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WELCOME from
Miles Baron, Editor
Like many others in the Gambling world, The Bingo Association shared more
than a passing interest in the 2015 General Election. With several political
Parties touching on the proliferation of B2 machines in bookmakers in their
manifestos, the configuration of the next government could have had a
massive impact on the Industry. Now the dust has settled there appears
to be a degree of relief leading to optimism following the election of a
Conservative majority government.
The Bingo Association will always be grateful to the last Government for
reducing Bingo Duty in 2014 and was pleased to see supporters of Bingo
such as Rob Halfon, and Thérèse Coffey feature in the post-election shake
up. On the other hand Bingo has always enjoyed cross-party support and it
was also good to see some supporters of Bingo reappear on the opposition
benches. For the Bingo Association there are two key questions to be asked
of new appointees, John Whittingdale Secretary of State for the Department
of Culture Media and Sport and Tracey Crouch MP as Parliamentary Under
Secretary of State for Sport and Tourism who will assume the responsibility
for gambling. The first question: will it be business as usual, attempting
to regulate Bingo as part of a ‘one size fits all’ approach to the Gambling
Industry via the Gambling Commission, or will there be the ‘proportionate
and risk based approach’ so often quoted by the government and regulator,
but in reality rarely in evidence? The second question is: to what extent will
any measures taken by the regulator in response to specific issues result in
unintended consequences for operators in the sector?
Whilst we wait for the answers to these questions, it is important to carry
on with what has already been planned. The Bingo Association’s Code of
Conduct is supported by the operators of over 500 Licensed Bingo Premises
as it has become a condition of membership for 2015 and beyond. We
need to make the code ‘come alive’ and many of the initiatives are either
happening or are well advanced. The Bingo Association is at the early stages
of commissioning its own research through RGT on Problem Gambling
Behaviours In Licensed Bingo Premises. The scope of the research should
be agreed in the next month and early headline output could be available
for release at the Bingo Association at the AGM in April 2016. The Bingo
Association believes strongly in controlling its own agenda with regard
to Social Responsibility and Harm prevention. In other words, the Bingo
Industry does not want to rely on the fall-out from others. The Association is
confident that this research programme will demonstrate that Licenced Bingo
is benign from a problem gambling perspective, but whatever the results,
it will give the Industry the facts and evidence to take action if required to
ensure that it stays that way or to address more serious issues.

Miles Baron
Editor
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Consolidation, Mergers
and Acquisition: Dominate
Online Bingo Sector
Summer has well and truly arrived, perhaps not the
weather, but it’s very much exciting times ahead for the
bingo industry and the online sector.
The online bingo industry is going into overdrive with
talks of mergers and acquisitions. Operators are
looking to protect their existing market share and find
growth opportunities, amidst the backdrop of the
recent regulatory changes in online gaming driving
consolidation in the industry.
In the last few months we’ve had Stride Gaming plc,
headed by industry heavyweights Eitan Boyd (Chief
Executive Officer) and ex-Sportingbet executive,
Nigel Payne (Chairman) floated on the London Stock
Exchange’s AIM market. The business is looking to take
advantage of regulatory changes in the online gambling
industry, raising over £10m via the initial public offer
(IPO).
The company is quoted as using the war chest for a
‘buy-and-build growth strategy focused on regulated
markets’. Stride operates the online brands including
Kitty Bingo, Lucky Pants Bingo and Jackpot Café,
together with the online casino brands Spin and Win
and Magical Vegas, look very much positioned to led
the consolidation battle. Indeed, we managed to catchup with CEO Eitan for an interview, and you can read
more on about his thoughts further on in this edition.
There is no doubt consolidation activity is evitable. Yet
another London AIM listed igaming and social gambling
operator Gaming Realms is selling off its brands Bingo
Godz and Castle Jackpot to UK igaming operator
European Domain Management (EDM). EDM shall add
the brands to their existing Crown Bingo and Bingos.
co.uk portfolio.
www.bingolifemagazine.com

Who will the winners and losers be? Only time shall
tell. Whatever the outcome, online bingo operators and
their investors still view the overall market with growth
potential. That is a good sign, which shall mean further
investment in the product experience and more player
interactivity as those companies look to penetrate more
markets with one of the nation’s favourite and muchloved games – bingo.

Mark McGuinness
Online Editor
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News Round Up
Mecca Bingo announces
new marketing director
Mecca Bingo has appointed former Sainsbury’s
executive Anna Shirley to the role of Marketing Director
and is due to take up her position in early August.
Shirley has held a number of senior marketing positions
with Sainsbury’s over the last 13 years, including Head
of National Advertising, Head of Own Brand Marketing,
Head of Local Marketing and most recently Head of
Customer Experience.

Ladbrokes in merger
talks with Gala Coral
No price has been disclosed. Ladbrokes said it could
launch a share placing to raise cash from investors to
strengthen its balance sheet if a deal is reached.
“My plans are well advanced and I look forward to
presenting them to shareholders,” Ladbrokes boss Jim
Mullen said. “A merger with Gala Coral could create
a combined business with significant scale and has
the potential to generate substantial cost synergies,
creating value for both companies’ shareholders.”
If the merger is sucessful the combined company would
have a chain of more than 4,000 betting offices putting
it well ahead of William Hill which has over 2,400
shops – and create the UK’s largest betting company,
but this could prompt scrutiny from the competition
regulators.
Gala Coral’s Gala Bingo is not part of the deal.
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Stride Gaming PLC
listed on aim market

Stride Gaming the UK focused, real money, bingo-led
online operator, completed a successful listing on the
London Stock Exchange’s AIM market. The company
raised £11.2 million through the placing of 8,484,848
new ordinary shares at a price of 132 pence per share.
Cantor Fitzgerald Europe is acting as Nominated
Adviser and Broker.
Headed by industry veterans Eitan Boyd and exSportingbet boss Nigel Payne, the Group operates
a multi-branded strategy with online bingo brands
including Kitty Bingo, Lucky Pants Bingo,
Bingo Extra, Jackpot Café, Jackpot Liner
and King Jackpot as well as online casino
brands Spin and Win and Magical Vegas. stridegaming

Akamon Entertainment launches
new video bingo titles

Akamon Entertainment, who targets Latin America and
Southern Europe, has released three new Video Bingo
games across their portal and Facebook platforms:
“Space Guardians”, “Temple of Fortune” and “Zodiac
Empire”.
These new Video Bingo games feature a new style of
graphics and an innovative presentation and include
specific bonus features and extra balls that increase
the engagement of the games. The games have been
designed and developed in a joint effort between
Akamon’s studios in Barcelona and Valencia by an
experienced Video Bingo team under the management
of Alex Cohen, the company’s Chief Product Officer.

