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FOREWORD

EDITOR’S Foreword
It is great to be back at ICE, as it gives the whole of
the Gambling Industry an excuse to network and share
opinions about the past year. It is ‘THE’ gambling event
to come to.
I am delighted that The Bingo Association has again
been afforded the opportunity to offer members an area
right in the heart of the exhibition space to enable those
important informal conversations to happen amongst
Association members. There is plenty to discuss.
This edition of BINGO Life covers the areas of interest
and debate for 2016 in the pages that follow. Overall
there is much to look forward to. Representing over
five hundred licensed bingo premises, The Bingo
Association expects to grow again in 2016: a handful
of clubs that currently sit outside the Association
have signaled their intent to join and the number of
members from High Street (Bingo Extra) premises and
members from Holiday Parks also looks set to grow.
However, we can’t take all the credit for this increase in
membership, as much as we would like to. There is no
doubt that the fact that the regulators and Government
prefer a single voice to talk to has a bearing: for Bingo
that has to be The Bingo Association. The Social
Responsibility (SR) provisions of the LCCP inadvertently
drive operators towards membership of relevant trade
associations, especially, if like The Bingo Association,
they have become the facilitators and co-ordinators of
the SR agenda on behalf of their sector.
The traditional retail Bingo Industry had a relatively
good 2015 – but there is a long way to go and no one
is getting carried away. The Bingo Association looks
forward to seeing the research on problem gambling
behaviors in bingo clubs, the opening of a new Gala
club in Southampton, the implementation of the Bingo
Industry Self–Exclusion Scheme and the outcome of
the consultation on Location of Gaming Machines for
example. More than anything however, the Association
looks forward to regulatory stability: to achieve this
all gambling sectors need to demonstrate that they
collectively take Social Responsibility seriously and
ensure that existing measures are effective. In addition
to this the Bingo Industry also needs to demonstrate to
the regulators that it is a high volume/low stakes activity
that is low risk, and that not all issues around gambling
www.bingolifemagazine.com

Miles Baron, Chief Executive,
The Bingo Association

can be treated with a ‘one size fits all’ approach. Our
challenge is deciding when it is right to engage with
the rest of the Gambling Industry regarding common
issues and when on occasion we should say ‘no‘, this
might not be appropriate for us? Finally I welcome the
appointment of John Hagan to IGRG: he will be a big
asset to industry thinking on SR issues.
As always I look forward to a fascinating and eventful
year and our continued successful work in support of
Variety, the children’s charity.
The Bingo Association can be found at ICE on
Stand S7-340 and on Stand SD5A, next to BINGO
Life – Stand SD5B
3

“B Pr
i o
m ngo vi
an ’s de
ag m rs
e m os o
en t p o f M
t& p
u a
m lar xim
ar m .
ke em N
tin b E
g er T
to sh
ol ip
”

MEMBERSHIP I DIRECT MARKETING I BINGO BUSINESS ACCOUNTS

ISD’s internet based software allows
you to manage your business
from any internet computer
anywhere in the world.
There’s no easier more cost effective way to manage your business.
l

l

l

l

l

l

Customer Data Management
Admissions Capture
Segmentation and Targeting
Campaign Management
Direct Marketing and Response Tracking
Direct Mail

l

l

l
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E-Mail Marketing
SMS Marketing
Bingo Business Accounting
Track Cash Movements, Issues and Receipts
Manage Prize, Ticket and Promotional Stock
Full Audit, Analysis and Reporting

25 years providing software to
Bingo Clubs and Casinos

Over 400 Bingo
Clubs and Casinos
use ISD Software

ISD Computer Services, 1000 Lakeside,
North Harbour, Western Road,
Portsmouth, PO2 3EZ
+44 (0) 2392 704 280
info@isdgroup.co.uk
www.isdgroup.co.uk

WELCOME

The Rebel Yell
Generation Cometh
The Technopolis that is ICE is here. ICE is an intrinsic
part of not only the i-gaming and land-based gambling
industries; it’s a place for research where you are
consciously scoping for ideas and inspiration. As an
event, it is that particular location you can choose to
find things that can challenge and change the way you
think. For me, no other industry event in the annual
calendar has come close to replicating that magic and
indeed magical spell.
Inspiration is constantly around us, and can be found
in the most unlikely of places. We just have to open our
eyes. Take the land-based and online bingo industry
which is witnessing a flurry of new product launches
focused on a higher degree of player interactivity,
coupled with more personalised bingo ‘experiences’.
One of these new bingo experiences is ‘Rebel Bingo’
rebooting the game for today’s on-demand, connected
players. Consumers today expect to be able to
share their experience moment even in a land-based
environment with others around them and on social
media. Not to be confused with ‘rebel yell’ a battle
cry that was used by Confederate soldiers during the
American Civil War, to intimidate the enemy and boost
their morale. Today’s bingo players just want to tell
the world they have hit the full-house, with a rebel yell
‘Cause célèbre’ moment with their Swarovski-encrusted
dabbers within the physical bingo location itself.
Rebel Bingo was started by Freddie Sorensen, a
London-based TV producer and his close friend
James Gordon, in a church hall in Farringdon. It is
now taking the London scene by storm. Sorensen, it
would appear, is taking the Cirque du Soleil approach
which transformed a declining circus industry. Rebel
Bingo brings theatrics, showmanship and mass
hysteria, personal ‘yelling’, reminiscent of a night-out
at the Camden Palace to a bingo club environment
that is regarded as sterile and the absolute antithesis
for today’s twenty-something Instagram, Kardashian
obsessed audience.
www.bingolifemagazine.com

Why is the Rebel Bingo movement significant? Bingo
is an evergreen industry, but fundamentality it is a
social experience where it’s about the entertainment
proposition and the ‘entertainment experience’
centered on the customer – the player. Rebel Bingo
does that by creating a direct and emotionally charged
relationship with the player that extends the player
experience and moment.
Most events, like many things in our life, are ephemeral.
And as the worlds of online bingo and land-based
bingo continue to blur, the customer experience
becomes frictionless. Then we are going to witness
more collaborations and innovations coming to market
such as Rebel Bingo.

Mark McGuinness
Online Editor
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Caledonia Investments plc
completes purchase of
Gala Bingo (retail)

C

aledonia Investments plc (“Caledonia”)
announces that it has completed its
purchase of Gala Bingo Holdings Limited
(“Gala Bingo”), the UK’s largest retail bingo
operator, from Gala Coral Group Limited (“Gala Coral”).
Caledonia investments plc paid £241millon for 130 Gala
Bingo clubs.

generative business with the capacity for investmentled growth. Gala Bingo fits strongly with our unquoted
portfolio strategy and we look forward to the years
ahead working with the business.”

Gala Bingo (Retail) will continue to trade under the
Gala brand through a licence agreement between
themselves and Gala Coral Group Limited, and plans
to take advantage of multi-channel opportunities via a
collaboration agreement.

“This is a landmark moment for Gala Bingo and I am
proud to be leading this business through the next
stages of its lifecycle. We have some ambitious and
exciting growth plans to
now put in place. It’s
great to have an investor
with the financial
backing to match our
ambitions, and signifies
the start of a fresh, new
chapter in the story of
Gala Bingo.”

