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Bingo Association
members at the 2006
Annual General Meeting
in the Queen Elizabeth II
Convention Centre
might have been forgiven
for thinking the
Government had already
begun to screen for
‘suitable’ people in the
gambling industry – an
impressive police presence
was vetting all entrants to
the building. Thankfully,
this was not because bingo
operators were in town.
The Westminster centre
hosts several conferences
every day, and the Prime
Minister was present at
one of the others.
The line up at the Bingo
Association’s AGM matched
its Westminster surroundings,
as John Greenway –
Conservative MP – made
his third appearance in front
of Association members.
Greenway was recently
appointed chairman of
the Responsibility in

– the next click

John Greenway MP, chairman of RIGT, addressed the Bingo Association’s 2006 AGM

Gambling Trust (RIGT) and
he made his inaugural
speech in the role to the
assembled members of the
Bingo Association.
Greenway thanked the
Association for the support it
has shown to RIGT, but said
he was going to have to ask
operators to dig deeper in
order to meet the Trust’s
£3 million target. However,
he also plans to
approach other
sectors who have
not yet contributed
to the Trust, such
as the online
Bingo Link is published by
the Bingo Association
gambling industry.

State of the industry

In the January issue of
Bingo Link we looked at
the rapidly evolving world
of online bingo, which has
shown no sign of losing
momentum. New sites
continue to appear almost
weekly – bingo has staked
out its space in the online
leisure market.
Currently Google UK
returns 15,100,000 listings
for bingo. Gala and Mecca
take the top two slots
respectively, mirroring their
positions in UK land-based
bingo. But what of the other
sites? Who owns them?

Who runs them? Who is
playing on them?
To help answer some of
these questions, Bingo Link
has started a list of key
UK sites which broadly
attempts to address the
‘who owns who’ question.
It is published here for the
first time, and we hope
readers and interested
parties will help us keep
it up to date.
As online bingo is a
relatively new area, there is
no readily-available market
information to explore.
Continued on Page 10

Before Greenway’s speech,
UBS analyst Julian Easthope
gave an in-depth talk on the
state of the bingo industry
today. Easthope showed
that, since 1976, the revenue
growth per club has been
a “satisfying” three per cent,
before machine income and
interval games are taken
into account.
He also demonstrated that,
while the economy has no
real impact on revenues in
the bingo sector, increased
competition certainly does
have an impact.
Continued on Page 4

Virginbingo.com, one of many popular bingo websites listed in our table on page 12

Just the Competition! see page 17
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Looking to the future,
Easthope highlighted several
important issues that will
affect the bingo industry,
including demographics.
He said: “We have an ageing
population – when I started
looking at this area I was
convinced that this would be
a material positive. Since the
average bingo player is more
mature, there will be more
people in bingo’s main
demographic area.”
Easthope revealed that the
age bracket of the ‘average’
bingo player, 45 plus, is the
demographic set to increase
most over the next five
years. He also noted, with
some surprise, that a greater
percentage of 18-24 year
olds play bingo than any
other age group – although
they do play less frequently
than many of their older
counterparts.

The news was not all good.
Moving from age-based to
socio-economic profiles,
Easthope said that bingo
attracts many customers in
the socio-economic groups
D and E, reflecting the
value-for-money product.
However, the percentage of
Ds in the population is
expected to drop by ten per
cent over the next five years.
“This is the most important
group for bingo and is a
concern. The industry needs
to attract more players,
but its main demographic
is in decline.”

The future of bingo
Easthope also identified new
technology as a great
opportunity for the industry.
While electronic dabbers can
de-skill the game, they
attract young players and
might increase spend per

head through playing
multiple cards.
The new electronic bingo
club at Edinburgh’s Fountain
Park, run by Mecca, also
encouraged him with its
relaxed atmosphere, better
food and vibrant young
customer base during the
evenings. “I am not saying
this is utopia and the answer
to the industry’s problems,
but it could be part of a
solution,” he said. “There can
be a ‘one size fits all’
mentality in the leisure sector,
but what works well at one
site can be a failure
elsewhere. Having different
types of clubs to suit different
types of area could be one
way to improve attendance.”
Easthope predicts that the
smoking ban and the loss of
Section 21 machines will
create a negative ‘step
change’ in bingo profitability,

Neil Goulden of Gala Bingo at the Bingo Association AGM

but said it need not be too
big a step if managed well.
“Good management of the
industry at that point will play
a key role in the longer term
growth rates. The most
important aspect for bingo is

keeping admissions up and
spend on main-stage bingo
rising. Attractive prizes create
great publicity and offer a
real opportunity for growth.
With selective subsidies for
big prize nights, there should
be a real opportunity to push
the bingo business forward.”

Bingo for Breakthrough
After lunch Sir Peter Fry, the
Chairman of the Bingo
Association, presented
Breakthrough Breast Cancer
Chief Executive Jeremy
Hughes with a cheque for
£640,000. He described this
figure as “one of the largest
sums raised by any
organisation for a charity
in the UK”.
Fry added: “I’m confident
that we are going to break
the £2 million barrier with
Bingo for Breakthrough this
year. I would like Bingo for
Breakthrough to break the
£2.5 million barrier and, with
the industry’s help, I think we
really can do that.”

Gambling consultation
Another AGM veteran,
Peter Dean, addressed the

The AGM smoking panel: (L-R) Brian King, Simon Wykes, Sir Peter Fry, Neil Goulden and Mike Lowe
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World Cup season
at Mecca Bingo
Mecca Bingo members
across the country enjoyed
World Cup-themed parties
with the club’s popular
‘Footy Fever’ event.
As part of the football
extravaganza, guests at
every Mecca Bingo club
were given a free game to be
played for two lines. The
winner at each club received
a state-of-the-art 27-inch
LCD television.

During the opening
weekend of ‘Footy Fever’,
which ran through all of
June, every player was given
a free scratch card on arrival
at a Mecca Bingo club.
The scratch cards
guaranteed a prize from a
selection of official World
Cup merchandise, and
guests also took advantage
of special offers available at
the bar and restaurant.