Gaming Realms sells
bingo godz and castle
jackpot brands
In more market activity, London AIM listed igaming
operator, Gaming Realms has agreed to sell its brands
Bingo Godz and
Castle Jackpot
to another UK
igaming operator,
European Domain
Management
(EDM).
Bingo Godz and
Castle Jackpot will be added to Alderney based EDM’s
existing UK igaming portfolio which includes brands
Pink Casino, BetUK, Crown Bingo and Bingos.co.uk.

www.bingolifemagazine.com

Plumbee launch mirrorball
bingo game
The UK-based company followed up its recent
Mirrorball Slots with the release of Mirrorball Bingo.
The new game shall feature branded content licensed
by Endemol, who are also an investor in the Plumbee
business. The company has been very successful in
the bingo vertical with two other Bingo apps; Alices
Adventures and Dragon Valley, which sits along with the
popular Deal or No Deal Bingo room, again licensed
from Endemol.
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Local Risk – What’s yours?
Bingo Life catches up with Nick Arron from Poppleston
Allen on Local Risk Assessment – a new condition in
the LCCP coming into effect in April 2016

A

s readers will know we were
recently issued updated Licence
Conditions and Codes of
Practice (LCCP) by the Gambling
Commission. This latest version contains a
new social responsibility condition (being a
condition with which we must comply) on
assessing local risk, which comes into force
on the 6th April 2016. The condition applies
to all non-remote bingo operating licences.
The full condition reads:
1. Licensees must assess the local risks
to the licensing objectives posed by the
provision of gambling facilities at each
of their premises, and have policies,
procedures and control measures to
mitigate those risks. In making risk
assessments, licensees must take into
account relevant matters identified in
the licensing authority’s statement of
licensing policy.
2. Licensees must review (and update as
necessary) their local risk assessments:
a. to take account of significant changes
in local circumstances, including those
identified in a licensing authority’s
statement of licensing policy;
b. when there are significant changes at a licensee’s
premises that may affect their mitigation of local risks;
c. when applying for a variation of a premises licence;
and
d. in any case, undertake a local risk assessment when
applying for a new premises licence.
The condition is followed by an ordinary code provision
which suggest that bingo clubs should share their risk
assessment with licensing authorities when applying
for a new premises licence or applying for a variation to
existing licensed premises, or otherwise on request, and
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I would expect licensing authorities will ask for our risk
assessments when considering applications.
What does this mean for bingo clubs?
Practically the condition will most likely have effect when
clubs make applications for variations to their licences,
but we can’t ignore the requirement generally for
existing premises to assess the local risks, implement
written policies and procedures to mitigate those risks
and take into account significant changes in local
circumstances.

issue 018
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Matters to consider will include public health, mental
health, housing, education, community, welfare groups
and safety partnerships and organisations such as
Gamcare or equivalent local organisations. Local
circumstances could include schools, nurseries and
youth centres as well as homes, hostels or clinics for the
vulnerable and facilities for the homeless or rehabilitation
centre.
The starting point when assessing risk will be your local
licensing authority statement of principles.
The Gambling Commission recently consulted on the
draft 5th Edition of its Guidance to Licensing Authorities.
Within the draft the Commission encourages licensing
authorities to complete their own assessment of the
local environment as a means of “mapping out” local
areas of concern, which would then be reviewed and
updated to reflect changes to the local landscape.
However the Commission say that a local area profile
is not a requirement of licensing authorities. The final

www.bingolifemagazine.com

published version of the Guidance should be published
later in the year.
So start by reviewing the licensing authorities statement
and their assessment of the local risks. If they have
not published their own assessment then ask them.
If they haven’t assessed the local risks then this is a
task you will have to consider. Consult with responsible
authorities, the police, child protection and services for
the vulnerable.
We may also be able to gain help from current research
exploring area-based vulnerability to gambling related
harm.
The objective of the research is to create a tool that
licensing authorities can use to highlight the most
vulnerable population groups. We can hopefully learn
from this research to help us identify risks, when it is
published in the autumn.
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Red alert over but hard
work lies ahead
The Gambling landscape and horizon post May 7

A

opened up the very real possibility of separate gambling
laws for Scotland which may in turn trigger devolved
regulation to other regional or metropolitan authorities in
England and Wales.

Yet while Number 10 may still be David’s Den, there are
four very good reasons why it is dangerous to assume
that gambling is now in the clear for the next five years.

For Britain’s bingo clubs, the key issues of regulation
and taxation remain unchanged. With the Gambling
Commission making clear its determination to prevent
pubs from ‘misusing’ the bingo licensing regime,
traditional clubs will be keen to avoid collateral damage
from any regulatory tightening. On taxation, the task
ahead is to consolidate last year’s Budget success by
fulfilling industry pledges to reinvest in clubs (including
the development of a small number of new clubs) and
to insulate the sector more generally from pressures to
increase gambling taxation.

t first appearances it might seem that a vote
for the Conservative Party in last month’s
General Election was a vote for gambling – a
case of “go to bed with David and wake up
with Lady Luck” perhaps. Certainly, the City breathed a
collective sigh of relief with betting stocks rebounding
strongly as the spectre of an allegedly anti-gambling
Labour administration receded.

First, the political world is a very different place today
than it was before May 7th. The Conservative Party may
command a parliamentary majority (for the first time
in two decades) but their Government’s control of the
House of Commons is slimmer than that enjoyed by its
coalition predecessor. With Europe likely to remain an
acutely divisive issue in the run-up to the referendum,
David Cameron’s administration will be forced to
consider the wishes of other parties (notably the SNP) if
it is to govern effectively.
Second, with George Osborne having ruled out any
increases in VAT, National Insurance or income tax
during this Parliament, his most potent methods of
raising revenue to address the budget deficit will remain
under lock and key for the next five years. Under these
conditions, companies with poor public perceptions
(which includes gambling as a whole) look vulnerable to
duty increases.

This period of regulatory flux has coincided with an
almost wholesale changing of the political guard in
relation to gambling. We have a new Secretary of State,
a new gambling minister, a new Exchequer Secretary
to the Treasury and new gambling policy teams at
DCMS and HM Treasury; and by the end of the year, we
expect to have a new chief executive at the Gambling
Commission.
The Bingo Association, which under Miles Baron has so
successfully navigated the politics of gambling, has its
work cut out to engage afresh with the key decisionmakers in Westminster, Whitehall and Birmingham.
The industry knows from experience – both painful and
positive - how important it will be to get this right.

Third, the litany of gambling issues that face the teams
at DCMS and the Gambling Commission – FOBTs, TV
advertising, funding for problem gambling research and
treatment, regulation of remote gambling and social
gaming to name a few – has not been voted away.
Lastly, the SNP’s landslide north of the border has
8

Dan Waugh
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BINGO!

