassociation.co.uk.
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and guidance on how to deal with
difficult situations. Posters and
leaflets with the GamCare helpline
number are also readily available
throughout the clubs.
‘Alongside this we run a policy of
self-exclusion. If an individual has
sought the advice of a GamCare
counsellor, then we’ll support their
self-exclusion from our clubs for
six months. This time allows them
to continue to receive counselling
and support to help them tackle
any problem.’
● To find out more about GamCare,
visit www.gamcare.org.uk

competition

The roar of
the crowd!
Depending on your love of the
beautiful game, and on this occasion
we mean football not bingo, you will
either be approaching 12 June with
excitement or dread. Euro 2004
officially gets underway on 12 June,
with the final match on 4 July, in
Luz, Lisbon. Kick off is 19.45 – you
have been warned!
To celebrate the start of Euro 2004,
Ace Toys, which has consistently
managed to deliver original product
without resorting to branded
merchandise every time, has come
up with another winner. Their football
supporting lion has to be the best
mascot for this tournament and even
if you don’t like football he’s cute
enough to have around anyway. So
if you end up a football widow, or
equally as likely these days, widower,

you can still
get a cuddle.
Ace Toys has kindly provided three
Euro Lions that are looking for good
homes with lucky Bingo Link readers.
The three we have to give away are
of the larger cuddly variety but they
do come in a range of sizes. To win
yourself a pal to watch Euro 2004
with please complete the Bingo Link
competition entry form, or put your
club name, address and personal

A

Competition winners
details on a postcard, and
send it to:
Ace Euro 2004 Bingo Link
Competition, Lexham House,
75 High Street North, Dunstable,
Bedfordshire LU6 1JF.
● All entries must be received
by 14 May 2004. Winners will be
notified in writing.

winner

Thank you to Just Everything, which
kindly provided prizes for Issue 64’s
competition and to all those who
sent in entry forms. The lucky
winners are:
Alan Gamban, Gala Leeds (Easter
chick); Andy Hine, Mecca Hayes
(cookie jar); H Cave, Testos Consett
(cookie jar); David Gordon, Quayside
Lossiemouth (cookware).

Plus many more licenced
& Generic plush toys

every

time...

Call Mark Titterton on 07799 643030 or email:mark.titterton@ic24.net
or call our sales team on
t. +44 (0) 1268 274284. f. +44 (0) 1268 274285. e m a i l : s a l e s @ w h i t e h o u s e l e i s u r e . c o . u k
Whitehouse Leisure Ltd, Wilson House, Bentalls, Pipps Hill, Basildon. Essex SS14 3BX.

feature
o

majority of players go with friends
or family.
what about Miss, Mrs and Mr
● 82 per cent of players look forward
Average? While many people take
their lead from the information
to going to bingo.
around them and experience, it is
● 77 per cent of those who play
always surprising just how many
bingo say they would miss it the
people manage to form an opinion
most if no longer available.
● 53 per cent of bingo players play
without either. To find out exactly
how the Great British public currently on a weekly basis, with a further 29
per cent playing every few weeks.
feel about bingo the NBGA
commissioned a research company
● The main reasons people play
to investigate. The survey results
bingo is because they enjoy the game
itself or because they want to win.
revealed that:
● Bingo is seen as ‘for people of
● The most appealing aspects of
different generations’, ‘Good value
bingo are the prizes and atmosphere
for money’ and ‘Something to look
(this was the same for players and
forward to’.*
non-players).
● Bingo is seen as ‘requiring
● The National Game is seen as
concentration’, ‘fun to play’, offering a having ‘a really worthwhile prize’ and
‘realistic chance of winning’, and
is the most appealing prize available.
● 49 per cent of non-players surveyed
something to ‘enjoy with friends’.+
showed some interest in trying bingo.
● Bingo is a sociable activity – the
Continued from Page 1

What is the Ground Shaker and what can be won?
A series of free prize draws that take place across four consecutive weeks:
Draw date
17 April
24 April
1 May
8 May

Club prize
£100,000
£100,000
£100,000
£1,000,000

Individual prize/s
£10,000
£10,000
£10,000
£10,000 x 10

Colour
Red
Yellow
Blue
Gold

How are the prizes won?
On each Saturday draw night all participating clubs will link together live, for the
prize draw to identify one winning club. All the draws will be made live! The
winning club will then share the top prize among all members in the club and
will also then hold an in-club draw to find one lucky winner of £10,000. On the
final week of the draw there are 10 lots of £10,000 to be won in-club!

