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FOREWORD

EDITOR’S Foreword

F

rom April 6th 2016 all licensed bingo operators
are required under the Licensing Conditions
and Code of Practice (LCCP) to offer multioperator self-exclusion. After a long and
often winding road the bingo industry self-exclusion
scheme went live on 1st March 2016. For a large
number of retail bingo clubs with existing membership
schemes the solution was, at least in theory, relatively
straightforward. This enabled the retail bingo clubs
to commit to a national scheme; self – exclude in
Newcastle and you have self-excluded in Torquay.
The non–membership licensed operators of bingo
extra (high street) premises and Holiday Parks faced
more of a challenge and have adopted a self-exclusion
scheme based on locality and images of self-excluded
customers. Self-exclusions from membership and nonmembership premises are held on a shared database.
For both types of premises, the taking of an image of
each self-excluded customer is a mandatory part of
the process. Bluntly put; no image provided, no selfexclusion registered.
Although in its early days, the scheme is already
providing interesting information on where and why
customers have chosen to request self-exclusion. By
recognising unique customers across the bingo sector,
the scheme is able to recognise duplicates, therefore
greatly improving the accuracy of the numbers involved.
Details of all gambling industry self-exclusion schemes
can be found on the ‘opt in to self-exclusion’ website;
an IGRG hosted sign post to those customers wishing
to self-exclude across more than one sector.

Miles Baron, Chief Executive,
The Bingo Association

operators appears to be reducing, a consequence, no
doubt, of increasing regulation causing some operators
on the margins to consider whether holding a bingo
licence is worth the effort.

So I am grateful not just to the members of the BA
Standing Compliance Committee who oversaw this
great example of bingo industry co-operation, but also
to suppliers ISD and SmartEXCLUSION who have
helped the BA to create a viable membership and
non-membership based solution for all licensed bingo
operators.

The first quarter of 2016 has seen a solid start for the
industry and operators are cautiously optimistic. With
only one club closed to date, the successful launch
of Gala’s new club in Southampton and large scale
refurbishments planned in Rhyl and Stirling, there is
much to look forward to. The next key event for the
Industry will be the June release of the IpsosMORI
research into problem gambling behaviours in Bingo,
the preliminary results of which were announced at the
Association’s AGM in April. Whilst no major surprises
are anticipated, there will still be learning and actions
on how things can be done better to help protect our
vulnerable customers, as and when the formal research
is made public.

The Bingo Association is growing quickly. This is
no doubt aided by the need for all licensees to be
compliant with multi-operator self-exclusion measures
by April 6th. Nevertheless it is great to see that all but
one retail bingo club in the country is a member of the
Association, whilst non retail membership is growing
fast. In contrast, the number of licenced bingo

Much has been talked about proportionate regulation,
and therefore the need to provide government and
regulator with hard evidence is increasingly required.
The IpsosMORI research and the bingo industry selfexclusion scheme are two initiatives that should help
to satisfy that need although there will always be more
to do.

www.bingolifemagazine.com
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NEWS: ROUND UP

And the Winner is…….
The National Bingo Game

T

he National Bingo Game was voted a Winner at
this year’s DBA Design Effectiveness Awards,
held in London’s Docklands in February.

Established in 1989, the DBA Design Effectiveness
Awards position design as a business asset, and
demonstrate the power of design to positively impact on
business, public services, and people’s lives.
The Awards show how powerful the very best
partnerships between business and creative agencies
can be, and jointly recognise and reward both parties
involved. The Winners prove that no matter your industry
sector, or whether an established global organisation, a
public service, a charity or micro-business, design can
significantly and positively impact on success.
The National Bingo Game, working in partnership with
creative design agency The Workroom, successfully
secured a Bronze Award in the Travel and Leisure
Category. Other Award winners on the night included
the Great Britain campaign, Johnnie Walker Whisky and
Lindt Chocolatier.
For more information on the DBA visit
www.effectivedesign.org.uk; to see the National
Bingo Game creative in action see below or visit
www.nationalbingo.co.uk or find them on
Facebook and Twitter.

Miles Baron with Brigid McMullen of The Workroom
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NEWS: ROUND UP

Minister presents Praesepe’s 100th
customised powered wheelchair at
House Of Commons ceremony
wheelchair by Nick Harding, CEO of Praesepe Group
and Minister for Disabled People, Justin Tomlinson MP.
Speaking after the presentation, Nick Harding said: “It is
fantastic to be able to mark this milestone achievement
at the House of Commons with the support of the
Minister. What is really significant about Praesepe’s
relationship with CHIPS, is that all 1700 people in the
company have played a full part in helping to raise the
money that makes such a profound difference to so
many.

“Cashino and Beacon Bingo
have been nothing short of
amazing raising over £500,000,
to fund 100 powered wheelchairs
for children up and down the
country.”
Faye with Nick Harding, Linda Lindsay and Minister
for Disabled People, Justin Tomlinson MP

M

inister for Disabled People, Justin Tomlinson
MP, joined representatives from Praesepe
at a special House of Commons ceremony,
to present its 100th customised powered
wheelchair to eight year old Faye Baggaley from Derby.   
Thanks to the joint fundraising efforts of customers and
staff at Praesepe’s Cashino AGC’s and Beacon Bingo
Clubs, the company has raised in excess of £500,000
for CHIPS, the charity set up on behalf of the gaming
industry, which provides specialised wheelchairs
for children and young people with severe mobility
problems.
Faye, who suffers from a severe form of cerebral
palsy and is unable to walk unaided or use a manual
wheelchair, travelled to London from Chaddesden in
Derby with her parents, to receive the new, customised
powered wheelchair. She was presented with her new
6

“Each year the teams at Cashino and Beacon
undertake wave after wave of inspirational, money
raising ideas involving colleagues, customers, friends
and family. I should also add that we continue to receive
tremendous support from our friends and suppliers in
the industry for which we are extremely grateful. Since
we embarked on our relationship with CHIPS in 2006,
this wonderful charity, which doesn’t take a single
penny in expenses, has become part of our company
DNA and long may that continue.”
Co-founder of CHIPS, Linda Lindsay, said: “Cashino
and Beacon Bingo have been nothing short of
amazing raising over £500,000, to fund 100
powered wheelchairs for children up and down the
country. Thanks to the generosity of the gaming
industry, in all of its guises, CHIPS has received over
£1,500,000 to date, delivering some 400 wheelchairs
to children throughout the UK. It is a remarkable
achievement which has literally transformed the lives of
so many children and their families and one which the
gaming industry should be enormously proud of.”
issue 022
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Responsible Gambling Trust Director of
Fundraising, Alan Armstrong, to retire.
Alan Armstrong has announced his retirement as
Director of Fundraising at the Responsible Gambling
Trust.
In his time in the role, RGT has raised over £20 million
to fund its work to reduce gambling related harm
through research, education and treatment.
Alan is looking forward to devoting more time to family
and his various leisure pursuits.
RGT is now conducting an open recruitment process
for a new Director of Fundraising and details of how to
apply are available on the RGT website.

Marc Etches, RGT’s Chief
Executive, said: “I have thoroughly
enjoyed working alongside one
of life’s true gentlemen who has
treated all our donors, big and
small, with the utmost respect
and gratitude. If RGT has a good
reputation across the British
gambling industry, which I believe
it does, this is very substantially
down to the kind and thoughtful
treatment that Alan has afforded
every single enquiry and
subsequent donation.”

RGSB Publishes National Responsible
Gambling Strategy
The Responsible Gambling Strategy Board (RGSB)
has published a document which sets out the strategy
which it recommends for the next three years (2016-17
and 2018-19) to encourage responsibility in gambling,
to reduce or mitigate gambling-related harm, and to
increase protection of the vulnerable.
The role of the RGSB is to provide independent advice
to the Gambling Commission and through them to
the Government, on a national responsible gambling
strategy. The new publication builds on the previous
three year strategy.
Sir Christopher Kelly, RGSB chairman, said: “The
overarching aim is to minimise gambling-related harm.
The strategy sets out a vision of what a desirable
outcome would look like although we recognise that
achieving the vision will be a significant challenge,
requiring expertise, resources and commitment from a
diverse range of stakeholders.”
The new strategy identifies 12 areas for action including
an improvement in understanding and measuring harm,
increased understanding of the effects of product
characteristics and environment, and improvement in
the methods of identifying harmful play.

www.bingolifemagazine.com

Sir Christopher continued: “The publication of the
strategy is a call to action for all of the organisations
with a responsibility to work to minimise gambling
related harm.
“The Industry Group for Responsible Gambling (IGRG),
of which The Bingo Association is a member, supports
this strategy and will work with all stakeholders to
support its implementation.”
Commenting on the publication, IGRG Chairman
John Hagan said: “A huge amount of work has gone
into developing this strategy and it is something that
we very much welcome. Within the IGRG, which
represents the major trade associations for each of the
gambling sectors, we are committed to working with
the RGSB and other stakeholders in order to implement
this strategy in a way that will bring real benefits to
consumers of gambling products.
“As an industry we are determined to minimise
gambling related harm and from an IGRG perspective
we will ensure that all current and future projects will fit
within the remit of the new Strategy.”
Further information and copies of the Strategy
document can be found at: http://www.rgsb.org.uk

7

A big winner you wonʼt mind.
Gaming specific, web based,
staﬀ scheduling software.