Duncan Johnson, Caledonia’s Head of Unquoted
Investments, commented:
“We are delighted to have completed the purchase of
Gala Bingo and to be backing Simon Wykes and his
experienced management team on the next stage of
Gala Bingo’s exciting journey. This is a robust, cash8

Simon Wykes, Chief Executive Officer of Gala Bingo
(Retail) commented:
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Gala Company
Announcement

F

urther to the completion of the sale of the
business, I have great pleasure in announcing the
appointment of Adrian Fawcett as Non-Executive
Chairman to our new Board.
As well as his new role with us, Adrian is also Chairman
of Silentnight Group, the bed and furniture maker, Park
Holidays UK, Advest Capital, an advisory and investment
business.
Previous to his current roles, Adrian also brings with him
over 20 years commercial experience in executive and nonexecutive roles across all business sizes, from FTSE 100
companies, through to start ups.

We are very pleased that Adrian
has taken this opportunity with
Gala and will support us in
shaping and delivering the
way forward
He has been part of the Board at businesses taking them
through their most successful periods - including Corporate
Vice President at Interbrew, Chief Operating Officer at
Punch Taverns,, Chairman of The Real Pub Company and
Chief Executive at the General Healthcare Group.
Finally, as an economist, Adrian has also spent two terms
of Government on the board of the Department of Work
and Pensions.
With his wealth of experience and track record of
supporting businesses through growth, we are very
pleased that Adrian has taken this opportunity with Gala
and will support us in shaping and delivering the way
forward.
Finally, I know Adrian is looking forward to getting out into
the business to meet as many colleagues as possible.
Please give him a Gala Great welcome!
Simon
www.bingolifemagazine.com
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IGRG New Chairman for 2016
The Industry Group for Responsible Gambling (IGRG)
has today announced the appointment of John Hagan
as the new IGRG Chairman, which is effective from 1st
January 2016.
John Hagan is a founding partner of the specialist
gambling law firm Harris Hagan, based in the City of
London. John has advised many of the world’s largest
gambling operators as well as governments and trade
associations. John is an Officer of the International
Association of Gaming Advisors, a member of
International Masters of Gaming Law and is the Deputy
Chairman of GamCare, the leading problem gambling
charity in the UK.
Barry Hardy, the outgoing Chairman, commented
that “Selecting the right candidate to lead the five
key gambling associations in Great Britain has been
a thoughtful process. The five CEOs from the trade
associations set a brief to find a high calibre individual
with gambling knowledge and expertise, combined with
a key focus on our social responsibility agenda. The five
CEOs concurred that John provided an excellent fit for
this profile and are delighted with John’s acceptance of
the Chairman’s position.”
John Hagan on accepting the appointment as IGRG
Chairman said, “I am delighted to be asked to ‘take
up the baton’ from Barry Hardy and to continue the

excellent work with the IGRG team. IGRG has recently
been incorporated, demonstrating the commitment
from its members to continue to work together as a
single body on shared key projects from their social
responsibility agenda. Barry has clearly been a key
force in the operation and successes of IGRG and this
is demonstrated in the high profile it enjoys within the
gambling sector, with operators, social responsibility
organisations and regulators alike. I intend to carry on
the good work as we move in to 2016.”

World of Bingo reaches a record one million users
World of Bingo, Zitro’s social casino specialising in
videobingo games, has recently reached more than one
million unique users, a milestone reached by very few.
Almost two years after it came out, World of Bingo is still the
leader in the competitive niche of social videobingo.
Continued growth over time, such as that seen by World
of Bingo, is not easily achieved in the social casino sector,
where dozens of new apps appear every month. Without
doubt, the key to the success of Zitro’s app is to be found in
its excellent list of games, globally renowned among fans of
the best videobingo.
Other strong points of World of Bingo are without doubt its
10

excellent customer service, constant promotions tailored
to all types of user, pioneering features such as multiplayer
tournaments and, though not obvious at first glance,
constant investment in R&D that has allowed Zitro’s app
to maintain maximum standards of quality, well above the
industry average.
Not content with this privileged position, World of Bingo
promises some very interesting new developments in the
coming months, some of which will be announced at the
upcoming London ICE Totally Gaming fair (2–4 Feb).
Official World of Bingo Facebook page: https://www.
facebook.com/WoBingo
Official page: http://www.worldofbingo.com/
issue 021
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Variety: The Lady in Red
Celebration of the Bingo industry’s successful
fundraising activities for 2015 drew to a close at the
end of last year. One of the last events was a lunch,
held in January, organised by Variety and hosted by
GMTV presenter Ross KingVariety. The audience played
a special game of bingo and saw Sarah Mercer, from
Gala on behalf of The Bingo Associaiton, bring on
stage the Giant Bingo Association Cheque, to show the
audience just what a difference bingo can make!
We look forward to hearing about plans for 2016
activity, as The Bingo Association, its members and
club players are looking to beat the 2015 figure of
£250,000

From a £3 play to a
£140k jackpot win
Local Gala Bingo winner kick starts the New Year with
jackpot prize money
As the January blues kick in for many, it’s not quite the
case for one lucky, Plymouth resident. 69 year old Gala
Bingo regular, Christine, who welcomes the New Year
with a sense of joy following her major jackpot win of
£140,969.20.
On New Year’s Eve morning at her local Gala Bingo club
(Plymouth Charles Cross), Christine paid £1 to play the
club’s regular ‘Rise & Shine’ game. Christine also paid
an extra £2 to purchase chances to win the progressive
jackpot on the Gala Bingo national link game. Having
called full house on the link game with one of her lucky
numbers, Christine was overwhelmed to find out that
she not only claimed the house prize but also the
largest jackpot prize amount to be won in club.
Christine comments: “When I called for the ‘Full House’
on one of my lucky numbers, I jumped up for joy, I
couldn’t believe it! I had to sit myself down afterwards,
I thought my legs were going to give way with all the

www.bingolifemagazine.com

excitement. All of my friends were with me at the time
to celebrate my win. I plan firstly to go on holiday and
use a little bit of money on that. The rest of the prize
money will sit in the bank until I decide what to do
with it. I still intend to make a return to the Gala bingo
hall and play my regular sessions; it’s not just about
winning, it’s about having a great time with friends.”
Samantha Muirhead, General Manager at Gala Bingo
Plymouth Charles Cross, comments: “We’re absolutely
delighted for Christine. She has been a regular
customer for several years and these big jackpot wins
are hard to come by, especially on a national level. We
wish Christine all the best with her prize money.”
For Gala Bingo’s latest
news and deals go to
www.galabingo.com or
follow us on Twitter @
GalaBingo or Facebook
at www.facebook.com/
mygalabingo
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Wild Party Bingo: The world’s
most social bingo app

W

ild Party Bingo is the latest Bingo app to
offer something the gaming world has
never seen before. Known as the ‘world’s
most social bingo game’, the app aims
to make online bingo more interactive, fast-paced and
exciting. The app’s creators, Asylum Labs, understand
that in the ‘real world’, bingo is a highly sociable game
and the company decided to integrate this concept into
its online equivalent. As such, Asylum Labs’ philosophy
is clear and simple: everything is more fun with friends –
a key attraction of club bingo.