*Compared to the cinema, dog racing, going
to the pub, nightclubbing and eating out
+ Compared to the National Lottery, scratch
cards, betting (horses/dogs) and casinos
Figures based on respondents defined
as current players (currently
playing bingo)

Pulling in
the crowds
While there still remains
some way to go in repositioning
bingo, with such responses from the
research it is clear that the general
view of bingo has moved on. It is
therefore surprising that there are not
more new players coming to the
game than there are and that lapsed
players are not returning. Clearly
there is a barrier or apathy
preventing this, as research has
indicated that the basic product is
still held to be appealing by a large
number of people.
After talking with member operators,
the NBGA felt that it was time to
temporarily divert some of its
marketing spend away from
television to a promotion that would
provide people with a specific
incentive to come to bingo. In
considering this the NBGA agreed
that the purpose of the promotion
should be to increase the number
of customers visiting bingo clubs,
helping to establish more regular
players. The promotion should be
primarily targeted at lapsed players
and ‘joined but not visited’ (JNVs)
but also appeal to regular players,

Ground-breaking new technology
The task of commissioning, testing
and running the technology that has
made the Ground Shaker promotion
possible went to Network Resource
Management (NRM). Responsible for
facilities management services on
behalf of the majority of the UK’s
Digital Link Services (DLS) and
overall management of the National
Game system, Managing Director
Steve Slough was quietly confident
that they would come through: ‘NRM
was delighted to be involved with the
project and worked flat out to merge
all the system elements and provide
what we consider to be the largest

live audio game in UK bingo. We
combined DLS equipment owned by
a range of different operators, both
within our Facilities Management and
Communications Centre and at other
separate locations in the UK. Also,
for those clubs that participate in the
National Game but don’t play Digital
Link, we provided an analogue
conference service manned by
special operators based at NRM.
Bringing all this together as a
combined service for the Ground
Shaker draw was quite a challenge
but one that we had anticipated in
some shape or form for quite a while.’

Existing DLS equipment was never
designed to link in excess of 500
clubs, so ECM Systems had to create
a special Super Bridge. This provided
overall analogue audio and real time
data mixing for DLS clubs plus it
acted as a gateway for the non-DLS
club conference service. Finally,
utilising a local area data connection,
the Super Bridge links in the caller
who will be based at NRM for each
of the draws. System success is
paramount so trials have taken place
to iron out any wrinkles and to help
clubs understand the unique process
involved in the Ground Shaker draws.

11

to reward them for loyalty. It is from
this brief and with much operator
discussion and input that the Ground
Shaker promotion was devised.
At the time of going to press the
first Ground Shaker draw was still
some three weeks away, with
promotional material for clubs still
being dispatched. Regardless of
what materials and equipment are
actually sent into clubs by the NBGA,
the key ingredient in turning a good
promotion into a phenomenal one is
the people who deliver it. There is no
substitute for enthusiasm and
excitement. In recognition of this the
NBGA will award a prize to the club
that delivers the best Ground Shaker
(see below for details) and we look
forward to sharing the photographic
evidence of this in the next issue.