Sunshine all the way!

Footy fever at Mecca Chandlers Wharf

Adele Hemming, Mecca
Watford’s General Manager,
said: “The event created a
lively atmosphere. People
were excited about the
World Cup, so the football
theme was a real success.”

L-R: Footy-mad staff and members at Mecca Birkenhead, the Birkenhead winner with his new TV, and fans at Mecca Southport

Sid Ross, Manager at Mecca
Aintree, has earned himself a
holiday for two to the island
paradise of St Lucia.
Sid (right) won the prize for
achieving the biggest lift in club
admissions during the recent
NBGA promotion Shout House
Win House. He said, “I am
thrilled to have won the prize
and am really looking forward
to taking the holiday later in the year. We worked hard to
build the promotion across the four weeks, putting on
party nights for each of the four draws with sangria in the
bar, tapas in the diner and our caller dressed as a
matador! Admissions had previously been as low as
about 70 on a Saturday night, but for the final week we
had 260 in – it was great.”
Mecca Aintree saw
an average lift of 158%
throughout the promotion
– beating its sister club,
Mecca West Croydon,
into second place with
126% lift.

news

Gambling legislation – update
The first few months of 2006 have
been extremely busy for the Bingo
Association on the public affairs
front. Although the Gambling Act
was passed last year, much of it
depends upon large numbers of
regulations and codes of practice
which set out detailed policy. This is
the main reason for the long lead
time between the Act’s passing and
its final implementation.
The Gambling Commission must
consult interested parties on any
new regulation or code of practice it
proposes, in addition to providing
guidance to local authorities on how
to perform their licensing functions
under the new regime. This is not a
short process. The Government
has published a schedule of
consultations covering this year and
some of next year – new regulations
are being introduced up until summer
2007. These weighty consultation
documents require detailed scrutiny,

since they will provide the
detail of the legislative
regime under which
the gaming industry
will have to
operate in future.
It is important that
trade bodies, such
as the Bingo
Association, provide
input and comment to this
process to ensure the system
works as it should.
To date, the Association has
provided detailed responses to
consultations on: the Commission’s
statement of licensing objectives;
Commission guidance to local
authorities; transitional
arrangements; and licensing
conditions and codes of practice.
Currently, work is taking place on
proposed technical standards for
bingo equipment and machines,
and a consultation on licensing,

compliance and
enforcement is in
progress. A
consultation on
advertising
standards is also
expected shortly.
The main issues
throughout this
process have been to
ensure that the industry
is not subject to unnecessary
regulation, or to regulation that
is not consistent with the
Government’s stated position
on future developments in bingo.
In particular, the Association has
been reminding the Commission
that it needs to conform with the
principles of better regulation set
out in the Hampton Review and
endorsed by Government: that
regulation should be transparent,
accountable, proportionate,
consistent and targeted.

There has been particular concern
about the many code of practice
provisions grouped under the
heading ‘social responsibility’,
since breach of any of these
would be a criminal offence and
would jeopardise a licence. It is
therefore important that these
provisions should be drawn so
as to cover only those matters
central to social responsibility,
and not include others that
could easily be covered under
general codes.
The industry has also begun
discussions with the Commission
and DCMS on possible new
games for bingo and the operation
of gaming for prizes in bingo clubs
under the new regime. It will
be important to ensure that
licensed bingo clubs can innovate
and broaden their product range
in the future without any
unnecessary restrictions.

It’s your job to compete On a Grand Scale.
It’s our job to make sure you can.
November 14-16, 2006 | Las Vegas Convention Center
November 13, 2006 | G2E Training & Development Institute
We’ve reinvented Global Gaming Expo (G2E) again this year to put even more emphasis on the issues that matter to
our international audience. G2E is the international gaming event—with the fullest array of products and the smartest
educational examination of global issues anywhere on the planet. G2E 2006 will feature international conference sessions
and a new international keynote, State of the Industry: The Next Generation of Global Gaming. And, we’ve made it easier
than ever for you to experience G2E, with a variety of enhancements throughout the show.
Go to www.globalgamingexpo.com/AD for more information. Register by October 31 to enjoy special discounts
to the Show and Conference. Special Hotel & Travel Deals are also available online. Questions? Call 1-203-840-5626.
To Exhibit, call 1-203-840-5341.
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That’s a real marathon task
Lee Ellsmore, Manager at
Top Ten Leominster, has
run his second London
Marathon in two years to
raise more funds for a
charity close to his heart,
Children with Leukaemia.
In 2004, generous bingo
customers and colleagues
helped Lee, 26, collect

£5,500 for the research
charity. At the time, his
daughter Jordanna, now
aged five, was undergoing
chemotherapy treatment for
the illness.
Despite finishing his first
attempt in agony, Lee
decided to give it another
go. Lee, who moved to Top

Ten Bingo Leominster in
January this year, was
aiming to beat the amount
previously raised, when he
was working at the group’s
club in Porth, South Wales.
He said of his 2004
marathon run: “Those were
the most painful six and a
half hours of my life! But

Runners at the 2006 Flora London Marathon – Top Ten’s Lee Ellsmore is somewhere in this crowd!

hospital being treated for
inflamed knees and ankles.
Despite this gruelling
everyone had
experience, he
been so
decided it was all
generous, there
worth it. “I felt I’d
was no way I
done something
could give up,
to help children
even though my
like Jordanna,
knees packed in
who have to
after seven miles.
spend so much
The final four miles
time in hospital as
were thoroughly
part of everyday life. She’s
miserable, it was raining hard making good progress now,
and I felt dreadful.”
just having a check-up each
As well as being painful,
month, but I still want to help
the last marathon run was
Children with Leukaemia to
dogged by bad luck.
beat this illness.”
Although he’d stayed with a
With this aim in mind, Lee
friend in Westminster the
registered for the 2006
night before, he had to run
event, which took place in
half a mile just to get to the
April. He finished in six hours
start line in time, but was still and 45 minutes – with pain
ten minutes late. At the end, in both his knees – and is on
after being treated by first
target to raise more than
aiders, he hobbled back to
£5,500. We don’t know if
his car to find he had picked Lee will run in 2007, but the
up a parking ticket – and he countdown has started at
spent the next day in
www.london-marathon.co.uk.