There’s no ‘I’ in team
The Wild Party Bingo app is free-to-play and is available
worldwide on Facebook, Yahoo, iTunes, Google Play
and Amazon Kindle. The unique bingo app has realtime, synchronous, multiplayer team-based mechanics
that focus on player-to-player interactions. Instead of
playing alone, players can now join teams of five other
players and work towards both individual and common
goals, of which enable them to gain even higher
scores. And despite increasing user numbers typically
causing mobile applications strain on their systems, the
technology behind Wild Party Bingo, ArcLight, was built
to allow full interoperability of synchronous interactions
between millions of users – meaning the game can take
place without a hitch!

Power ups and Booster Parties

bingo a whole new level of anticipation. With arcadestyle Power-ups, team-based co-operative gameplay,
team-based competitions and a unique levelprogression experience, the game’s two most exciting
features are Booster Parties and Power-Ups. Boosters
and Power-Ups add unique twists and variety to the
core mechanic, with Boosters marking certain numbers
for extra goodies when daubed, and Power-ups
allowing the player to modify their play style to suit their
unique personality and goals.
Wild Party Bingo also now includes three-wheel slots,
a lottery and a Party Wheel, to enable players to win
more chips to play bingo. From its existing users, the
social element of the app has already proved extremely
popular, with almost two times the retention statistics
over the app gaming industry norm.
The future looks bright for Wild Party Bingo as over
the last 12 weeks, founders Asylum Labs have been
working with William Hill’s accelerator programme
to nurture, develop and refine its bingo product for
customers. With a future vision to leverage this concept
into other verticals like slots, poker and blackjack, Wild
Party Bingo is a cut above the typical bingo app norm
and is captivating players all over the globe.
To find out more about Wild Party Bingo visit
www.wildpartybingo.com

The ultimate aim of the app is to give traditional
12
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Money can buy you happiness
according to Brits

T

hey say the true cost of love is priceless, but
that doesn’t seem to be the case for most Brits
(71%), who would prefer to win a cash prize
than find their true love.

New research shows we are increasingly becoming a
materialistic nation, with scooping a cash or material
prize making us almost as happy (71%) as the butterflies
of meeting that special someone (75%), a survey for
Meccabingo.com reveals.
Scooping a financial win or material prize in a
competition gives us as bigger sense of fulfilment than
some of the key winning moments in life, from passing
personal milestones and working our way up the career
ladder.
Winning a holiday or other life experience made over
60% of those questioned “very happy”, booking a
well-earned holiday by 57%, getting a bonus at work by
58% and a tax rebate by 57%. British men are especially
driven by material prizes (70%), taking more pleasure
than women, in the actual value of the win.
When it comes to winning at life achievements, passing
the driving test made over two thirds (68%) “very
happy”, beating good exam results (60%), getting a job
(55%), or being reunited with family and friends (53%).
The older people get, the less they care about winning
or boasting about their successes, whereas those aged
24-35 were the most depressed when they lost.
However over half (51%) also enjoyed life more if
they won a prize and it made them feel better about
themselves.
The good news is that very few of us, just 8%, go
through life without ever winning anything.
Meccabingo.com spokesperson Lesly Clifford
comments:
“We all know how difficult it can be in the game of love
and finding the winning match, so it’s no surprise Brits
www.bingolifemagazine.com

benchmark material wins in life to be just as important.
Whether it’s a life defining moment, a surprise win when
entering a competition or playing a game, you can’t
escape the happiness it can bring, not only to the winner
but those around them too.”
Psychologist Donna Dawson, says:
“With monetary prizes coming top in the happiness
stakes, it seems that we are becoming a materialistic
nation, placing a higher value on a reward or prize than a
winning moment in life.
“There is no denying though the joy that winning brings,
whether it’s the buzz of love, scooping a material prize
or passing one of life’s milestones. What happens in the
brain when we win is the release of a feel-good chemical
called dopamine, which not only makes us feel aroused,
alert, and happy, but also encourages us to continue the
winning behaviour.
“Winning makes us feel successful in life; we feel better
about ourselves and approved of by others. This, in turn,
has a knock-on effect: our happiness makes it easier to
deal more positively with others, who in turn react more
positively to us. And so ‘winning’ has a definite ‘win-win’
affect both for ourselves and for those around us.”
Events that make us “very happy”
1. Finding Love of our life 75%. 2. Cash win 71%
3. Passing driving test 68%. 4. Passing school/university
exams 60% 5. Winning holiday 60%. 6. Getting bonus
at work 58% 7. Booking holiday you’ve worked for 57%.
8. Getting tax rebate 56% 9. Getting first job 55%. 10.
Being reunited with family or friend 53%
The survey commissioned by Meccabingo.com
celebrates their current ‘winning’ theme running in clubs
and online, with a range of competitions and prizes from
free games through to luxury holidays, brand new cars
and even £10,000 in cash.
To attend a Mecca Club you need to be aged 18
years or over and be a customer of Mecca Bingo.
Joining is free of charge and you can sign-up at www.
meccabingo.com or at the club.
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Customer Self-Exclusion
Bingo Life looks at requirements for player support
and the option to Self-exclude
Maxim or ISD systems to participate. While the new
System does not require users to have Maxim, as they
can undertake a manual look-up via a secure internet
connection, ISD have now made an entry-level Maxim
system available to those operators who did not already
use Maxim.
The Bingo Industry Self-Exclusion Scheme is a webbased product that will assist licensed bingo operators
to help their customers and at the same time remain
compliant. The Scheme allows BA members to work
with and assist those customers who request help
in managing their gambling behaviour which may be
causing them a problem.

T

he current Licencing Conditions and
Codes of Practice (LCCP) issued by the
Gambling Commission require licensees to
put procedures in place to allow individuals
to self-exclude from gambling. Not only does this
challenge operators on a site by site basis, but also
entire industry sectors, as customers must be able
to self-exclude across a geographical area, not just a
single venue or chain. This licence condition puts trade
associations and other bodies ‘centre stage’ in ensuring
co-operation between operators and facilitating
compliance.
In response to members’ needs, and in support of the
Gambling Commission’s social responsibility objectives
included in the requirements of the LCCP, The Bingo
Association (BA) has teamed up with leading software
developer ISD Computer Services, to develop The
Bingo Industry Self-Exclusion Scheme.
ISD produce the Maxim membership system which is
used by a large number of bingo operators to manage
their membership activities. In light of this significant
commonality, the need to access membership data
and ISD expertise, the BA asked ISD to create a selfexclusion database and system that would both comply
with licencing conditions and enable those not using
14

