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Bingo Caller of the Year special

Budget blow for bingo
Disappointment
and disbelief
at ‘slap in
the face’
ingo operators
reacted with
stunned disbelief
to the Chancellor’s
decision not to remove
VAT from bingo game
charges in last
month’s Budget.
Despite clear evidence
of the industry’s current
difficulties, and the fact
that the measure was
likely to be revenueneutral if it stemmed club
closures, HM Treasury’s
view remains that the
issues facing the industry
are not tax related and therefore
have no part to play in a solution.
Bingo Association Chief
Executive Paul Talboys said: ‘This
is a slap in the face for bingo
players across the country. It is
galling that the Minister of State,
Maragret Hodge, is prepared to
argue in support of such a blatant
double standard.
‘In the past, as a backbencher,
she argued for tax measures to
assist the football pools industry
in her constituency in times of
crisis. Now that she is in a
position to do the same for bingo
clubs, she has turned her back on
bingo players in her constituency
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bingo in a very
vulnerable position.
The Bingo
Association has stated
that it will not give up its
fight for fair treatment
and is appealing to MPs
from all parties to use
the passage of the
Finance Bill to represent
the interests of their
constituents and press
the Chancellor for this
long overdue change in
taxation policy.
To date more than
140 MPs across all
parties have been
actively supporting the
industry’s call for this
tax anomaly to be
addressed before
more communities lose
their club.
‘The support of so
many MPs has been invaluable,’
commented Talboys. ‘They clearly
understand the need for change
and have been prepared to put the
case for their constituents and
local club.’
The battle is set to continue in
an attempt to make the Treasury
see sense and implement a
change that will ultimately benefit
all concerned. The government’s
myopic view can only damage all
concerned. Surely no government
concerned with community and
long-term growth and stability
would wish to be responsible for
the decline of such a valued part
of the leisure landscape.

and across the country.
‘I am astounded that the
government can argue “this is not
a tax issue” when bingo is, by the
Treasury’s own admission, the only
gambling product to pay two taxes
in this way.
‘Despite repeated questioning,
the Treasury has yet to provide a
credible argument in support of
bingo’s double tax position. This
was the government’s chance to
give clubs a level playing field and
the basis upon which to build for a
future,’ he added.
Recent studies by the Henley
Centre have underlined the
precarious position of many clubs,

identifying 108 across the country
at risk of closure, and reporting
on the profound impact such
closures have on players and
local communities.
The Association’s lobbying
campaign, which began in earnest
last March with the launch of a
national petition ‘Stop Destroying
My Bingo’, has been thorough and
far reaching, both in terms of
garnering media and MPs’ support
for change and in engaging
players. Despite this and the
presentation of hard evidence to
senior ministers, including Prime
Minister Gordon Brown, it seems
this has fallen on deaf ears, leaving
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Budget’s body blow
Spring is nearly upon us
and 2008 has already
delivered some exciting and
effective changes.
The prize structure of the
National Bingo Game has been
revised (see page 3 and photo)
and is now delivering, as
promised, ‘more winners, more
often’, and just possibly a
Guinness World Record!
The Bingo Association’s
lobbying activity in the run-up
to the Spring Budget
Statement increased, both in
terms of direct lobbying and
media, resulting in a flurry of
activity in the House of
Commons and renewed
interest from the media, many
of whom were revisiting the
story as the industry’s position
becomes increasingly fragile.
However, the Spring Budget
Statement delivered a
devastating blow to the
industry and bingo players, as
the Treasury chose to disregard
the inequality of the industry’s
tax regime and ignore the

compelling evidence for
change, leaving bingo
participation fees subject
to VAT.
The long-term wisdom of
such a decision is suspect at
best and calls into question the
government’s motives for
allowing this to continue, as so
much is at stake for so many.
The Bingo Association will
continue to press for change.
On a happier note, a final
count up of funds raised by
the industry during Bingo For
Breakthrough 2007 has
revealed the amazing figure
of £480,000.
This is substantially higher
than had been expected, in

light of the current operating
difficulties that bingo faces, and
is a wonderful reflection of the
strength of community, team
spirit and generosity that exists
in bingo clubs across the
country (see page 4).
For those who thought, or
hoped, that the arrival of the
new Gambling Act would put a
halt to the deluge of
consultation papers, I have a
little bad news and some
good news!
The consultation papers
keep coming, but The Bingo
Association, in the guise of new
Administration Manager Cherry
Hosking, has been busy
investigating and responding
(see page 17).
2008 continues to be
another interesting year of
change and challenges
for bingo.

The final quarter of 2007 saw the continuation of the trend for a
year-on-year increase in coverage. In the quarter, honours for top
performing month go to October, driven up by coverage of both Caller
of The Year 2007 and continued lobbying activity throughout the
industry, the latter giving rise to increased coverage in national
newspapers throughout the period.
October saw coverage increase from 265 in 2006 to 294 in 2007,
with the West Midlands (11 per cent) as the top performing region.
November saw coverage increase from 185 to 210, with the North
West (16 per cent) as the top performing region. December saw no
change in coverage year-on-year, reflecting the slow media period that
bingo experiences every December. The top performing region was
once again the West Midlands at 13 per cent.
The continued lobbying activity and the phenomenal media coverage
of the National Bingo Game’s £1 million pound winner in January, will
help ensure that 2008 gets off to a record-breaking start.

£975,498,505
£5,203,553

Biggest games for 2007
Thursday 28 June with ticket sales of
Sunday 27 May with ticket sales of

816,300
795,642

Biggest game to date for 2008
Sunday 2 March with ticket sales of

Please remember to notify us of
your events so we can include
them here. Email us at
bingolink@bingo-association.co.uk

Bingo in the media

National Bingo Game: key statistics
Total prize money since the game began
Total prize money for 2008 until 2 March

October 19-25
Bingo for
Breakthrough Week
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Christine’s record £1.1m win
he new format National
Bingo Game was launched
on 20 January, offering
more winners, more often and
has produced Britain’s biggest
ever bingo winner!
The revised prize structure,
accommodating the Platinum
National Jackpot, also saw the
return of regional prizes and
introduced a new Club Jackpot for
each participating club.
The most exciting aspect of the
revised game has been the
introduction of a new, once a
month Platinum Jackpot Play-off,
taking place on the last Sunday of
every month, where the National
winner also wins the Platinum
Jackpot, regardless of the number
of calls the claim is made in.
The first Platinum Jackpot
Sunday Play-off took place on
27 January and saw one lucky
winner in Merthyr Tydfil walk away
with a staggering prize of more
than £1,100,000!
According to those present at
Castle Bingo on the night ‘the
place erupted, everyone went wild’
as Christine Bradfield was
announced as the winner of the
first Sunday Play-off and Britain’s
biggest ever bingo winner.
Delighted mum Christine, 53,
clinched £1,101,686 having won
the Platinum Jackpot, the National
Game prize, Zone prize and Club
prize, for what is hailed to be not
just Britain’s biggest ever bingo
win, but possibly the world’s
biggest! The NBGA is currently in
the process of checking this with
Guinness World Records.
What made Christine’s win extra
special is that she decided to
share her winnings with her sisterin-law Lorraine Williams, because
‘I wouldn’t dream of doing
anything else,’ she said.
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Cheers! £1 million National Game Winner Christine Bradfield (left) celebrates
with her friend Lorraine Williams and Castle Bingo Merthyr Tydfil’s general
manager Mike Wiltshire
‘We’re like partners in crime and
always share our winnings, why
should this time be any different?
Lorraine, 57, is family and my best
friend too. We’ve been through so
much together and we’ll enjoy
spending the money twice as
much by sharing it all around.’
The mum of two vowed to keep
working at her part-time garage
assistant job and said she’ll never
give up playing her favourite game
twice a week. Christine has been a
regular bingo player at the club for
11 years now, starting as soon as
she was eligible at 18.
Lady Luck is certainly with
Christine this year, as amazingly
she won a further £300, just one
week later.
Club general manager Mike
Wiltshire said the atmosphere that
evening was electric. ‘The place
erupted and everyone went wild.
Christine was in shock and
couldn’t believe it when we told
her it could be the biggest win
ever in the world. What a
wonderful night for bingo and it’s
just the boost we need in these
difficult times for the industry.’