MAJESTIC BINGO HALL, SOUTH SHIELDS

GENERAL MANAGER

SALARY £40-50K PLUS CAR AND BENEFITS
The Noble Organisation is looking for an experienced and talented General
Manager to manage one of its flagship units. A town-centre unit with dedicated
parking and over 1400 seats the club is one of the best of its type ever built.
Regularly achieving over 6,000 admissions a week and with a dominant position in its
marketplace, it offers an opportunity to an experienced club manager who can continue the
exciting and innovative promotional activities that are the hallmark of the current manager.
With a substantial promotional budget and an appetite for growth, the opportunity will suit
a manager who feels too restricted by their current environment and can demonstrate
success managing a large Bingo club. We are passionate about standards, customer service
and our product; and only want to hear from people who feel the same way.
Some assistance may be available for relocation for the right candidate as it
is a requirement that you must live within the area.
Applications in writing to: Tony Gibbons, Managing Director Leisure Division, 362b Dukesway, Team Valley Trading
Estate, Gateshead, NE11 OPZ. or by email: tonygibbons@resortsdivision.co.uk

feature
bingo industry for the first
time as Chairman of the
Gambling Commission.
One of the topics with
which he dealt was prize
gaming in bingo clubs.
“We do see the need for
regulation in this area,” he
said. “Bingo is recognised
as one of the softer forms
of gambling, and we are
keen to keep it that way.
Casino games such as
roulette and poker could
alter the character of bingo
and lead customers on
to ‘harder’ gambling.”
The Commission is currently
discussing various policy
options with the DCMS,
after informal consultation
with representatives from
the Bingo Association.
Dean’s presence at the
AGM also allowed bingo
operators to emphasise
their concerns with the
series of consultation
documents which the
Gambling Commission has
been issuing before the
Gambling Act comes into full
force in September 2007.
Steven Slough of NRM
had earlier gone into great
detail about one opportunity
that could arise when the
Gambling Act comes into
force next September –
national linked jackpot
games. To help make his
point, American bingo
operator Eric Casey of
Planet Bingo described

how linked jackpot games
work across the Atlantic
and the advantages they can
bring by offering players
massive prizes .

Smoking ban
The afternoon ended with
an in-depth look at the effect
of the smoking ban on bingo
clubs in Scotland. This was
a particularly important
subject for AGM attendees,
since the ban hits England
and Wales next year. The
smoking panel consisted
of Mecca’s Simon Wykes,
Gala’s Neil Goulden,
Carlton’s Brian King and
Premier Bingo’s Mike Lowe.
Each operator gave their
perspective on the ban and
discussed how their firm has
handled it.
There were worrying trends
across all companies, with
admissions and spend both
down. Mechanised cash
bingo has taken the biggest
hit, although some of this
spend has been transferred
to gaming machines.
One of the big worries for
Lowe was the fact that his
customers keep telling him
how much money they are
saving by going outside for a
smoke. He said: “They will
openly tell you they have
saved lots of money on their
sessions and, from what I
have seen, it does not create
more admissions.” Lowe
stressed the importance of

UBS Analyst Julian Easthope spoke about the future of the bingo industry

extracting money from
customers before they go for
a smoke, and the possibility
of introducing Keno to help
that aim was discussed.
Gala’s strategy is to
concentrate on admissions
before trying to rebuild
spend per head. The firm
will then look at attracting
non-smoking players.
Goulden added that
operators need to manage
their own expectations as
well as customers’. “Be
warned,” he said. “It will get
worse before it gets better.
We certainly found that, and
the Australians found that

with their smoking ban. It will
give you a false sense of
security, then drop off.”
The panel highlighted two
important facts: that
customers do not like
changes to schedules they
have grown used to, and
that it is important not to
ostracise the large number of
non-smoking players by
making lots of alterations for
the benefit of smokers.

that the bingo business isn’t
dead. It wasn’t inconceivable,
when you think about how
many customers we have
who smoke, that we would
have been slaughtered in
terms of admissions. We
haven’t been hit so
significantly that our entire
product is dead. Our
challenge as an industry is to
work out how we are going
to make our money back.”

Words of hope

● A full copy of Julian
Easthope’s presentation
is available to Bingo
Association members at
www.bingo-association.co.uk

Wykes did have some
reassuring words for worried
bingo operators: “The good
news I would emphasise is

online bingo

Who’s who in online bingo?
Site
CyberSlotz Bingo.com
Closer Bingo
Daily Record Bingo
Foxy Bingo.com
Handbag Bingo
icBirmingham Bingo
icCoventry Bingo
icLiverpool Bingo
icNewcastle Bingo
icTeesside Bingo
icWales Bingo
Mirror Bingo
Sunday Mail Bingo
The Jack Club Bingo
Get Minted Bingo
abcBingo.co.uk
Banana Bingo
Bingo 4 Her
Bingo Ballroom
Bingo Bongo
Bingo Boudoir
Bingo Calling
Bingo Dome
Bingo Fabulous.com
Bingo Hall
Bingo Ireland
Bingo Time
Bingo-Lottery
Champagne Bingo
Good Lot Bingo
King Solomans Bingo
Kiss My Bingo
Lastminute.com Bingo
Lotto 24 Bingo
Luv 2 Bingo
Million-2-1 Bingo
Prize Bingo
Sports Bingo
Two Fat Ladies
UK-Bingo.net
Loquax Bingo
ksbingo.com
Think Bingo.com
Jackpot Joy
Bingo Liner.co.uk
BingoBingo UK
Bingo.uk.com
Butlins Bingo.co.uk
Castle Bingo

Software
BingoTek
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
Gamesys
LeapFrog
Parlay
Parlay
Parlay
Parlay

Network
Stand-alone
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
Stand-alone
Stand-alone
Stand-alone
Stand-alone
St Minver
St Minver
St Minver
St Minver