That saves our customers an
average of 7% of their staﬀ costs.

7%

And will increase your gross win,
through smarter operations.

No risks, no upfront costs, try before
you buy with a 30 day contract.

w w w.t h e s h o p wor k s.com
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The Rank Group Plc appoints new chief
operating officer, digital bingo brands
The Rank Group, one of the UK’s leading entertainment
based gaming companies, has appointed Leon
Thomas to the new position of Chief Operating Officer,
Digital Bingo Brands. He will be responsible for driving
profit growth through the company’s digital bingo
brands, including Mecca and Enracha, and will play
a leading role in delivering the overall strategy for the
Rank Group to become the UK’s leading multi-channel
gambling operator.
Leon has a wealth of international experience in the
gaming industry, holding senior positions including
Managing Director of Tombola (in addition to the
UK, Leon took the brand to Italy and Spain where
it became the largest online bingo site), Director of
Regulatory Compliance and Head of Risk Operations
for Bwin Party, and Vice President and General
Manager of Online Gaming for Caesars Interactive
Entertainment. He joins Rank from NYX Gaming
Group where he was the Managing Director for their
US Operations, working with the executive team in
devising strategy for local partnerships and corporate
development.
Commenting on the appointment, Henry Birch, CEO
for The Rank Group Plc, said, “I am delighted that

Leon will be joining the
team. Rank is already one
of the industry leaders
in digital bingo, and with
Leon’s wealth of experience,
I am confident that he will
help us to take our digital
based bingo, in the UK and
internationally, to the next
level, giving our customers a
seamless multi-channel experience.”
Leon joined Rank in February 2016, reporting to Martin
Pugh, Managing Director of Mecca Bingo. He will
work closely with Colin Cole-Johnson, Group Director
of Digital and Cross-Channel Services, Mark Jones,
MD of Grosvenor Casinos and Albert Zorrilla, GM
of Enracha, to ensure the company maximises the
potential of its multi-channel offering.
Commenting on his new role, Leon, said, “I am
delighted to be joining the Rank Group at what I
see as a very exciting time in its evolution. Rank has
fantastic assets and brands and has the potential to
substantially grow its digital bingo business both in the
UK and internationally.”

Mexico under the spotlight at Juegos Miami as experts
analyse the potential for a gaming explosion
Rodrigo Galvan managing director at JSJ Gaming, will
discuss Mexico’s gaming industry when he leads a
regional roundtable at the inaugural Juegos Miami (The
Biltmore, Coral Gables, May 31 to June 3). Among the
talking points will be the potential of a market, which
has a population of close to 120 million and includes
60 million internet users, 12 million fixed-broadband
subscriptions and 11 million mobile contracts - placing
it among the world’s top 10 most connected countries.
Mexico could be set for a gaming explosion in the next
few years thanks to potential changes to archaic laws
and the country’s impressive broadband penetration.
A number of regulatory hurdles have been cleared,
including the Supreme Court ruling in January which
declared that video lottery terminals and Class II and
www.bingolifemagazine.com

Class III machines are allowed in the country under the
Federal Law of Gaming. Online gaming could also soon
be declared legal for the first time should a replacement
for the Federal law, which dates back to 1947, be
passed by Mexico’s Senate after being approved by
the Chamber of Deputies in December 2014.
Rodrigo Galvan is one of 30 eminent thought leaders
who will be part of the Conference programme at
Juegos Miami.
Attendance at Juegos Miami is limited to senior
decision makers (owner, director, C-Level exec)
from operating companies, government and
regulators from the Latin America and Caribbean
region.
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NEWS: GALA BINGO

Full House: Gala Bingo
Antelope Park, Southampton
opens its doors

L to R - Mycroft, bingo caller, Royston Smith, Local MP, Matt Le Tissier,
Royston Smith MP, Ian Pritchard, General Manager

O

n Sunday 31st January 2016, Gala Bingo
opened the doors of its flagship venue to
the general public for the very first time. A
brand new club, with a new interior design,
bingo players old and new came to enjoy the latest
bingo club. Local celebrity and renowned Southampton
footballer, Matt Le Tissier, came to do the honours, to
the delight of a full house.

10

Gala Bingo Antelope Park has transformed the
traditional bingo game and introduced a venue with an
innovative design and layout. Providing members with
‘two ways to play’ the same bingo game, the brand
new venue is fully equipped with a ‘Bingo pub’ area,
where those that enjoy a less silent game of bingo can
enjoy the game in a separate 500 seat Bingo Club
with sound proof glass protecting the more traditional

issue 022
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Ian Pritchard, General Manager and Matt Le Tissier

“This is the first new build
Gala Bingo club to launch in
nine years and we’ve already
witnessed a huge interest from
newly registered customers. As the
game of bingo ventures into a new
realm, long gone are the days of
one bingo hall with the traditional
calling, Gala Bingo Antelope
Park leads by example as a
modern day bingo venue. We were
delighted to have local celebrity
and renowned footballer, Matt Le
Tissier, on board to celebrate the
opening of the club and show his
support for the new venue.”

player. Additional features include a vibrant arcade full
of the latest slot machines, pub style food and a relaxed
and comfy outdoor bingo garden providing a pleasant
environment for smokers or for those who want to play
bingo, in comfort, outside.
On the launch night, guests were greeted by Matt Le
Tissier, who was joined by local MP, Royston Smith.
Bingo fans also enjoyed an evening of in-house
entertainment with street artists and cabaret acts.
Bingo sessions ran until late with over £4,000 of prize
money up for grabs. To top it all off, one lucky member
won a brand new Peugeot car on the night.
Ian Pritchard, general manager of the new club
commented: “This is the first new build Gala Bingo club
to launch in nine years and we’ve already witnessed
a huge interest from newly registered customers. As
the game of bingo ventures into a new realm, long
gone are the days of one bingo hall with the traditional
calling, Gala Bingo Antelope Park leads by example as
a modern day bingo venue. We were delighted to have
local celebrity and renowned footballer, Matt Le Tissier,
on board to celebrate the opening of the club and show
his support for the new venue.”
Gala Bingo is now owned by Caledonia Investments
plc following completion of the sale by GalaCoral in
January this year. Caledonia Investments is a selfmanaged investment trust company with net assets of
approximately £1.6bn. The launch of the new club in
Southampton marks the beginning of what is hoped
will be a number of new and refurbishment projects for
Gala Bingo.

www.bingolifemagazine.com
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NEWS: MAJESTIC BINGO

Club acquisition marks Sweet
16 for Majestic Bingo
GB’s third largest retail bingo operator has announced the
acquisition of Nuneaton bingo club, Grand Bingo

T

he acquisition will bring the Majestic club total
to 16, following the purchase of seven former
Seldis Cooper clubs and eight Apollo clubs
from Top Ten Bingo in 2014.

Grand Bingo has been owned and run for the past 45
years by Tim Deeming who is now handing over the
reins to Majestic Bingo and opting to retire. Tim and
his father, a former miner, took ownership in 1974 after
approaching owners Miles Jervis Cinemas in 1974
about their interest in buying the club. In 1976 they built
a basement bar which still acts as a stand-alone bar
used by club members They ran the club as a father
and son business until 1985, when Tim became the
sole proprietor.