Helen Venn, Programme Director at The Gambling Commission,
talks bingo, giving an overview of some of the key issues the
Commission is currently involved in

T

he Commission
has recently
finished its
consultation
on the 5th edition of its
Guidance to Licensing
Authorities (GLA). The
GLA, first published
in 2009, sets out the
statutory guidance to local
councils on gambling
related matters. There
were a number of drivers
for the review, including
the need to promote
the local partnership
working between
licensing authorities and
local gambling operators. The updated guidance will
also reflect changes to the Commission’s Licence
Conditions and Codes of Practice, published earlier this
year, including the requirement for operators to assess
the local risks to the licensing objectives posed by each
of their premises based gambling operations. The
deadline for responses was Monday 22nd June and the
revised GLA will be published later this year.
Meanwhile, the Gambling Commission consultation
proposed amendments to the social responsibility
provisions in the licence conditions and codes of
practice, including a proposal to introduce a new social
responsibility code that would require the majority of
online gambling operators to participate in a national
online self-exclusion scheme. We recently published
our responses document ‘Strengthening social
responsibility’ in which we set out our intention to
www.bingolifemagazine.com

introduce code provision
3.5.5 as drafted in the
consultation document.
The Commission also
confirmed as part of the
same exercise that the
non-remote bingo sector
would, in common with
other sectors, be required
to establish a sector
specific multi operator
self-exclusion scheme by
April 2016.
The Commission has
also published a briefing
note which provides an
update on the progress the
Commission and the Remote Gambling Association
has made with the development of the architecture
of the remote scheme and its estimated costs. We
will be seeking views on the draft architecture of the
scheme, estimated costs and how the scheme would
be managed and funded through a consultation in the
summer.
Last December the First Tier Tribunal overturned
the Commission’s decision to refuse Greene King’s
bingo operating licence applications. Greene King, a
UK based pub and restaurant chain, submitted the
operating licence applications with a view to applying
for bingo premises licences in pubs. Holding bingo
premises licences would enable Greene King to
site gaming machines with higher stakes and prizes
(category B3 and B4) than those normally found in
pubs, which are restricted to category C or D. It would
9
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also mean that the company would be able to offer a
far greater number of machines. The Commission had
refused Greene King’s operating licence application on
the grounds that it does not consider a pub premises to
be an appropriate environment for high stake and prize
commercial bingo and high stake and prize gaming
machines, and that such a business plan would be
contrary to the rationale behind the licensing objectives.
The Commission has since appealed the First Tier

with a vast array of new games and platforms now on
offer to both customer and operators alike. Whilst, on
the whole, the Commission considers this trend to be
a positive force, we would advise operators to consult
the relevant guidance before developing new products.
The Commission’s What Constitutes Bingo advice note,
for example, sets out the Commission’s view as to the
essential requirements for a gambling product to be
recognised as bingo. The Commission will endeavour
to respond to queries from operators about specific

Tribunal‘s decision and the case will be heard by the
Upper Tier Tribunal later this year. In the meantime
the Commission has received the backing of the
Department of Culture Media and Sport and will be
consulting on changes to the relevant sections of the
LCCP in summer 2015.

products, particularly where there is uncertainty as to
whether a game meets our interpretation of Bingo.
That said, it remains the responsibility of the licence
holder to ensure their products uphold the Licensing
Objectives and operators should seek their own legal
advice in this regard.

I would like to end with a point about innovation and
the guidance available to licensees seeking to develop
bingo-based games. The gambling industry has seen a
significant amount of innovation over the past few years

If you wish to discuss any of the topics mentioned
above or have any other queries please contact the
Commission at info@gamblingcommission.gov.uk|
or dial 0121 230 6666.

arena berlin
20 – 22 / 10 / 2015
Excellence
in iGaming

Addressing iGaming’s big questions
The impact of consolidation, omni-channel gaming, the future of devices and emerging
markets top the agenda. Drive the change - join thought leaders and decision-makers from
around the globe at the iGaming industry’s leading event on 20-22 October 2015 in Berlin

For more information and to register, visit eigexpo.com

308076_EiG03A_170x119mm_2015_V1.indd 1
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All for Charity
Carlton and Gala on the ball with charity ‘footie’ match

Continuing the charge with fundraising activity, Carlton
Bingo threw down the gauntlet to Gala Bingo for a
charity football match.
Quick to respond a Gala XI met a Carlton XI in what
can only be described as challenging conditions at the
Falkirk stadium on 28th May. The occasion was blessed
with 90 minutes of riveting, end to end action which
could have graced Hampden Park itself!
Giving themselves a commanding lead at 3-1, Carlton
withheld a spirited late Gala comeback to dominate
a penalty shootout to decide the winners. On being
presented with the trophy, winning captain, Sandy
Jenkins (Carlton Livingston) commented: “It was
charitable of us to let Gala think they were back in
the game. I never doubted the lads when it went to
penalties. We’re looking forward to Europe next season
now!”
A big thank you to all the customers who turned out to
support the game and for their kindness and generosity.
Also a big thank you to the players of the day:
From Carlton Bingo: Stephen McCabe, George
Crawford, Shaun Gibson, Martin Russell, Sandy

www.bingolifemagazine.com

Jenkins, David Weightman, James Dean, Daniel Friel,
Ross Paul, Danny Kinniburgh, Danny Livingstone,
Gary Duncanson, Ashley Palmer, Christopher Graham,
James Gowrie
The day raised £7,000 – a
great result.
While Carlton walk away
triumphant, the real winners
were Variety & Alzheimer’s
Scotland, both of which
were being supported on
the day and will share the
funds raised
The Bingo Association
and its members are
getting ready for their big
fundraising month this
September, when clubs
across the country will
be hosting games and
other fundraising events in
support of Varity. This years
target is £250,000.
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Happy Birthday
National LIVE –
bingo’s big little game

N

ational Live launched in July 2014 in response
to licensed bingo operators’ appetite for an
industry wide linked interval game; quick to
play, with great headline prizes.

One year on, with nearly £10 million paid out in prize
money National Live is celebrating its first birthday in rude
health: a firm favourite with players and operators alike.
The game, technically mechanised cash bingo (MCB),
has been with us for quite some time, with ‘rigs’ within
venues linked. While linking these rigs across venues

12

has been legally possible for quite some time, the
technology to enable this had lagged, imposing limits as
low as 20 rigs (one rig accommodating approximately
850+ boards). These technical restrictions meant that
large-scale linked MCB games were not possible.
As technology has caught up and increasingly brought
web based technology into land-based operations, the
realm of the possible has expanded, with the advent
of Wide Area Gaming System(WAGS) with voice over
internet protocol (VOIP) technology making large-scale
linked MCB games possible.
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As technology has caught up and
increasingly brought web-based
technology into land-based
operations, the realm of the
possible has expanded
National Live has taken linked mechanised cash bingo
to the next level and brings together over 46 different
operators and 347 clubs – 90% of the licensed retail
bingo industry. The scale of the game ensures that the
headline prize, ranging from £6-30,000 across the week
and on occasions £50,000, is significant and appealing,
adding value to operators’ offering and increasing the
range of games and prize money accessible by players,
in each participating venue.
Of the 347 participating clubs to date (May 2015) 253
have had at least one winner, with 168 having had more
than one winner. The life enhancing prize for each game
has also helped many participating clubs and venues
attract local media attention and to support this the
National Bingo Game Association, who manage the
game, have produced presentation cheques, which are
available to venues with a winner by request.
HAPPY BIRTHDAY National LIVE.