The co-operation between the
National Bingo Game press team
and Castle Bingo’s staff ensured
that Christine was properly
supported and therefore willing to
participate in press and publicity
activities, ensuring that news of the
win was spread far and wide,
throughout UK broadcast and
printed media delivering a record

Congratulations from Mike Wiltshire, Sue Harris and (right) the Bingo Association’s
Paul Talboys to winner Christine Bradfield and her friend, Lorraine Williams
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amount of publicity for bingo.
News even stretched outside the
UK, with reports of the story
reaching Finland!
To celebrate Christine’s luck and
the record-breaking win Castle
Bingo held a party across ALLits
clubs on 10 February, offering
celebratory mugs and gifts to
customers. Christine returned to
her regular Merthyr Tydfil club to
join the party and receive her Big
Fat Cheque!
Since Christine’s win a further
two successful Sunday play-offs
have taken place and a Platinum
Jackpot Winner on Sunday 23
March looks set to break
Christine’s record breaking win.
However, some players still seem
unaware of changes that have
taken place and how important the
last Sunday of every month is for
bingo. The National Game now
offers no fewer than five great
prizes to be won on each game,
with three guaranteed to be won
on every game (National, Regional
and House).

news

Clubs raise £488,000
ingo for Breakthrough
2007 in October was once
again a storming success!
A total of 420 bingo clubs
throughout the country joined
together for a week of pink fun
to raise money for Breakthrough
Breast Cancer.
Highlights of the week included
‘I’m a bingo caller, get me out of
here!’ where callers camped on
stage for a week, Gala clubs in
the North East coming together to
play ‘It’s a Knockout’, sponsored
slims, skydives and singing
competitions. ‘Your imagination
continues to amaze us,’ says a
spokeswoman for Breakthrough
Breast Cancer.

B

The magnificent total raised
during Bingo for Breakthrough
week 2007 is £488,000.
We would like to say a huge
thank-you to all the clubs that took
part and praise the commitment
and enthusiasm of staff, who
thought up and organised
fundraising activities along with
running the fundraising games of
bingo to win Midge the Monkey.
We could not have done it
without you!
This year some clubs raised
phenomenal amounts of money,
and are recognised through the
Top Fundraiser 2007 Awards. The
results of this year’s awards are
below. Congratulations to all!

Paul Glazier, corporate partnerships fundraiser, Chris Askew, director of
fundraising and Amy Hesten, corporate partnerships manager for
Breakthrough, accept the cheque from Sir Peter Fry

Award winners per head
Quayside Bingo Lossiemouth
Mecca Bridgwater
Gala Wokingham
Grand Bingo Club
Mecca Ellesmere Port
Gala Newcastle

£10.03
£1.46
£1.28
£1.13
£1.12
£0.69

Scotland
Wales and South West England
London and South East England
Midlands
North West England
North East

£19,389.62
£19,389.62
£ 6,127.60
£ 4,162.19
£ 4,120.00
£ 3,712.59
£ 3,300.00

South East and London
South East and London
Scotland
North West England
North
Wales and South West
North East and Midlands

Award winners overall
Mecca Eltham Hill
Mecca Hackney Road
Mecca Glasgow – Forge III
BJ’s Luxury Bingo
Gala Scunthorpe
Mecca Swansea – Carmarthen
Gala Gateshead
Celebrities also got behind
the cause and used bingo
dabbers to draw ‘Things
that make them smile’,
which were auctioned on
eBay, raising a further
£531 for the campaign.
Joseph star Lee Mead’s
doodle alone raised a
great £200!
We look forward to
building on the success
of this campaign in
2008. The money raised
helps Breakthrough
undertake vital research
and promote health
messages, all the time
moving towards a
better future, free from
the fear of breast cancer.
Bingo for Breakthrough 2008
gets under way on Sunday,
19 October.
Look out for this year’s
information packs and
commitment forms, which will
be sent out to clubs in the
coming months.

Clockwise from above: Lee Mead’s
doodle, which raised £200, Sharron
Davies’ doodle, Midge the monkeys
overwhelm a B4B supporter, and
Esther Rantzen’s doodle
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Record year for Global Gaming Expo

lobal Gaming Expo (G2E)
2007 attracted a record
30,173 gaming
professionals from 99 countries
around the world, a five per cent
increase in attendance over last
year, according to official
audited attendance figures
released by the organisers Reed
Exhibitions and the American
Gaming Association (AGA).
G2E 2007, the world’s premier
trade show and conference for the
gaming industry, was held in
November at the Las Vegas
Convention Center. In addition to
overall growth in attendance, the
event also saw increased
participation in the trade show.
Attendance at the trade show
totaled 14,312, representing a
3.5 per cent increase on last
year’s figure, while the
conference attendance also
remained strong, attracting 4,798
industry professionals.
‘Each year, G2E continues its
legacy as the world’s premier trade
event for the gaming entertainment
industry, a fact demonstrated by
the increased overall attendance
and increased attendance in our
trade show section this year,’ said
Frank J. Fahrenkopf, Jr., president
and CEO of the AGA.
‘Since we first made the
promise to deliver an event “by the

PICTURES: OSCAR EINZIG
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James Gandolfini and Steve Schirripa of TV’s The Sopranos officially open G2E 2007, along with Frank J. Fahrenkopf,
President and CEO of the American Gaming Association
industry, for the industry” back in
2001, we have remained
committed to delivering exactly
what gaming professionals need to
be successful in the global gaming
industry. Increased attendance at
the event shows that industry
professionals recognise the value
we provide.’
In addition to increased
attendance, the G2E 2007 exhibit
hall also attracted a greater
number of exhibitors, with 751
companies showcasing their
products and services.
A particularly strong growth area
at the show was in security-related
exhibitors, which totalled 104
companies, approximately 20 per
cent more than in 2006. There was
also continued growth in the food
and beverage sector, which
experienced an 18 per cent
increase in attendance over 2006.
G2E 2007 attracted attendees

from 99 different countries,
including the UK, Austria, Bolivia,
Belgium, Canada, Chile, China,
Ecuador, Finland, Iceland, Ireland,
Lithuania, Malaysia, New Zealand,
Nicaragua, Nigeria, Poland,
Puerto Rico, Singapore, South

Gaming industry buyers from around the globe crowd the show floor to see the
newest products
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Africa, Sweden, Thailand, Turkey
and Zimbabwe.
G2E 2008 takes place in Las
Vegas at The Convention Centre
on 18 to 20 November. For more
details of this year’s show, visit
www.globalgamingexpo.com

feature
Market research
company Mintel
reports on the impact
of the smoking ban
ingo operators are more
aware than most of the
‘real’ impact that the
smoking ban has had on the
business. While in Wales it has
only been in place for a year and
in England slightly less than a
year, Scotland introduced the
ban in March 2006.
The industry has always firmly
supported the ban, as it addresses
the key issue of the nation’s health.
While this stance may not have
been approved by the 50-plus per
cent of bingo players who before
the ban were smokers, it is
favoured by the 80 per cent of the
population who do not smoke.
In accepting the changes that
the ban has brought about, bingo
has faced a far greater challenge
than most industries, as the
impact of the ban has not been
the only burden the industry faces.
The issues of double taxation,
increased bureaucracy, burden of
compliance and lack of freedoms
under the new Gambling Act all
seek to conspire against a
successful future for bingo, and
none of them are market led.
The effects of the ban have
been far reaching and have
impacted on a broad and diverse
range of businesses. Leading
research specialist Mintel explored
the issue and undertook research
with 2,089 adults aged 16 and
over. The results have re-ignited
media interest in the issue and
sectors most greatly affected.
Mintel’s research team shared
with Bingo Link the key issues
and findings:
I’m smoking a fag
G A quarter of UK adults currently
smoke, with the majority
smoking less than 15 a day.
G Socio-economic status and
household income have the
biggest impact on who smokes.
Respondents whose annual

B

household income is less than
£25,000 are twice as likely to
smoke as those whose income
is over this. Smoking also peaks
in the 20-24 age range, while,
regionally, Scotland has the
largest proportion of smokers.
G People whose friends and family
smoke are more likely to smoke.
Stubbing out
G The smoking ban forms part of
the Health Act 2006. While its
main aim is to reduce health
risks due to secondhand
smoke, it is also hoped that
overall smoking rates will be cut.
G Among current smokers, around
half have tried to give up in the
previous 12 months.
G Following the ban, a third of
regular smokers agree that they
now smoke less when they are
out. Those most likely to smoke
less are in the 16 to 19 and 20
to 24 age ranges.
Although ban gets
thumbs up…
G Almost three quarters of UK
adults think that the ban on
smoking in public places is a
good idea.
G Half of all UK adults believe that
it has had little/no effect on
where they go out, while a third
enjoy going out more now
that venues are nonsmoking.
G Negative attitudes
towards the ban
have low
responses.