“Grand Bingo, like many of our
bingo clubs has been serving
the community for years.
It’s a privilege to have the
opportunity to add this bingo
club to our estate.”
Tim said: “I’ve enjoyed my 45 years and have no
regrets. I think it’s the friendliest club in the country
and that’s down to the staff and customers. I feel
comfortable handing over the reins to a company that
has the same ethos as me; to have Majestic Bingo at
the helm bodes well for the future.”
Majestic Managing Director Mark Jepp, said: “This is
a very exciting time for the company. On the back of a
successful year of trading we are continuing to invest
in and grow the business. We felt the Nuneaton based
club fitted well with our existing portfolio which we have
worked hard to stabilise, standardise and modernise
over the past two years, with strong results.
“Grand Bingo, like many of our bingo clubs has been
serving the community for years. It’s a privilege to have
the opportunity to add this bingo club to our estate.
12

Tim leaves behind a great legacy that we are keen to
continue.
“We plan to introduce new games and products along
the way, incorporating the Majestic touch but for now
it’s very much business as usual.”
2016 is set to be a busy year for
Majestic as they invest in their
estate; their listed club in Rhyl is
currently undergoing an exciting
refurbishment, which we will be
reporting on soon.
www.majesticbingo.com
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NEWS: LIVING WAGE

The Living Wage
Bingo Life chats to Ian Hogg
at specialist staff scheduling
company ShopWorks

T

he UK government introduced the new living
wage of £7.20 per hour on April 1st 2016, the first
increased pay checks have been paid out and
bingo operators are starting to assess the impact.
Bingo Life spoke to Ian Hogg at specialist staff scheduling
company www.theshopworks.com, which supplies Bingo
operators, Casinos, Bookmakers and AGCs with systems
designed to reduce their staff bills to find out how it is
affecting the industry.
There is some confusion about terminology between
minimum wage and living wage, can you clear this up
for us?
The minimum wage applies to workers under 25 – an
apprentice gets £3.30, someone under 18 gets £3.85, a
worker between 18 and 20 gets £5.30, whilst someone
between 21 and 24 gets £6.70. The living wage is the
government’s re-brand of the minimum wage for people
over 25 and is currently £7.20 but will be increasing to
£9.00 per hour by 2020. The living wage is essentially a
different age threshold band of the minimum wage, which
will end up 38% higher than the 2015 minimum wage.
So what are bingo operators saying about it?
We provide systems for a number of operators but have
been very busy with new customers since the living
wage was announced because operators are finding this
difficult to absorb. This comes on top of compulsory “auto
enrolment” for pensions and the apprentice levy and also
attracts employers’ National Insurance, so operators are
looking at ways to manage their staff costs and mitigate the
increase.
So how are Bingo Operators mitigating the increase?
Two ways really – the first is cutting back on perks. This
is happening across the retail and leisure industries – in
fact the number of employers trimming back benefits has
prompted the chancellor, George Osborne, to say that
those cutting paid breaks, Sunday pay, free food and
overtime were “acting against the spirit of the law.”
The second is putting in systems to more tightly manage
staff costs. These systems use biometrics to ensure there
are no “ghost hours” but also monitor spend against budget
www.bingolifemagazine.com

to ensure there is no overspend. These systems are helping
operators reduce the number of hours they pay for. The
Office for Budget Responsibility forecast, that “the living
wage will give a pay rise to 1.3m workers this year, but it is
expected to reduce hours worked by four million a week”
We have evidence that a bingo operator who changes
from managing staff via spreadsheets to a full blown staff
scheduling system like ours including biometrics saved 12%
of their staff costs – all by paying for fewer hours, which
goes a long way to mitigating the living wage. All our bingo
operators have biometrics now and a lot of our bookmaker
and AGC customers are adding it to their system to remove
ghost hours and only pay for hours worked.
Can you give us any specific examples of actions that
bingo operators are taking to reduce their costs?
It wouldn’t be fair to name companies but recently a bingo
operator introduced a new staff contract for all new joiners
based on the minimum wage age thresholds. We changed
our system so that on the employees 18th, 21st and 25th
birthdays they receive an automatic pay rise at midnight
on the day of their birthday. This new contract type works
alongside the operators’ existing contract types and will
help them manage their cost base as they replace leavers
with staff on the new terms.
Thank you Ian it sounds like you are in for a busy few
months.
13
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Noreen Kinsey, Future Thinking

John Kennedy, IpsosMORI

The Bingo Association:

Annual General Meeting 2016
Bingo Life attended this year’s Bingo Association AGM - always
a lively event - and reports on some of the highlights

T

he Bingo Association’s AGM at the
Hippodrome Casino was, as always, a social
and networking affair as well as a business
one. Over 80 attendees: operators, suppliers
and regulator enjoyed a relaxed Hippodrome lunch
before hearing from CEO Miles Baron that social
responsibility continues to dominate the gambling
landscape through the LCCP and the new RGSB threeyear strategy on responsible gambling. The recentlylaunched bingo industry self – exclusion scheme, was
highlighted with examples given of how the scheme
is already taking effect. Miles also noted the durability,
success and importance of its commercial operations,
14

such as the National Bingo Game now entering its 30th
year.
Ipsos MORI presented initial findings on their research
into problem gambling behaviours in Bingo. The details
remain provisional and not in the public domain until the
final results are released in June. The BA membership
were treated to an insight from Andy Goram,
Commercial Director of Gala Bingo, into the successful
launch of their innovative club in Southampton,
followed by an address from Sarah Harrison CEO of the
Gambling Commission in which she acknowledged the
progress that the bingo industry has made on
issue 022
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Heather Wardle, IpsosMORI

Miles Baron

Katherine Peacock, ComRes

social responsibility and putting the consumer first,
but reminded members that the industry would be
judged on the outcomes of these efforts.
The day wrapped up with the return of Katherine
Peacock of ComRes to give an update on Brexit
and how the polls were shaping up with regard to
the referendum. This made for an informative but
relaxed end of the day, with BA Chairman Martin Pugh
www.bingolifemagazine.com

capturing the mood with a thoughtful summary of how
the bingo industry, through increased collaboration, is
taking its responsibilities seriously whilst slowly turning
around its future prospects.
As is always the case, the day was digested fully, and
at leisure, in the bar as industry colleagues reflected on
the day’s events.

15
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Bingo Warriors Wage War
in support of Variety
The Bingo Association’s very own warriors: Andrea Wray, Jo Munt,
Sharon Salmon and Auryn Wray waged war against other competitors
in Regiment Fitness’ Warrior Adrenaline Race on 23rd April

Andrea Wray, Jo Munt, Auryn Wray and Sharon Salmon

T

he intrepid team, who had been training for
the 5K challenge for a month, risked personal
injury and wet muddy fields to raise over
£1,000 for the Association’s charity Variety. A
special thank you to Auryn Wray who stepped in after a
team member suffered injury. Unquestionably, the Bingo
Warriors were the standout team of the day.

16

Led by Andrea Wray, who persuaded others to join the
team, all made it over the finish line with no injuries.
Supporters on the day captured the team’s progress
and humiliation, with a video available on the National
Bingo Game’s Facebook page. Please note that Jo
Munt was so exhausted that by the end of the race she
appears to have physically shrunk!
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Over £1,000
was raised for
the Association’s
charity Variety
GO BINGO WARRIORS!
To find out more about Warrior
Adrenaline Races visit
www.regimentfitness.co.uk

www.bingolifemagazine.com
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For the Love
of bingo...

18
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M

embership Services Manager, Andrea Wray,
has been a familiar face and name at the
National Bingo Game for more than thirteen
years, since initially joining in a part-time
role in 2002. Some may notice a passing resemblance
to the National Bingo Game’s very first Office Manager,
Beryl Boreham, who joined the company when it started
in 1986. The resemblance is more than passing, as
Beryl is Andrea’s mum and responsible for getting
Andrea into bingo. What started as office experience,
unexpected grew into a career that Andrea loves.
Born and bred in Dunstable, Andrea has always been
determined (well, according to her mum). Eager to
get on with life Andrea left school at 18 and spent the
next 16 years in the Hospitality Industry, focusing on
management in restaurants and hotels. The experience
proved invaluable and helped Andrea in her roles at the
National Bingo Game.
“During this time I also decided to start a family and had
my son and daughter. Once they were attending school
and nursery I found I had some spare time and decided
to go to University to study Business Management
at age 32. I worked part-time, took on a full time Uni
course and looked after the family - it kept me busy!!”
A fact that will not surprise those who know Andrea well:
a born organiser and do-er.
To support her studies Andrea decided to seek direct
experience of office work and set about looking for a
part-time office post, that would fit around Uni and family
commitments. In 2002 the National Bingo Game were
looking for part-time office support staff: processing
game claims was not quite as computerised as it is
today. Following formal application and interviews
Andrea was successfully appointed as part-time Office
Assistant, working with her mum Beryl and head of the
Security Team, Anthony Lucas.
Following completion of her Degree Andrea went to
work briefly for Whitbread, but was drawn back to the
world of bingo. In 2004, as Beryl was getting ready
to retire, the National Bingo Game needed a new
Office Manager. Andrea was asked if she would be
interested in returning on a full-time basis. There was
no hesitation: an industry she was getting to know and
liked, in Dunstable.
In 2004 Andrea was welcomed back to the National
Bingo Game, as the then Office Manager, “It was great
to come back to a team of people I knew and liked, and
particularly in a sector that was so great: bingo’s never
dull.”
www.bingolifemagazine.com