Site

Software

Network

CheggersBingo.com
Chit Chat Bingo
iVillage Bingo
Littlewoods Bingo
Park Bingo.co.uk
Speed Dater Bingo
Virgin Bingo
Yahoo Bingo
Rehab Bingo
123Bingo UK
Astro Bingo.co.uk
Bingo Palace.co.uk
Thepalaces.com
Bingomania.co.uk
Bingonanza.co.uk
Bingos.co.uk
Big Heart Bingo
Bingo Boogie.co.uk
Bingo Tonic
Furry Bingo
Gardening Bingo (Emap)
MagicFM Bingo (Emap)
Mother and Baby Bingo (Emap)
New Woman Blingo (Emap)
Top Sante Bingo (Emap)
Winzingo
Yours Bingo (Emap)
Kiwi Bingo.co.uk
Ruby Bingo.co.uk
Mapaubingo
Blackpool Bingo.co.uk
Gala Bingo.co.uk
Bingo Rooms
Bingo Today
Bingo101
Daily Star Bingo
UK Bingo Room
Free Bingo.co.uk
iBingo UK
Sun Bingo
Bingo Loopy.co.uk
Crown Bingo.co.uk
Simply Bingo.co.uk
Blue Square Bingo
Mecca Games
Ladbrokes Bingo
Bingo.com
Bingo777

Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Playtech
Playtech
Playtech
Playtech
Proprietary Software
ProWager Systems
ProWager Systems
ProWager Systems
ProWager Systems
ProWager Systems
ProWager Systems
QuadCard
Tombola
VirtueFusion
VirtueFusion
VirtueFusion
VirtueFusion
VirtueFusion
VirtueFusion
Chartwell
unknown

St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
Stand Alone
Stand-alone
Stand-alone
Stand-alone
Stand-alone
Stand-alone
Stand-alone
Stand-alone
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
TGN (The Gaming Network)
Playtech Bingoland Network
Playtech Bingoland Network
Playtech Bingoland Network
Stand-alone
Stand-alone
BingoRoomNetwork
BingoRoomNetwork
BingoRoomNetwork
BingoRoomNetwork
BingoRoomNetwork
Stand-alone
Stand-alone Entertainment
Stand Alone
Crown Bingo Network
Crown Bingo Network
Crown Bingo Network
Mecca Games/Blue Sq standalone
Mecca Games/Blue Sq standalone
Stand Alone
Chartwell Technology
unknown

This guide is not a definitive list of bingo sites but attempts to show key sites and indicate the software on which they operate. Information is correct to the best of our
knowledge, but please notify us if you see an error or omission. We would appreciate your assistance in keeping the list up to date.

The World’s First Live Presenter Based Internet Bingo Game with
Real Time Bingo Callers Launching Soon.
For More Information Contact Mel Brown, 07801108144
FOR REGULAR UPDATES VISIT WWW.ASCOTBINGO.COM.
THIS REALLY IS THE BEST AND ONLY LIVE BINGO SITE IN THE WORLD.

Bingo Link would like to thank the following organisations for their help in compiling this table: • www.whichbingo.co.uk • Parlay Enteratinment • Hero Tech

Keep track of which company runs which site on which software with our handy table

news
The National Game
Quarterly news and update from Chief Executive, Paul Talboys

Summer appears finally to be with us,
despite its late arrival, putting spring
firmly behind us. Despite a very
successful Mother’s Day Game and
our spring promotion, Shout House
Win House, business has been
challenging. While the spring
promotion did not give all participating clubs the lift in
business hoped for, figures for National Game ticket sales
during the period show a very broad range of results, from
increases of 158 per cent to decreases of 18 per cent.
While some clubs clearly achieved considerable success,
there can be no doubt that in overall terms this promotion
failed to achieve its objectives. However, the promotion
was delivered for significantly less cost than Ground
Shaker, making an autumn television campaign possible
from existing budgets.
The summer is generally a quieter trading period, which
allows much needed preparation and planning time. A
considerable amount of preparation activity is taking place
at the NBGA as work continues on a new corporate
identity, autumn television campaign, new DVD game, new
website and the next issues of Bingo Link and
Eyes Down, the majority of which will be ready for autumn
(September onwards).
Thank you for your support so far in 2006. The remaining
half of the year will be exceptionally exciting as
new marketing activity takes place
and our first brand-building
television campaign in two years
goes on air.

Bingo players made
immortal in bronze
Two bingo fans from
Inverness will soon be
immortalised in a bronze
sculpture by Scottish artist
Malcolm Robertson.
Designed as a centrepiece
for the turning circle at
Carlton Bingo Beechwood
Park, the sculpture will be
a finishing touch for the
£6m venue which opened
in October last year.

The lucky pair – Mark
Sutherland and Gillian
Urquhart (below left), both
fairly recent converts to
bingo – were chosen from a
willing group. Gary Byrne,
Manager at Carlton Bingo
Beechwood Park, said: “We
held an appeal for models to
come forward and I’m glad
that Mark and Gillian did.
Bingo is about having fun
and socialising, so getting
a couple together just
emphasises that.”
Sculptor Malcolm
Robertson commented on
his artwork: “With this piece
I’m looking to convey several
messages – it is difficult to
capture the tension of bingo
or the excitement of a win,
but with this design I have
tried to do just that.
“Mark and Gillian were
great to work with and I took
plenty of pictures to work
from after a visit to
Inverness. I think Mark’s
athletic good looks perfectly

complement Gillian’s petite
frame, making them the ideal
choice for a pose like this.”
The completed piece will
be in place at Carlton Bingo
in a few months’ time.