This suggests that the majority
of people have readily accepted
the ban – with only six per cent
of respondents going out less
now and three per cent having
changed the venues they go to.
…smokers are fuming
G Among smokers, attitudes are
far less positive. They are more
likely to find it disruptive to their
social lives and 16 per cent of
regular smokers are going out
less now.
G Despite this, just over a third
think that the ban on smoking in
public places is good, while half
agree that it has had little/no
effect on where they go out.
One in ten smokers even enjoys
going out more.
G Smokers are more likely to visit
bingo, nightclubs and pubs for a
drink but not pubs for food,
highlighting the importance of
catering to offset any negative
effects of the ban.
Smoke effect
The impact of the smoking ban on
venues differs depending on a
range of factors:
G The percentage of their
customer base that smokes,
and their adaptability.
G The measures put in place to
accommodate smokers.
G The options for diversification
and extension of the
current audience.
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I bet you smoke
While betting shops are largely
insulated from its influence,
casinos will undoubtedly
experience a short-term fall in
revenue due to the ban. The
compensatory effects of the
Gambling Act 2005 should
mitigate this in the long term.
No such luck for bingo, though,
which has been hit particularly
hard. Not only do a relatively high
percentage of bingo players
smoke, but its structure means
that the intervals between games
are perfect for cigarette breaks.
The interval has been where clubs
have made a large chunk of their
profits over the past few years.
The Scottish smoking ban
reportedly caused a decline of
between 17 and 27 per cent in
club revenues during the first six
months. However, the impact on
the rest of the UK is not expected
to be as severe. Mintel estimates
that admissions will fall by around
eight per cent in the year to March
2008, while turnover will be down
12 per cent.
A fag and a pint
Pubs have been affected in a
number of ways. While wet-led
pubs and those without outside
areas have undoubtedly suffered,
as have those in some rural areas,
food-led and premium
establishments have thrived –
boosted by the new
‘smoke-free’ customer.
Food has been a growing trend
for a number of years and this will
continue. However, Mintel
estimates that overall sales will
remain fairly flat, at around two per
cent annually.
Burning up the dance floor
Nightclubs have faced
extraordinarily tough trading
conditions over the past five years.
However, this means that the
survivors tend to be well equipped
to deal with the ban. There has
been a great deal of investment
across the industry, including in
so-called smoking solutions.
While the ban is challenging –

PICTURES: SHUTTERSTOCK; CHRISTINE MOSS

Mintel reports on impact of
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smoking ban
including policing smoking areas,
maintaining atmosphere and so
forth – turnover is not expected to
be significantly affected. While
admission charges help to insulate
clubs, the fact that their main
customers tend to be 16 to 24year-olds helps enormously. They
are more enthusiastic about going
out and they tend to be more
flexible in their smoking habits.
But was it the ban?
The smoking ban comes at a
difficult time for most venues. Not
only have things just begun to
settle down at licensed premises
following the effects of the
Licensing Act 2003, which allowed
longer opening hours and so on,
but the implementation of the
Gambling Act 2005 on 1
September 2007 means that
venues have had to contend with
the loss of certain classes of
gaming machine, leading to an
abrupt drop in revenue for many.
The summer of 2007 was the
wettest since 1766, with gales and

flooding across many areas, which
had a huge impact on turnover.
The smoking ban comes amid a
growing trend for at-home
drinking, with a boom in the offtrade sector over the past five
years gained at the expense of the
on-trade. The on-trade must
compete with the range of choice
and the low prices offered by the
off-trade, particularly
supermarkets.
The relatively short time
between confirmation of the bans
and their date of implementation
led to many operators
experiencing problems with the
planning and licensing process.
This has added to the stress and
resulted in long delays in some
areas. It also meant that smaller
operators were left struggling to
find capital to invest in smoking
solutions. As a consequence,
many venues were not fully
prepared for the bans in advance.
When the smoke clears
Some sectors have been

severely affected by the ban.
Venues where smoking was an
integral part of the experience,
such as wet-led pubs, have not
only found that some of their most
valuable customers have been
alienated by the ban, but that the
atmosphere has changed forever.
Those places that have been
unable to create outside areas
have been put at a disadvantage.
Bingo has suffered the most,
with the Bingo Association
suggesting that the combined
effects of the smoking ban and
double taxation could eventually
close as many as 200 bingo clubs.
It is likely to be the smaller,
independent operators that are
worse affected, to the detriment of
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the communities that they serve.
Casinos, although experiencing
a short-term effect due to the
double whammy of the smoking
ban and removal of Section 21
gaming terminals, should receive a
boost from the Gambling Act 2005
in the long term.
On the other hand, some
sectors have emerged remarkably
unscathed. Nightclubs –
particularly those with outside
areas – have primarily faced
operational challenges. Venues
with a substantial food offer have
been able to offset decreased wet
sales with food sales. Premium
venues, which attract more AB
consumers, are well placed to
benefit from more non-smokers
going out post-ban.
In speaking with representatives
from The Bingo Association it is
clear that the Mintel report has
captured the essence of the
impact of the smoking ban, though
not quite got to grips with the
severity of it for bingo.

news

Busy agenda for 2008 AGM
he annual general meeting
of The Bingo Association
and the National Bingo
Game is due to take place on
Wednesday, 30 April, at the
Queen Elizabeth II Conference
Centre, London.
The theme for this year’s
meeting is Change, something that

T

the industry has experienced a
considerable amount of in the past
12 months, and the open section
of the meeting offers a broad
programme of speakers, who it
is hoped will prove informative
and interesting.
The meeting will also provide the
opportunity to share with the

The impressive Queen Elizabeth II Conference Centre

industry the results of bespoke
research currently being carried
out on behalf of the National
Bingo Game that explores
consumers’ views of the leisure
market and bingo.
Speakers at this year’s event
include Gerry Sutcliffe MP, Minister
for Culture, Media and Sport; Brian
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Pomeroy CBE, recently appointed
chair of the Gambling Commission;
and Ivor Jones, leisure analyst with
Evolution Securities.
For further details, please visit
The Bingo Association website at
www.bingo-association.co.uk
or telephone Donna Black
on 01582 860921.

feature

National Bingo Game
Caller of the Year
All you ever wanted to know –
but were too shy to ask!
he National Bingo Game
Caller of the Year
competition is an annual
event that is known to the
majority of those who work in
the bingo industry and a great
many outside it! There are
imitators, but only one National
Bingo Game Caller competition.
Despite the competition running
for more than 10 years there still
seems to be some confusion and
mystery about it:
G What is it really all about?
G How do you win?
G What do you need to enter?
G How do judges really decide?
G Why bother? There’s only
one winner.
G Who really benefits from it?

T

We thought it was time that
these and many more questions
were answered, as Bingo Link lifts
the lid on Caller of the Year and
discovers why so many enter every
year, even if they have never made
it to the No. 1 slot. It’s all about fun
and celebrating the best in bingo.
When did it start?
The competition was launched in
1994 and was originally sponsored
by The Bingo Association, before
the National Bingo Game took
over in 1998.
Why was the competition
set up and what does it aim
to achieve?
Bingo callers are one of the most
important groups of people in
delivering a game of bingo. They
call the numbers, manage the
game, entertain the players and if
there is a problem they are usually
the first to know about it and the
first to start handling it. A good
caller gives the game character,
without which one bingo game
can easily become much like
another. Such an important role
and the skills required to fulfil it,
should be celebrated and hence
Caller of the Year was born.