“Bingo is an interesting sector,
great people and always
changing. It is not an area I
think I had ever thought I would
work in, but thinking about my
interests in the hospitality sector
at the very start of my career, it
is not a big leap to leisure.”
The rest as they say, is not quite ‘history’, as in the
intervening years there have been a number of roles,
but all with bingo and the National Bingo Game: in
2007 Andrea became a field based Compliance Officer,
for the Southern Region, in 2008 it was a return to
an office based role as Compliance Officer and most
recently in 2012 the role of Member Services Manager,
accommodating some office and some time out visiting
clubs.
“Bingo is an interesting sector, great people and always
changing. It is not an area I think I had ever thought I
would work in, but thinking about my interests in the
hospitality sector at the very start of my career, it is not a
big leap to leisure.”
“I think that the evolving nature of my roles at the
NBGA has been one of the things that has kept me
19
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NBG Cruise 2014 Hosts L-R – Andrea, Angela,
Sam, Natasha, Vanessa, Helen

“Well, I have no real hobbies as
such: my partner and my family
(and my mini dogs) mean
everything to me and I work
tirelessly to ensure that they see
me enough and that I can annoy
them at least once, daily. That
said, I wouldn’t be without any
of them.”
with the company. My present role is very diverse,
working across National Bingo Game, The Bingo
Association and Meeron, and it covers National Game
and Meeron compliance, training, advising, data
collection, information sharing, acquiring new business
and ensuring that current operators are aware of the
changes ahead for the National Game and Meeron:
one week I may be in Cornwall and then the following in
Scotland, or the East Coast,
“Travelling is certainly a part of the job and for me,
combined with meeting people at all the different
operators, one of the best bits. I think being in clubs
allows me to be more involved in the business and gives
me a better understanding of each of the operators and
how we can work with them. I was lucky enough to be
on the first NBG VIP Cruise in 2014, which was amazing
20

and a great opportunity to meet so many great players.
I will also be one of the hosts for the VIP London Calling
weekend and following my cruise host experience I am
really looking forward to meeting all the winners. It is
great to see players’ reactions to these VIP experiences,
a genuine privilege to be part of something that they
may never have had without the National Bingo Game.”
Andrea is clearly a fan of bingo and bingo players, but
work cannot be the only thing in her life: as such a ‘doer’ of things we wanted to know a little more about the
things that are important to her outside of work:
“Well, I have no real hobbies as such: my partner and
my family (and my mini dogs) mean everything to me
and I work tirelessly to ensure that they see me enough
and that I can annoy them at least once, daily. That
said, I wouldn’t be without any of them.”
“As you may know I did the Warrior Adrenaline Race
– which believe me was a struggle: I am the unfittest I
have been for many years. I have volunteered for Help
for Heroes for over 4 years now and have a fab time
collecting in all different places from big supermarkets
and Waddesdon Manor to Silverstone and Christmas
Fayres, not to mention a whole weekend at the
Dunstable Truck Convoy, which is approaching in June.”
If you would like to contact Andrea regarding The
National Bingo Game, or Meeron games or you have
a question about the age verification or you wish
to join The Bingo Association, you can a telephone
01582 860900, or email: andrea@nationalbingo.co.uk
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Bingo Loves
Variety

he Bingo Association, its members and their
staff and customers are now in their second
year of fundraising for Variety, the Children’s
Charity. As you know, in October last year,
the Association presented Variety with a cheque for
£250,000: this year they are hoping to smash that
record amount.
In 2015, Hearts of Gold sales in clubs raised over
£20,000 and Variety would love to see that figure
increase this year. Boxes and hearts will be sent to all
Association member clubs and Hearts of Gold will be
on sale throughout the year.
The main fundraising activity for 2016 will start on
the week commencing 29th August throughout
the industry. Clubs working with game delivery and
management company Meeron will run five special £1
linked MCB games on the weekend of 2nd, 3rd and 4th
September. Afternoon games will be played on the 2nd
and 3rd September at 1.00pm and evening games at
7.00 pm on each day. Gala Bingo will also have a focus
over this period with free prize draws and other planned
activities during the week. While key activities will start
from 29th August many clubs participate in additional
activities throughout the year: in 2015 this included:
• Wing walking
• Football tournaments
• Golf Day
• Carnivals in clubs
• Fancy dress
• Bake and cake sale
• Car washes
• Assault Course participation
• Great North Run
If you are a member of The Bingo Association and
would like further help with your fundraising activities
this year, you can contact Yolanda Lynes at Variety
directly: Yolanda.Lynes@variety.org.uk You can also
keep up to date with all Vareity activities by following
them on Facebook, Instagram and Twitter @VarietyGB.
www.bingolifemagazine.com
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Variety News
Bingo Superheroes
Bingo staff and customers improve the lives of thousands of
disadvantaged children across GB with charity fundraising
Smashing their 2015 fundraising target of
£250,000, all in support of Variety, the
Children’s Charity, The Bingo Association
and its member clubs have so far funded
wheelchairs, coaches, specialist items of
equipment, sensory rooms, Easter Eggs and
special Variety Great Days Out for Britain’s
sick, disabled and disadvantaged children.
Fundraising activity involved charity bingo
games, fetes, sponsored wing walking, log
flumes, marathons, bake sales, tea parties
and charity collections across over 400 GB
Bingo venues.

Celebrating 50 years of Variety Great Days Out
The funding from The Bingo Association and its
member bingo clubs, staff and customers has hugely
supported Variety’s 50th year of Variety Great Days Out.
This funding has provided fun educational days out for
thousands of children, offering respite opportunities for

those who often live challenging lives due to disability
or disadvantage. Educational trips include The Tower
of London, Teddy Bears picnics and trips to the historic
Hampton Court Palace.

Sunshine Coaches Individual Grants

Easter Eggs

Sponsoring Variety Sunshine
Coaches for schools across the
UK has enabled engagement in
community activities, sports days
out and educational
trips, for children
of multiple
generations.

Chocolate eggs have been donated
to children accross the UK thanks to
generous fundraisers
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Thanks to bingo staff and
customers, Variety has provided
disabled children with specialist
wheelchairs, offering them lifechanging independence, special
grants such as sensory toys,
breathing monitors, hoists and vital
equipment to help improve lives.
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Highfurlong’s Sensory Room
The funding from The Bingo Association and its
member bingo clubs, staff and customers has helped
Variety to provide Highfurlong Special School with a
new Sensory Room, offering a space for relaxation, to
promote wellbeing and to develop autistic pupils’ ability
to focus their senses, particularly those with complex
needs.
Highfurlong caters for children aged two to 19, with a
range of complex physical and learning disabilities.

New Wheels for Andrew!

Easter Egg Drop

Andrew is a 14 year old from Glasgow with Spinal
Muscular Atrophy type 2, Osteopenia and Bone
Pain. He always gives his best but needs
help with everyday tasks. This wheelchair
will help to increase Andrew’s
self-esteem and independence.
Andrew likes going to a BMX
bike park to watch his friends and
brother do BMX stunts. Andrew
is proud of getting over his
operation for spinal fusion and
is hugely grateful for his new set
of wheels. Thank you!

Over 1000 deprived
children across the
UK have received
Easter Eggs thanks to
donations from The
Bingo Association,
member clubs, staff
and customers.
Variety is helping children and young people with special
needs and disabilities get the most out of their childhood,
and reach their unique potential. With the help of The Bingo
Association’s members and their customers Variety can do
more of what it does best.

A New Hoist for Zidhan
Zidhan can no longer stand or walk and has to
be transferred by hoist. He won first place in a
wheelchair basketball competition and loves sport.