www.bingolifemagazine.com
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The Great Trek - 2015
The Responsible Gambling Trust (RGT) led another band of willing recruits
on this year’s annual charity trek, this time to the Great Wall of China
Huanghuacheng, saw trekkers face another steep
start and tough ascent, to reveal spectacular
views across hills and lake below

F

ollowing the success of the Sahara Desert
Trek in 2014, the Responsible Gambling Trust
(RGT) took twenty-eight intrepid trekkers to
tackle the Great Wall of China in April this year,
to raise important funds and for the experience of a life
time. This was RGT’s third international trek, which in
total have seen some eighty inspired supporters from
fifteen companies raise over £165,000 and the profile
of RGT across the industry. The Bingo Association’s

www.bingolifemagazine.com

team was made up of Matt Carey from The Bingo
Association, Wayne Davies from Castle Leisure, Laurie
Carpenter of New Coronet Bingo, and Janet Jepp and
Lynne Thomas of Majestic Bingo.
The Great Wall of China is a series of fortifications
generally built along an east-to-west line across the
historical northern borders of China. Built principally to
protect the Chinese states and empire against the raids
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The Bingo Association’s Team. L-R Wayne Davies, Matt Carey,
Janet Jepp, Lynne Thomas and Laurie Carpenter

The trekkers received a full
briefing at their hotel to outline
the task ahead, which was a
full schedule tough enough to
challenge anyone
and invasions of the various nomadic groups of the
Eurasian Steppe, other purposes have included border
control, imposition of duties on goods transported
along the Silk Road, regulation of trade and the control
of immigration and emigration.
Several walls were being built as early as the 7th
century BC, these later joined together and are now
collectively referred to as the Great Wall. Especially
famous is the wall built 220–206 BC by Qin Shihuang,
the first Emperor of China, but only little of this remains.
The wall, with all its branches measure approximately
13,171 miles (21,196 km) and much to the relief of the
assembled trekkers they were informed that they would
not be required to trek the full length.
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The trekkers comprised 10 willing bodies from William
Hill, 6 from Coral, 5 from Bingo, 4 from SG Gaming and
3 from Genting. The trek took place over five days and
covered a challenging forty-two miles of the magnificent
wall.
Initial nerves at Heathrow airport disappeared almost
as quickly as the ‘Dutch courage’ before boarding the
long flight to Beijing. Friendships were forged as the
magnitude of the task ahead sunk in and the trekkers
realised there was safety and support in numbers.
The trekkers received a full briefing at their hotel to
outline the task ahead, which was a full schedule tough
enough to challenge anyone.
Day 1 Badaling, the starting point for this memorable
trek: a gradual incline of five hundred metres, giving
way to exceptionally steep steps. The hard work was
rewarded with spectacular views at the summit, some
400m above the starting point.
Day 2 Huanghuacheng, saw trekkers face another
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steep start and tough ascent, to reveal spectacular
views across hills and lake below. This was the group’s
first experience of one of the un-renovated sections of
the wall, which with a fifty foot drop to the sides helped
focus the mind on where to walk.
Day 3 Gubeikou, an early start at 7 am saw trekkers
facing another day’s hard trek, while there were not
steep inclines the ten miles was challenge enough.
Day 4 Jinshanling, perhaps the most famous stretch
of the wall began with the “stairway to heaven”. Upon
reaching the “stairway” there was talk of “it doesn’t look
too bad”, until guides pointed out to the assembled
that they were looking in the wrong place. Kudos was
earned by those who chose to run up the steps rather
than walk!
Day 5, the final day of trekking in Mutianyu may not
have been the toughest, but it was the hottest at 34C.
Undeterred, the trekkers made good time through the
first half of the day before reaching the prime tourist
area of the Great Wall; the sheer number of people was
quite a shock after the more remote sections of the
wall.

Jinshanling, perhaps the most famous stretch of
the wall began with the “stairway to heaven”
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Having successfully completed the five day
challenge, trekkers exchanged hugs, high fives
and congratulations. We look forward to the 2016
adventure!
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When there’s something weird, on your RNG, and the closing
figures, just don’t look right...Who you gonna call……......?

GAME CONTROL!
Jo Munt – Games Manager

Q

ueen of the night – and afternoon session
too, Joanne Munt, or Jo, as she is better
known, is very much the lady in charge of
Game Control; the nerve centre of game
management for both the National Bingo Game
Association and Meeron, the game services company for
operators.
From ticket issues and system queries, billing and game
scheduling, to engineer visits and software updates, Jo
and her team are on the case and in the know. Game
Control operates 10 am to 10 pm, 7 days a week, 364
days a year and has a dual role: to schedule, administer
and manage games and to also assist participating clubs
and the staff working in them. In addition, they also
provide first line technical support, log and report system
faults, record game video and audio for compliance and
where required, check and review stake, monitoring the
BACS payment process closely to ensure that funds are
managed compliantly and paid and received on time.
On an average week Game Control will oversee about
1,000 individual games, these vary from the National
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Bingo Game and National LIVE, to various linked main
stage and linked mechanised cash bingo (MCB) games.
This is not a schedule for the easily flustered. As the
‘nerve centre’ for games being managed and played, if
there is a problem, Game Control are the first to know,
and for participating clubs, the first point of contact.
Jo is the longest serving member of the Dunstable based
team, having joined in 1992 as an Office Junior. Jo has
always lived in the local area, both while growing up
and now with her own family. During her 23 years with
the company Jo has held a number of posts including,
Security Assistant, Deputy Office Manager, Game
Controller, Senior Game Administrator and current role,
Games Manager.
“I joined when the National Bingo Game was in its
sixth year of operation; at that time players had to be a
member of a club and to have joined twenty four hours
before they came down for their first game. It is funny to
look back and see just how much has changed.
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When I joined we were in the process of moving Game
Control from Feltham to Dunstable, into the then brand
new offices and game management facilities, built
specially for the National Bingo Game. At the time it
was the most advanced computer based gaming facility
in the UK and managed the largest computer based
game. The internet was something still mostly used by
universities and academics, and online bingo did not
exist.
Twenty years on we have very different technology, new
laws and the internet, which we all now use. Back in
1992 we were still playing under the Gaming Act 1968!
The possibility of new gambling laws was not on the
horizon and no one had heard of The Budd Report or
Gambling Act.
Moving Game Control to Dunstable was not the last
change; the team here are constantly keeping clubs and
the system up to date. As well as the regular system
updates and minor amends, there have still been some
big changes, which have affected how Game Control
operates, the most recent of which has been the
implementation of WAGS (wide area games system). As
well as training staff at Game Control we have also made
sure that club staff are up to speed too. Game Control
has always been the key point of contact for clubs in
running the games and the introduction of new systems,
that is something that has not changed. We are here to
make sure that the games run smoothly and to support
club staff.”