2007 winner Blake Robson and his wife Denise

Caller of the Year is also a great
opportunity for the industry to
attract media attention and tell the
world about bingo and why it
remains so popular.
Getting the media into clubs
allows the industry to dispel the
myths that bingo is a dowdy and
boring pastime, taking place in
drab venues. It also showcases
some of the great talent that
delivers the game. In the past 20
years bingo has changed
drastically, a fact that many
working in the industry take for
granted, but one of which many
people are unaware.
The competition also provides a
great opportunity for all callers to
come together and celebrate what
they do best.

and I wanted to show off my
skills’, to, ‘One of my customers
saw something about the
competition on TV and told me
I should enter’ and even, ‘My
manager nagged me into it – as
I got through to the regional final
I’m glad she did!’
Generally, most past entrants
said they wanted to have the
experience of rating themselves
against others in the industry and
felt that competing against callers
from other clubs would help them
improve their skills and become
better callers.
Steve Linder, who won the
competition in 1999 and has
entered several times since, told
us it wasn’t so much about
competing, but more about getting
his customers right behind him
and knowing they would have a
great day out if he got through to
the regional final. He added that
the publicity generated for the club

Why do people enter?
We asked past participants why
they had entered. Reasons varied
from: ‘I felt I was good at my job
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was well worth the effort because
it brought in new customers and
put the club in the spotlight.
Isn’t it a bit demoralising if
you don’t make it through
each stage?
We put this question to Barbara
Miller, mainstage caller at Mecca
Gloucester. Barbara has entered
the competition for the past seven
years, making it through to the
regional finals several times, as
well as being in the national
finals twice.
She told us: ‘It is disappointing
when you don’t get through, but
not demoralising. My customers
have always been great in
supporting me at every stage and
I feel really sad for them if I don’t
make it. However, the friendships
I have built up over the years and
the ideas I’ve picked up by
watching other callers demonstrate
their skills have certainly made it
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2002 winner Peter Lewis with
TV celebrity Lesley Joseph

worthwhile and, let’s face it, you
have to be in it to win it.’ Barbara
also felt it was important for
operators to support callers, as
clubs also benefit greatly from
publicity. ‘My manager and my
company have been really
supportive of my efforts in the
competition and I’ve been able to
pass on some of the tips I have
picked up over the years to new
callers entering for the first time.’
What are the criteria
for entering?
Provided your club is a member of
the National Bingo Game and you
call a minimum of three mainstage
sessions a week, all you need to
do is complete the official entry
form and send it off. You will be
required to provide a recent
snapshot of yourself and write up
to 50 words, stating why you feel
you should be the winner of the
competition. Each club can have
up to three callers in the
competition in any one year.
How many stage of the
competition are there?
There are four stages. Stage 1 is
the entry form, where you need to
get the judges’ attention by being
witty and sharp when you write
your words on why you should
become the National Bingo Caller
of the Year. This initial stage is
judged by Pattinson PR, the
organisers of the competition.
Those successful in making it
through to Stage 2 are asked to
prepare a brief video presentation,
typically no less than three minutes
long and generally submitted on
DVDs, and an accompanying letter
of support from the club manager.

Winner in 2006, Brett Hyrjak,
with Esther Rantzen

The DVD usually includes a section
where the caller talks to the
camera to introduce him/her self,
followed by interaction with
customers, a brief demonstration
of any showmanship skills – a witty
limerick, a few bars of a song, or a
joke perhaps – and finally calling a
game (just a few numbers leading
up to a line check).
Entries are then grouped into
the six regions, with all videos
assessed by representatives from
Pattinson PR and the National
Bingo Game. Judges will look for:
G Good personal presentation
G Interaction and rapport
with customers
G Demonstration of showmanship
G Clear calling tone, with good
consistent pace.
Each criterion is marked out of a
possible maximum, along with the
comments in the letter from the
club manager, in order to arrive at
a total mark. The top five callers in
each region are then selected to
move through to Stage 3 – one of
six regional finals in Scotland,
Wales, North East, North West,
Midlands, and the South.
Each regional final is held at a
host club, whose own callers are
not allowed to enter that year’s
competition. The five successful
entrants in each region, plus the
current regional champion, come
together to show what they are
made of to the bingo-playing
public. Each finalist usually brings
a coach full – sometimes even two
– of their own customers with
them, to cheer them on and give
moral support.
Each regional final follows the
same format in order to ensure

consistency and fairness.
Contestants arrive mid-morning,
where they are briefed on the
format of the day and told of any
media interviews they may be
needed for. The contestants are
then each interviewed by the
judges, when representatives from
Pattinson PR and the National
Bingo Game are joined by the
reigning Bingo Caller of the Year –
this year it will be Blake Robson,
from Mecca South Shields.
The interview allows judges to
have a chat with each contestant
before going on to ask questions.
Each contestant is asked three
questions, one from each judge,
which collectively aim to find out if
the contestant is up to date with
their bingo knowledge, with what
has been happening within the
bingo industry, what their actions
would be given different scenarios
and how they perform under
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2004 winner Mandy Gargan
with celebrity host
Fiona Phillips

pressure of the interview process.
For contestants this tends to be
the most daunting part, but never
ends up being as bad as they had
anticipated. Following the interview
the contestant is awarded marks
for their answers to the questions,
appearance, confidence and
personality.
The second part of each final is
less harrowing as contestants are
asked to call a game of bingo at
the afternoon session in the host
club. Before calling the game each
contestant must demonstrate their
showmanship on stage and
engage the club audience, before
calling a game to completion.
Contestants are marked on
showmanship, tone and pace of
calling and confidence in calling
and handling the game
and checks.
Once all contestants have called
a game, the judges retire to tally
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Karl Seth, winner in 2005,
with Colleen Nolan

up the marks for each contestant,
across the interview and calling
parts of the competition. As the
contestants in each regional final
represent the best in each region,
it is not uncommon for there to be
only one or two marks between
the top three performers.
However, there can only be one
regional champion.
Throughout each regional final
judges make notes, noting both
strengths and weaknesse of the
competitiors. Once all six regional
finals have been completed, the
judges’ notes are used to provide
each regional final contestant with
feedback on their performance.
Having identified the six regional
champion bingo callers they – and
their partners – are invited to the
national final. This is a great,
all-expenses paid weekend in
London, staying at a top hotel,
with a gala dinner the night before
the final. The dinner allows finalists
to get to know the judges and
celebrate their win, as they are all
regional champions!
The national final always takes
place on a Sunday and the format
is very similar to the regional final,
but of course the atmosphere is
electric and the club that is chosen
to host the national final puts on
the very best of everything for all
the visiting players.
What do the judges look for?
We asked Gloria Pattinson, who is
a judge at each stage of the
competition, what the judges look
for and her hints and tips for
potential contestants.
Stage 1 – The entry form
Each entrant has a photograph

The worthy winners

and 50 words that they can use
to make themselves stand out
from the crowd. The entry form
asks your age, how long you have
been in the industry and worked
with your present employer, so it is
best not to repeat these things in
the 50 words.
What we are hoping will come
through is your sense of fun, your
bright personality and your love of
the job. Use the 50 words to
demonstrate those qualities. There
is no need to splash out on a
studio quality photograph – a head
and shoulders snapshot will
do perfectly well, but it must be
clear and show you to advantage.
Stage 2 – The DVD stage
The judges look for four specific
sections to be included on the
DVD – (1) an introduction where
the contestant speaks to the
camera; (2) some interaction with
customers; (3) a little bit of
showmanship and (4) a sample of
your game calling. You would be
surprised how many DVDs we
receive where one or more of
these essential elements have
been missed out. If any of these
essential elements is not on the
DVD, then the contestant will miss
out on points for the section.
It’s important that you plan what
you want to say and do on your
DVD. Look smart and professional
when you are introducing yourself
to the judges. Memorise what you
want to say – if it looks as if you
are reading from a script it won’t
look convincing and positive.
Choose a camera operator who is
confident with the equipment and
ask him/her to take close-ups as
well as long shots, to make your