Thank You for Your
Continued Support
Thanks to Bingo staff and customers, Variety has
provided disabled children with specialist wheelchairs,
offering them life-changing independence, special
grants such as sensory toys, breathing monitors, hoists
and vital equipment to help improve lives.

www.bingolifemagazine.com
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Making a difference
Following The Bingo Association’s AGM, Bingo Life caught up with
Chairman Martin Pugh, also MD of Mecca Bingo. We asked him to
share a little about his move into bingo and thoughts on the way ahead

A

s MD of Mecca Bingo and Chairman of
the Bingo Association, I am passionate
about ensuring we continue to broaden the
appeal of bingo to a wider section of the GB
population, firmly positioning bingo clubs at the heart of
the local communities in which they operate.
I have held senior roles in consumer-led businesses
across a variety of sectors. I was Chief Marketing
Officer of Safeway and Pizza Hut and Managing
Director of both Camelot and Virgin Active, so I am well
aware of the challenges of running multi-site operations
in tough retail and leisure markets. I was delighted to
be invited to join Mecca and to be given the opportunity
to apply that experience in helping re-imagine bingo for
the 21st century.
Many people asked why I wanted to join the bingo
industry, an industry which has experienced a long
period of decline – an industry that perhaps hasn’t
kept pace and innovated sufficiently in a leisure
and entertainment landscape that has changed
immeasurably and is now changing faster than ever.
But what those people haven’t experienced is the
immense passion shown by employees and customers
that live and breathe bingo day in and day out.
The challenge now is to capitalise on that passion and
make bingo more relevant and appealing to a new
audience. We need to take calculated risks in seeking
to attract new customers and reposition the bingo
experience without alienating so-called ‘traditional’
customers. To do this we need to look beyond our own
industry and take inspiration from outside the sector in
effecting positive change. The reduction in bingo duty in
2014 has given us a window of opportunity to not only
invest in our clubs and our people but to experiment
and innovate.
The Bingo Association has a key role to play in helping
us meet that challenge and I believe has three main
priorities:
•	To be the voice of the industry in proactively
furthering our cause on common issues. The BA has
24
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a first-class track record in having done this and the
BA really punches above its weight, as evidenced
by the prize-winning Boost Bingo campaign. In
particular, regulatory stability will be critical for the
period ahead, ensuring that operators are not
knocked off course by the unintended consequences
of regulatory change designed to tackle non-bingo
issues;
•	To continue to provide a broadening range of
services to members, increasingly in the social
responsibility area, for which we rightly have an
excellent reputation already. The BA has done a
great job in implementing the industry’s self-exclusion
scheme and we need to look for other such
opportunities; and
•	To continue to develop and grow the BA’s multioperator national games.
I have definitely seen renewed ambition and confidence
in the future of bingo – in colleagues throughout the
sector, in customers, and in the recent positive press
coverage about the revitalisation of bingo. And this is
www.bingolifemagazine.com

“We need to take calculated
risks in seeking to attract
new customers and reposition
the bingo experience without
alienating so-called ‘traditional’
customers.”
being converted into improved performance.
At Mecca, we have instituted a long-term change
programme, which is already feeding through into
pleasing growth. Our focus has been on service
excellence, people development and great marketing.
But that’s only the start and the journey has hardly
begun. I am very excited about the road ahead and
Mecca has the opportunity to really leverage our multichannel presence. But whilst we are investing heavily
in technology, what really makes the difference is the
deep and enduring personal relationships between our
colleagues and our customers. That’s what makes our
industry so special.
25
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you to manage your business
from any internet computer
anywhere in the world.
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Customer Data Management
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Segmentation and Targeting
Campaign Management
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Direct Mail
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E-Mail Marketing
SMS Marketing
Bingo Business Accounting
Track Cash Movements, Issues and Receipts
Manage Prize, Ticket and Promotional Stock
Full Audit, Analysis and Reporting

25 years providing software to
Bingo Clubs and Casinos

Over 400 Bingo
Clubs and Casinos
use ISD Software

ISD Computer Services, 1000 Lakeside,
North Harbour, Western Road,
Portsmouth, PO2 3EZ
+44 (0) 2392 704 280
info@isdgroup.co.uk
www.isdgroup.co.uk
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Straight to the Top!
RGT Kilimanjaro Challenge 2016

On 3rd February this year’s Kilimanjaro Challenge participants set
off. At 5,895 m Tanzania’s Mount Kilimanjaro is one of the largest
volcanoes ever to break through the Earth’s crust. The Challenge is to
reach its summit.

T

he 2016 Trek started in the rain forests of the
Lemosho Glades and headed upwards as
trekkers acclimatise on the Shira Plateau. It
was from there that they caught a glimpse of
the goal: Kibo, Kilimanjaro’s main ice-capped peak.
The Bingo Association’s Matt Carey was one of this
year’s participants, accompanied by Wayne Davies of
Castle Bingo and Laurie Carpenter of New Coronet
Bingo. During the 10 day Challenge Matt kept a
detailed diary of the adventure: it is not a trek for the
faint hearted.
www.bingolifemagazine.com

Day One:
After a night flight to Kilimanjaro, via Nairobi, we
arrived at the hotel around 11:00 local time (GMT +3).
Herded into a bar area, we received a briefing from the
manager of the travel company, the group leader Daniel
and, perhaps more worryingly, the travelling doctor
(Charlotte). I decide not to read too much into this last
point.
The tired faces around the room took in as much as
they were able before gratefully being assigned their
rooms: bags were dropped and a ‘dry’ lunch found, as
27
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heard in the night, all originating from natural sources,
the most common of which was that of fellow trekkers
using the facilities – also under canvas. This was not an
environment for the shy.
Day Three:
The 06:00 start was not an issue for many who had
long since given up on sleep. Porters went around the
tents serving welcome cups of tea, though the requests
for breakfast in bed were either ignored or lost in
translation.

the brief had expressly stated no alcohol. An afternoon
by the hotel pool was a welcome break, but perhaps
less so the absence of pre-dinner drinks. Fuelled
by nervous excitement none of the 30 Challenge
participants succumbed to jet-leg and enjoyed the
evening’s dinner.
Day Two:
An early start, followed by a quick breakfast as the
minibus, complete with us, our luggage and three litres
of water apiece, was due to leave promptly at 8 am.
With the time approaching 09:00 we finally set off,
starting on tarmac roads, with various people grabbing
some much needed extra sleep. However, as the
tarmac roads gave way to gravel roads the sleeping
stopped.
We made our way to the registration point for
Kilimanjaro National Park and with registration complete
stopped for lunch, while numerous porters got our kit
bags weighed and prepared to go. We would be going
via the Lemosho Route, one of a number of possible
routes. The first kilometre involved a number of steps,
“pole, pole” being the cry from the guides (slowly, slowly
in Swahili). A two and a half hour walk brought us to Big
Tree Camp at 2,600 m and our first night under canvas.
The tents were to be shared by two people and
were definitely not for the claustrophobic! Scarcely
bigger than a king size bed, the combination of two
grown adults plus their kit bags, made for a “cosy”
surroundings! I had the honour of sharing with Mr
Carpenter.
It was a restless night for most of the camp as the alien
environment made it tough to relax. Various noises were
28