The Scheme will allow customers to self-exclude from
licensed bingo premises: customers requesting to be
excluded from gambling at licensed bingo premises
will be interviewed by a designated member of staff,
who will explain the process and consequences of
self-exclusion. If the customer wishes to proceed,
a Customer Self-Exclusion Application Form will
be completed, signed and a photograph taken to
accompany the form. All the details, including the
image, are then recorded and held centrally. At their
self-exclusion interview a customer will choose their
period of self-exclusion. The minimum period is six
months with twelve months being the maximum initial
period that can be requested. Customers may chose
to extend their period of self-exclusion, once their initial
period has expired, and this can be done by requesting
further periods of six to twelve months self-exclusion by
completing additional self-exclusion request forms.
If a customer does not wish to visit the bingo premises
to complete the self-exclusion form and interview, this
can be done either by telephone or contact may be
made online with the BA at www.bingo-association.
co.uk. The Association will then contact the customer
and conduct the self-exclusion interview over the
telephone, taking all details and completing the form,
which will then be posted to the customer for signature
and return with a photograph. The Scheme does
issue 021
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require full consent by the individual for participation
and data sharing. The system and database then allow
Scheme members to check customers against the
database of self-excluded individuals and refuse access
to those who have self-excluded.
The BA has a number of members that are not
traditional club venues with membership systems,
including High Street venues and Holiday Parks, both
of which have been accommodated in the scheme at
the planning stage. High Street venues will self-exclude
on a proximity basis using a SmartEXCLUSION tablet
and API which will link to the database. The tablet uses
geolocation to help operators identify those who have
self-excluded from their geographical area. Holiday
Parks face a greater challenge and for them a selfexcluded customer is obliged to inform the Holiday
Park before making a visit that they are self-excluded, in
order to allow the Holiday Park to assist the customer
to manage their self-exclusion.
Customers cannot choose to re-instate prior to the
expiry of their period of self-exclusion. Following the
expiry of their chosen period of self-exclusion some
operators may require a customer to complete a

re-instatement form. The details of this will then be
uploaded as above and the database updated to reflect
this change.
The BA requires that all scheme users keep the
Self-Exclusion database up to date with the details
of self-excluded customers, reinstatements and any
breaches that have taken place. The system is currently
completing final tests and all BA members will enter
into an agreement and sub-licence, which sets out
their obligations in using the scheme and their data
protection responsibilities towards their customers.
In conjunction with the BA, ISD are producing user
manuals and a training video. The BA Operators’
Handbook will shortly be updated to provide information
about the scheme, in addition to which a suggested
script for the self-exclusion interview will also be
circulated to Scheme participants along with pads of
self-exclusion request and reinstatement forms.
The Bingo Industry Self-Exclusion Scheme is due to go
live on 1st March 2016. For more information please
contact The Bingo Association on 01582 860921 or
visit www.bingo-association.co.uk

Download the Bingo Life
App today!
Compatible with Android
iOS and Mobile

www.bingolifemagazine.com
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The National
Bingo Game
Full steam ahead with the National Bingo Game: to 2016 and beyond!

16
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I

t has been nearly two
years since the relaunch of the National
Bingo Game and what
a whirlwind of prizes and
cash it has delivered:
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It has been an exciting time for players and with a
significant birthday looming later this year the National
Bingo Game Association is working hard with operators
to explore what to do next.
www.bingolifemagazine.com

*

As the latest promotion,
Happy New Cheer
(providing FREE National
Game Tickets every
Saturday in January) draws
to a close and with 2016
VIP Cruise Prizes ‘locked
and loaded’ for March, the
National Bingo Game still
wishes to evolve things further
and faster.

From 1st February 2016 players
will welcome in LUCKY STARS,
a new additional instant prize
offered to all Club Prize winners who successfully claim
on a number marked with a golden star on the ticket. As
regular players know, certain numbers on each National
Bingo Game ticket are marked with a golden star, which
up until 1st February have been
relevant to National Prize winners,
who if winning on a number
marked with a golden star win
the Jackpot Prize. But from 1st
February golden stars can be lucky
stars for House Prize winners too!
We look forward to hearing more
about their Big Birthday plans.
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Policy developments and
potential impact

T

he last few months have seen another busy
period of policy development, with the Gambling
Commission issuing its 5th edition Guidance
to Licensing Authorities, which contained its
revised sections regarding operators’ preparation of local
area risk assessments and the preparation of local area
profiles. Licensing Authorities have also been revising their
statements of licensing policy to include commentary on
the new risk assessment requirements that take effect in
April.
We have produced a template risk assessment for Bingo
Association members, contact us and we will send you a
copy.
One other significant policy development relates to the
location of gaming machines in licensed premises. The
consultation stems, in part, from the on-going appeal by
the Gambling Commission against the decision of the First
Tier Tribunal relating to Greene King’s application for a
non-remote bingo Operating Licence.
The proposed amendments, within the consultation, to the
social responsibility provisions of the Licence Conditions
and Codes of Practice (LCCP) would provide that within
bingo halls, gaming machines may only be made available
for use where there are “substantive” facilities for named
non-remote bingo activities. Feel familiar? It is essentially
primary gambling activity, with a different name.
The proposed changes could have a significant impact
upon a number of licensed operators. The consultation
includes a number of proposals, for instance requiring
bingo premises to be distinctive in appearance and
function, in an other words, to provide bingo you
must clearly state that you are a bingo premises. The
Commission refers to “the sum of all gambling activities”
to be clearly identifiable as the principle purpose of the
premises in order to ensure that customers are aware of
the precise nature of premises. Discussions are currently
on-going with the Commission on the meaning of “sum of
all gambling activities” and a number of other ambiguous
terms and phrases referred to in the consultation.
One potential danger relates to operators providing their
bingo within multipurpose premises, such as those within
18

holiday park entertainment complexes. The consultation
may challenge the primary purpose of these bingo
premises.
The Gambling Commission announced its intention
to revisit this area of regulation as part of its previous
consultation on strengthening social responsibility. The
Commission has continued its discussions with the
Department for Culture, Media and Sport and has affirmed
that distinctions between the varying types of gambling
premises should be maintained to enable the strict control
of the provision of category B gaming machines. In terms
of bingo, this relates directly to Greene King’s application
for an operating licence, which the Commission originally
refused on the basis that commercial bingo and gaming
machines should not be available in pubs, whose primary
purpose is not gambling. The Commission has stated that
should it be unable to achieve its aims under the LCCP
then additional statutory powers may be needed under the
Act to effectively control the circumstances under which
gaming machines can be made available for use.
The consultation aims to address the Gambling
Commission’s concerns as to whether category B
gaming machines can be provided in premises other than
licensed betting, bingo and casino premises. It remains
the Gambling Commission’s position that other than for
limited low risk gambling (again a term not defined), activity
such as the provision of category B machines should be
restricted to venues where the gambling is not ancillary to
another primary purpose, such as the provision of alcohol,
food or other regulated entertainment.
Responses to the Consultation were due by the 21st
March 2016. Watch this space!