The first winner was Patrick Bowler from Gala in Morecambe,
Lancashire. Patrick is still the mainstage caller at Gala,
Morecambe and has also done work with Gala TV. He is the
consummate professional and has taken an active role in helping
to train many Gala main stage callers over the years.
As a result of becoming the national champion he took part in a TV
commercial for the National Bingo Game and a charity bingo session
for the Variety Club of Great Britain for stars of stage and screen. He
was invited onto his local radio station, which became a stepping
stone to having his own regular radio show. So, as Patrick told us:
‘Lots of doors opened for me as a result of winning the competition
and it made a big difference to my life.’
The ensuing champions were:
1995 – Steven Hale – Gala, Huyton, Liverpool
1996 – Gary Kinzler – Gala, Stratford
1997/8 – Competition was not held
1999 – Steve Linder – Buckingham Bingo, Liverpool
2000 – Phil Groom – Mecca, Coseley, nr Wolverhampton
2001 – Alan Stockdale – Gala, Carlisle
2002 – Peter Lewis – Castle Leisure, Newport Rd, Cardiff
2003 – Mike Vyse – Castle Leisure, Swansea
2004 – Mandy Gargan – Flutters Bingo, Coalville, Leicestershire
2005 – Karl Seth – Buckingham Bingo, Manchester
2006 – Brett Hyrjak – Gala, Bognor Regis
2007 – Blake Robson – Mecca, South Shields

DVD more interesting. Plan which
of your customers you want to
include on your DVD; who do you
always have a cheery word with?
Who would be really supportive
and love to see you win?
When it comes to demonstrating
a bit of showmanship, the judges
don’t expect you to be a
professional entertainer, but they
do want to see that you are
confident in front of an audience.
It’s not necessary to demonstrate
a great singing voice, or be able to
juggle, or do magic tricks – but
perhaps you could make them
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chuckle with a funny story about
your job? The most important
thing is to show that you have a
great personality and have the
confidence to become an
ambassador for bingo, so don’t
sell yourself short.
At this stage we ask contestants
to get their managers involved by
sending a supporting letter along
with the DVD. Does your manager
think you’ve got what it takes to
be the National Bingo Caller of the
Year? Do you have a larger-thanlife personality? Do you have a
special rapport with your

feature
customers? Perhaps you are
heavily involved in the club’s
charity fundraising? Are you at the
front of the queue when they are
asking for volunteers for staff
cabaret nights? Are you a team
player who is happy to muck-in
when half of the staff is down with
flu? We want to know – and your
manager has 50 words to get it all
in! Should you win the national
title, there will be a cheque for
£250 for your manager!
Gloria told us: ‘Judging the
DVDs is not easy. The judges
watch each one carefully and
discuss the merits of every single
competitor in terms of their
personality; appearance; rapport
with customers; their calling voice;
and what each contestant has in
terms of ambassadorial potential.
Then we read through their
manager’s comments and take
that into consideration before
awarding marks.

Because we hope that many of
the winning DVDs will be uploaded
to YouTube we are no longer be
accepting video tapes in this
section of the competition. About
60 per cent of last year’s entries
were on DVD, so we hope
everybody will be able to borrow a
digital video camera to make their
DVDs this year. Should any
contestant find they can’t borrow a
digital video camera, the average
daily hire rate is around £25.
The regional finals
We hope to introduce a new way
for regional finalists to gain extra
points this year. It is likely that the
DVDs of each of the 36 regional
finalists will be uploaded onto
www.youtube.co.uk and we will
ask the public to vote for their
favourite caller in each region.
Points will be awarded on a
sliding scale for the contestants
who attract the most votes, via the

10 fascinating facts
1

There have been 78 regional championships held since the
competition began.

2

Independent bingo clubs have produced the national winner five
times; callers from Gala have won the title four times;
and Mecca callers have taken the title twice.

3

There have been nine
Lesley Joseph
Barbara Windsor
Samantha Janus
Charlie Dimmock
Lorraine Kelly
Leslie Phillips
Colleen Nolan
Esther Rantzen
Lorraine Chase

celebrity hosts of the competition:
– twice 1995 & 2002
– twice 1996 & 1999
– 2000
– 2001
– 2003
– 2004
– 2005
– 2006
– 2007

4

The 2007 competition reached a total of more than 34 million TV
viewers – that’s more than half of the country’s total population.

5

Radio coverage of the 2007 contest reached 25 million listeners
and achieved a total of more than 7.5 hours of airtime.

6

More than 60 local newspapers wrote articles about the 2007
regional finalists and their clubs.

7

Nearly 50 independent websites ran stories around the
2007 competition.

8

The advertising cost equivalent of the publicity generated by the
competition last year was £652,000.

9

If the NBGA had needed to buy all of the media coverage
generated by the competition over the years, the total would be
just short of £5 million.

10

The cost of running the competition over the same period is
under £800,000.

Barbara Miller lets her hair down with her supporters

public adding them as a ‘favourite’.
These points will be added to the
marks awarded by the judges on
the day at each regional final.
If you get through to the regional
final, you will be asked to arrive at
the host club around 10am –
although the interviews don’t begin
until about 11.30am. This gives
you time to familiarise yourself with
the club and the staff who will be
doing the checking for your calling
session. Some clubs offer
customers electronic bingo as well
as paper tickets, so you need to
get yourself up to speed with their
checking system, so your calling
will be seamless. You will also have
an opportunity to check out the
RNG and get to know your fellow
competitors. All past contestants
will tell you that they have forged
some great friendships through the
competition and there is always
wonderful support for each other
and strong camaraderie.
This is often the first opportunity
the judges will have of meeting you
in person, so you will want to
make a good first impression. The
days of the stereotyped bingo
caller in his shiny DJ and bow tie
are long past. The judges are
looking for a more modern image
in their future ambassador, so you
should look professional, smart
and contemporary.
To prepare for the judging
interview, make sure you are aware
of rules relating to bingo and what
is happening in the bingo industry,
including any new initiatives by the
National Bingo Game or the
Gambling Commission.
It’s a good idea to log on to their
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websites before the competition to
check out the latest news.
During the interview, the judges
will mark contestants on their
personality, whether they look the
part, their answers to questions
and whether they would make a
good ambassador for bingo.
Later, the contestants take to
the stage to demonstrate their
showmanship. If you get nervous
it doesn’t hurt to write one or two
key words on your hand to help
you in a tough moment!
Sometimes, competitors are
concerned that they have to be
professional entertainers but the
showmanship marks are only 10
per cent of the total. The other
marks are for personality,
professional knowledge and ability,
plus your potential as an
ambassador for bingo.
Once you get behind the RNG
to call your game of bingo, you
have the opportunity to shine!
Keep your pace steady, but use
your voice to make the numbers
flow and sound interesting – think
of the guy announcing the football
pools results – and make sure you
keep your ears and eyes alert for
any quiet shouts. Use every
moment to sell yourself to the
judges. Have a few one-liners
ready for the few seconds while
you are waiting for the checkers to
get into position at the line checks,
and give it your very best shot!
The judges also awarding marks
for showmanship; the way each
contestant interacts with the
audience throughout theirtime on
stage; calling technique including
voice, pace and tone; the
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contestant’s confidence and
assurance while on stage; their
observation of the audience and
their claim-checking procedure.
All the contestants have a great
opportunity to watch their fellow
competitors at work and learn
from the experience. Several have
remarked how the experience of
being up against each other in a
regional final gave them a strong
sense of camaraderie and many
close friendships have been forged
as a result. When the result is
announced the other contestants
are always the first to step forward
to shake the hand of the winner.
The national final
Each regional winner and their
partner, is invited on an
all-expenses paid weekend in
London to collect their £250 prize
and compete in the national final.
This is it, the top six bingo
callers in the country – the crème
de la crème – coming together to
show the whole country just how
much they love their job and how
they make it so much more than
just a game of bingo.
The weekend starts with the
contestants and partners arriving
in London on Saturday afternoon
and checking into the four-star
Tower Hotel, right next to Tower
Bridge, where executive rooms
have been reserved for everyone.
Everybody meets in the bar for
pre-dinner drinks, followed by a
short briefing to ensure everybody
is comfortable with the plans for
the judging session the following
day and to draw lots for the next
day’s running order. Then it’s up to
the 12th floor to a private dining
room, overlooking one of London’s
most glorious sights – the Tower of
London and Tower Bridge – where
a celebration dinner with all of the
judges and organisers awaits.
Everybody can let their hair down,
relax and get to know each other,
before retiring for a good night’s
sleep in preparation for the
excitement of the following day.
Hosting the national final is a big
event in any bingo club’s diary and
we like to work with the club
manager to ensure the day is a
success for everyone concerned.
The finalists and organisers
arrive at the club at 10am. After an
interview with the TV news release
team, the finalists go before the
judging panel to be tested on their
knowledge of the bingo industry
and demonstrate their
ambassadorial potential. After
lunch, our celebrity host will invite
each contestant to take the stage