The target was to be ready for breakfast at 07:00 and
be clear of the tents so the porters could take them
down and start transporting them to the next camp Shira One. With most people making the deadline, we
gathered in the mess tent. A hearty breakfast of porridge
(sugar and jam/honey used to mask the sloppiness) was
followed by toast, egg and (somewhat indeterminable)
sausages. Suitably fed, we headed off on a day’s
walking, scheduled to take seven to eight hours.
The flat start soon gave way to some steep walking
as we headed up to 3,000m. Queasiness began to hit
some of the group as the altitude took its toll. A hot
lunch was served as we compared nausea notes and
debated whether or not to start on the Diamox (to help
with the altitude sickness).
The afternoon took us up to 3,600m whilst the sun
beat down. A lot of water was consumed as we sought
to stay hydrated and combat altitude sickness. Shira
One (c. 3,500m) could not arrive soon enough. Half
the group were already at the camp, eagerly awaiting
tea and snacks. There were a few back markers as a
couple of the group had serious struggles with altitude
sickness; it is not as easy as you might think with or
without medication.
As we awaited dinner, a small group embarked on
playing cards (don’t worry, any gambling was done
responsibly!) followed by a quick round of tv and movie
trivia. Dinner was soup (to help with liquid intake)
followed by beef stew (I think!) and rice. A quick briefing
for Day Four followed dinner, with an early night had by
most.
Day Four:
The coldness of sleeping at altitude took effect, waking
up at 02:30 needing to put layers on. A bug had also
started to work its way around the group. The doctor
dosed the affected people up and re-permitted the
use of Dioralyte (a briefing stated that we should not
be using it as a matter of course). Wayne had been
issue 022
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affected in a worse way than myself, having shivers at
breakfast combined with other symptoms that are all
too familiar.
Surprisingly, Carpenter was unaffected, leading us
to question whether he was some kind of carrier. We
couldn’t find a third person to test our theory, nor
were we allowed to shoot Laurie as a precaution! That
Wayne didn’t have the strength to carry his own bag is
a testament to how bad he was feeling. Despite this,
he soldiered on with Laurie and I hung back to give him
moral support.
At the point where the group diverged from the porters,
Wayne and another member of the group took the
shorter route to Shira Two for much needed R&R (sadly
the altitude sickness of the other member proved too
much and she had to leave the trek). The rest of the
group headed towards Cathedral Peak, which would
see us hit close to 4,000m altitude. The views were
spectacular, as we found ourselves above the clouds.
We descended back to our bags to have lunch and
the heavens opened! Waterproofs were quickly found
before a wet lunch was consumed. This meant a
miserable two hours of walking in the rain.
Day Five:
A good night’s sleep and Wayne was fighting fit and
raring to go after his medical “episode”. The bad news
is that six others, including the doctor, had the dreaded
bug. A tough day of trekking awaited us, as we
headed up from 3,800m to Lava Tower at 4,600m for
lunch, before descending to Baranco Camp at 4,000m
(heeding the motto of “trek high, sleep low”).
The morning started off a bit fresh, layers were added
and fleecy hats worn. As we took our first break
around an hour in the heavens opened. The rain then
turned to hail, spirits definitely dampened! All the while,
thunder rolled ominously in the background. Just as
comparisons between the weather in Tanzania and the
Lakes or Peaks were being made, it began to snow. We
ploughed on towards our lunch point in the snow. Cold
and hungry, Lava Tower was reached and shelter was
sought in the mess tent.
The first section post-lunch saw us head quite literally
downstream as we moved from rock to rock. The
cloud falling down into the valley, coupled with a slight
coldness, brought about a sinister edge to the scenery.
Camp was reached just in time as the heavens opened
once again. With slight loss of appetite, which is one of
the symptoms of altitude, everyone forced themselves
to eat, as our bodies needed the fuel.
www.bingolifemagazine.com

Day Six:
More rain. As the group decided which of their damp
kit they were going to wear that day, breakfast was
served - which included the treat of fried bread! It was
to be a shorter trek today but that did not detract from
how much effort was required. We headed up the
Baranco Wall, which involved some scrambling as well
as walking. With clouds and mist around it felt like the
climb would never end, but the top was finally reached.
There were congratulations all round, a quick stop for
waterproofs and after a while, we could see our next
camp. The only problem being the massive valley that
we needed to trek down, and then up again, in order to
get to it.
With the ground now quite wet, the paths became a
little treacherous, evidenced by me slipping twice, one
of which was halted by a surprised Wayne as he was
the nearest person/thing to grab hold of. The second
involved sliding several feet down a path, partially
grabbing a rock before hanging on to a tree. The
judges’ scores for artistic impression were good!
We arrived at camp. Uhuru Peak loomed large in the
background, reminding us of the task ahead. The
camp itself would not pass any basic health and safety
checks as it is on a slope, with lots of rocks and general
unevenness.
Day Seven:
06:00 start, for what was a strange day for us all, as it
was the day we would reach the summit of Kilimanjaro!
The morning saw us take an acclimatisation walk to
Barafu Camp at around 4,600m. The early part of the
four-hour walk was relatively flat, but the path up to the
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camp was steep, as was the terrain at the camp. Rest
was then required, post lunch and post dinner, as all
our energies would be needed to reach the summit bring on Uhuru Peak!
Day Eight:
A 23:00 start to complete the final prep for the ascent.
Day packs were gathered and we hit the trail to the
top not long after midnight. There were a few other
groups out around the same time and all you could see
were lines of head torches zigzagging their way up the
mountain.
Anticipating cold weather an unprecedented number
of layers were being worn: five on top and three below
the waist. We all knew that the climb was going to be
arduous, but it really was something else. We stopped
for a few minutes every hour; however, the black sky
prevented us from seeing how much further there was
to go (in hindsight we decided this was a good thing as
it may well have disheartened us and dampened our
spirits).
Someone with a GPS watch informed us we had
passed 5,000m. On and on and on, we continued
walking uphill. Some took extra breaks to give their legs
a rest or catch their breath. Some had their day packs
30

taken from them and passed onto a guide (myself and
Wayne included.
As the sun began to rise, we were offered a glimpse of
how much further we had to go. An outline of the top
of the climb could be seen and this, we were told, was
Stella Point at 5,756m. By now, I was behind the rest
of the group. My body struggling to pump the limited
oxygen to all parts to keep going (the question of why a
man weighing 120kg thought climbing a mountain was
a good idea echoed round my head).
Struggling with the physical side, it became a battle
of mental strength. One of the guides, Jackson, was
there, carrying my bag and encouraging me along. By
the time dawn had broken Stella Point was in sight. I
was cheered along the final thirty or so yards, the group
spirit not broken despite most of us feeling like we were!
It was an emotional point for me. Whilst this was not the
summit, it was the culmination of six and a half hours
of walking uphill! The next stage, to Uhuru Peak, would
see us gain another 100m in altitude but the terrain was
more friendly.
We set off for Uhuru Peak, after having a cup of tea
(how very British), determined to reach the highest
point in Africa. I was met by Marc Etches from the
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RGT for the last fifty yards and we walked arm in arm
to Uhuru Peak. Having been to the Sahara together
(along with Laurie) and the Great Wall of China together
(with Laurie and Wayne), a bond has built up between
us. An emotional hug was shared, followed by sharing
congratulations with the other members of the group.
Of the 30 people that had set out, 29 made it to the top
of Kilimanjaro - only severe altitude sickness preventing
us getting a ‘full-house’.
After spending 15-20 minutes at the top we made
our way back down to Barafu Camp. There were
some snowflakes in the air at Uhuru Peak, this being a
precursor to what we could expect on the descent.
Back past Stella Point we hit the trail downhill. It wasn’t
long before the snow came and made the descent
treacherous. Whilst downhill has the advantage of
momentum aiding movement, it should not be forgotten
it is just as tough on the legs, albeit using different
muscles. The group was now split into sections, the
stronger trekkers making their way with the rest of us
lingering back. At least one guide was with each group
so we were not abandoned. The round trip had taken
between ten and a half and eleven hours. Exhausted,
and with the snow now rain, we sought the sanctuary
of our tents to rest. It was, without doubt, a serious test
of our physical and mental endurance, and the hardest
thing most of us had ever done.
With some sleep gained (although our body clocks
were now all over the place) we were called for lunch. A
hearty, carb filled lunch was exactly what was needed
after our morning’s exertions. What we didn’t need was
another bowl of soup and some stale bread. Sadly we
got the latter. Still reeling from this, we were reminded
that we had to pack up our bags as we needed to leave
Barafu Camp and head down to Millennium Camp.
The dinner of lentils and rice did nothing to lift our
spirits. This was a group desperate to have some meat
(except for the token veggie)! Everyone turned in almost
as soon as dinner was over, with the knowledge that
there was another five hours walking to do the following
day, almost certainly wearing damp clothes.
Day Nine:
The mood in camp was different this morning: some
sleep and the prospect of not having to camp for
another night. The evening would involve a proper bed,
in a hotel and probably (definitely!) some alcohol!
With this being our last morning in camp, we had the
opportunity to donate any kit to the guides and porters.
www.bingolifemagazine.com