Win a fabulous party!
During the promotion, you and
your staff could be rewarded
too! The three best decorated
clubs will win a fabulous ground
shaking staff party. Inside each
club’s point of sale pack there is
a disposable camera to record
the event. Just decorate your
club in an inspiring way, take
some pictures and send your
camera, undeveloped, back to
us and you and your staff could
win a fantastic party night. And
don’t forget to get lots of photos
if your club wins one of the
Ground Shaker draws!
Cameras should be sent by
31 May (with your club name
and address) to:
£1Million Ground Shaker Promotion
FREEPOST LS1055
Leeds LS9 7YY
Winners will be telephoned by 7 June 2004

feature

Technology and bingo
Developments in both
land-based and online
gaming technology offer
operators and players
new experiences and
opportunities. Bingo Link
catches up with ECM
Systems and Parlay
Entertainment in the first
of a two-part feature
ECM Systems, based in Hull, is a
well-known name in the UK bingo
industry. The company is constantly
growing its business and increasingly
earning a reputation overseas.
Touchscreen bingo and gaming using
the e-Box continues to be the major
focus of activity. Having successfully
launched the e-Box system at Mecca
in Glasgow in autumn 2002, a
revised version was launched for
Gala Scunthorpe in late 2003. Both
installations have proved popular
with players and staff alike.
Chris Drake, the man behind the
Bingo Wizard project at Gala is very
pleased with the impact of the e-Box.
Gala Scunthorpe is regularly selling
out of positions on busier nights, with
evening sessions currently attracting
more than 80 per cent average
occupancy. Rob Brown, the club’s
General Manager, is delighted with
player response to the new terminals,
even without promotional support.
ECM is now working on integrating
its smartcard payment system with
the new terminals. This will allow a
number of new games and features
to be offered to players, giving them
significant benefits. Sales Manager
Jim Moss told us, ‘Development of
bar ordering and
payment will
allow

players to pick their favourite drinks
and snacks from the playing position
and pay for them. Moments later, the
order will be delivered to them by
a steward with no need to handle
cash. Operator benefits will also
be incorporated. No cash boxes to
empty and full player spend tracking
are natural by-products of the system.’
ECM was the first to introduce
TEDs, the electronic dabber, to the
UK a few years ago. TEDs are
portable bingo ‘ticket minders’, which
allow players to handle up to 75
tickets for each game. The product
has been revised and relaunched
and now offers a radio transmission
system, allowing the hand-held units
to communicate directly with a
central club control. This means that
players can never end up on the
wrong book or page during the
session. The system sends out
signals to the TED each time a
number is released by the caller. The
player simply has to press a
The hand-held TED electronic
dabber, which was first introduced
by ECM, acts like a portable ‘ticket
minder’, allowing players to handle
up to 75 tickets for each game

button to mark that number on all the
tickets they have purchased. Players
are now finding the new TEDs so
easy to use that many are using
them in addition to playing paper
tickets. The increase in tickets sold
benefits both the prize fund for the
game and the operator overall.
TEDs are not just popular with
frequent players who see them as a
means of managing more tickets, but
they also appeal to novice players
and the disabled. For these types of
player TEDs offer a ‘low anxiety’ way
to fully participate in the game and
keep up with their expert friends.
ECM has worked very closely with
the Gaming Board for Great Britain
during the trials, to ensure full
compliance with the new code of
practice for electronic bingo terminals.
ECM’s position as a leader in
gaming technology has also been
strengthened by the recent
appointment of Richard Blackshaw
to the post of Technical Director. He
joined ECM’s R&D team in 1988,
having run his own technology
business since graduating from
Birmingham University. He has been

12

Players enjoying a game of touchscreen bingo via the
e-Box system, which was originally launched at Mecca
Glasgow in autumn 2002

instrumental in the development of all
core bingo and gaming systems in the
company’s current portfolio and has
an in-depth operational knowledge of
the industry. The directorship sees
Blackshaw assume responsibility for all
technical aspects of ECM’s operation.

Parlay Entertainment
Canada-based Parlay Entertainment
specialises in the development of
online gaming sites and businesses.
A lot of its current business is based in
the USA, which is not surprising as the
US has led the development and use
of the worldwide web. Having worked
through the initial stages of growth
and development of the online market
in the US, Parlay has gained some
very valuable experience in terms of
taking land-based businesses online.
In the UK it is only recently that use
of the web for leisure activity has
really started to take off and the UK
has also been heavily dependent
upon US sites, due to a lack of
alternatives. This is slowly starting to