and show off their skills of
showmanship and calling, while
the judges sit in the audience and
award the all-important marks.
It’s a great day out for all of the
supporters too, some of whom will
have travelled hundreds of miles in
support of their favourite bingo
caller. Each coach load tries to
outdo the others with banners and
T-shirts proclaiming their caller the
best in the land. When the
contestants take the stage and
look out across the sea of faces in
front of them, they are proud and
grateful to see some familiar faces
giving their total support.
Finally, the great moment arrives
and the winner steps forward to
receive the trophy and the prize of
a holiday for two to the USA, with
the opportunity to call bingo in a
Las Vegas casino. It’s a wonderful
moment and everyone can be
really proud to have been part of it.
It’s just calling the numbers,
so is it that important?
Being a good bingo caller is so
much more than just calling the
numbers. Every player in the club
is hanging on to your every word.
You have a totally captive audience
and it’s your job to make the
numbers sound fascinating while
ensuring that every syllable is
crystal clear. The judges are not
expecting you to speak like a BBC
newsreader – but whether you are
calling the numbers in Glasgow or
Cardiff, customers must have
confidence that they will hear your
every word clearly. As mainstage
caller, it is your voice that
represents the professionalism of
your club.
What makes a
champion caller?
In selecting a national champion
the judges are looking for a bingo
caller who looks the part, is good
at their job, knows the rules and
procedures, takes a keen interest
in what is happening in the
industry and has demonstrated the

Diary dates
This year’s competition is now in the planning stages and we hope to
hold the regional finals on the following dates – most venues have yet
to be confirmed:
North East regional final
North West regional final
Midlands regional final
Wales regional final
Scotland regional final
South regional final

–
–
–
–
–
–

Wednesday 10 September
Thursday 11 September
Thursday 18 September
Friday 19 September
Monday 29 September
Friday 3 October

National final – London

–

Saturday and Sunday
29/30 November

We hope to see
you there!

confidence and personality to be
trained as a bingo spokesperson
and ambassador.
It does not matter whether you
are male or female; working for
one of the large operators or a
small independent club; whether
you have years of experience, or
are relatively new to the industry –
if you feel you’ve got what it takes,
we want to hear from you.
Peter Lewis, from the Castle
Leisure club in Newport, Gwent,
was nearly 60 and had been in the
bingo industry for less than a year
when he won the competition – so
age and limited experience are not
barriers if you have the right
attitude, personality and skills.
What does it cost to enter?
Other than the price of a stamp to
post your entry it costs you
nothing to enter the competition. If
you win through to the regional
final stage, you are given £20 in
cash towards the cost of travelling
to your regional final. Your club is
expected to bear any additional
costs of travel to the regional final.
If you get through to the national
final all your expenses for the trip
will be covered by the NBGA.

Karl Seth and Mandy Gargan with Ainsley Harriot and celebrity chefs
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What’s in it for me?
Even if you don’t get past the initial
stages, entering will make you
think about your role as your club’s
mainstage caller; what you want
from your job and where you see
your career going. If you reach the
regional final, you will meet callers
from other clubs and learn from
one another, get tips from them in
developing your role and have the
chance to gain valuable media
coverage for you and your club.
The other prospects are wide
and varied.
When Patrick Bowler became
the first National Bingo Caller of
the Year, he took part in The 24
House Quiz for Endemol TV and
went on to host a radio show on
Radio Lancashire for three years.
The 2004-5 champions, Mandy
Gargan and Karl Seth, were
friendly opponents in the red
tomato and green pepper kitchens
of the popular TV cooking show
Ready, Steady Cook.
Graeme Garioch, who was
Scotland’s bingo calling champion
several times, was followed
throughout the competition by
BBC Scotland TV and the publicity
gave him the opportunity to
compete in Noel Edmonds’ Deal or
No Deal where he won more than
£100,000!
Brett Hyrjak, who won the
competition in 2006, was given his
own Bingo Caller of the Year web
blog and called the numbers at the
National Soap Awards Celebrity
Bingo Game. Brett now has a TV
career as one of Gala TV’s live
bingo callers – so the opportunities
that might open up for National
Bingo Caller of the Year
contestants are only limited by
ambition and imagination.

online
Site

Software

CyberSlotz Bingo.com
Closer Bingo
Daily Record Bingo
Foxy Bingo.com
Handbag Bingo
icBirmingham Bingo
icCoventry Bingo
icLiverpool Bingo
icNewcastle Bingo
icTeesside Bingo
icWales Bingo
Mirror Bingo
Sunday Mail Bingo
Top Ten (Apollo)
The Jack Club Bingo
Get Minted Bingo
abcBingo.co.uk
Banana Bingo
Bingo 4 Her
Bingo Ballroom
Bingo Bongo
Bingo Boudoir
Bingo Calling
Bingo Dome
Bingo Fabulous.com
Bingo Hall
Bingo Ireland
Bingo Time
Bingo-Lottery
Champagne Bingo
Good Lot Bingo
King Solomans Bingo
Kiss My Bingo
Lastminute.com Bingo
Lotto 24 Bingo
Luv 2 Bingo
Million-2-1 Bingo
Prize Bingo
Sports Bingo
Two Fat Ladies

BingoTek
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom

Who’s who in

Network
Stand-alone
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
Cashcade Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network
GlobalCom Network

Site

Software

UK-Bingo.net
Loquax Bingo
ksbingo.com
Think Bingo.com
ThinkBingoPlus.com
Bingo Scotland
Jackpot Joy
Bingo Liner.co.uk
Angel Bingo
Ann Summers
Best Bingo
BingoBingo UK
Bingo Joy
Bingo.uk.com
Butlins Bingo.co.uk
Castle Bingo
CheggersBingo.com
Chit Chat Bingo
Club 2000
Cosmo Bingo
Deluxe Bingo
Lastminute.com Bingo
Littlewoods Bingo
Park Bingo.co.uk
Point Bingo
Shipley's Bigngo
Teletext Bingo
Virgin Bingo
Woolworth's Bingo
Winners Bingo
Yahoo Bingo
Rehab Bingo
123Bingo UK
Astro Bingo.co.uk
Bingo Palace.co.uk
Thepalaces.com

GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
GlobalCom
Gamesys
LeapFrog
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay
Parlay

Network
GlobalCom Network
GlobalCom Network
Stand-alone
Think Bingo Network
Think Bingo Network
Think Bingo Network
Stand-alone
Stand-alone
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
St Minver
Stand alone
Stand-alone
Stand-alone
Stand-alone
Stand-alone

Charities tap in to online bingo
Tyler Schwartz, marketing communications manager for online
bingo software developer Parlay Entertainment, looks at how
online bingo sites are backing charities
ince its earliest days,
bingo has been
intrinsically linked to
fundraising for charities and
other noble causes. From British
troops raising mess funds
during the First World War to the
rise of the Roman Catholic
Church’s quasi-commercial
games in the 1940s, bingo and
fundraising have gone hand in
hand for at least a century. So
it’s comforting to know that
in the brave new world of
online bingo, charities have not
been forgotten.
In an increasingly saturated
online bingo market, fundraising