Nick Arron, Partner,
Poppleston Allen,
n.arron@popall.co.uk”
Lead Partner, Betting
& Gaming, Poppleston
Allen
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In The House
Bingo Life talks to Ruth Smeeth MP: bingo suporter and
Chair of the All Party Parliamentary Group on Bingo

W

hen people think of bingo fans and
supporters being in the house, many
would not automatically think that the
house in question would be The House
of Commons. But they would be wrong. Support from
Members of the House, both at national and local level
are key for bingo.
Many Members of Parliament have a ‘soft spot’ for club
bingo: its community roofs and history make it a key
part of the fabric of many communities. Others who are
passionate about bingo and communities get involved
supporting The Bingo Association’s work with Variety
and some join the All Party Parliamentary Group (APPG)
on Bingo. Ruth Smeeth, Member of Parliament for
Stoke-on-Trent North and Kidsgrove, has become the
Chair of the APPG. Bingo Life put some key questions
to one bingo’s leading supporters.
Why did you decide to become Chair of the APPG
for Bingo?
“My mum was a trade union officer for the pubs union,
the NAHLM, when I was younger, so I grew up around
pubs and workingmen’s clubs and bingo was always a
part of that, it’s something I’ve been around and enjoyed
for years.
It’s also a pastime that is really popular in my own
constituency and I wanted to ensure that I was fighting
for and celebrating an industry that is important to many
of my constituents.

some of my constituents their weekly bingo night is the
highlight of the week. We’ve got several bingo clubs in
my constituency and they all have a great community
spirit to them.”
Have you visited your local club?
“Yes I have! We’ve got a great club here in Stoke-onTrent North and Kidsgrove, Tower Bingo in Tunstall,
and I’ve visited a couple of times: I recently attended
a charity fundraiser there to raise money for a local
hospice, it was a fantastic day.”

As well as chairing the APPG for Bingo I also sit on the
All Party Beer Group, and I’m working hard to keep the
price down on people’s post-game pint and to preserve
the great community pubs and facilities we all know and
love.”

How did you find it?
“What really stood out for me is what a close-knit group
of people our local bingo regulars are. For some of my
older residents that social network and the friends they
make through the game is a real lifeline, and like a lot
of people they go as much for the conversation as the
bingo. Woe betide anyone who keeps chatting after
eyes down though!”

What does club bingo mean to people in your
constituency?
“Bingo is a great way for the community to get together
and keep in touch. It’s a really sociable game and for

Do you have any other visits planned?
“I’m looking forward to visiting the brand new bingo club
in Southampton in the near future, the first new bespoke
bingo club to be opened since the change in duty.”

www.bingolifemagazine.com
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All Party Parliamentary Groups (APPGs)
As well as taking part in formal parliamentary business,
MPs have a range of interests, both personal and those
specifically relevant in their constituencies.
APPGs are informal cross-party groups in Parliament run
by and for Members of the Commons and Lords, though
many involve individuals and organisations from outside
Parliament.

How APPG’s work
·	All groups must register with the House of Commons
and update their registration on a yearly basis
·	Each APPG must have at least four officers, all of which
have to be MPs or Peers (at least two being MPs). At
least one officer needs to be from the government party
and one from the opposition.
·	Must meet at least once a year at the group’s AGM as a
minimum.
·	APPGs do not have any power to make laws, and are
not funded by Parliament

Aim of the group
·	APPGs meet to discuss, campaign on and promote a
certain issue or industry. In the case of the APPG on
Bingo, their stated aim is “To represent the interests of
the bingo industry in Parliament.” This means that MPs
and Peers within the Group can raise industry issues
on behalf of the industry with the relevant Ministers and
Government bodies, act as sounding boards for the
bingo industry, and help to support Parliamentary events.
They can also help to share and disseminate information

Do you think there are any significant issues facing
the industry from a political perspective?
“I think one of the major challenges for the game is that
it is often folded in with other forms of gambling when it
comes to legislation. Laws intended to curb damaging
practices like Fixed Odds Betting Terminals (FOBTs)
often end up extending across large swathes of the
sector, and bingo can get caught up in that.
It’s also important to make sure the government
understands that bingo is not like parts of the gambling
industry, it is first and foremost a social event and issues
such as addiction or reckless gambling are rare, though
not non-existent. Which is why the imminent research
study by IPSOS Mori into the industry and its effect
on society is so key as a point of engagement with
Government.”

about the industry within Parliament, and generally raise
awareness of the industry and its key issues.
The APPG on Bingo was started over five years ago
Officers
Chair & Registered Contact

Ruth Smeeth

Joint Secretary		

Luciana Berger

Joint Secretary		

Mark Pritchard

Vice Chair			

Dawn Butler

Vice Chair			

Philip Davies

Non-officers
Ian Austin
Oliver Colvile
Peter Aldous
Clive Betts
Grahame Morris
Kelvin Hopkins
Anna Turley
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Bearing in mind you haven’t been chair for long,
since July last year, how do you see bingo evolving?
“I think one of the biggest shifts for the industry in the
move towards online gaming. More and more people
are playing bingo online and that will mean that bingo
companies need to move with the times to remain
profitable.
Part of that can and must be achieved through the
addition of new technology at clubs, such as the use of
tablets.
However, I do think there will always be a place for good
bingo clubs, for all the reasons I’ve already mentioned.
It’s a social experience and you can’t get that in the
same way on the internet.”
Ruth Smeeth MP, Chair All Party Parliamentary
Group on Bingo

issue 021

FEATURE: SHARON SALMON

Not flown in from paradise,
but bussed in from Luton!
Bingo Life catches up with the National Bingo Games
answer to Lorraine Chase!

S

haron Salmon is the long serving, and we
suspect long suffering, Personal Assistant
to the Chief Executive of the National Bingo
Game and The Bingo Association.

Local Luton Lovely (bingo loves alliteration) Sharon
was born in the decade famed for style and innovation:
think avocado bathrooms, platforms, flares, geometric
prints and the ultimate executive home accessories –
the Hostess Trolley and Corby Trouser Press. It is no
wonder then that it also gave us Sharon: innovative,
caring, tirelessly stylish and wonderfully unique.
Born and bred as they say, in Luton, Sharon has lived
in the area all her life, though as we will discover, her
career afforded opportunity to travel as far afield as
Dunstable and St Albans, with the odd excursion
to foreign parts – London, Manchester, Derby and
Edinburgh.
“I left school in April of 1986, two months short of my
16th birthday and joined ABC Travel Guides through
the Youth Training Scheme (YTS). With £30 a week in
my pocket I was rich! I worked as an admin assistant/
secretary in the Marketing Department, which was
great fun. Everyone looked after me really well as I was
a baby to them. Of course I see that now.”
“I left ABC at the end of my YTS placement and applied
to join the Navy: I was a founding member of the Luton
Girls Nautical Training Corps (GNTC) thinking that a life
on the ocean wave would be for me. While waiting for
an interview date I looked around for another job and
attended an interview for a post as a general secretary
with mortgage consultants in Luton town centre. On
the day of my interview for the Navy I found out I had
got the job at the mortgage consultants. Realising
that I wasn’t quite ready to leave home at 17, I opted
for the secretarial job. As they say a huge mistake – it
www.bingolifemagazine.com