major problem and the phone lines go into meltdown. It
is a rarity, but on the exceptional occasion when it does
happen, totally frustrating for everyone involved; the team
here and the clubs.
I think the maddest situation that I have ever experienced
in Game Control was when we launched the initial
jackpot game, immediately after the change in the law in
2007. Participation in the Jackpot Game required tickets
to be stamped by a machine at book sales. Lets just say
that the machines did not do what they should and as
might be expected Game Control got all the calls! I am
pleased to say that we no longer make use of stampers
and that the current National Bingo Game Jackpot is
included in the main game. A move which has been
popular with players, clubs and the team at Game
Control. It’s a little over a year since the new game was
introduced and players love it – especially those that win
the £250,000 Jackpot, well who wouldn’t!
Bingo as a basic game does not change significantly,
but the way in which it is played, where and how, has
changed greatly in the last twenty years. I think lots of
people would be surprised that these days operators
and staff have to be quite IT savy in order to run games.
That said, the great community aspect of bingo clubs,
with all the different players has not changed.
While I am currently the longest serving member of the
Team, there are quite a few who are not far behind me. I
am not the only who has stayed with bingo and I suspect
it may be for the similar reasons; people.

The importance of Game Control to the National Bingo
Game Association’s and Meeron’s day-to-day
operations is clear, but it is also clearly an equally
important part of the day-to-day operation of the
400+ clubs that it provides games services to. For
them too it is an integral part of their business and
game offering.
The nature of modern careers is that the majority of
people do not stay with a single company for more
than 3-5 years. A ten year period would be consider
substantial for most. Jo is exceptional. Having clocked
up 23 years with bingo and specifically with the National
Bingo Game, we had to ask why? What is it that has
kept you at bingo for so long?
“In a word, people. I love speaking to all the different
operators and staff in clubs, helping resolve problems
and issues. Although this is not so good when there is a
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The Game Control Team
Jean Andrews
Bernadette Robinson (Ben)
Richard Scott
Claire Doherty
Emma Pearson
Cathy Monti
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NEXT LEVEL OF
ENTERTAINMENT

1181 S. Rogers Circle, Suite 4
Boca Raton, FL 33487
Phone: +1 561 241-5368
contact@ortizgaming.com
www.ortizgaming.com
Request a meeting today!

NEWS: 50 YEARS SERICE

Glasgow man celebrates
50 years service to bingo
Mecca Bingo’s Longest Serving Employee Celebrates
50 Years Calling Bingo At Glasgow Forge

A

dedicated Mecca employee from Glasgow
is celebrating being the longest serving
employee in the company with 50 years’
service. James Muir (Jimmy), 73, who works
at the Mecca Bingo club at Glasgow Forge has been
working for the company since 5 May 1965 and has
celebrated this half-century milestone in style, with an
anniversary party.
Many customers and staff attended the Glasgow Forge
club to celebrate with Jimmy and he was played a
special video which even included a testimonial from
Lorraine Kelly. Margaret Curran, MP for Glasgow
East and a good friend of Jimmy’s, also attended his
anniversary festivities and gave him a personal gift.
In addition to the anniversary party, Mecca Bingo have
also treated Jimmy to an all-expenses paid holiday
to London, including a sight-seeing tour of London’s
famous landmarks and a trip to the West End to enjoy a
theatre show.
Since starting with the company back in his early
twenties, Jimmy spent 30 years calling the bingo games
each day. Nowadays, Jimmy is still keeping active by
going round the tables checking claims and working the
front desk, where many customers have been greeted
with his warm welcome for decades.
Paul McGlinchey, general manager at Mecca Glasgow
Forge, commented: “Jimmy’s 50 years at Mecca
Bingo are truly an achievement worth celebrating. His
dedication to his job is also something to be admired
and we can’t thank him enough for all his hard work
over the years.”
Jimmy commented: “I’m overwhelmed with the
celebration Mecca has organised; it certainly doesn’t
feel as though I’ve been working with them for 50 years.
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“Back in the day it was all about rolling out the bingo
balls and we had some lovely waistcoat and blazer
uniforms! Nowadays we do everything electronically,
with modern gaming machines and bingo games. The
prizes that can be won are now even bigger and better
and I’ve seen a number of people win life changing
sums of money and most importantly the uniform styles
have also changed for the better!
“I’ve got lots of happy memories from over the years,
and met some famous faces along the way, but the
highlight was being invited to London for a celebratory
lunch for the Rank Group’s 75th birthday.
“I’ve been with the company so long now that I class all
our regular customers and colleagues as close friends,
they make my job a whole lot easier and make coming
in to work every day a pleasure-here’s to the next 10
years.”
To become a customer at Mecca Bingo simply sign
up at your nearest club or online at www.meccabingo.
com. It’s free to join but you will need to be at least 18
years old.
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BINGO Loves Variety!
Members of The Bingo Association have been showing fantastic
support for their Charity Partner Variety, The Children’s Charity

T

he main fund raising activity will take
place on the weekend of 4th/5th/6th
September with free linked Cash Bingo Games,
Prize Draws for Bingo Bears, and a Sunshine
Day promotion where all customers will be asked to
wear something yellow in support of Variety’s Sunshine
Coaches to be held on 6th September. These key
Industry co-ordinated events will culminate in formal
cheque presentations to Variety across several venues
on 2nd October.
In addition to the above key dates various ad-hoc
activities have taken place around the country. Carlton
played Gala at football in Falkirk, winning 3-1 and
raising £4,700 along the way. Carlton also have their
Charity Golf Day on 13th August at Kings Acre Golf
Club near Dalkeith. On the subject of Golf, The Bingo
Association Golf Day in aid of Variety is to be held on
the 17th September at the Carden Park Hotel & Golf
Club in Cheshire.
In addition The Bingo Association has also raised
£3,500 through the sale of the popular Variety Bingo
Bear. Members of the intrepid Majestic Team (led by
Kristina Williamson) are planning a sponsored Wing
Walk where they will bravely walk the wings of an
aeroplane in flight!! Other members of Majestic Bingo
are planning a Rio Carnival on 11th July at Canvey
Island with over a 150 fundraisers in Fancy Dress;
Castle Leisure are storming their way to an £11,000
pledge with support for Sunshine Day, a Facebook
competition for Bingo Bears and by selling nearly all
their allocation of Variety’s gold heart pin badges!!
There are also lots of other activities going on and the
Association is asking all fundraisers and organisers
to share pictures and details of their activities and
events on social media channels and email them to the
Association for inclusion on their website. If you are
doing something for Variety please let the Association
team know, or if you would like to get involved please
contact Sarah Mercer (E:sarahmercerpr@gmail.com
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- T: 07803 956593) or Alistair Stewart (E Alastair@
nationalbingo.co.uk – T: 07702 211730)
To date over £19,000 has been raised and monies
already pledged mean we the industry should make
its annual target of £250,000 comfortably. The STAR
performer so far is Carlton Bingo in Scotland who have
got things off to a flying start, raising over half of funds
to date.
It is really exciting seeing all the activities beginning to
happen in support of such a great cause. You can get
involved and follow activities with Variety on facebook/
Instagram/Twitter @VarietyGB. We look forward to
reporting on the all the great fundraising.
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NEWS: STAR SEARCH

Lucky Leon becomes
national singing star
One lucky local has been crowned the winner of a national singing
competition after performing at the star-studded national finals of
Mecca’s Star Search competition

L

ast Saturday (6 June), singing sensation Leon Bratt
performed live at Mecca Blackpool in front of a
judging panel that included celebrity Linda Nolan,
and hosted by X Factor star Stacey Solomon.