feature
change and the UK market is going
through many of the same growing
pains that the US went through, but
at a much faster rate. UK operators
can learn a great deal from their US
counterparts and ensure that they do
not repeat the same mistakes.
People have been playing bingo on
the internet for over five years. UStargeted sites such as BingoHall.com
and BingoMania.com have been
around for a number of years and
while the US market may have no
shortage of sites, there are not a
huge number of operators. At present
there are about 30 to 40 internet
bingo operators, although based on
the appearance and branding of sites
players could be forgiven for thinking
otherwise. Each operator is likely to
run a number of sites catering for the
different segments within the market,
as the technology that underpins it
makes this very easy to do.
The vast majority of internet bingo
players are still based in the US and
their profile is roughly as follows:
● Over 80 per cent are female
● 85 per cent are under 55 years old

● 50

per cent of players also play
casino games
● 75 per cent play at land-based
bingo halls
● Their number one interest is bingo
● They play more than four times
a week
● They also play land-based bingo.
An interesting aspect of online
bingo, which Parlay Entertainment’s
Vice President of Sales Andrew
Branscombe believes to be a crucial
factor in developing and sustaining
successful businesses, is the way in
which players’ land-based demands
are so similar. Their need for social
interaction and a sense of belonging

and fitting in are key for players in
both environments, as is the need for
a menu of games and activities.
Parlay has discovered first hand
that online or internet bingo is highly
dependent upon chat rooms, which
are the software programmes that
form part of a site and allow users
to communicate with each other via
their keyboards while online, with
the dialogue recorded in temporary
pop-up dialogue boxes.
Chat-room software allows the
online bingo experience to simulate
the social aspects of land bingo and
helps stimulate the growth of the site.
In further meeting players’ needs
bingo games are supplemented with
many additional games, including chat
trivia games, partner or neighbour
games, slots, videopoker, lottery and
keno. A lot of the sites also allow
players to set their computers to
auto-dab their bingo games, leaving
them free to chat and play the
supplementary games.
Branscombe said, ‘A lot of online
The vast majority of internet bingo players are still
players look to have the best of
based in the US and are targeted by sites such as
BingoMania.com, which has been around for a few years land-based bingo made available

save the date–
G2E 2004.
your next move: www.qservices.co.uk

Address & Membership Services
Q Services provide highly effective computer solutions to help your business
not only save money but dramatically increase your customer base

For more information on how Q-Services can help you, contact Simon Kemp on:

07850 333987

or E-mail simonk@qservices.co.uk

“Business solutions to your business problems”

to them, without having to leave their
home/computer. For most this means
the opportunity to play a variety of
games and socialise with friends.
In exactly the same way as players
of land-based bingo meet existing
friends and make new ones by
attending a club, chat rooms enable
the same process to take place online,
with the added benefit of not being
restrained by geographical distance.
‘In working with a broad range of
operators to establish and build a
number of bingo sites, we have seen
on each occasion that the provision
of a good chat room is vital, as it will
be one of the key components of
growth and sustainability of the site.’
With the arrival of online bingo,
players can now indulge their
favourite pastime 24/7, without
having to worry about inclement
weather or transportation. You may
not find too many friends in the chat
room at 3am on a Monday morning,
but you can play.
● In part two we will look at the
different technologies and gaming
platforms for online bingo.

October 5-7, 2004

Las Vegas Convention Center

October 4, 2004

G2E Training & Development Institute
MARK THE DATE
ON YOUR CALENDAR.
For more information, visit
www.globalgamingexpo.com
or call: 1-888-314-1378
203-840-5626
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Vacancy

General Manager – Cardiff
A vacancy has arisen for this 800 capacity bingo club. The ideal

Crown Buildings, 15 High Street, Cosham,
Hants PO6 3BU. Tel: (023) 9231 5400

candidate will either be an existing General Manager or an
experienced Support Manager ready for their first club.
As with all Riva Managers, you must be able to demonstrate the
ability to improve Admissions/Profit through a full understanding
of the product.
A top salary, pension scheme and unrivalled bonus opportunity
are on offer. Full relocation will be paid, if necessary.
Applications with cv to Jeanette Whitton, Personnel Manager,
Riva Head Office, 110 Streatham Hill, London SW2 4RD or e-mail