turned out to be the worst job I have ever had and I
hated each and every day there!
“After a year I joined the Luton office of Ernst & Young
as a secretary in the audit department and there I
stayed for 11 years, progressing through the ranks
from team secretary to Partner’s Secretary. At the time
I was the youngest person to achieve the position at
the Luton office. I moved from the audit department
to the Corporate Recovery department when I became
a Partner’s Secretary, which dealt with the unfortunate
circumstance of company insolvencies etc. During this
time I also managed to find time to get married, have
a child and also get a divorce. I see it as a very busy
time!”
“In 1998 my department moved over to the London
offices of Ernst & Young (or EY as it is now called). I
had not long returned to work from maternity leave
when this move took place, so after nearly a year of
commuting to and from London, having to drop my
baby of at nursery at the crack of dawn, I decided
it was time for a change and to perhaps look for
something that was closer to home and even part-time.
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“My main duties are to support
Miles in his position as Chief
Executive across the NBGA,
Meeron and also The Bingo
Association. Diary management
is my biggest challenge as so
many meetings have to be
arranged, including Board
Meetings, which I am able to
attend. This is particularly
useful as it gives me the
opportunity to be aware of the
issues and tasks that need to
be addressed and how best to
support Miles
“The National Bingo Game, based in Dunstable,
were recruiting and in June 1999 I joined as Personal
Assistant to the then Chief Executive, Paul Talboys. I
was sad to leave EY, but it was time for a change and I
needed to be closer to home.
“I have now been with the National Bingo Game for
nearly 17 years, during which time there have been a
lot of changes. As the role of the Chief Executive also
encompasses Meeron and The Bingo Association,
so does my own. In October 2012 the NBGA gained
a new Chief Executive, Miles Baron, who I am glad
to say is still with us: I have not scared him off yet!! I
think I am safe to say that we have a good working
relationship, even though I am sure I drive him mad
through my constant nagging: I think that perhaps that
is part of the unwritten PA job description.
“My main duties are to support Miles in his position
as Chief Executive across the NBGA, Meeron and
also The Bingo Association. Diary management is my
biggest challenge as so many meetings have to be
arranged, including Board Meetings, which I am able
to attend. This is particularly useful as it gives me the
opportunity to be aware of the issues and tasks that
need to be addressed and how best to support Miles.
“While not day-to-day tasks, organisation of the
Annual General Meeting and The Bingo Association
22

Golf Day are also events that I manage. I think one
of the highlights of my time here was the Boost Bingo
Campaign: I was proud to be involved in this campaign
and enjoyed liaising with lots of MP’s offices to get
them to visit the various clubs in their constituencies
and the end result was amazing! I will never forget that
day as we were all in a Board meeting, with a television
on in reception. When we heard the Chancellor had
given us not the 15% we were asking for, but 10% - we
couldn’t believe it! Well I couldn’t! I was very proud to
be a part of the ‘team’ and I was especially proud of
my boss.
“Another highlight and memorable experience was
being given the opportunity to be a part of the 2015
National Bingo Game VIP Cruise – it was very hard
work but very worthwhile. A very humbling experience
in a lot of ways as it meant so much to so many of our
customers who won the cruise – many of them had
never even been on a plane before, let alone on an
actual holiday! Some commented that they woke up
each morning on the ship and had to pinch themselves
to make sure they were not dreaming. I saw first hand
what these big prizes mean to customers. Although
it was a lovely experience: the places we visited I had
never seen before and they were beautiful, it is hard
work keeping some 100 people happy and keeping
tabs on them for so many days!
“A new and interesting part of my job has also been
involvement in the industry’s support of Variety. A
great cause, with lots to organise, I was pleased to be

“Another highlight and
memorable experience was
being given the opportunity to
be a part of the 2015 National
Bingo Game VIP Cruise – it
was very hard work but very
worthwhile. A very humbling
experience in a lot of ways as
it meant so much to so many
of our customers who won the
cruise – many of them had never
even been on a plane before, let
alone on an actual holiday!
issue 021

FEATURE: SHARON SALMON

A new and interesting part of my
job has also been involvement in
the industry’s support of Variety
part of the team and took on the role of MP liaison for
club visits: over 80 MP’s into clubs and over £250,000
raised – amazing!
Outside of work I live what I think is a very ordinary life: I
live with my 18 year old son, who just happens to keep
me on my toes – although obviously I have a lot more
time on my hands now he is ‘an adult’ – as he keeps
reminding me! He is learning to drive currently and I live
for the day when I can give up my ‘mum taxi duties’!
www.bingolifemagazine.com

Then I can worry some more about him being out in
a car! I love my garden and am always out gardening
when the weather allows. I love dancing and did ballet
for many years as a child.
“Inspired by my love of dance and Strictly, after many
years, I have finally bitten the bullet and signed up for
Ballroom Dancing lessons. It’s early days, so a display
performance at this year’s AGM is out of the question –
but given time….
Sharon Salmon is Personal Assistant to Miles
Baron, Chief Executive of the The Bingo
Association, National Bingo Game Association,
and Meeron.
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Making a difference:
Variety Loves Bingo

T

he Bingo Association is now busy preparing
for 2016, when it hopes to raise more than
last year’s £250,000 and current pledge
target. Association members will soon be
hearing about 2016 plans, timings and how Variety
needs their help, but in the meantime, clubs and
customers are urged to continue their support in any
way they can.
Variety have already started using the money raised
by bingo clubs and will shortly be sharing details with
the Association and broader audiences on how the
money has been used in regions across the UK. Variety
hopes to be able to provide profiles and case studies
throughout the year like the one below, which details
one of the very first activities arising from The Bingo
Association’s fundraising activities for Variety.
Andrew is 14 years of age and has Spinal Muscular
Atrophy type two, Osteopenia and Bone pain, he lives
with both his parents and elder brother John. He needs

24
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a lot of support at school and at home. He always gives
his best but needs help with everyday tasks. Andrew
is hoisted to and from bed, his chair and bath. He gets
tired easily, however he remains focused on being as
independent as he can.
Variety, using funds raised by The Bingo Association,
have been able to buy him a Predator 4 x 4 Wheelchair
which will change his life, for a cost of just over
£10,000. This wheelchair will significantly increase
Andrew’s independence, confidence and self-esteem.
He will be able to take part in sports, go out with his
friends, family and his dog. Andrew will be presented
with this wheelchair later this month.

Hearing Loss. She has cochlear implants and has
recently said her first two words. Each and every day
she achieves something new. We are going to buy her a
multi adaptable specialist support seat which will allow
her to attend pre-school at the Elizabeth Foundation
along with her peers. The cost of this chair is just under
£3,000.
As you can see Variety, with the help and generosity of
Association members and their customers, is able to
make a difference and improve the lives of children.