Leon (21), a professional body piercer from Maulden,
performed an acoustic medley of Bob Marley’s greatest hits,
watched by an audience of over 1,000 which included his
grandparents, mum and step-dad and supporters from his
local club – Mecca Luton.
Winning contestant Leon bagged a £5,000 cash prize after
performing against seven other talented finalists – all of
whom were female.
Leon said: “The whole day had been pretty nerve-racking,
rehearsing and waiting for the evening’s performance,
so when they called out my name I was completely
overwhelmed. All the other acts were brilliant so it came as
a huge surprise.
“Thanks to Mecca, the competition has given me a fantastic
starting platform and the money will be hugely helpful in
funding my ongoing career.”
Operations Manager for Luton, Richard Astill, said: “Leon
is an amazing performer and really set the bar high, so it
comes as no surprise that he was chosen as the winner.
“He’s a regular at our club so we’re looking forward to
welcoming him back – perhaps he can even give us an
exclusive performance.
“Leon’s become something of a local celebrity now and it
won’t be long before we see his name in lights!”
To become a Mecca member simply sign up at your
nearest club or online at www.meccabingo.com. It’s free to
join but you will need to be at least 18 years old.
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Strategy in motion
Peter White chats to Carlos Mariscal Manager CANOE Madrid

What is involved in your role of General Manager
CANOE Madrid? What aspects of your role do you
find most satisfying?
Like any business unit, the objectives of profitability and
continued improvement are on any general manager’s
mind and, in this case, they’re on mine. It is from this
perspective that I coordinate the different sections of
the casino with my executive team at CANOE, setting
my sights on enhancing “the CANOE experience”
for all our customers. On the other hand, I feel I have
the complete backing of CODERE’s central services,
which assist us in carrying out all of the day-to-day
initiatives and work. In this regard, all of these forces
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joining together to coordinate with one another
toward achieving a common goal (CANOE) is one of
the functions I find to be the source of the greatest
satisfaction: seeing the results of a job well done
through teamwork is a winning situation achieved by all.
General Manager of CANOE must be the pinnacle
of anyone’s career in the industry, what has it meant
to you?
A window opening out onto the world …. Sounds
poetic, right? Well, that’s not too far off. I have been
lucky to have become acquainted with different
businesses both in and outside of our industry, in
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division on jointly developing the design of in-room
actions and promotions. It is important to coordinate
with one another and be working along the same lines
in order to achieve top results. Over the past few years,
different promotion and marketing actions have been
carried out focusing on both the dining aspect and the
different games in the casino.