S

has become an important point of
differentiation for progressive bingo
operators. It’s because bingo
players are by nature a
compassionate bunch and they
relish working together to raise
money for a good cause. Their
fundraising efforts in turn
strengthen their ties to their
chosen bingo community, making
it a win-win-win proposition for
players, operators and charities.
This fact has not been lost on
Jeremy Collis, the former director
of Littlewoods Gaming, who
launched BigHeartBingo.com last
year. Based on his experience
raising millions for charity during

his time at Littlewoods, Collis felt
that an online bingo site devoted
to fundraising was a ‘natural fit.’
‘My experience is that people
rarely play solely for the “good
cause” element; they play for the
social experience or to win a big
prize,’ says Collis. ‘But if we offer
the same entertainment, the same
fun and the same quality product
as all the big commercial sites,
why wouldn’t they play for
charity? Especially because we let
them choose the cause they want
to support.’
Collis has the bold ambition of
raising £10 million a year for
charities within five years. And as
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Jeremy Collis
big name charities continue to
come on board, the goal doesn’t
seem unrealistic. ‘There are
approximately 170,000 registered
charities in the UK alone,’ says

online

online bingo?
Site

Software

Bingomania.co.uk
Bingonanza.co.uk
Bingos.co.uk
Big Heart Bingo
Bingo Boogie.co.uk
Bingo Tonic
Furry Bingo
Gardening Bingo (Emap)
MagicFM Bingo (Emap)
Mother and Baby Bingo (Emap)
New Woman Blingo (Emap)
Top Sante Bingo (Emap)
Winzingo
Yours Bingo (Emap)
PaddyPowerBingo
Kiwi Bingo.co.uk
Ruby Bingo.co.uk
Mapaubingo
Blackpool Bingo.co.uk
Gala Bingo.co.uk
Bingo Rooms
Bingo Today
Bingo101
Daily Star Bingo
UK Bingo Room
Free Bingo.co.uk
iBingo UK
Sun Bingo
NOTWBingo
Bingo Loopy.co.uk
Crazy Bingo
Crown Bingo.co.uk
Bigno Addict
Simply Bingo
Easy Odds Bingo
Gems Bingo

Parlay
Stand-alone
Parlay
Stand-alone
Parlay
Stand-alone
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Parlay
TGN (The Gaming Network)
Playtech
Playtech Bingoland Network
Playtech
Playtech Bingoland Network
Playtech
Playtech Bingoland Network
Playtech
Stand-alone
Proprietary Software
Stand-alone
ProWager Systems
BingoRoomNetwork
ProWager Systems
BingoRoomNetwork
ProWager Systems
BingoRoomNetwork
ProWager Systems
BingoRoomNetwork
ProWager Systems
BingoRoomNetwork
ProWager Systems
Stand-alone
QuadCard Entertainment
Stand-alone
Tombola
Sun/News of the World Network*
Tombola
Sun/News of the World Network*
Virtue Fusion
bb network
Virtue Fusion
bb network
Virtue Fusion
bb network
Virtue Fusion
bb network
Virtue Fusion
bb network
Virtue Fusion
bb network
Virtue Fusion
bb network

Collis. ‘If we can get five per cent
of the charities to participate and
50 players per charity, we could
raise £51 million a year for charity.’
Additionally, Collis believes there
is potential to expand the offering
to charitable organisations in
other countries.
‘We have to work very carefully
with charities because they’re
sensitive and very conservative,’
says Collis. ‘They get offered all
sorts of schemes all the time, so
they’re very concerned to take a
careful look at every offer that’s
made to them.’
Recently, the Roy Castle Lung
Cancer Foundation signed on,
becoming the site’s most
recognisable charitable partner to
date. Like all of Big Heart Bingo’s
charities, the cancer foundation will
receive half of the net revenue
generated by players who enter

Network

Site

Software

Scot Bingo
Jackpot Bingo
Blue Square Bingo
Mecca Games
Mecca Bingo
Ladbrokes Bingo
River Belle Bingo
Jackpot City
William Hill Bingo
Bet365
Take A Break Bingo
Vernons Bingo
Bingo Crazy
Sky Bingo
Bonanza Bingo
Fruit Bingo
Carlton Bingo
Capitol Bingo
Buckingham Bingo
Beach Bingo
Coronet Bingo
Premier Bingo
Leo Leisure
Flutters Bingo

Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue
Virtue

KEY COMPANIES IN ONLINE
virtuefusion.com
Bingo Networks
bb networks
Parlay Group.com
stminverltd.com
thegamingnetwork.com
playtech.com
chartwellgames.com
bingotek.com
Gamesyscorporate.com
aquagaming.com

Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion
Fusion

Network
bb network
bb network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Virtue Fusion Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network
Bonanza Network

BINGO
Virtue Fusion
UK
Bingo Networks Alderney
Alderney
Better Bingo Network
Parlay Entertainment
Canada
St Minver
UK
The Gaming Network
UK
Playtech
Israeli
Chartwell Technology Inc
Canada
Bingotek
Linked to RAL
interactive and Microgaming
Gamesys
UK
Aqua Gaming
UK

This guide is not a definitive list of bingo sites but aims to show key sites and indicate the software
on which they operate. Information is correct to the best of our knowledge but please notify us of
any omissions or errors.

Bigheartbingo.com has signed up the
Roy Castle Lung Cancer Foundation
the bingo site using an affiliate link
from the charity’s website. Players
who enter Big Heart Bingo
organically are given the choice of
which charity they wish to support.
For added credibility, Big Heart

Bingo has also secured
membership of the Institute of
Fundraising, the professional
body that represents fundraisers
in the UK.
Beyond Big Heart Bingo, the
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fundraising strategies and
promotions employed by other
online bingo sites are as varied as
the recipient charities themselves.
While some sites choose to
continued on page 16

online

Charity links bind
online communities
from page 15
support a different cause
each month, others support a
single chosen charity on an
ongoing basis.
RehabBingo.com, for instance,
was created expressly as a
fundraising activity of Ireland’s
largest charity, Rehab Group.
Money raised through the bingo
site provides training, employment,
health and social care services to
people with disabilities and those
who are socially marginalised.
Since launching two years ago,
players have won more than £5
million at Rehab Bingo, with a
portion of all money wagered
going directly to the charity. The
site is endorsed by Irish model
Glenda Gilson.
Conversely, sites like Gala Bingo
and Butlins Bingo have chosen to
work with charities for specific
fundraising campaigns.
In 2006, Butlins supported the
Everyman foundation with its Eyes
Down and Check Your Balls
promotion, while in 2007 Gala
expanded its club-based support
for Bingo For Breakthrough, in
support of Breakthrough Breast
Cancer, to online.
It’s interesting to note that
Butlins was instrumental in
popularising bingo in the UK
throughout the 1940s and ’50s.
Bingo games at the many Butlins
holiday camps helped raise
millions for charity, so it’s
encouraging to see
ButlinsBingo.com carry on the
grand tradition.
Meanwhile, trailblazing

rehabbingo.com raises money for the Rehab Group
and is fronted by Irish model Glenda Gilson, while
bingos.co.uk raises money for a variety of good
causes, including its players

Bingos.co.uk takes a different tack
in fundraising since it makes a
point of supporting causes that are
near and dear to its members’
hearts. In 2007, Bingos raised
more than €25,000 for charities as
diverse as the Crohns and Colitis
Association, the Royal Society for
the Prevention of Cruelty to
Animals and the Dystrophic
Epidermolysis Bullosa Research
Association – among many others.
When its roomie Annette Mayes
ran the Race for Life to support
her father’s cancer battle, fellow

players contributed £916.13.
When another player’s son, who
suffers from spinal bifida, needed a
new wheelchair, Bingos and its
players chipped in £750.
‘We actually host
representatives of the charities in
our chat rooms during our weekly
fundraising events,’ says Bingos’
Dominic Mansour. ‘Our community
members value the opportunity to
ask them questions directly.’
For Mansour, the greatest
payoff often comes in letters of
gratitude from the people his site

has helped along the way.
‘How do you say thank you to
people you’ve never met?, wrote
CM April, who was a recipient of
charitable support from the Bingos
community. ‘My family and I will be
eternally grateful for the fundraiser
that was held in our honour.’
There’s no doubt that online
bingo will continue to see a
meteoric rise in popularity over
the next few years. Clearly,
charities are well positioned to not
only benefit from this, but to
become an integral part of the
fabric that helps create and bind
online communities.