Other appeals to be funded by Variety using funds
raised by The Bingo Association:
Mia aged 3 form Great Yarmouth who needs sensory
equipment to develop learning
Alejandro aged 6 from Essex who will receive a
specialist supportive static seat for just over £1,000
Gracie aged 2 who has Cerebal Palsy and Profound
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Network, Resource and
Management
Bingo Life catches up with a very busy Andrew Ludlow,
Managing Director NRM

I

t has been quite some time since Bingo Life caught
up with NRM, an organisation that has a longstanding history with bingo, particularly land based.
During that time there have been developments,
changes and progress: we caught up with Managing
Director Andrew Ludlow over a coffee to get the
‘scoop’ and ask will he be attending ICE this year?
We mentioned developments, changes and
progress; where would you like to start? It seems
there is a lot to cover here Andrew!
“Well it’s been rather busy that’s for sure. As I am part
of the ‘changes’ category that would probably be a
good place to start. I have known Paul Whitbread (NRM
founder, Chairman and friend) for many years and had
always admired his work in the industry and the way in
which NRM had progressed: recognized, respected,
reliable and dependable, with a record of industryleading development both in respect of stand alone
clients and products and for the National Bingo Game,
of which NRM is a long standing supplier.”
“Back in late 2012 both Paul and I discussed
the opportunity to bring our respective industry
backgrounds, experience and thoughts together
and look at how we could build on the firm business
foundations that NRM had made. In terms of
background, I am relatively new to the bingo sector,
gaming machines aside, having previously been
a founder and Managing Director of a number of
successful gaming companies: Global Games and
Games Media, the latter company was sold to Scientific
Games back in 2006 - I stayed on as MD of Games
Media and more recently with Barcrest until Mid-2012,
when Scientific Games purchased the company. The
rest as they say is indeed history.”
“One of the key areas for me was to look at appropriate
ways to diversify the NRM business, leveraging its
development capabilities and underlying technology
www.bingolifemagazine.com

platforms. The good news is the business has delivered
on a number of fronts and today we are looking at more
diverse revenue streams from new market sectors with
new customers. There are a number of things that
stand out in terms of delivery in the last 24 months.
For example, the design, development and successful
roll-out of a new numbers betting platform for Coral, the
successful conclusion and roll-out of Multi progressive
jackpot solutions within Beacon and Majestic and the
development and launch of Jigsaw through Connected
Entertainment, a sister company to NRM. Of course
it doesn’t stop there, and we are currently very busy
developing a range of new fixed odds bingo variant
games and mobile applications: it has certainly been
busy and challenging!”
You mentioned NRM’s long standing relationship
with the National Bingo Game Association – with
such a huge amount of alternative development are
NRM still committed to the company and the game?
“The National Bingo Game is very important to us.
We’ve been involved with the National Bingo Game
Association (NBGA) for nineteen years and have over
that time provided an extremely reliable and robust
platform: something we are very proud of. The game
has of course evolved over that period and was
successfully re-launched in early 2014.”
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“NRM has recently secured a further extension to its
agreement with NBGA which is great news, and we
are looking forward to continuing to work with the team
there, developing the game further and expanding its
distribution channels. Technology will of course play
a vital part of this development and we believe NRM
has a unique skill set to help with this process. One of
the cornerstones of our business is that it is an ideas
business, very innovative and supported by a great
development team. When you combine this with the
strength and integrity of the National Bingo Game
brand, and a progressive team at the NBGA, then
further evolution of the game is certainly on the cards.”
The National Bingo Game continues to be a player
pleaser, particularly for National and Jackpot
winners, but given the diversification you mentioned
earlier how do you see the commercial bingo sector
moving forward?
“Commercial bingo is fairly resilient. It has been
through a difficult period, as with most of the gaming
sectors, but there are now some positive signs that it’s
stabilising. The relaxation of bingo duty in 2014 should
hopefully result in further investment for the sector, but
this will be more cautious unless the industry can see
a clear regulatory framework in which it can invest, and
with some degree of confidence. It’s really important
that the industry is allowed to develop and not be stifled
by unnecessary regulation, or regulatory uncertainty.
However, there is no doubt that technology and exciting
content will play a big part in moving the bingo industry
forward. We believe that bingo needs to build on its
current offer and look at incremental ways of elivering
compelling products, content and engagement that
truly enhances the consumer experience.”
You mentioned Connected Entertainment as part
of the NRM stable, what impact or in-roads has it
made to licensed bingo premises and what is the
key offering?
“Connected Entertainment provides an easy to use
touch-screen entertainment system called Jigsaw™,
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which is a unique PC based software product. Jigsaw
now boasts the widest and most varied suite of
touchscreen entertainment software on the market.
Jigsaw has built a strong following from its origins in the
UK Holiday Park sector, where audience engagement
and satisfaction are paramount. Interest in Jigsaw has
grown quickly from within the commercial bingo sector
and has resulted in the product being successfully
trialed and rolled out to established businesses,
including Majestic and Beacon. We also have a number
of trials underway and are confident we will see our
customer base for this product grow. Offering Music,
Games, Bingo and Karaoke it is a flexible entertainment
suite. Profiled dynamic background music playlists
ensure the right music at the right time to the right
people. A full DJ system enables staff to run their own
themed music nights without requiring the expense of a
DJ, and additionally Karaoke, which is easily delivered
through the system, has also proved a firm favourite.
Jigsaw also boasts some fantastic and graphically rich
games. Titles like Open The Box are being used to
great success and are being integrated as part of main
stage bingo sessions. The product also provides an invenue advertising package that enables promotions to
be created in an instant and displayed on all TV’s within
the venue. Jigsaw really has been about enhancing the
bingo offer and consumer experience.
You suggest Jigsaw is positively impacting bingo
venues, quite a bold claim why do you believe this
is the case?
“I don’t think there is any one thing that’s driving this
really. What has been important is working closely with
our customers and continually investing in both product
and content development. From this, and based on
their feedback, we do believe its creating a positive
impact. Having the ability to professionalise the way
music and advertising are delivered, offering customers
fun and engaging quiz and game formats has improved
the ambience and engagement in venue. Feedback has
confirmed that people will come in earlier and stay later,
so I think it’s fair to say we are helping both drive and
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retain footfall and that has to positively impact income.
Equally, the fact that we, as a business, are dealing
with the leading companies within the sectors where
Jigsaw is installed, is also testimony to the products
performance and the approach we engender with our
partners.”

further investment and delivery in content and platform
provision and distribution of the same is key. We have
been working hard on a number of exciting projects
that aren’t in the public domain yet, so I hope when we
look back in 12 months’ time we can add those to the
successfully delivered list for our business!”

NRM works closely with Bingo Express, how is the
product performing and importantly developing?
Bingo Express has the largest installed base of ‘Ticket
on Demand Bingo’ terminals outside what are generally
referred to as commercial bingo clubs. The product has
been consistently delivering thousands of tickets sales
each week and paying out well over a million pounds a
year in prizes to customers, and I think that’s the key.
We aren’t seeing big spikes in revenue growth but a
consistency of performance, which shows customers
regularly engage with the product. Bingo Express,
which consists of a consortium of leading AGC and
Bingo operators realize the importance of product
innovation and have been working on developing
complimentary product. It’s no secret we have invested
considerable time and effort in VBT (Video Bingo
terminals) development and see this as an exciting
product opportunity moving forward.

And finally – will you be attending ICE?
“The team at NRM and Connected will be attending
ICE to meet with current and prospective partners and
given our relationship with and membership of The
Bingo Association we will no doubt be making use of
the Bingo Breakout Space as a meeting point.

Technology is often seen as a driver of change, how
are NRM embracing this?
“Technology does help to drive change, but it should
also be seen as an ‘enabler’. That said it’s important
that technology is both flexible and relevant. Given
the multi-channel nature of content delivery within the
industry it’s very important that technology platforms
are truly ‘open’ so that operators can maximise the
benefits of their investment and ensure their customers
get the very best content available. NRM are fully
embracing this approach and actively encouraging
collaborative relationships with third parties. We
believe this offers the best deal for our customers,
their customers, and allows content to rise and fall on
its own commercial merit. The market needs and will
benefit from competitive platforms and content delivery
and it’s encouraging to see the industry embracing this
approach.”