One of the most outstanding new
aspects recently implemented in
the gaming area is the launching
of CODERE TV, a live sports
platform providing exclusively
high-definition streaming, with
real-time information, statistics
and prices, furnishing customers
with access to all of the sporting
and betting information of
interest, all on one same screen
different Autonomous Communities, each with their
own uniquely individual traits. This gives you the chance
to get to know a great many professionals, from whom
I always try to learn something. The unique aspect
about CANOE is feeling that you are the one in the
limelight. Being the leisure entertainment reference point
at the highest level involves this difference, and the
relationships with the sector are growing exponentially.
Continuing to abide by my principles of modesty and
consistent hard work is the challenge I set for myself
every day.
How closely do you work with your marketing
team on various promotions to your regular playing
patrons as well to promote to gain more additional
players to Europe’s Premier Bingo venue? Do you
do online promotions via email and or hard copy
advertising, sponsor and event or sports team?
CANOE works very closely with the Spain Marketing
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Despite this sector having certain advertising messagerelated limitations, we have managed to carry out
some highly attractive initiatives, boosting the traffic
and creating customer loyalty. Our actions are focused
particularly on the gaming room proper, by way of direct
actions with customers and in its area of influence. We
have also carried out actions on the social networks
and have held drawings, contests, special Christmas
campaigns, special actions for promoting sports betting
and in order for the customers to enjoy “the complete
gaming and dining experience” at CANOE. Thanks to
this type of initiatives, we have continued positioning
this gaming hall as an entertainment center and have
injected new energy into what we offer in bingo.
In Q1 2015 CANOE extended its sport betting
area (around 150 sq.m) and also increased its
online sport betting points. Customers can enjoy a
gaming experience in the online and offline setting
simultaneously. How have these enhancements
been received by the patrons of CANOE?
Sports betting has become one of the driving forces
of leisure entertainment at CANOE. The extremely
positive trend of this gaming modality in Spain currently
in growing demand, combined with the line of work
accomplished by CODERE Apuestas in the sector,
enables us to avail of an extremely interesting gaming
offering.
Apart from the above, we can proudly say that we have
been the pioneer casino with regard to including onpremises sports betting in Spain in 2008, having turned
this activity into one of our leading attractions, especially
this past year. Every day, we manage to gather together
numerous customers in the new “CODERE Apuestas”
sports betting corner to enjoy live sports events and the
excitement of placing bets. The Space – totally adapted
to the “CODERE Apuestas” (Sports Betting) Brand –
is currently 150 m2 and is equipped with 12 betting
terminals.
In parallel to promoting this activity, the Company
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also set a strategy into motion for the convergence of
sports betting channels in 2014, making it possible
to simultaneously offer on-line and off-line betting,
allowing customers to start off a leisure experience in
one setting - for example via cell phone - to then wind
up in an on-premises gaming area. CANOE customers
can therefore place bets via the codere.es web app,
being able to then cash in their bets in the gaming area.
This modality has met with good acceptance on the
part of the customers, and we are quite pleased with
the results. Thanks to this new mobile gaming platform,
the Company has taken the decisive leap to mobility,
making it possible to access the different leisure
enjoyment channels, bringing us even closer in touch
with the customers.
What has been involved in this extensive expansion
programme that has involved the installation of 20
large screens. Can you explain to our readers the
CODERE TV service?
The Company is working very hard to promote
innovation and provide the most complete leisure
entertainment and sporting offering with top market
guarantees. One of the most outstanding new
aspects recently implemented in the gaming area is
the launching of CODERE TV, a live sports platform
providing exclusively high-definition streaming, with
real-time information, statistics and prices, furnishing
customers with access to all of the sporting and
betting information of interest, all on one same screen.
CANOE was the pilot casino where this technology was
launched, which is now present and meeting with great
success at more than 100 points of sale throughout
Spain.
In November, 2013, CANOE celebrated its 35
anniversary, a long history and experience in the
sector.
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Two years ago, we celebrated this important
anniversary. We are tremendously proud to find CANOE
in such “good health”, having remained at the forefront
due to its achievements in operability and management
and which – still today – is an international reference
point as a gaming, leisure entertainment and dining
center.
CANOE continues to attract nearly half a million
visits per year and has been adapting its leisure
entertainment and dining offering to the new times.
This effort has undoubtedly been worthwhile, and one
of our main tasks is to see that the gaming room does
not fall behind the times and is capable of providing our
customers with exactly what they are demanding. Thus,
over the course of the last 35 years, the game room has
hosted nearly sixteen million visits, and we hope to be
keeping this figure on the rise for a long time to come.
Apart from the above, special mention may be made
of the fact that although bingo continues to be
the leisure activity attracting the largest number of
customers, we have a wide-ranging offering of multiproduct gaming, gaming terminals rounding out our
alternative “entertainment” offering (type “B” machines,
blackjack terminals, e-format roulette terminals, video
bingo machines and electronic bingo, in addition to
the aforementioned sports betting). Along with the
multiproduct offering and the prizes, one of the keys
to CANOE’s success over the years lies in its excellent
customer service and the dedication on the part of
our personnel who make it possible to both keep our
regular game room customers while attracting new
customers, who are the main driving force behind our
activity.
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Last year alone, we gave out
around 25 million euros among
the different games and, in fact,
by way of Rebingo, we have given
out more than 100,000 euros
since it was started up in 2012
CANOE maintains a huge rhythm of activities in
the hall. Its most important promotion Rebingo has
given more than 100.000 euros since 2012 which is
impressive! What have been the achievements over
the years that you are most proudest?
Indeed, the in-room prizes are a major attraction
bringing in customers. Last year alone, we gave out
around 25 million euros among the different games
and, in fact, by way of Rebingo, we have given out
more than 100,000 euros since it was started up in
2012. This is a highly important figure for us and a true
success for this approach to be bringing in so many
customers.
Besides offering interesting prizes, one of the most
outstanding facts is the gaming room’s “adaptability”
to the new times, a never-ending job of analyzing
consumer tastes and preferences in order to meet
those demands and provide the finest, full-range,
top-quality service. For us, it is fundamental to develop
the best entertainment offering, and we are constantly
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keeping an eye on renewing and rotating gaming
machine models to be at the forefront of gaming.
One of the most recent milestones worthy of special
note is the boost involved in 2014 by way of the
installation, in conjunction with the betting corner, of
the new, New York-style central bar, having marked
a modernization of the CANOE image and which has
opened up new dining prospects for us, providing
service throughout all lunch, dinner, “tapeo” and
afterwork schedules for the customers who go out to
have something after work. For them, we have added
to our menu of “tapas”, another of the strong points,
which are incorporated into our offering of cocktails – in
high demand – and which we serve directly from the
new central bar.
Have you a favourite quote or phrase?
“Good as gold, but nobody’s fool”
Finally, when you are not at work – how do you
relax?
I devote all of my free time exclusively to my wife and
my two children, so I’m not too sure if that answers
your question as to whether I do any relaxing…
I’m a great fan of endurance sports, and if they go
along with being in the great outdoors, all the better.
Setting major challenges for yourself helps you to live
up to and beyond your own greatest expectations.
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Accelerated
Development
Bingo Life online editor, Mark McGuinness interviewed CEO Eitan Boyd
of Stride Gaming PLC, whose company are looking to shake up the
online bingo landscape in the UK

E

itan has over 15 years’ experience in the
gambling sector and is an innovative and
results driven leader, focused on achieving
exceptional results in highly competitive
markets. He was a founder of the GlobalCom bingo
network (now the Dragonfish platform), one of the
largest bingo networks worldwide, which was sold
to 888 Holdings plc for $42 million in 2007. He was
responsible for building the Wink Bingo network until it
was sold to 888 Holdings plc for £60 million in 2010.
He is highly experienced in driving product design,
marketing, processes and customer services. Eitan is
a graduate of the Accelerated Development Program
at Chicago Booth Business School (London, England)
and holds a BA Honours degree in Economics from Tel
Aviv University.
Eitan you have a distinguished and successful
career in the iGaming sector. What was the
motivation and reason for launching Stride
Gaming?
Between 2003 and 2010 we developed and sold the
first B2B bingo platform in the UK and one of the
largest B2C operations. After owning the technology
but not the players with the B2B business, and then
owning the customers and not the technology with
the B2C operation, we decided to re-enter the sector
for the third time while owning everything, both the
technology and the customers. After one year in
operation we saw huge potential in the market with the
introduction of new legislation in late 2014, and worked
towards setting up a new Company (Stride Gaming)
that we could list, in order to grow both organically and
via acquisition.
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The group owns several online bingo brands
including Kitty Bingo, Lucky Pants Bingo and
Jackpot Café. Why is online Bingo a key focus for
the business?
The reason is three fold; firstly, with the increased
regulation in the sector and bingo having a
predominately UK customer base, smaller scale online
bingo operators will suffer a significant impact on their
margins and will be forced out the market. This creates
an opportunity for scale operators such as Stride
Gaming to grab market share through acquisition and
organic growth. Secondly, the larger multi product
operators will be more focused on their core business
and less so on bingo, as they have already been so
for several years now. It has been a neglected sector
among the sports books and casino operators. Further,
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the UK online gaming market is estimated to grow to
£1.6 billion by 2016, representing eight per cent growth
a year, of which online bingo is estimated to account
for over 30 per cent.
Stride Gaming recently completed a successful
listing on London’s junior market. What were the
strategic drivers in seeking and attaining the public
listing?
Our flotation on AIM was driven by our desire to
acquire a significant amount of capital to accelerate our
aggressive growth strategy and to take advantage of
the strategic opportunity in the sector afforded by the
increased regulation. The listing will provide us with a
platform to pursue acquisitions and grab market share
from our competitors.
The listing will also help us expand into other
international markets. We currently have an Italian
gaming licence and own a 24.5 per cent stake in QSB
Gaming, a Spanish focused online bingo company.
We plan to build on this and we are currently eyeing
Denmark as a potential target market. The Group
has moved several of the brands on to a responsive,
adaptive design platform and the plan is to move all
the Group’s brands to the platform in 2015 and the
listing will help facilitate this and improve the player
experience. We came to the public markets to enhance
our profile and brand awareness, which will place us in
a pivotal position to become the market leader in online
bingo.