✍

Diary
Dates

27 July
The Bingo Association Golf Day
The De Vere Hotel, Carden Park,
Chester
www.bingo-association.co.uk
September
NBGA website launch
October
Eyes Down Issue 5 in clubs
22 October
Bingo For Breakthrough 2006
www.breakthrough.org.uk
22 December
Christmas Special Game

National Bingo Game: key statistics

Biggest games for 2005

Biggest game to date for 2006
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Bingo in the media
This year began slowly for
media coverage, with a very
poor showing for quarter one.
Despite its highest monthly
total for all coverage, January
delivered no consumer press
coverage at all. This is partly
due to winners’ increasing
reluctance to participate in
publicity, which seriously
hampers the overall chances
for media coverage. Scotland
outperformed every other
region in all three months,
achieving the largest share of
coverage.
Managers and club staff
play a crucial role in helping

2

Number of press hits by month
January

February

March

Consumer press

0

2

5

Electronic media

7

1

13

National press

11

4

11

Regional Press

110

106

101

TOTAL

128

113

130

Total number of press hits by quarter for 2006
2006

Q1

Total

371

to encourage and persuade
players to take part in publicity
and can greatly aid the work
of the regional PR agency –
contact the NGBA’s Regional
PR Officer on 01438 718 500

if you have news to report. As
coverage resulting from wins
is generally regional, this is a
key opportunity for winning
clubs to raise their profile in
the local market.

news

Money still rolling in for
Breakthrough campaign
In 2005, the bingo industry
raised a record figure of
£640,000 during Bingo for
Breakthrough. A cheque
was presented by Bingo
Association Chairman, Sir
Peter Fry, to Breakthrough
Chief Executive Jeremy
Hughes at this year’s Annual
General Meeting on Tuesday
6 June.
Having achieved its first
BIG Tick award for its work
in 2004, the industry-wide
fundraising campaign was
recognised again for its work
supporting Breakthrough
Breast Cancer in 2005. The
award was presented in
London on 12 June, helping
to ensure that Bingo for
Breakthrough obtains the

Jeremy Hughes of Breakthrough (left) with the Bingo Association’s Steven Baldwin

recognition it deserves
for truly outstanding
achievement in terms of
both fundraising and
information dissemination.
Plans and preparations for
the 2006 campaign are well
under way. In addition to the
great job done in clubs

around the UK during Bingo
for Breakthrough week, this
year the Bingo Association
and Breakthrough are
working on a new initiative
called Dabber Doodles.
Celebrities have been invited
to create a unique doodle for
Bingo for Breakthrough,

using eight brightly
coloured dabbers and a
black line pen. The doodles
will be themed around what
it means to be a woman,
and a wide range of
celebrities from the art and
entertainment worlds have
been invited to take part.
The doodles will be
displayed at an event
scheduled to take place in
September, following which
they will be up for
sale on the online
auction site, eBay.
This year’s
fundraising
week starts
on Sunday
22 October,
with a new

mascot – Blossom,
the Bingo Bunny
(pictured below) –
and a new limitededition pink Bingo
for Breakthrough
dabber available to
clubs. The dabbers
are proving more and more
popular with players and
clubs alike, and selling
them is a very easy way to
raise funds. The cost of a
donation is included in the
upfront price clubs pay for
the dabbers, so there is no
need to repay the donation
after dabbers have been
sold to players.
● We will have more
news on Bingo for
Breakthrough and
Dabber Doodles in
October’s Bingo
Link and the
September issue
of Eyes Down

THE WORLDWIDE BINGO NETWORK
THE WORLD’S FIRST EVER LIVE PRESENTER BASED BINGO HALL LAUNCHES IN JULY
2006. THE INTERNET BINGO REVOLUTION HAS BEGUN. DO NOT MISS OUT ON THE
BIGGEST THING TO EVER HAPPEN IN BINGO. WE PAY GUARANTEED PAR FEES TO
PARTNERS. WE DO NOT SHARE NET PROFITS UNLIKE MOST OF OUR COMPETITORS.
Partnerships play a key role in the Worldwide Bingo Network’s expansion. Whether looking to move into a
new international market or reach a wider audience in an existing market, the company understands the
benefits that working with partners brings.
White label deals allow us to work with third party companies and organisations to reach a wider bingo
audience. We appreciate the affinity consumers have with different brands and understand how this can open
up new and exciting business opportunities for both parties.

“Working together has never been
so exciting or rewarding. The
opportunities today are even
greater and more exciting than
they have ever been.
Contact us today to find out how
you can benefit immediately from
joining the premier Internet Bingo
Network.”
Baron Menzel, CEO.

As customers’ appetites for Internet bingo have grown, the Worldwide Bingo Network has created a bingo
platform with products to meet these ever-changing needs. Customers can now play the same games online
that they are used to playing in their local bingo hall. For the first time ever in the world, players will be
playing bingo with the numbers called in real time by a live bingo caller whom players can see and interact
with, via our patent pending streaming technology.
With a solid foundation based on over 30 years of owning and running land based bingo halls and 8 years
experience of owning and running internet bingo sites, the Worldwide Bingo Network’s management is poised
to dominate the Internet bingo market.
Whatever, whenever and however customers play bingo online, two things remain constant: the level of service
they receive is always of the highest standard, and all transactions take place in a totally secure environment
using the very latest technology.
With decades of bingo experience, a ground breaking
product and the best team in Internet bingo, the
Worldwide Bingo network continues to lead the way in
this increasingly competitive market place.
We realised early that the secret of success is to satisfy the
needs of the customer. Our aim is to develop and put new
technologies in place before anybody else has even
considered the possibilities.

FOR A LIVE DEMO FROM OUR STUDIOS IN
WEMBLEY, LONDON, CONTACT:
Mel Brown,
The Worldwide Bingo Network,
2 Old Brompton Road,
London SW7 3DQ
email mel@ascotbingo.co.uk
WWW.ASCOTBINGO.COM
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Las Vegas Calling!
Karl Seth, 2005 Bingo Caller of The Year, takes to the podium
Current National Bingo Caller of
the Year, Karl Seth, and his wife
Shradha, have just returned from
their winner’s holiday to Los
Angeles and Las Vegas. We
caught up with Karl to hear about
this action-packed trip.