See you there!

Andrew Ludlow is Managing Director of NRM
www.nrmgroup.com
www.connectedentertainment.co.uk

What can we expect to see from NRM in 2016?
“More of the same: a focus on looking after those
customers and platforms we have. NRM and
Connected can rightfully boast the flagship products
and services in the markets they are active within, so
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ICE totally
Gaming 2016
Peter White chats to Kate Chambers ICE Managing Director
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o you think there’s a limit to how big the
event can get and how far are we from
reaching it? Will the owners of ExCel
have to park a cruise ship outside to
accommodate?
The 2016 edition of ICE will be the biggest on
record occupying 38,980 square metres (sqm) of net
floor space, across 15 of the 20 halls available at the
ExCeL Centre which is London’s largest purpose-built
events and conference venue.
An important part of our decision to make ExCeL
the new home for ICE was based on the ability the
venue provides to grow within a modern business
environment.
In the exhibition industry, size is clearly an important
metric, however, as guardians of what has become
world gaming’s most influential business-to-business
event, we are mindful of the need to ensure that the
pace of growth is measured. This isn’t a question of
growth for growth’s sake: we have a development
strategy in place designed to ensure that any growth
is sustainable over the long term – we are simply
not interested in entertaining a potential boom/bust
scenario.
What key messages would you give to people who
may be undecided about attending ICE Totally
Gaming 2016 given the expense of flights and
accommodation?
Exhibition organisers, as a rule, try to avoid descriptives
such as ‘biggest’ and ‘best’ but when it comes to
ICE that’s exactly how our stakeholders describe their
experience of the event.
Clearly ICE is a big show which means that it has
momentum and has become a meeting place for the
international gaming community. It’s unique because it
brings together both the online and the offline gaming
worlds in a way that no other event does. It’s also
the most international gaming business event on the
calendar with 133 nations represented and we will have
a record 62 nations on the show floor as exhibitors at
ICE 2016
Furthermore, ICE Conferences and the free to attend
ICE Seminars, represent, arguably the best learning
programme in gaming.
So as you can see there’s a host of reasons to make
www.bingolifemagazine.com

the journey to London. However, the ultimate reason
for attending is the stature and quality of our exhibitors
– and I can assure all potential visitors that when you
come to the ICE Gaming Technopolis you will have
access to over 500 of the very best in the world!
This year sees an updated ICE Totally Gaming App
which is even more feature rich can you provide
prospective attendees details on how to download
so that have all vital information at their finger tips?
The ICE App is one of the most popular information
tools used by exhibitors, visitors and ICE Conference
delegates alike.
It enables attendees to access the full event schedule,
browse the latest product launches, receive information
on all of the speakers taking part in the ICE Conference
and Seminar programme, as well as develop a personal
event planner as a reminder of appointments and
business meetings. It also features a detailed interactive
floor-plan to help navigate the Gaming Technopolis
and keep fully up-to-date with the latest developments
through a link to the #ICE2016 social media tag. This
essential information tool can be download by visiting
the Apple App or Google Play stores - search for
TotallyGaming, or visit ddut.ch/Ice
Can you provide a fly by of the ICE Conference
program?
ICE visitors value the opportunity to learn about the key
issues impacting gaming via ICE Conferences and then
be able to meet with the industry in action on the show
floor. We think the Conference and Seminar programme
constitutes the biggest in world gaming with over
70 hours of learning opportunities, delivered by 200
thought leaders drawn from both within and outside the
international gaming community.
The ICE Conference subject matter has been
curated to help prepare international business for the
technological, regulatory and social challenges and
opportunities which lie ahead and the eight strong
programme for 2016 opens with the International
Casino Conference (ICC) on Monday 1st February.
The ICC is followed by Modernising Lotteries:
Retail & Digital; Data Insight & Business Intelligence
and a programme dedicated to Cross-Platform &
Multi-Channel Gaming (all Tuesday 2nd February).
Wednesday 3rd February, the final full day of
ICE Conferences, will feature Game Design &
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companies with massive ideas, courtesy of Pitch ICE.
Innovators in fields as diverse as fantasy sports,
responsible gaming and statistical modelling are among
the finalists for this year’s Pitch ICE and we hope the
expanded format will help even more companies at the
most important stage in their businesses development.
The Pitch ICE presentations will take place on Tuesday,
February 2nd and Wednesday, February 3rd at stand
N7 460 or the North East corner of ExCeL. There’s
more information available at www.icetotallygaming.
com/pitch-ice.
The Totally Gaming Academy is a range of training
courses inspired by industry personality Lucien
Wijsman and developed in order to enhance bottomline revenues for both gaming operators and suppliers.
Development; World Regulatory Briefing (organised
in partnership with IAGA); Betmarkets (organised in
partnership with SBCNews) and Cybercrime, Security
& Regulatory Compliance (organised in partnership
with GAMSHIELD). The threat of Cybercrime and the
importance of combatting it, is reflected in the decision
to include an add-on workshop led by the specialist
Organised Crime Command based at New Scotland
Yard. The workshop will run from 10 – 12.00 on
Thursday 4th February.
For more information on ICE and to register for free
tickets, visit www.icetotallygaming.com
Are there any other new developments with the
show this year?
ICE has fantastic momentum and the number of new
events, developments and show features are too
numerous to detail – so I’m going to restrict myself to
three.
The Bingo Association will be using an enhanced
presence at ICE to provide a bingo breakout space
and networking zone for its members to facilitate
engagement with all bingo stakeholders on some of
the key issues facing the sector in 2016, not least the
introduction of the self exclusion scheme, an RGT
industry survey and the introduction of the £1 coin and
polymer notes. The Bingo Breakout Space is for use
by the Association and members and is situated in the
South Hall (S7-340)of the ExCeL Centre.
ICE plays an important role in not only providing a
showcase for many of the biggest names in gaming
but also in providing a platform for smaller start-up
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Delivered by experts in their respective fields, the
four courses comprise: The Slot Academy, a landbased and online casino management training
program (presented by Lucien Wijsman); The Online
Masterclass, an interactive course for online operators
and suppliers (Igor Samardziski); Sport Betting
Academy – a course which provides best practice
implementation in order to drastically improve revenue
margins (Jonathan Smith) and Casino Marketing – a
practical course equipping delegates with the tools to
build and implement a 12-month marketing plan (Arjan
Korstjens).
These courses are topical, relevant and designed to
tackle the key industry challenges of the day.
Can you provide information for those who wish to
register for the event?
Simply register at www.icetotallygaming.com – it
couldn’t be easier!
What is your main wish for the 2016 ICE Totally
Gaming?
My expectations for 2016 should be seen against
the backdrop of 2015. ICE 2015 was a significant
success for the industry with a record attendance,
independently audited at 25,497 and a hugely positive
Net Promoter Score.
Clearly we want to be able to consolidate this very
healthy position and if possible, to improve upon it.
My expectations, like those of the thousands of ICE
visitors coming to London, are extremely high.
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