Peter Arnett Leisure, which operates crown Bingo Clubs on the South Coast
has the following vacancies for applicants who are career focussed, intelligent,
enthusiastic and self motivated.
Support Manager:
Who preferably holds a current GB11 or has had experience in running a
Bingo Hall to relieve Managers for holidays and sickness as well as support the
General Manager with the day to day operation of developing and promoting the
ever growing, dynamic Bingo Business.
Assistant Manager(s):
Required to join our Management Team for the general operation of our busy
Bingo Halls. Some experience of licensed bingo would be preferred although
full training will be given. Must enjoy meeting people and be prepared to
undertake a challenging role in this exciting and rewarding environment.

jeanette.whitton@rivaclubs.com or brianfraser@rivaclubs.com.
All applications will be treated in strictest confidence.

Please apply in writing with a full CV to the General Manager,
Mr Stephen Gooch, at the above address.

We’re Waiting
on You...
Carlton Clubs plc operates 18 Bingo Clubs
in Scotland and North East England. Our current expansion programme requires:

Calling

Professional Bingo Callers
Do you want a change of scenery?
Would you like to be part of a team that will open a brand new
custom-built bingo club in the Birmingham area?
Friendly, family run business.
Old and new faces welcome.
Experience preferred but not essential.
All conditions and rates of pay negotiable.
Please call Alan Grice in confidence on

ASSISTANT MANAGERS – CENTRAL SCOTLAND
Carlton Clubs plc is the UK’s largest independent Bingo Club Operator.
Our 18 Bingo Clubs in Scotland and North East England each hold an
exciting challenge for our Management Teams.
We’re looking for ambitious people with ideas and a genuine flair for our
business and you will already be an experienced Support Manager, within
the Bingo Industry. We need a self-starter to lead and develop our people
in achieving our business goals. Your confident, outgoing personality will
create enjoyment for all our customers.
We will complement your existing skills to manage financial budgets and
develop winning promotional and marketing campaigns with a ILM
qualification to ensure your continued professional development.

Tel: 01527 584 776
Or send CV to
The Quadrant
17 Alcester Street
Redditch B98 8AN
All applications will be treated
in the strictest confidence.

We will require you to be mobile throughout Central Scotland, therefore
a car and clean driving licence are essential. In return you will receive a
competitive salary, annual bonus, pension scheme and corporate clothing.
If you have got what it takes, write now with your CV to:
Mrs Elaine Montgomery, HR Manager,
Carlton Clubs plc, 28 Allan Park, Stirling FK8 2LT
Or e-mail: emontgomery@carltonclubs.com

recruitment

classified

BINGO UNIT

FOR LEASE

Telephone: 01482 620919 Facsimile:
01482 620868
www.leisure-electronics.co.uk email: info@leisure-electronics.co.uk

Finance available for all electronic bingo
equipment and conversions
SUBJECT TO TERMS AND CONDITIONS

Dual
shuttercard
mcb
systems
SRCe
RNGe

For free survey and quotation contact

Everlux
Electronics
Finance packages available

Highcliffe Industrial Estate
Bruntcliffe Lane, Morley LS27 9LR
Tel: 0113 252 6606
Fax: 0113 252 9408
website: www.everlux.com
email: sales@everlux.com

WITH FULL PLANNING PERMISSION
NEWARK ON TRENT NOTTINGHAMSHIRE
TOWN CENTRE LOCATION
OPPOSITE MAIN CAR PARK & BUS STATION
9000 SQ T UP TO 24000 SQ AVAILABLE
PREDICTED 2800 TO 3500 VISITS PER WEEK
FOR FUTHER INFORMATION PLEASE CONTACT MR D AMOS:

07939 080 823

OR

01636 705 225

KORY BINGO MACHINES
1-3 Avenue Street, Tong Street, Bradford BD4 9QT

New and used bingo equipment and accessories.
Longest established manufacturer in the UK.
Tel: 01274 682500 Fax: 01274 682550
Abdul mobile: 07860 637698
Website: korybingomachines.com
Email: korybingomachine@aol.com