The final trek would be downward for most of its
duration, everyone keen to get back to ‘normality’. As
if the group were not excited enough, it wasn’t raining!
Barely 300 yards into the walk and layers were coming
off. It was not long before we were in rainforest territory,
similar to that experienced on the first afternoon of
walking. The rainforest floor was slippery though, and
a few falls were had along the way. For my own part, I
clipped the edge of a step. After being helped up I took
a few minutes to assess the damage. Pride: slightly
damaged. Knee: absolutely fine. Ankle: a bit sore! The
diagnosis was a sprain, to be followed by using walking
poles and taking it slowly.
There was still around two hours of walking to go
but the end was in sight. We signed ourselves out of
Kilimanjaro National Park, and enjoyed the lunch put on
by the crew. Locals offered to clean our walking boots
for a bargain price, and the man selling Kilimanjaro
lager was doing a better trade than anyone! The chatter
amongst the group continued, with immense pride
being taken at what we had achieved. The camaraderie
amongst the group was superb throughout, which
said a lot about the character of those involved. A truly
memorable experience for all.
You can see a short video of this year’s Challenge at
www.bingo-association.co.uk under NEWS :
The Responsible Gambling Trust (RGT) receives no
public funding. In order to fund an ambitious range
of education, treatment and research work the RGT
relies on donations from the gambling industry
and fundraising activities like the Challenges.
To find out more and get involved visit: www.
responsiblegamblingtrust.org.uk
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In the House

Rob Halfon MP
Rob Halfon is well known to many Bingo Life readers as a friend of the
industry and leading campaigner for fairer bingo taxation, which was
delivered by the 2014 Budget. Bingo Life took the opportunity to catch
up with him recently and find out a little more about why bingo has
been so important to him as an MP

R

ob Halfon, born and bred in North London,
has always been interested in politics. He
began his political career working as a
researcher for various MPs, which helped
him learn what it takes to run a Parliamentary office.
Following his posts as researcher, he then worked at the
Conservative Party’s central office as Chief of Staff to
Oliver Letwin MP, who was at the time Shadow Home
Secretary. This early immersion into the world of politics
fired his enthusiasm further and encouraged his resolve
www.bingolifemagazine.com

to become a Member of Parliament.
Halfon became the MP for Harlow in 2010 with a majority
of just under 5,000. Although not from Harlow, he has
links to the constituency, with a relative owning a wellknown clothes shop in Town Centre which opened in
the 1950s. In the 2015 General Election, he succeeded
in almost doubling his majority in Harlow, achieving a
record-breaking victory. The result, a testament of his
commitment to, and work on behalf of, the constituency.
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the 2014 Budget, the Chancellor announced that Bingo
Duty would be halved from 20% to 10%, far exceeding
the campaign’s call for a 5% reduction – and making
Halfon a very popular face in bingo clubs across the
country.
In 2015, Halfon received a phone call from the Prime
Minister inviting him to join Government as Minister
without Portfolio in the Cabinet Office. His role involves
directly contributing to the government’s policy and
decision making processes. He is also the Deputy
Chairman of the Conservative Party: a very busy man.

“I think that the industry needs
to be constantly modernising
and adapting both its buildings
and games to compete with
online gaming and the
digitalisation of entertainment
and socialisation.”
Since becoming an MP, Halfon has worked on
employment issues – something close to his heart,
which has included being a vocal supporter of
apprenticeship schemes and becoming the champion of
blue-collar Conservatism. Away from work, Halfon is said
to be a huge curry fan and a supporter of Chelsea FC.
Since winning his seat in 2010, Halfon shot to fame in
Parliament for spearheading two high profile campaigns.
First, he backed fairer oil prices - calling for the
scrapping of oil tax increases which the government
was planning to implement, as well as campaigning for
a better oil system that would benefit UK drivers. His
campaign is credited with having been a key factor in
the government’s decision to scrap the planned fuel duty
increases in January 2013.
More recently, in 2014 he worked closely with The
Bingo Association on the Boost Bingo campaign, which
called for Bingo Duty to be reduced, so that it was in
line with similar leisure activities. As it stood, land based
licensed bingo operators had to pay 20% Bingo Duty
whilst similar gambling and leisure activities only had to
pay 15%. Halfon’s support for the campaign included
tabling Parliamentary motions, putting pressure on the
Government behind the scenes, and leading a march
of bingo players to Downing Street, to deliver 330,000
signed petitions calling for Bingo Duty to be reduced. In
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Despite the demands on Halfon’s time he remains a
huge fan of bingo and particularly his local Mecca Bingo
Club in Harlow. “It is a fantastic atmosphere, with intense
concentration and it is a brilliant night out for everyone.”
Mecca Bingo in Harlow has around 50,000 members so
clearly bingo is something Halfon’s constituents love and
are passionate about.
“It’s a fantastic venue, great fun, brilliant staff and an
affordable evening - a great way to spend leisure time,”
says Haffon. “They also do a lot of work and fundraising
for charities and work with the local community.” On
one of his recent visits to Mecca Harlow, he took part
in a nationwide celebration by the industry for raising an
amazing £250,000 for The Bingo Association’s charity
Variety, the Children’s Charity.
Halfon is not afraid to challenge the industry to continue
to develop and progress; “I think that the industry needs
to be constantly modernising and adapting both its
buildings and games to compete with online gaming and
the digitalisation of entertainment and socialisation.” He
understands Bingo’s key challenges and opportunities.
For Rob Halfon, his continued support for the Bingo
industry comes down to his recognition of the key
strengths of the game itself.
“Bingo is a brilliant game. It’s
a family game, in a friendly
environment and it’s
affordable.”
For the industry, it’s great
to have such a super bingo
fan in a senior role
in Government
making sure that
bingo clubs’
case is heard in
the corridors of
power.
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Positive Results
Dirk Hansen Chief Executive, GamCare chats to Peter White

Could we start with a brief description of GamCare,
from its original formation to present day?
GamCare was established in 1997 and has always
been dedicated to providing tangible support to
anyone harmed by gambling, both gamblers and family
members. In the early days we ran a small operation
that comprised a telephone counselling line, as well
as education for young people and some training for
industry staff on social responsibility. Now, we operate
the National Gambling Helpline, taking over 40,000
calls each year, and provide a national treatment service
www.bingolifemagazine.com

delivered alongside 15 Partner agencies. GamCare has
also expanded its website and online services, hosting
an active Forum for gamblers in recovery.
Your title is Chief Executive. Define the role.
My primary responsibility is to ensure that we offer
the best support and advice to those in need. By
overseeing our Helpline and treatment services and
promoting quality and innovation, I aim to maintain
GamCare’s reputation as expert providers in this field.
As Chief Executive, I also work closely with our Trustees
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on delivering our strategy and developing strong
relationships with our many stakeholders, including our
funders.
How does your expertise, gained from your roles at
Employee Assistance Programme, assist you with
your role?
Having spent time as clinical director of a global
Employee Assistance Programme, I was able to develop
a solid understanding of telephone and online support
structures as well as understanding how to deliver
treatment on a large scale in a seamless and effective
way. At GamCare we seek to offer the best possible
standard of professional service, utilising the most
current and proven methods gathered from a variety of
sectors, including EAP.
What are the main challenges for GamCare at this
time?
As with any charity, the consistency and security of
funding is the biggest challenge. We have been fortunate
to receive funding for our core services throughout the
life of the Charity, but as we approach the end of our
current agreements, we cannot be complacent, and we
must continue to ensure we offer the most efficient and
effective service available.
TV Advertising and sports events seem to have more
gambling advertised than ever before. How is that
reflecting in your latest statistics?
It is difficult to suggest any direct result impacting our
service due to advertising, but we do see trends over
time. We have seen a gradual growth in the number of
people contacting us year on year - some of this may be
due to broader access to gambling opportunities, and
that is in part promoted through advertising.
Is GamCare able to apply research on methods of
treating gambling addiction from other countries?
Yes, our clinical teams are always looking at the latest
research on a global scale. Our employees attend a
variety of events to stay abreast of new research, and
in some cases we present on innovative methods to
treat problem gambling at international conferences and
forums.
Do treatments pioneered in other countries carry
over to the UK?
Gambling addiction and gambling problems are
characterised in a similar fashion around the world.
The treatments used do not vary much from country
to country, but the funding structures and availability of
treatment does. We are quite fortunate in Great Britain
to have a solid and pro-active structure that supports
36
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problem gamblers nationwide.
How is GamCare funded?
GamCare is funded primarily through grants awarded by
the Responsible Gambling Trust for our core services.
These grants are made possible by the fundraising
activities of the Trust with licensed gambling operators
in the UK. We also receive private donations for our
development programmes with young people and
other vulnerable groups. A small portion of our budget
is derived from fees related to our social responsibility
training and certification programmes for the gambling
industry.