California dreaming
“In LA, we visited Universal Studios
with all its rides and attractions,
including a grand tour of some
famous movie sets – past and
present. We even glimpsed
Hollywood star Eddie Murphy from
afar on the set of his new film!
“We went to Venice Beach and
saw keep-fit fanatics working out
tirelessly in the beachfront gyms.
Then on to Beverley Hills, where we
went window shopping on Rodeo
Drive, popping into the famous shop
where Julia Roberts and Richard
Gere went shopping in Pretty
Woman. Later, we stepped out on
the Walk of Fame on the Sunset
Strip and stood outside the grand
Chinese Theatre, where Tom Cruise
was about to make his red carpet
entrance for the Hollywood premiere
of Mission Impossible III.
“On the way into the hills to see
the famous Hollywood sign, we
passed by the houses of some
Hollywood celebrities, including
Steven Spielberg and Pamela
Anderson. We visited the famous

Pacific Aquarium and even managed
to take a romantic stroll by the
harbour at Long Beach, near our
hotel. Not bad for two and a half
days in LA.

Viva Las Vegas
“The latter part of our week was
spent in Las Vegas. Our visit began
with a stylish chauffeur-driven
limo ride from the airport to our
hotel, the Monte Carlo. In just three
and a half days, we saw so much in
a whirlwind tour, thanks to the
generous help of Don Carrier, the
editor of the Bingo Bugle, who flew
over to the UK as a guest judge for
Caller of the Year 2004.
“We visited most of the fabulous
hotels on the Strip by night, taking in
all the lights and vibes; it really is
just like in the movies! Shradha
particularly liked the Venetian, where
we took a romantic gondola ride,
serenaded by the gondolier. We met
up for drinks at the Venetian with a
couple of my bingo customers who
were holidaying at the same time as
us and discovered that the
Venetian’s balcony was the perfect
vantage-point to view the superb
volcano eruption show across the
road at the Mirage Hotel.
“Don took us to see the Light and
Images Show downtown on Fremont
Street – there’s nothing quite like it.
He also took us to a neighbouring

National Bingo Caller of the Year 2006 Regional Finals
North West

Tuesday 5 September

Buckingham Bingo,
Old Trafford

North East

Wednesday 6 September

Mecca Bingo, Hartlepool

South

Monday 11 September

Gala Bingo, Poole

Scotland

Friday 22 September

Carlton Bingo,
Fife Leisure Park

Midlands

Thursday 28 September

Shipley’s Luxury Bingo,
Weoley Castle

Wales

Friday 29 September

Castle Bingo, Nantgarw

Karl Seth (left) with Suncoast Casino manager Lyn Brown in Las Vegas

town called Henderson, where we
saw the extent of the urban
development taking place all around
the city. Las Vegas is one of the
fastest growing places in the USA.
Thousands of people settle there
every month.

many customers said how much
they enjoyed my visit. There was a
bonus, too: they had just started
a new link game in cooperation with
several other clubs, and the top
prize was $50,000. Well, need I tell
you what happened when I was
calling? Suncoast had their first ever
Travels and television
winner of this game! My popularity
“While in Las Vegas, we took a day
was taken to new heights. It was a
trip to the Grand Canyon. We were
truly marvellous experience.
picked up from our hotel, taken to
“Granada Television had sent a
an airfield and flown by a small plane film crew out to cover my time there,
to the west rim of the Canyon, where and the reporter asked me how the
we boarded a helicopter to ride
customers compared with those
down to the Canyon floor. Lunch
back home in England. The answer
was taken at a camp overlooking the was simple. They love their bingo
spiralling, winding, mesmerising
and love to be entertained by a
Canyon walls, followed by a visit to
good caller – just like the folks
a cowboy ranch, including the
back home. Indeed, I would venture,
opportunity to ride a real cowboy’s
just like bingo players everywhere in
horse; then it was back on the plane the world.
to Vegas. It was truly awesome!
“Our parting shot was a delicious
“Saturday saw the highlight of the
meal at an Indian restaurant that
trip: our visit to the Suncoast
Don had searched out for us. While
Casino, where I was greeted warmly there, Don, Shradha and I reflected
by the manager, Lyn Brown, and the on all that we had managed to pack
customers. I put on a half-hour
into our seven days. Now that we’re
show, entertaining the customers
home, I’m looking forward to joining
with some of my favourite songs,
the judging panel for this year’s
before calling the bingo session. I
competition. Whoever wins is in for
was given a terrific reception and
the most amazing time of their life.”
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online bingo
Technology has also made access
to the internet on the move quite
commonplace. As more people
access the internet from PDAs
and mobile phones, service and
information providers will need
to accommodate the differing
limitations of mobile devices. This
is particularly significant for those
who offer services and information
that users require outside their home
or office, such as gambling and
restaurant guides.
Take-up of broadband among the
gambling market is generally high.
While look and functionality are
important in retaining users, initially
it is security that will be the primary
area of concern. In terms of
attracting new players, online
ads are most successful, because
they can be placed strategically
in relevant sites and online
communities. While search engine
optimisation can improve site listings
on search sites such as Google,
online ads offer a distinct advantage.
In a market like bingo, where the
product is generic, new players will

Having provided information, sites
began to provide products and
services, with any website worth
a visit offering an online store.
It is interesting to note that most
websites worthy of a visit today,
particularly those focused on
consumers, offer some kind of
community, even if it is just a bulletin
board. Websites are no longer just
about the owner communicating
with individual users, but also about
facilitating communication between
users. Online communities underpin
some of the most successful sites
on the web, from Amazon to
Pampers.
Travel retailer lastminute.com, one of the UK’s most successful online businesses

not know the name of your site in
order to search for it.
Online communities
In the history of the internet to date,
forces driving consumption have
come almost full circle – though
online visual representation and
functionality has improved beyond

recognition. In the beginning, the
internet’s main function was
communication, first between
individuals and later between
communities and groups. Then
came the advent of self-service
information, where websites were
created in order to make information
available to a broad audience.