Our flotation on AIM was driven
by our desire to acquire a
significant amount of capital to
accelerate our aggressive growth
strategy and to take advantage
of the strategic opportunity in
the sector afforded by the
increased regulation
Do you think with the recent reduction in Bingo
Duty and the continued Point of Consumption
(POC) tax, that consolidation is inevitable? And
could this stymie innovation for the online Bingo
product as companies fight for market share?
Consolidation is certainly the trajectory of the industry
at present. You only have to look at GVC backed

30

by Amaya and 888 all bidding for bwin.party to see
this happening. All larger operators realise that in
an industry beset with higher taxes and tougher
regulation, coupled with a high marketing spend
means that scale is vital. 888 itself has come under
pressure to get involved in industry consolidation
after rejecting a takeover approach from William Hill
in February. That said the consolidation shouldn’t
stifle innovation. On the contrary, the larger operators
are looking to merge as they acknowledge the need
for scale in order to spend big on developing new
products across a range of digital services to get good
traction in the market.
In terms of growth, shall Stride Gaming consider an
Omni-channel approach by looking at land-based
Bingo opportunities?
Stride gaming is very much an online operator;
our expertise doesn’t lie in the off-line space. The
only Omni-channel approach we will consider is
complementing our product offering that suits our
customer demographics, creating a multi-product
experience online vs. an offline and online experience,
as well as a multi geographical approach with main
land Europe being our prime objective.
And finally what do you believe the future of online
Bingo will look like in the next three years?
The industry is set to grow 2.7 per cent this year and
3.8 per cent next year and 2.5 million play online
bingo in the UK. We certainly believe that there will
be significant consolidation over the next three years
as evidenced by the number of acquisitions by both
large and small operators during 2014 and this year.
The UK market is characterized by a large number
of small privately held operators and in 2014 the
Gambling Compliance Research Services estimated
there were approximately 400+ such bingo led sites.
These operators were largely undifferentiated and
targeting relatively low margins. We believe we will see
an exit from the market of a number of these smaller
operators who are UK dependent, and whose margins
will be hit hard by the POC tax.
This will leave the market to
be dominated by the larger
bingo led operators such
as ourselves, and the larger
gambling operators will be less
focused on bingo.
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SPOTLIGHT: WHICH BINGO AWARDS

WhichBingo Awards
Bingo Life Correspondent Naomi Green chats to Wayne Howe,
Project Manager at WhichBingo.co.uk

Gamesys / Jackpotjoy celebrate picking up four awards,
including Best Software and Best Online Bingo Site

How did the awards go this year?
We have been delighted with the success of the
WhichBingo Awards this year and in particular the
turnout for the presentation event on board the HMS
President in London.
Over 190 guests from the online bingo industry were
in attendance on the night, which caused us a few
headaches as we only had seating for 180! It was a
packed house which helped contribute to a fantastic
atmosphere.
Who was the star turn celebrity this year?
This year the awards were hosted by comedian and
star of the Winner Bingo adverts, Sanderson Jones. He
was a bit hit with the crowd, especially when he used
experiences as the face of the Winner Bingo adverts in
his routine.

www.bingolifemagazine.com

How pleased were you with the numbers involved in
voting for this year’s nominations?
In total we had almost 14,000 player votes this year
which we are very pleased with. The success of these
awards depends very much on the brands encouraging
their players to get out and vote for them, which they did
in their thousands.
We were also very pleased by the number of operators
who submitted detailed nominations for their brands,
and in particular the effort put in to the new Most
Socially Responsible Bingo Operator award.
How was the venue, plain sailing?
The venue was absolutely stunning and we had lots of
compliments on our choice of venue from guests. The
change this year to have tables made a big difference.
Last year it was standing room only and people at the

31

SPOTLIGHT: WHICH BINGO AWARDS
Comedian Sanderson Jones presents the awards

Gala Bingo win awards for; Best Mobile Bingo
Experience & Best Unique Game for Coconut Island

It is absolutely crucial to draw
upon support from sponsors and
partnerships when putting on an
event like this
back couldn’t really see what was going on. This time
there were no problems, large groups all sat together
and everyone had a great view of the stage.
Another benefit of holding your event on board a WWI
battleship is that the smokers in the crowd only needed
to step out on to the front deck, rather than having to
leave the party completely.
The big challenge will be to see if we can find
somewhere even better next year.
Sponsors play both a vital role and important role
the success of such these events. How impressed
have you been with this year’s line up?
It is absolutely crucial to draw upon support from
sponsors and partnerships when putting on an event
like this.
Our main sponsors paysafecard, who also sponsored
the awards last year, were a great help in terms of
helping to finance the whole event, but we also had help
from other partners such as Bullet Business who agreed
to have our awards form part of their annual Online
Bingo Summit which took place on the same day.
This year we also teamed with media partners Calvin
Ayre, who sent their roving reporter Becky Liggero to
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film the whole event. They’ve done a fantastic job with
a highlights reel of the night which you can see at www.
whichbingo.co.uk/awards/
We’re also grateful to GamCare, Senet Group and Bet
Buddy who helped add extra kudos to our awards by
providing judges for our Most Socially Responsible
Bingo Operator award which was won by Mecca Bingo
What was new for this year’s event?
Aside from the bigger venue and comedy host, the
biggest change was the socially responsible award,
which was decided by an independent panel of judges,
rather than a player vote.
We felt that players were not necessarily best placed
to decide who should win such an important category,
and we were very lucky to get four fantastic judges on
board who between them had a great range of skills
and experiences in the field of responsible gambling and
corporate social responsibility.

Award Winners
• Best Online Bingo Site – Jackpotjoy
• Best New Online Bingo Site – Betway Bingo
• Best Online Bingo Chat Team – Jackpotjoy
• Best Mobile Bingo Experience – Gala Bingo
• Most Socially Responsible Bingo Site – Mecca Bingo
• Best Boutique Online Bingo Site – Lucky Rainbow Bingo
• Best Online Bingo TV Advert – Foxy Bingo
• Best Online Bingo Promotion – Jackpotjoy
• Best Unique Bingo Game – Gala Bingo
• Best Online Bingo Software – Gamesys
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SAVE THE DATE
G2E 2015

SEPTEMBER 29-OCTOBER 1, 2015 • SANDS EXPO & CONVENTION CENTER • LAS VEGAS, NV
SEPTEMBER 28: G2E INTENSIVE SEMINAR PROGRAMS—iGAMING CONGRESS; COMPLIANCE, LAW & REGULATION
INSTITUTE PRODUCED WITH IMGL; TRIBAL GAMING EDUCATION; GLOBAL GAMING WOMEN AND MORE!

NETWORKING, EDUCATION AND BUSINESS INSIGHT.
GET THE INSIGHT YOU NEED TO WIN IN THE MARKET. New interactive and technologically dynamic
seminars. More industry experts covering the most critical issues. An even bigger show floor filled with
everything gaming and non-gaming. GLOBALGAMINGEXPO.COM
PRESENTED BY

GETTING IT RIGHT
Code of Conduct for Responsible Gambling

Available from The Bingo Association
and online at www.bingo-association.co.uk