“We are pleased to say that the
majority of those who attend
treatment with GamCare show
positive outcomes, confirming
a reduction in harmful
behaviour and an increase in
overall wellbeing. Face to face
counselling is the most common
service for clients, but we are
increasingly seeing individuals
engaging with our online
counselling programme.”
Do partner agencies span the length and breadth
of the British Isles and how are they kept up to date
with training programmes?
Yes, we have 15 Partner agencies in total which allow
for national coverage of our treatment services. This is
a strong network of Partners that we commission to
provide services locally, with problem gambling treatment
delivered by qualified counsellors trained by GamCare.
Our clinical training team travels onsite to update the
counsellors on a rolling basis. We also hold regional
meetings and participate collectively in a clinician’s forum
sponsored by the Responsible Gambling Trust.
How has the GamCare website evolved over recent
years and do you see that as well as social media
providing an increasing level of assistance?
The GamCare website remains a source of much
needed support for thousands of people each year,
including through our Forum. A major relaunch in the last
few years means that the user journey to find the right
support is now even easier. The site is clearly designed
to help the user find the right access point to the right
www.bingolifemagazine.com

support quickly – the HelpLine, NetLine, Forum or selfsupport through information and advice pages or our
innovative self-assessment tool. For anyone searching
for counselling, our interactive map clearly shows where
the nearest free service is.
Social media is a key tool for raising awareness of
our service with multiple audiences. You can find us on
Twitter and Facebook.
What is GamCare’s relationship with the Responsible
Gambling Trust?
GamCare is commissioned by the Trust to provide our
core services which include the National Gambling
Helpline and our national counselling programme.
The relationship between the two organisations has
always been strong, and we have good communication
structures between senior management and Trustees.
In what areas of your treatment are you seeing most
success?
We are pleased to say that the majority of those
who attend treatment with GamCare show positive
outcomes, confirming a reduction in harmful behaviour
and an increase in overall wellbeing. Face to face
counselling is the most common service for clients, but
we are increasingly seeing individuals engaging with
our online counselling programme. We are also running
successful groups, both for gamblers and for affected
others.
Everyone is quite tuned in to the importance of
Corporate Social Responsibility; however, do you
think there is more that can be done?
It is vitally important for gambling companies to take
social responsibility seriously, as it does have an impact
on those who are at risk. As individuals participate
in gambling, they will respond more positively to
protections and interventions to reduce harm if the
organisation promotes CSR more widely and honestly.
What has been the take up of your support leaflets?
We dispatch thousands of support leaflets to various
stakeholder organisations on a regular basis. These are
available to order through our website.
Let’s talk about the messaging. There’s a lot more
to it than warning people of the dangers of problem
gambling, isn’t there?
Messaging is important and yes, the approach and
the message should be strategic and appropriate for
the context. Also, we should not forget that building
relationships and enforcing support structures and
protections can send an important non-verbal message,
which may have more impact in the end.
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Trainee Area Managers (Gaming) / Club Management (Bingo)
£competitive salary + benefits Nationwide
Praesepe are a major success story in the UK gaming industry; as
a progressive, expanding organisation we are seeking dynamic,
driven and ambitious individuals to join our national operations
teams, with a view to forming our next generation of Area
Managers, Club Managers and Assistant Managers as the business
continues to grow.

your knowledge and experience in readiness to move into a role
with multiple sites or operational departments within our gaming
machines and/or bingo divisions. Initially you may be allocated to
work at a number of our existing locations/venues as part of your
development and as such, you must be totally flexible and able to
locate yourself anywhere in the UK.

Ideally you will already have relevant management experience
and will have worked within a multi-site, branded leisure, retail
or hospitality organisation, with an impressive track record in
delivering EBITDA and owning profit and loss responsibility. You
should be able to demonstrate commercial awareness, outstanding
organisational and communication abilities and be skilled in
motivating a team to consistently achieve and exceed targets.

In return for your enthusiasm, hard work and commitment, you will
receive a competitive basic salary along with a range of benefits,
including bonus opportunities, pension provision and excellent
opportunities for further career development within a progressive,
rapidly expanding business.

You need to possess a strong, inspirational personality, displaying
passion, determination and a drive to succeed, as well as being
highly resourceful, dynamic, efficient and flexible. Your ability to
bring creativity and an entrepreneurial spirit to the business with
the ability to seek out new and innovative methods to enhance our
business operations will be key to your success, as you develop

If you think you have the skills and desire to work within a business
that is as eager for you to succeed as you are and are looking for
long-term career potential, then contact us now.
Send your CV along with details of your current remuneration
package to louiseallder@praesepeplc.com or alternatively by
post to The Recruitment Team, Praesepe, Seebeck House, 1A
Seebeck Place, Knowlhill, Milton Keynes MK5 8FR.

Download the Bingo Life
App today!
Compatible with Android
iOS and Mobile
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Focusing on the UK
Bingo Life catches up with the latest development at eQube

A

s one of the leading providers of eBingo in
the world, eQube Gaming is a company on
a mission. With product either sold, leased
or rented across Canada, the USA, Ireland
and mainland Europe, the company has created an EU
head office with the UK market a very large part of the
current expansion plans.
eQube has a very different view on how things should
be done in the bingo space than the traditional
supply chain. The focus is very much on delivering for
customers of bingo clubs rather than just delivering
technology. As the entire eQube product suite has been
designed by bingo operators for bingo operators, one
can see why the hardware and software products on
offer are being welcomed with so much enthusiasm by
operators.
www.bingolifemagazine.com

Interestingly, the eQube focus on environment,
experience and service are all higher priorities than the
actual game of bingo. Industry veteran John Purcell is
the COO of eQube Gaming and based in the EU head
office in Cork, Ireland. John explains: “there are a lot
of vendors who can deliver traditional or digital bingo
in one way, shape or form, but eQube uses its 16 plus
years of eBingo knowledge, accumulated across the
world, to focus on the ‘DNA’ of bingo. It’s all we do.
It is the primary focus for us and not a sidebar to our
main business – this is it, we are Bingo! Our mission is
to make sure that there is genuine benefit to a bingo
operator by enhancing a customer’s environment,
improving the customer experience and providing tools
to deliver impeccable customer service, all packaged
in a leading eBingo solution. Many operators get a little
taken aback when we say; if you had four walls and
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a roof and can redesign your bingo hall with a click of
your fingers, what would it look like and what products
would it consist of? Not one has said it would be
anything like they have today. This is why the eQube
product suite is so refreshing for operators to adopt, it
gives any operator’s bingo club a new lease of life!”
Having worked with a lot of bingo operators in GB over
a 23-year gaming career, John Purcell will be familiar
to a lot of the UK industry. eQube is now utilising his
experience as well as past experiences of its own
to enter the UK market at a time when bingo club
operators require innovation and empowerment to
enhance their customer offerings without being limited
by vendors. The eQube system works in tandem with,
or as a standalone without, current GB bingo club
infrastructure to maintain current usability but with
a raft of additional functions, as proven in the many
installations it has in Ireland, which are typically replicas
of a standard GB bingo club. Included is an enterprise
class back end for accounting, paper inventory
management and CRM, installed on what eQube
calls ‘standard IT’ to give control of the system to the
operator.
For eQube, the total cost of ownership (TCO) in a
bingo hall management system and related customer
devices is critically important. Not only should a system
deliver a single view of your customer activities, it
should allow you to manage and maintain it yourself
with enhancements and add ons of your choosing
with vendors of your choosing. The eQube system is
not restricted to any vendor’s product nor limited to
just its own offerings. TCO is also not just about the
revenue generating capabilities of the products, its
bingo and bingo variant games but also how available
it is to customers, how easy it is for customers,
staff and management to use and most importantly,
ensuring maximum uptime of hardware devices to keep
customers and staff satisfied.
eQube has invested many millions in product
development, since a GB trial years ago, to offer what
is being recognised by many operators globally as
the leading eBingo solution available on the market
today. With state of the art management tools, a library
of bingo variant games, cashier POS, caller station,
passive and active automated/manual bingo and many
other market innovations for existing clubs or new bingo
lounges, eQube has something for all.

admissions and frequency of admissions. To be able
to do this to existing clubs and provide local service
and support is a genuine boost to the options available
to UK operators. We look forward to some imminent
announcements of eQube installs in the GB. Watch this
space!

The eQube suite of hardware and software is being
used in Ireland and, over the past five years in particular,
have proven to increase revenues, spend per head,

For further information visit www.eqube.com or
contact John Purcell directly in the EU office in
Cork on +353 21 431 6776 or jpurcell@eqube.com
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