● Bingo Link would like to thank
Mandis Business Intelligence and
Nielson/NetRatings for their input
● In the January issue of Bingo
Link, it was incorrectly stated
that Crown Bingo was owned by
Invox. Bingo Link would like to
apologise for this error and point
out that Crown Bingo Network
are independent

Why it pays to send your
customers bingoloopy!
Becoming a bingoloopy.com affiliate
partner is the easiest, most costeffective way of jumping on the
lucrative online bingo bandwagon. All
you have to do is direct your customers
to the bingoloopy.com site and we’ll pay
you up to 45% commission
on the money they
spend there. We’ll
provide all the online
banners and marketing
help you need to get
your customers going
bingo loopy!
We can even build
you your own
bingoloopy.com
homepage, this

could feature your logo and corporate
ID, for example — so your customers
see your name welcoming them to
bingoloopy.com. It’s like having your very
own online bingo site, and we’ll have it
up and running in no time at all.
Creating an effective and popular online
bingo site is all about ensuring there are
more winners, more often, to guarantee
that your customers come back time and
time again. Add a friendly and welcoming
online community where they can meet
up to chat and gossip, plus the voice of
Bingo Caller of the Year Karl Seth, and
you’ve got a potent recipe for maximising
the income from your database.
In other words, at bingoloopy.com it’s
as much about the community and the

atmosphere as the prizes. And we’re
now looking for like-minded affiliate
companies who share this vision of what
an online bingo site should be … and are
ready to reap the dividends!
To find out more about becoming
a bingoloopy.com partner, click on
www.bingoloopy.com/affiliates, or call
Paul Parry, Managing Director on
01295 201243.

online bingo

Online bingo – the next click
Continued from Page 1

However, information from the
broader leisure sector is relevant,
particularly as an increasing
number of bingo operators develop
varied online offerings alongside
their clubs, with both competing for
a share of the leisure pound.
Leisure trends
Mandis Business Intelligence
regularly produces an industry report
on the Leisure and Recreation
business. The latest issue, which
makes for interesting reading, was
published in May this year.
In 2001, the latest year for which
accurate statistics are available,
more than 257 million visits were
made to businesses in the leisure
and recreation market. In 2005,
leisure goods and services
accounted for nearly 20 per cent
of household spending, an increase
of nine per cent on the previous
year. Although UK households
spend the highest proportion of
their income on these goods and
services, recent surveys suggest
that the leisure and entertainment
industry is being hit hard as
consumers rein in their spending.
This fact is becoming clear in the
bingo industry.
One of the few sectors experiencing
dynamic growth, fuelled by greater
health awareness, is health and
fitness: brands like Fitness First,
LA Fitness and David Lloyd are
growing at around 23 per cent per
year. 8.3 per cent of the population
(five million people) are believed
to be members of fitness clubs.
Greater awareness of health issues,
as promoted by central government

Online bingo at The Sun’s website, www.sunbingo.co.uk

and the media, has a broad effect on
consumer behaviour. This is proven
by significant support for the public
health lobby, leading to the
implementation of a smoking ban
in public places and continued
pressure on food manufacturers
to provide more detailed labelling.
The bingo industry has known
since the 2001 Budd Report that
the gambling sector is currently
the largest single area in the leisure
sector with significant potential for
genuine growth. With much of the
detail of the new legislation still to
be finalised, though, it may be
more appropriate to talk about the
industry’s potential for change. (See
page 8 for a legislation update).
Online business growth
All leisure industries have changed
as a result of increasing access to

Key Companies in Online Bingo
stminverltd.com
thegamingnetwork.com
playtech.com
chartwellgames.com
bingotek.com
herotech.co.uk
Gamesyscorporate.com

St Minver
The Gaming Network
Playtech
Chartwell Technology Inc
BingoTek
Herotech
gamesys

the internet, but none more than
travel. The Association of British
Travel Agents (ABTA) estimates
that, by 2007, 17 per cent of travel
business will be conducted online.
(Communications Officer Sean
Tipton gives his views on page 14
of this issue.)
Expedia.com, one of the
largest online travel operators,
has experienced this change
in consumption patterns.
Over a three-year period to
2006, its turnover increased by
713 per cent to £38 million;
staffing levels increased by 209%.
Lastminute.com, another exclusively
web-based brand, continues to
expand, moving into bingo and
restaurant reservations.
The Mandis Sector Report
covers leisure at its broadest level,
providing clear indication of changes
that are taking place in the market.
Consumer confidence is waning,
while expectations are increasing.
Health issues increasingly drive
a broad range of decisions.
Environment and tertiary offerings
play an increasingly important part in
consumers’ assessment of their
experience. Gambling legislation will
supply a new working framework.
The internet offers a new channel for
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consumption and can provide
access to a new range of customers.
The bingo industry is facing a
period of considerable change in
most aspects of its operation and,
like all businesses, it must evolve.
This was the focus of UBS analyst
Julian Easthope’s presentation at
this year’s AGM (see page 4).
As the online marketplace
develops, professional research
companies are starting to collect
and analyse data to give a broader
understanding of the online
marketplace and online bingo
customers. A leader in this field is
Nielson/NetRatings, who look at all
aspects of the online environment –
including technology impact,
websites and consumer behaviour.
Bingo Link spoke to NetRatings to
get an informed overview on the
latest important topics for operators
in the online environment. The three
key components are technology,
consumer behaviour and website
design/function and access.
Technological changes
Changes in technology impact
consumer behaviour in all markets,
but none more than the online
market. As the costs of technology
(particularly PC ownership) decrease,
the market increases proportionately.
Technology that facilitates access to
the internet is also a key issue, and
the advent of broadband is highly
significant. High speed broadband
penetration has doubled in Europe
in the last 12 months.
As might be expected, broadband
access greatly increases web-based
consumption. Broadband users
consume on average four times
as much as narrowband users. As
UK broadband access expands and
competition drives price down, new
subscribers will be eager to increase
online consumption. Broadband
doesn’t only increases web
consumption, however – it also
allows users to move about the web
at greater speed, which could
decrease loyalty to particular sites.