New features at Online Summit
rganisers promise more
than 30 speakers and
several new features for
the third annual Online Bingo
Summit being held in June.
The event is at The Royal
Garden Hotel, Kensington, London
on 17 and 18 June and is
organised by Bullet Business.
Online bingo is the fastest
growing sector in internet gaming
and the market’s value is set to
top $1 billion by 2010. The
Online Bingo Summit will be
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attended by operators including
St Minver, Parlay Entertainment,
PartyBingo, Crown Bingo, Rehab
Bingo and Svenska Spel.
Speakers will include Phil
Fraser, founder of Which Bingo;
Leigh Nissim, managing director of
St Minver; Irene Gahan, marketing
manager of Rehab Bingo; Kieron
Donoghue, of Bingo.org.uk; Vikki
Taylor of Crown Bingo; Jason
Williams of Bingos.com; Stuart
McCarthy, head of bingo at
SkyBet; and Warwick Bartlett of

Global Betting and Gaming
Consultancy.
The Summit aims to show:
G How to attract the biggest
online spenders without losing
your customer base;
G Who’s playing online bingo
across Europe and what they
want from your products;
G Where your operation needs
to focus to take maximum
advantage of heavy-spending
players.
New at the show this year will
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be more than 16 hours of
networking opportunities;
extended round table discussions;
speed networking and business
card swap sessions; interactive
panel sessions and operator and
affiliate case studies.
The event is expected to be
attended by more than 250 senior
level delegates.
To find out more, visit
www.bulletbusiness.com/bingo08
or tel: 020 7375 7575 or
0800 814 3459.

news

Legislation update
CONSULTATIONS ON PROPOSED LEGISLATION
ORIGIN

ITEM

RELEVANT
STATUTE

RESPONSE
DATE

SUBMITTED

G.C.
G.C.
C.A.P.

Technical Standards for Gaming Machines
Licensing, Compliance and Enforcement
Regulation of Non-Broadcast and Broadcast Advertising

G.A.2005
G.A.2005
G.A.2005

15-Aug-06
22-Aug-06
15-Sep-06

31-Aug-06
21-Aug-06
26-Sep-06

PEOPLE 1st

National Occupational Standards for the Gambling Industry

G.A.2005

15-Sep-06

Extension agreed

03-Oct-06
Extension agreed

DCMS
DoH
W. Ass.
DCMS

Gambling (Categories of Casino) Regulations
Smoke-Free Premises and Vehicles – Proposed Regulations
Smoke-Free Premises etc. (Wales) Regulations
Gambling Commission Fees

G.A.2005
H.A.2005
H.A.2005
G.A.2005

27-Sep-06
09-Oct-06
13-Oct-06
13-Oct-06

No Response
11-Oct-06
11-Oct-06
24-Oct-06

D.C.A.
DCMS
G.C.
G.C.
DCMS
DCMS

G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005

16-Oct-06
27-Oct-06
27-Oct-06
31-Oct-06
08-Nov-06

17-Oct-06
27-Oct-06
27-Oct-06
31-Oct-06
09-Nov-06

G.A.2005

10-Nov-06

09-Nov-06

G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005

10-Nov-06
15-Dec-06
15-Dec-06
20-Dec-06
22-Dec-06
22-Dec-06

09-Nov-06
15-Dec-06
14-Dec-06
21-Dec-06
18-Dec-06
03-Jan-07

G.A.2005

22-Dec-06

03-Jan-07

G.A.2005

22-Dec-06

No response

DCMS
DCMS
DCMS
S.E.
S.E.
HMT
DCMS
DCMS
DCMS

Gambling Appeals Tribunal Draft Rules 2006
Gambling (Categories of Gaming Machines) Regulations
Supplement to Gaming Machine Technical Standards
Prize Competitions and Free Draws
Personal Licensing
Gambling (Premises Licences: Mandatory and
Default Conditions) Regulations
Financial Conditions on Gambling Operators
and Personal Licence Holders
Premises Licences Regulations
Premises Licences Hearings Regulations
Gaming Machine C. of P. re Club Gaming Permits etc.
Responsible Authority for Vulnerable Persons
Premises Licence (Inspection) Regulations 2006
Premises Licences: Mandatory and Default Conditions
(Scotland) Regulations
Guidance to Licensing Authorities Part III – Enforcement
and Compliance
Information Exchange between Gambling Commission
and Licensing Authorities
Premises Licences and Permits Fees
Prize Gaming Permit Regulations
FEC Gaming Machine Permit Regulations
Premises Licences Regulations (Scotland)
Premises Licences and Permits Fees (Scotland)
Proposals for Remote Gaming Duty
Gambling Advertisements and Impact on Responsible Gambling
Gaming in Clubs and Alcohol Licensed Premises
Gaming Machine Regulations under S. 240; S. 235(5); S .241.
Licensed Premises Gaming Machine Permits
Club Gaming and Club Machine Permits Regulations
Lottery Machine Interval Order
Bingo and Casino Equipment Technical Requirements
Definition of Dual-Use and Domestic Computers
Limits on Prize Gaming Regulations
Regulatory Returns and Key Events
Gambling at Non-Commercial Events
Review of Premises Licence Regulations
Temporary Use Notices
Review of Premises Licence (Scotland) Regulations
Bingo and Casino Equipment Technical Requirements (Supplementary)
Research, Education and Treatment (Part 1)
Bingo and Casino Technical Requirements
Review of Research Education and Treatment

12-Jan-07
19-Jan-07
26-Jan-07
26-Jan-07
02-Feb-07
02-Feb-07
16-Feb-07
06-Mar-07
18-Apr-07
03-May-07
09-May-07
16-May-07
16-May-07
18-May-07
22-May-07
27-May-07
31-May-07
19-Jun-07
22-Jun-07
17-Jul-07
23-Aug-07
27-Jul-07
08-Nov-07
11-Jan-07
28-Nov-07
11-Jan-08

No response
25-Jan-07
26-Jan-07
26-Jan-07
No response
No response
23-Feb-07
08-Mar-07
26-Apr-07

DCMS
DCMS
DCMS
DCMS
DCMS
DCMS
G.C.
DCMS
DCMS
DCMS
S.E.
G.C.
C.C.
GC
GC

G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
B.G.D.A.1981
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005
G.A.2005

Extension agreed

G.C.
DCMS
DCMS
G.C.
DCMS
DCMS
S.E.
G.C.
G.C.

For further information,
visit the Bingo Association
website at
www.bingo-association.co.uk

No response
No response
No response
No response
29-May-07
01-Jun-07
21-May-07
19-Jun-07
No response
17-Nov-07
23-Nov-07
27-Nov-07
08-Nov-07
28-Nov-07
11-Jan-08

ABBREVIATIONS FOR TABLE ABOVE
G.C. Gambling Commission DCMS Department for Culture Media and Sport C.A.P. Committee for Advertising
Practice DoH Department of Health W. Ass Welsh Assembly G.A.2005 Gambling Act 2005 H.A.2005 Health Act
2005 D.C.A. Department for Constitutional Affairs S.E. Scottish Executive HMT Treasury B.G.D.A.1981 Betting and
Gaming Duties Act 1981
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Subscription to Bingo Link is free for those who work in the gaming
and leisure industry.
If you would like to receive your own personal copy, please complete
this form and send it to: Bingo Link, Lexham House, 75 High Street North,
Dunstable, Bedfordshire LU6 1JF.
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General manager Lee Gambrill (right) with a Dame Edna Everage look-alike and
competition winners Donella and Michael Palmer

Company address ............................................................................................................

Mecca Thanet
gets a full house

..........................................................................................................................................

..........................................................................................................................................

..........................................................................................................................................
Town ..................................................................................................................................
County/state......................................................................................................................
Post/zip code ....................................................................................................................
Country..............................................................................................................................

t was a full house at the
opening of the Mecca Thanet
club on Valentine’s Day in
February. All 600 tickets sold
out and guests were treated
to a spectacular evening
of entertainment.
Thanet’s most romantic couple,
competition winners Donella and
Michael Palmer, were brought to
the club in a horse-drawn carriage
to help general manager Lee
Gambrill officially open the club to
the hordes of bingo fans who were
queuing up outside.
Lee said: ‘It was a fantastic
opening and there was a real buzz
in the club from start to finish.
We’ve been working very hard
over the past few months to make

I

sure that everything was just right,
so to see it all come together on
opening night made me and the
rest of the team very proud.’
Once inside, guests were treated
to performances from a variety of
entertainers including an Elvis
impersonator, and a caricaturist, as
well as a special performance from
the Mecca Stars.
Special celebrity guest was
Antony Cotton, who plays Sean
Tully in TV’s Coronation Street.
He made a surprise appearance
and even called a game of
bingo. Antony confessed to
being a bit of a bingo fan himself
as well as giving away a few
showbiz secrets from the
Coronation Street set.

Competition winners and their partners, who were treated like celebrities at the
opening of Mecca Thanet, are pictured with stilt walkers and general manager
Lee Gambrill
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Nature of business............................................................................................................
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