news

A bird’s eye view of Las Vegas, location of the Global Gaming Expo in 2006

The biggest
show on earth!
It may not quite be the biggest
show in earth, but G2E (Global
Gaming Expo) 2006 is definitely
the biggest show in gambling.
This year’s show takes place at the
Las Vegas Convention Center from
14 to 16 November. There’ll be plenty
that’s new at G2E, but favourites will
also return, including the Bingo
Pavilion. This is the place to be if you
want to see leading manufacturers
and suppliers of bingo paper, Class II
electronic games, dabbers, jar
tickets, pull tabs and other products
related to bingo. Exhibitors include
Andamiro Co, Arrow International,
Electronic Game Solutions, FortuNet,
Game Tech International, Jumbo
Technology Co, Melange Computer
Services, Planet Bingo and Video
King Gaming Systems (VKGS).
A range of pavilions will focus on
key areas including Design and

The Las Vegas Convention Center

Décor, the Diversity Exhibitor
Program, Technology, Entertainment
and Event Production, iGaming
and Security and Surveillance. The
ever-growing Food and Beverage
Pavilion continues last year’s trend,
showing that food and drink are
increasingly key offerings in the
gaming market place.
Attendance is easy – you can
register online, and delegates who
register by 31 October will enjoy
special discounts at the Show and
Conference. Hotel and travel deals
are also available online. For full
details and registration, visit
www.globalgamingexpo.com.

Update
The latest news is that G2E
is expanding into Asia. G2E has
acquired the Asian Gaming Expo
from the Australasian Gaming
Machine Manufacturers Association
(AGMMA). From June 2007 the
Asian event, which currently is
comprised of the largest casino
gaming equipment trade exhibition
in the Asian region and the Asian
Gaming Expo Conference, will be
renamed G2E Asia and will feature
a unique perspective on the latest
trends within the growing Asian
gaming market.

news

Travel – still tops for leisure time
Travel as a leisure activity is
significant in most people’s lives,
if only for the annual holiday.
Bingo Link caught up with Sean
Tipton from the Association of
British Travel Agents (ABTA) to
find out the latest from a different
part of the leisure industry.
“More than 40 million foreign
holidays were taken last year – a
staggering figure and double what it
was 15 years ago. Spain and its
islands are still number one, but with
the spread of no-frills airlines
eastwards, these days you’re as
likely to hear a Brummie or
Lancashire accent in Prague or
Warsaw as in Benidorm.
“People are also getting more
adventurous – Thailand and Mexico
are now popular package holiday
destinations, not just for hippies or
backpackers. But time after time, if
you ask people where they would go
if money were no object, Australia

tops the list. Years of exposure to
Neighbours and Home and Away
have clearly had an effect and most
of the bar staff in Sydney are British,
a mirror image of the Aussies and
Kiwis without whom you’d never get
a pint in London.
“Although the beach holiday is still
a favourite, more and more people
are choosing to spend their time a
little more constructively than just
topping up their tan – the lobster-red
Englishman is no longer such a
common sight on European
beaches. Instead, people are
heading inland to check out historic
cities and beautiful countryside, or
spending time learning a new skill,
such as cooking local food or
painting. In fact, if you have any kind
of interest, a quick search on the
internet will bring up hundreds of
tour operators who can help out.
“We Britons are still the laziest
when it comes to learning a foreign

Sean Tipton, Communications Officer at ABTA

language, but the ‘if you speak
louder they’ll understand you’ school
of communication is on the way out
and most of us will try out a merci or
grazie which is much appreciated –

Gala keeps on winning
Gala Bingo had a good year in 2006.
Clubs around the country have been
improving their services and getting
recognition with Government awards.
Gala Bingo Harpurhey has become one
of the first UK bingo clubs to gain a raid
control accreditation, awarded by Greater
Manchester Police. All 49 staff members
have been trained in procedures to
undertake in the event of a raid. Mike
Smith, the club’s General Manager, said,
“Gala is delighted to be the first bingo club
in Britain to gain this accreditation.”
Meanwhile, at Gala’s Westfield Road club

Steve McKenna with the award-winning Gala Townhead staff

in Peterborough, staff are looking forward
to this year’s National Customer Service
Awards (held in London on 19 September).
The club’s 12-member hospitality team has
reached the finals for the Front Line
Customer Service Team of the Year Award,
while Assistant Manager Lucy Starbuck, 23,
is nominated in the Young Customer
Service Professional of the Year category.
Club General Manager Nigel Callaway is
thrilled: “It is fantastic for the team to be
recognised for all the hard work they put
in.” Judges were impressed by the
Peterborough bingo team’s commitment to
providing customers with all-round great
service, not only in the club, but also in
promoting bingo to the local community.
Finally, the Gala Bingo Club at Townhead,
Irvine has won the company’s annual
prestigious Food Hygiene and Safety Award
for the second year running. “This is a real
testament to the exceptional diligence of
the club with hygiene. It is a real team
effort,” says Gala Bingo’s Managing
Director, Steve McKenna.
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at least it shows we’re trying! And a
growing number of people are going
abroad to learn, often picking up
more in a week than they learned in
five years of French at school.
“Increasingly, travel or holidays are
offered as prizes or incentives for
a great many competitions –
Shout House Win House offered
holidays to Florida for bingo
customers, and club managers had
the opportunity to win a holiday to St
Lucia. Such prizes are generally
seen as aspirational and appeal to a
broad range of people.
“Flying is cheaper than it has ever
been, making travel an attractive and
affordable prize, but aviation fuel is
getting increasingly expensive and
in 10 years’ time such value may no
longer be available. Travel will once
again become a more costly,
premium product, so my advice
would be to make the most of it
while we can.”

Bingo’s best reading
Issue 4 of Eyes Down,
the magazine which is
rapidly becoming
bingo players’
favourite reading, was
delivered to clubs
on 15 May.
With George Clooney
gazing out from the
cover, this issue has
proved very popular
with many regulars.
The title has greatly
benefited from its
new publisher,
Associa, and the
latest issue is filled
with new regular
features and exclusive
news of National
Game winners.
Issue 5 is due to be
delivered to clubs early in
October and will provide
players with news of their
favourite game, gossip,

features and competitions
as well as details of this
year’s Bingo for Breakthrough
week (see page 7). Clubs will
be notified of delivery dates
closer to the time.

